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(b)az viét nay phan tich cac yéu t6 gnh huong den y dinh mug thuc phdm organic cia cac
ba me co con dudi 24 thang tuoi, dwa trén khung Iy Iy thuyét hanh vi dyw dinh (Theory

Planned Behawor TPB). Dir liéu dLrUc thu thap tir 220 khach hang trén dig ban T hanh pho
Ho Chi Minh va dwoc xir Iy bang phgn mém SSPS 22.0. Két qua chi ra chudn mwc chii quan,
ch,dt lyong cam nhdn, sw quan tam den succ khoe vq sw quan tam vé moj tryong la nhimg nhom
yeu to thuc day y dinh mua thuc pham organic. Dong th gid ca la yeu 1o can tré y dinh mua
sam cug doi twong nghién ciru. Nhifng p%at hi¢n nay khong chi cung cap co so khoa hoc cho
viéc hiéu hanh vi tiéy ding thuc pham organic ma con dinh hudng cac chién lugc tiep. thi nham
thiic ddy sw phdt trién bén ving ciia thi trirong nay. Cudi cung, cdc két qua va ham y quan tri

dwoc thao ludn nham ting cuwong ¥ dinh mua cua doi twong tiéu ding ndi trén.

T khoa: Thuc phcfm organic, y dinh mua, TPB.

JEL Classifications: M19, M39.

DOI: 10.54404/JTS.2026.210V.16

1. Giéi thiéu nghién ctru

. Tu nhing nam 1990, nghién ctru vé cac
yéu t6 anh huong dén tiéu thy thuc pham
organic (thyc pham hiru co 5 TPHC) da thu
hut sy chu y rong rai. Ban dau, hanl vi tiéu
dung duge %1211 thich dua trén ly thuyét gi tri
cua Rokeach (1973) va Schwartz (1992). Gan
day, ly thuyét hanh vi c6 ké hoach (TPB) da
duoc gp dung nhu mot khun ly thuyét hiéu
qua dé hicu va du doan y di % mua hang cua
ngudi tiéu dung. Theo Bosona & Gebresenbet
(2018), vi¢c phan tich hanh vi mua hang can
tinh dén suy nghi, nhan thire, cdm xuc, cung
nhiing thay do1 trong quyét dinh mua va cac
yéu to anh huong dén y dinh ciia nguoi ti€u
dung. Nhiing yéu t6 tdc dong dén nhan thyrc
tiéu dung khong chi gidi han ¢ cac dac diém
cua thuc pham htru co nhu bao vé strc khoe
hay tiéu dung c6 dao duc, ma con bao gom

cac yeu td nhu moi truong, gido duc, thu
nhép, dia vi xa hoi va van %(’)a (Petrescu va
cong su, 2017; Popa & Dabija, 2019; Van
Boxstael va cong su, 2014). Cac thanh’ phan
ton gido va van hoa xa hoi cling dugc xéc
dinh 13 nhiing blen sO quan trong trong viéc
hinh thanh hanh vi tiéu dung TPHC (Brown
& Gathergood, 2020).

Mot s6 nghién clru cho thiy so thich vé
TPHC khac biét theo gidi tinh, véi phu nir
thuong co6 xu huéng ua chu@ng hon so véi
nam gi6i (Akin & Okumus, 2021). Nhiing
phat hién nay cho thdy tdm quan trong cua
vige xem x¢ét cac yeu to xa hoi, van hoa va ca
nhan khi  nghién ctru hanh vi tiéu dung. TPHC
dang ngay cang trg thanh lya chon thiét yéu
trong ché d an udng hién dai, dac biét doi
v6i tré dudi 24 thang tudi, mot giai doan phat
trién quan trong doi hoi ché d6 dinh dudng an
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toan va giau dudng chat, giup co thé gidm
nguy co tiép xuc voi hoa chat doc hai va tang
cuong hé mien dich. Tai Viét Nam, thi truong
TPHC dang m¢ rong nhanh chong, nhat 1a o
cac do6 thi lgn nhu TP.HCM va Ha Noi. Sy gia
tang cdc moi quan tam vé an toan thyc pham
va chat luong san pham, dac biét 1a ké tu thoi
diém sau khi dich Covid bung phat da thuc
day cac bac phu huynh tim kiém cac lya chon
an toan hon cho con céi, dong thoi the hién sy
san sang chi tra cao hon dé dam bao stc khoe
toi uu. Ngoai ra, tiéu thy TPHC con dong gé
tich cuc vao bao, vé moi truong bang cac
giam su dyng thugc trur sau, phan bon hoa hoc
va han ché 0 nhiém. Mac du thi truong thuc
pham sach déa duoc n hlen ctru rong i, hanh
vi mua hang doi véi % oai hinh thuc pham nay
ctia phu huynh, dic biét 1a cac ba me c6 con
nhd, van chua dyge chu trong day di. Nghién
ctru nay nham lap day khoang trong do bang
cach phan tich cac yéu t6 anh huong dén )y
dinh mua TPHC, bao gom y nghia phat trién
doi voi tré nho, nhan thirc ngay cang tang cua
nguoi ti€u dung ve€ an toan thuc pham, tac
dong moi truong va ti€ém nang phat trién thi
truong trong nudc.

Bang cach cung cap dir liéu thuc tién va
cic khuyén nghi cu thé, nghién ctru nay
khong chi hd tro cac doanh nghi€p va nha
hoach dinh chinh sach ma con gép phan thic
day tang truong bén viing cua tﬁi truong
TPHC tai TP.HCM, dong thoi nang cao stuc
khoe tr¢ em va bao v¢é moi truong.

2. Co s6'ly thuyet va mé hinh nghién ciru

2.1. Ly thuyét TPB

Khai niém y dinh mua bat nguon tur tam ly
hoc va duoc st dung rong rii trong cac
nghién ¢tru hanh vi. Y dinh mua hay con goi
la “su san long mua” dugc dinh nghia rong rai
la kha nang nguoi tiéu dung mua mdt san
pham hodc dich vu (Dodd & Supa, 2011).
Theo Lynch Jr va cong su (2012), y dinh mua
de cap sy san sang mua san pham cua khéach
hang, thé hi€n dong luc ciia nguoi ti€u dung
trong vi¢c no lyc ra quyet dinh mua. Haque
va cong su (2015) cho biét, y dinh mua 13 tinh
huong ma nguoi tiéu giung c6 xy huong mua
mot san pham cuy thé trong di€u kién nhat
dinh. Pay la tién d€ quan trong trong hanh vi
mua cua khach hang.

Theo Rashid va cong su (2009), y dinh
mua TPHC thé hién ca nang luc va mong

mudn cua nguol tiéu dung trong viéc uu tién
lya chon thyc pham an toan hon so véi thuc
pham thong thuong khi cén nhac mua sam.
Ramayah va cong su (2010) nhan manh rang
f; dinh mua thyc phdm an toan 1a mot biéu
ién cu thé cua hanh vi tiéu dung. Trong mot
nghién ctru khac, Han va ¢ong su (2011) cho
rang y dinh mua thyc pham an toan c6 moi
lién h¢ vdi cac danh gia tich cuc tur nguoi ti€u
dung va xu hudng san sang chi tra cao hon
cho san pham nay. Tariq va cong su (2019)
dinh nghia y dinh mua TPHC 1a ké hoach co
chu dich cya nguoi tiéu dung nham lya chon
cac san pham khong chira cac hop chat tong
hop nhu thudc trir sau, thude di¢t cé hay chat
phu gia nhan tao. Y dinh nay phan anh moi
quan tam cua nguoi tifu dung doi vdi stc
khoe, moi truong va chat luong san pham.

TPB dugc phat trién boi Ajzen (1991) dya
trén nén tang cia TRA, md rong md hinh
bang cach bo sung yéu t6 kiém soat hanh vi
nhan thac. TPB c]gﬂo Jrang y dinh mua bi anh
huong bai ba yéu to chinh: thai do do1 véi
hanh vi, chuan muyc chu quan va nhén thirc
kiém soat hanh vi.

TPB _nhan manh rang 'y dinh la nhéan tb
chinh dan dén hanh vi, v6i y dinh manh mé
hon s€ lam tang xac suat thire, hién hanh vi.
Tuy nhién, TPB chi ra rang mdi quan hé nay
chi dang doi voi cac hanh vi ndm trong sy
kiém soat ctiia ca nhan. Doi voi cac hanh vi
khong hoan toan nam, trong kha nang ki€ém
soat, TPB dua thém yéu t6 nhan thic veé kha
nang kiém soat hanh vi, cho thay rang mot ca
nhan khong chi can dong co va y dinh ma con
can nang luc va quyén kiém soat dé thuc hién
hanh vi. Kha nang kiém soat hanh vi khong
chi mang tinh khach quan ma con phu thude
vao nhan thuc chu quan cua ¢4 nhan vé muc
d0 kiém soat doi voi hanh vi cu thé. Do do,
TPB nhan manh sy két hgp gitta dong luc, y
dinh va kha nang kiém soat nhu mot khung ly
thuyét toan dién dé du doan va gidi thich han
vi ti€u dung.

Theo TPB, hanh vi cua mét ca nhan duogc
dinh hinh boi y dinh thyc hi¢n hanh vi va kha
nang kiém soat nhan thic. Trong do, kiém
spat nhan thic thé hién mirc d) mot nguoi tin
rang ho co thé thuc hién hanh vi d6. Y dinh
hanh dong chiu tac dong tir ba y€u t6 chinh:
thai do do1 véi hanh vi, chuan cha quan, tiac
la nhan thic cd nhan vé 4p luc xa hdi lién

khoa hoc =
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Thai d6 ddi véi
hanh vi

Tiéu chuan
chu quan

Nhén thiec kiém
soat hanh vi

(Nguon: Ajzen (1991))

Hinh 1: M6 hinh Iy thuyét hanh vi ¢6 ké hoach (TPB)

guan dén hanh vi d6 ya kiém soat hanh vi
ugc nhan thuc, yéu to nay cé thé tdc dong
truc tié% deén y dinh cling nhu hanh vi thuc te.

Ly thuyét TPB da dugc ap dung rong rai
trong viéc phan tich va du doan hanh vi con
nguoi trén nhiéu linh vuc khéc nhau. Trong
nghién ctru v€ hanh vi tiéu dung, dac biét la
quyet dinh mua thuc pham, TPB thuong dugc
si dung dé xac dinh cac yéu to anh hudng dén
y dinh mua ctia nguoi tiéy dung. Tuy nhién,
cach ti€p can co6 thé thay doi tuy vao muc ti€u
nghién ctru cu thé, dac biet khi xem xét hanh
vi tiéu dung nhu mot ycu to ci:lan trong trong
vigc thuc day quyét dinh mua TPHC
(Suleman va cong sy, 2021).

Bén canh dg, TPB cling dugc sir dung lam
co sO ly thuyét dé nghién ctu YDM thuc
pham an toan (Saleki & Seyedsaleki, 2012).
Nhiéu nghién ctu thyc nghiém da ching
minh rang TPB c6 khd nang Iy gidi dang ké ve
dong co mua thuc pham cua nguoi tiéu dung.
Dac biét, trong Hnlg) vuc TPHC, 1y thuyét nay
da dugc diéu chinh va Ung dung trong cac
n%hién cuu tai nhi€u quoc gia, bao gom ca
nhitng nudc phat trién va dang phat trien,
nham phan tich hanh vi mua sam thuc pham
cua nguoi tiéu dung (De Kervenoael va cong
sw, 2024). . . .

Bén canh TPB truyén thong, modt so
nghién ctru da mé rong mod hinh bang cach
tich hop thém cac yéu to mdi nham nang cao
kha nang giai thich hanh vi tiéu dung TPHC.
Cu thé, Aertsens va cong su (2011) cung nhu
Hoppe va cong su (2013) da dua kién thic
khach quan va chu quan vap mé hinh dé xem
x¢t cac yeu to anh hudng dén quyét dinh mua
sam TPHC. Pieniak va cong sy (2010) tap
trung phan tich vai trdo cua kién thirc nay

trong viéc hinh thanh thai d¢ doi véi vige mya
va tiéu thu rau hiru co. K&t qua ¢hi ra rang ton
tai sy khac biét 10 rét gilra kién thirc, k%xéch
quan (muc do hiéu biét thyc t&) va kién thuc
chil quan (nhan thirc ctia ca nhan vé muc do
hiéu biét cua hg). Pang chu y, kién thirc chu
guan c6 tdc dong manh hon va truc tiép hon

én thai do mua TPHC so vai kién thire khach
quan, do y€u t6 ni€ém tin chu quan cta nguoi
tiéu dung, mac du sy khong chag¢ chan trong
nhan thuc chua dugc do luong day du.

Gan day, Bai va cong su (2019) da phat
trién mot md hinh TPB m¢ rong nham phan
tich hanh vi mua TPHC tai thi truong Trung
Qudc. Nghién curu nay bo sung cac bién so
nhu niém tin d6i voi TPHC, chuan muc chu

uan va dd tin cay cua san pham dugc nhan
thirc, bén canh cac yéu to truyén thong nhu
thai d0 va kiém soat hanh vi dugc nhan thirc.
Theo ly thuyét gia tri ky vong cua Ajzen va
cong su (2018), niém tin dong vai tro, quan
trong trong vigc hinh thanh théai do doi véi
hanh vi mua sam. Do1 voi viéc ti¢u thu thuc
pham hitu co, cac ni€ém tin pho bién bao gom
nhan dinh, rang TPHC lanh manh hon, c6
huong vi tot hon va than thién véi moi truong
hon so véi, thyc pham théng thuong, qua do
tac dong dén y dinh mua cia nguoi tiéu dung
(Aertsens va cong su, 2011).

2.2. Gid thuyét nghién ciru va mé hinh
nghién ciru ,

Chuan muc chui quan c6 thé duge dinh
nghia 13 4p luc xd hoi duoc nhan thirc dé tham
gia (hoac khong) vao mdt hanh vi va dugce coi
la tién dé cua y dinh (Ajzen & Madden,
1986). Trong truong hop lya chon thuc pham,
mong muon xem xét “nhling ngudi quan
trong khac” (gia dinh, ban be, ho hang, dong
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nghiép va cadc nhém tham chiéu khac khi mua
(Scalco va cong su, 2017) va vige tiéu thu
TPHC c¢ tuong quan v6i y dinh mua cac san
pham bén ving (Arvola va cong su, 2008).
Noi cach khac, chuan muc chi quan la nhan
thirc ciia mot ca nhan veé ap luc xa hoi tron

viéc thuc hién hodc khong thuc hién mét han

vi. N6 phan anh ni€ém tin ¢4 nhan vé cach cac
nhoém tham khao (gia dinh, ban be, dong
nghiép) nhin nhan hanh vi cua ho. Pang va
cong su (2021) da phat hién ra rang thai do
tryc tiép tich cuc, kha nang kiém soat hanh vi
duoc nhan thire va cac chuan chu quan quyet
dinh y dinh mua TPHC (halal) ciia nguoi tiéu
dung” Hoi gido & Indonesia. Tuwong tu, De
Kervenoael va cong su (2024) coi chuan muc
chu quan la churc nang cua cac rao can dugc
nhan thic doi yoi viéec mua hang: ching tao
dicu kién cho y dinh mua cac san pham lanh
manh va bén viing. Nhu vay, chuan muc chu
quan c¢ thé anh huong dén quyét dinh tiéu
dung, vi vy yéu t0 nay dong vai tr0 quan
trong tron }% viec hinh thanh y dinh mua hang.

HI: Chudan muc chu quan co tac dong
cung chzeu den y dinh mua TPHC ciia nhitn
ba me c6 con dudi 24 thang tuoéi tai Than
phé Hoé Chi Minh.

Kahl va cong sur (2012) khi nghién ciru vé
chat lugng TPHC khang dinh TPHC c¢ lién
quan dén phiing ky vong va 101 htra vé chat
lugng. Chat lugng c6 the duoc xac dinh thep
cac khia canh lién %uan dén qua trinh san xuat
va dong gobi san pham, dugc mod ta va danh
gia thong qua cac tleu chi, cac chi so va thong
s¢ theo quy dinh. Chat lugng ¢am nhén la yéu
t0 quan trong anh huong dén thai d6 mua
TPHC. Jangka va cong su (2023) nhin manh
rang cac yéu td nhu huong vi, do twoi va loi
ich sttc khoe dinh hinh manh ‘mé thai do
nguoi tiéu dung. Tuong ty, Muharam &
Soliha (2017) cung nhu Soliha & Fatmawati
(2017), trong nghién ctru cua ho, ciing phat
hién ra rang chat lugng cdm nhén c6 tac dong
tich cuc dén quyét dinh mua hang. Singh &
Verma (2017) cling nhan dinh rang chat luong
cam nhan 1a 1y do_chinh thuc day lya chon
TPHC. Ngoai ra, gan mdt ntra sO ngudi tham
gia khao sat trong nghién ctru ctua Jgnska va
cong su (2023) dac biét chu trong dén pham
chat ndi tai cua san pham. Nguoi tiéu dung
xem an toan thyc pham la yé€u t6 thiét yéu va
vi TPHC duoc danh gia an toan hon, dicu nay

gop phan ting ¥ dinh mua san phiam. Phu hop
Vo1 nhunlg1 dong gop cua cac nghién cuu o
trén, gid thuyét da dugc xac dinh nhu sau:

HD: Chat luon cam nhdn cé tac dong
cung chiéu dén y dinh mua TPHC cia nhitng
ba me co con duoi 24 thang tuoi tai Tp. Ho
Chi Minh. ,

TPHC thuong c6 gia cao hon thuc pham
thong thuong, khién gid ca tr¢ thanh yéu to
quan trong trong ti¢p thi. Padel & Foster
(2005) da kham phé cac ycu to thuc day va
can tro hanh vi mua TPHC, nhan manh vai tro
cua gia cd, nhan thuc vé gia tri va sy san co
cua san pham. Ket qua nay lam r9 tam quan
trong cua y€u to gia ca trong quyét dinh tiéu
dung. Radman (2005) chj ra rang ¢6 nhing
nhom ngudi tiéu dung san sang tra gia cao
hon vi thai d6 tich cyc d6i vor TPHC. Tuy
nhién, Gan va cong su (2008) cho thay gia
cao tac dong nguoc chiéu dén hanh vi mua
hang, trong khi D’souza va cong su (2006)
cho rang gid cao khién nguoi tiéu dung
chuyén sang san pham khac. Gia cao c6 the
anh hudng tiéu cuc dén gia duoc cam nhén,
gia tri dugc cam nhan, 1ong tin, chat luong
duo¢ cam nhan, hinh anh thuong hiéu va
quyét dinh mua hang (Aufegger va cong su,
2021; Calyo-Porral & Lévy- Mangin, 2017)
Trén co. so nhung nghién cuu o trén, tac gia
hinh thanh gia thuy€t sau:

H3: Gid ca co tac dong nguoc chiéu den y
dinh mua TPHC cua nhitng ba me co con
duéi 24 thang tuéi tai Tp. Ho Chi Minh.

Su quan tam dén moi trudong duge xem la
mot yeu 10 chinh dnh hudng dén thai do mua
hang. Moi quan tam nay anh hudng tich cuc
dén y dinh tiéu dung hiru co ya dong vai tro
trung gian mot phan trong moi quan hé gitrta
trach nhi€ém v€ moéi truong va y dinh tiéu
dung TPHC, Singh & Verma (2017) nhjn
dinh rang modi quan tdm nay chi dung sau yéu
to sttc khoe va chat lugng san pham trong
viéc gidi thich ¥y dinh mya. Prothero va cong
su (2011) da mo rong hiéu biét vé vai tro cua
trach nhiém moi truong va nhan thic xa hoi,
khi nguoi tiéu dung mua TPHC khong chi dé
cai thién mdi truong ma con vi ho tin rang
hanh dong nay dugc xa hdi danh gid cao.
Sultan va cong su (2020) sir dung TPB véi
cac y¢u to nhu thai do, chuan myc chu quan
va kiém soat hanh vi dugc nhan thirc da duoc
nghién ctru. Tac gia chi ra rang trach nhiém
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v6i moi truong co thé thiic day viée cham soc
moi truong va tang hanh vi tigu dung hiru co.
Le & Nguyen (2022) cho thay thai do dong
vai tro ]on nhat trong vi¢c hinh thanh y dinh
mua, ti€p theo 14 chuan muc xa hdi va nhan
thirc ¢4 nhan. Kién thure vé thuc pham hitu co
va nhan thuc vé modi truong ciing c6 anh
huong tich cuc. Tugng tu, Pham va cong su
(2019) nhan manh rang moi quan tdm vé moi
truong va suc khoe thic day y dinh mua
TPHC & nguoi tiéu dung tré, mac du gia ca
van la mét rao can dang ké. Wojcigchowska-
Solis & Barska (2021) nhan manh rang nhiing
nguoi nhén thay hanh vi con nguoi dang huy
hoai moi truong c6 xu hudng san sang mua
TPHC hon. Pic biét, Ahmed va cong su
(2021) cho rang ngu¢i ti€u dung tre, nhung
nguoi co y thirc cao vé moi trudng, thu’p’ng co

y dinh mua TPHC manh m& hon. Tom lai,
méi quan tim dén méi trudng dyoc cho 1a tAc
dong cung chiéu dén thai do doi voi TPHC,
dan dén gia thuy€t dugc hinh thanh nhu sau:

H4: Sw quan tam den moi truong co tdac
dong cung chiéu den y dinh mua TPHC, cia
nhitng ba me cé con dudi 24 thang tudi tai
Thanh phé Ho Chi Minh.

TPHC bao goém cic mit hang thyc pham
tu nhién khong chira héa chat nhan tao nhu
phan bén, thude diét co, thudc trir sau, khang
sinh va sinh vat bién do6i gen. Ngoai ra, TPHC
khong bi chiéu xa (Gadg Mohsen & Dacko,
2013). Vi vay, thuc pham hiru co duoc coi la
tot cho strc khoe vi khong sir dung hoa chat
tong hop trong qua trinh san xuat (Suprapto
& Wijaya, 2012). Michaelidou & Hassan
(2008) da nhan manh rang moi quan tdm dén
strc khoe 1a dong luc chinh khién nguoi tiéu
dung lua chon TPHC,‘dac biét‘ doi voi cac ba
me ¢ con nho, do,niém tin rang thuc pham
nay chua it héa chit va mang _lai lot ich st
khoe vuot troi. Cung quan diém, Truong va
cong su (2012) nhan thay ring nguoi tiéu
dung Viét Nam san sang chi tra cao hon cho
TPHC vi nhan thurc rang ching an toan, tot
cho suc khée va co lgi ich xa hd1. Liu va cong
su (2013) cho rang y dinh mua TPHC 1a y chi
nguoi tieu dung mua cac thyc pham dugc coi
la an toan cho suc khoe cua ho va nd gan lién
v6i kha nang chi trd cta nguoi tiéu dung cho
cac loai thuc pham d6. Nhan thuc va y thuc
vé suc khoe co thé dugg thé hién la mirc do
chu y ciia mgt ¢4 nhan dén strc khoe trong cac

hoat dong hang ngay, dac bi¢t 1a muc d¢ ma
sinh vién va nguoi cé hoc thirc xem xét dén
suc khoe va su an toan cua thuc pham khi ho
mua ching (Sobhani va cong su, 2018).
Nghién ctru da chi ra rang nhiing ngugi ti€u
dﬁn% cham so6c suc khoe ciia minh nhiéu hon
thé hién thai do toi wu hon doi vdi viéc mya
TPHC. Nhirng nguoi tiéu dung quan tam dén
suc khoe thé higén su san sang mua cac san
pham hitu co nhi¢u hon (Haghjou va cong su,
2013; Yadav & Pathak, 2016; Yazdanpanah &
Forouzani, 2Q15), Dua trén nhitng diéu nay,
nghién ctru dé xuat gig thuyét sau:

HS5: Sy qugn tam den sitc khoe co tac dong
cung chleu den y dinh mua TPHC cua nhitng
ba me ¢6 con dwdi 24 thang tuéi tai Thanh
phé Hé Chi Minh.

Dua trén 1y, thuyet TPB cua Ajzen (1991),
két hop v6i két qua tong hop tir cac nghién
ctru di trude, tac gia dua ra cac nhan t co thé
cO y nghia, anh huong té1 v dinh mua TPHC
ctia ba me c6 con dudi 24 thang tudi trén dia
ban thanh phé H6 Chi Minh, %)ao gom: (1)
Chuan muc ¢hi quan; (2 Chat luong cam
nhan; (3) Gia ca; (4) Su quan tdm dén moi
trU:O'ng, (5) Su quan tam gen suc khoe. Mo
hinh nghién ctru dirge thé hién nhu hinh sau:

3. Phuong phap nghién cuu

3.1. Do luon

Qua trinh nghién ctru dugc thuc hi¢n theo
hai giai doan: so bd va chinh thuc. Trong giai
doan dau, nghién ctu dinh tinh duogc tién
hanh thong qua thao ludn véi cac chuyén gia
v€ an toan thyc pham va dinh dudng nham
dicu chinh thang do va mé hinh nghién cup
de dam bao tinh phu hop véi boi canh thuc te.
Tiép theo, mot cudc khao sat so bd dugce thuc
hién trén 30 doi twong. Két qua phan tich cho
thay hé so Cronbach’s alpha cua cac, yéu to
déu dat trén 0,7, tr d6 lua chon 22 bién quan
sat dai dién cho 8 yéu to dé dua vao nghién
ctru, dinh lugng chinh thirc.

O giai doan nghién ctru chinh thuec,
{zhpondg phap dinh lugng duoc ap dun%

i¢m dinh nam gia thuyet trong mo hin
xuat. Cac thang do da bién trong nghién ctru
duoc ké thira tir cac 1y thuyét va nghién ctru
trude day. Cu thé, thang do ¥ dinh mua TPHC
duoc dua trén nghién clru cia Wang va cong
su (2019), chuan muc chu quan theo De
Kervenoael va cong su (2024), chat lugng
cam nhan theo Singh & Verma (2017), gia ca
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Chuan myc chii quan

Sy quan tim dén strc khoé

(Nguoén: Bé xudt cua nhom _tac gia)

H1

Chat lugng cam nhan H2
v Y dinh huyc pha
Gid ca inh mua thuc pham
hitu co
H4
Su quan tam dén moi truong
H5

Hinh 2: M6 hinh nghién ciru dé xudt

theo Aufegger va cong sy (2021), sy quan
tdm dén moi truong theo, Singh & Verma
(2017), va su quan tdm dén suc khoe theo
Wang va cong su (2019). Tat ca cac thang do
déu dugc do luong bang thang do Likert 5
muc do, véi pham vi tir “1 - Hoan toan khong
dong y” dén “5 - Hoan toan dong y”’.

3.2. Mau nghién cuu

Theo nghieén ctru cua Hair va cong sy
(2006), co mau toi thi€u quan sat phu hop dé
phan tich nhan t6 kham pha EFA 1a N > 5%x
(voix I tong sO bjén quan sat). Nghién clu
nay co tat ca 21 bién quan sat, tirc s mau toi
thiéu can dat 1a 105 (N > 5%21 = 105 mau).

Téc gia tién hanh khao sat 245 khach hang
cua cac cua hang, si€u thi ti€n ich, ctra hang
chuyén doanh thyc pham, nong san hiru co
trén dia ban thanh pho H6 Chi Minh (ho la
nhimg ngugi me co con dudi 24 thang tudi
dang sinh song tai cum céc toa nha chyung cu
Cityland Park Hill, phuong 10, Go Vap, TP.
HCM; nhimg ngudi me ¢o con dudi 24 thang
tuoi hlen dang cong tac tai cac co quan Pang,
Doan thé, cac To chirc Chinh tri Xa hoi, Khoi
Chinh quyén UBND Thanh pho Thu Duc,
nhiing nguoi me tré 1a nhitng chuyén vién tu
van ching khoéan tai san giao dich chung
khoéan Sai Ggn; nhitng ngudi me ¢ con dudi
24 thang tudi hign dang coOng tac tai cac

% bai Hoc, Cao Pang trén dia ban TP.

Ho Chi Minh. So, phi¢u thu vé hop 1€ la 220
phleu 16n hon s6 mau toi thi€y, vi vay két
qua nghién clru s€ mang tinh thong k€ va do
tin cay cao hon. Tac gia dung phan mém
SPSS 22.0 dé tién hanh phan tich du lig¢u va
kiém dinh cac gia thuyét lién quan.

4. Két qua nghién cuu ~

4.1. Két qua dac diéem mau

Theo két qua thong ké tan sb cho thiy, d01
tugng tham gla tra 101 ihao sat 100% thudc gidi
tinh nit vi muc tiéu nham dén déi trong nghién
cuu la nhu’ng nguoi me c6 con dudi 24 thang
tudi (220 mau chiém ti trong 100%). X¢t ve do
tudi, doi tugng tham gia khao sat chu yéu tir 25
-35 tu6i (day %é d0 tyoi nam trong giai doan sinh
san voi 155 mau chiém ti trong 70,5%), theo sau
1 trén 35-45 tudi (chlem 25,5%). Da s6 ho co
muc thu nhap binh quéan tir trén 10,000.000d -
20.000.000d trong 1 thang (113 mau chiém ti
trong 51.4%), theo sau la muc thu nhdp trén
20.000.000d - 30.000.000¢ (chiém 24,5%) va
muc trén 30.000.0004d (chiém 18,6%).

C6 thé no6i, nhém doi tuwong tham gia vao
viéc tra 101 khao sat 1a tap trung phan [6n vao
nhiing nguoi ¢6 hoc thire, phu hgp voi myc
dich n%hlen cru cua dé tai ndy, nham vao doi
tugng la c6 thu nhap tuong doi cao tro 1€n. DY
tudi cua ho cling tap trung & phan khic nguoi
tr¢, va truong thanh, day %a cO sy am hiéu, co
kién thirc va dia vi xa hoi va thuong xuyén
mua hang TPHC.

4.2. Kiém dinh dp tin cdy

Nghién cau phan tich nhan t kham pha
v6i hé s6 KMO = 0,799 (16n hon 0,5), kiém
dinh Barlett v6i hé s6 Sig. nho hon’ 0,05, va
tong phuong sai trich dat 66,533. Vi the, két
qua EFA hoan toan phu hop.

. P9 tin cdy cua cac thang do dugc xéac dinh
bang h¢ s6 Cronbach’s Alpha. Cac két qua thu
duoc tir do tin ¢ay Cronbach’s Alpha d¢u lon
hon 0,7 va h¢ so tuong quan bién tong déu lon
hon 0,5; diéu do cho thay thang do céac khai
niém déu dam bao yéu cau ve do tin cay.
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Bang 1: Két qud phan tich nhan té cho 5 bién déc lap

Nhan to
1 2 3 4 5
Su quan tim QTSK2 0,793
sire khoé QTSK3 0,793
QTSK4 0,787
QTSK1 0,750
Chuin muc CcCcQ2 0,824
chii quan CCQl 0,811
CCQ3 0,750
CCQ4 0,687
Sw quan tam | QTMT2 0,837
mdi trwomg | QTMT! 0,780
QTMT3 0,778
Gia ca GCl 0,823
GC3 0,802
GC4 0,791
Chatlwong | CLCNI 0,812
cam nhén CLCN2 0,784
CLCN3 0,780

(Nguédn: Két qua phan tich dw liéu ciia nhém tac gia véi SPSS 22.0)
Bang 2: Két qua kiém dinh dé tin cdy thang do

Yéu to S6 bién quan sat Hé s6 Cronbach’s Hé sb twong quan

Alpha bién tong nhé nhit
Su quan tam sirc khoé 4 0,782 0,578
Chuén muec chii quan 4 0,712 0,548
Sw quan tim méi trudong 3 0,723 0,591
Gia ca 3 0,766 0,561
Chit luwgng cim nhin 3 0,711 0,565

(Nguén: Két qua phdn tich du liéu ciia nhom tdc gia véi SPSS 22.0)

Theo Gayen (1951), trong thong ké, cac
nha nghién cuu st dung hé sO tuong quan
Pearson (ky hi¢u r) d€ lugng héa mirc o chat
ch@ cia moi lién h¢ tuyén tinh, gilra hai bién
dinh lugng. Field (2009) cho rang mac du co
thé danh gia moi lién h¢ tuyén tinh gitra hai
bién qua h¢ sO twong quan Pearson, nhung
chung ta can thyc hién kiém dinh gia thuyet
h¢ s6 tuong quan nay co y nghla thong ké ha
khong. Két qua kiém dinh néu sig kiem din
nho hon 0,05, c3p bién c6 twong quan tuyén
tinh voi nhau; néu sig 16n hon 0,05, cap bién

khoa hoc

khong c6 tuong quan tuyén tinh (gia dinh lay
mirc y nghia 5% = 0.05).

Ket qua cho thay tat ca cac gia tri sig tuong
quan Pearson gitra cac bién doc lap vdi bien
Eh,u thuoc déy nho hon 0.05. Nhy vay, céac

ien doc l1ap déu c6 tuong quan tuyen tinh véi
bién phu thudc.

4.3. Phan tich hoi quy tuyén tinh

‘Nghién ctru su dung cac tham s¢ dé danh
gla su phu hop cia mo hinh: Sig kiém dinh F
= 0.000 < 0.05 (ANOVA), nhu vdy md hinh
hdi quy cé ¥ nghia. Gia tri R2 hiéu chinh 1a
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Bang 3: Bdng ma trdn hé sé twong quan

YDM CcCQ CLCN GC QTMT | QTSK

YDM | Hé s6 tuong quan Pearson 1

Mirc y nghia
CCQ |Hé s6 twong quan Pearson 0,406™ 1

Mtric y nghia 0,000
CLCN |Hé s6 tuong quan Pearson 0,584™| 0,349™ 1

Mtrc § nghia 0,000/ 0,000
GC Hé sb twong quan Pearson -0,358™| -0,252"| -0,245" ™

Muc y nghia 0,000 0,000 0,000
SQTMT| Hé s6 twong quan Pearson 0,459"| 0,145 0,280™| -0,264™ 1

Muc y nghia 0,000 0,032 0,000 0,000
SQTSK | Hé s6 tuong quan Pearson 0,636"| 0,141""| 0,189™| -0,173"| 0,355™ 1

Muc y nghia 0,000 0,037 0,005 0,010 0,000

Cé miu 220 220 220 220 220 220

(Nguén: Két qua phdn tich dir liéu ciia nhém tdc gia véi SPSS 22.0)

0.679 = 67.9%, Nhu vay cac bien doc 1ap dua
vao mQ hinh hoi quy anh hudng td1 67.9% su
thay doi ctua bién phu thudc. Gia tri Durbjn
Watson 13 1.961, nam trong khoang 1.5 dén
2.5 nén ket qua hdi quy khong co hién tugng
tu twong quan chudi bic nhat.

binh 0,106 don vi. Tuong tu, khi sy quan tAm
dén strc khoe tang thém 1 don vi, y dinh mua
trung binh tang 0,366 don vi. Mo hinh nay c6
kha ndng gidi thich 67 ,9% su thay doi trong y
dinh mua TPHC, trong khi 32,1% con lai chiu
anh hudng cua cac yéu to khac chua duoc

Bang 4: Két qud phdn tich héi quy

Gia thuyét | Moi trong quan B-value p-value Két qua
HI CCQ - YD 0,162 0,000 Chap nhan
H2 CLCN —- YD 0,374%** 0,000 Chép nhan
H3 GC—->YD -0,109%* 0,009 Chép nhan
H4 SQTMT — YD 0,133** 0,002 Chép nhan
H5 SQTSK — YD 0,476*** 0,000 Chép nhan

Ghi chii: Ky hiéy * biéu thi p<0,05, ** biéy thi p<0,01, *** biéy thi p<0,001.
(Nguon: Ket qua phan tich dw liéu cua nhom tac gia tw phan mém SPSS 22.0)

5. Théao lugn va ham y quén trij

5.1. Thdo lugn

Hé s6 hoi quy cua tung bién doc 1ap phan
anh muc do tac dong cua ching dén y dinh
mua TPHC trong dicu kién cac yéu td khac
gilt nguyén. Cuy thé: Khi chuan chu quan ting
thém 1 don vi, y dinh mua c6 xu hudng tang
trung binh 0,1384 don vi. Chat lugng cam
nhén tang 1 don vi s€ lam y dinh mua tang
trung binh 0,306 don vi. Trong khi d6, néu gia
ca tang 1 don vi, y dinph mya gidm trung binh
0,088 don vi, cho thay moi quan hé nghich
bién. Mirc do quan tdm dén moi truong tang
1 don vi c¢6 thé lam y dinh mua tang trung

xem xét, bao gdbm cac yéu to tdm 1y, van hda,
moi truong thi truong hodc cac yeéu to ngau
nhién. Trong s6 cdc yéu t0, quan tdm suc
khoe (QTSK) co tac dong manh nhat dén y
dinh mua véi hé s6 hdi quy cao nhat (+0,476).
Tiép theo 1a chat luong cam nhan (CLCN)
(+0,374). Nguge lai, gia ca (GC) c6 tac dong
tiéu cuc, cho thay gia ca cao co thé lam giam
y dinh mua TPHC.

Su quan tam dén stc khoé 1a yéu t6 c6
mirc do tac dong nhiéu nhat dén y dinh mua
TPHC. Dyra trén két qua thong ké trung binh
cho y€u t0 “Quan tdm dén strc khoé” (QTSK),
gia tri trung binh dao dong tir 3,72 dén 3,81
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va d6 léch chuan tuong doi thap (0,931 -
1,016). Diéu nay phan anh rang muc d¢ quan
tam dén suc khoe cua nhirng nguoi me c6 con
dydi 24 thang tudi la tuong doi cao va khg
dong deéy trong nhoém khao sat. Két qua
nghjén cuu nay, phu hop voi cac nghién cuu
truoc khi cho rang strc khoe, gan lién voi gia
tri an toan, la dong co manh mé& nhat d€ mua
TPHC (Haghjou va cong su, 2013; Yadav &
Pathak, 2016). ,

Chat Iugng cam nhén 1a nhén t6 c6 anh
hudéng thtr hai trong m6 hinh nghién ctru va
c6 tac dong cung chiéy dén y dinh mua TPHC
(chi dung sau yé€uy t6 “Quan tam dén suc
kho¢”). Dya trén két qua thong ké trung binh
cho yé€u to0 “Chat luong cam nhan” (CLCN),
gia tri trung binh dao dong tu 3,75 deén 3,83
va do léch chuan tr 0,862 dén 0,885. Dicu
nay phan anh rang mirc d¢ chat luong cadm
nhan cua nhitng nguodi me c¢6 con duoi 24
thang tuoi cling cao trong nhoém khao sat (chi
dimg sau yéu t0 quan tam dén suc khoé). Két
qua phu hop voi cac nghién cuu truoc day khi
Saba & Messina (2003) tap trung vag moi
quan h¢ gitta chat lugng cdm nhan va y dinh
mua, cho thay rang niém tin vao chat luong
va do an toan cua TPHC Ia yéu to thuc day
manh mé. , ,

Két qua nghién ctru cho thay nhém nhan td
chuan muc chu quan nay tac dong dang ké
dén y dinh mua. Gia tri trung binh thang do {u
3,25 dén 3,36 va do lech chuan tir 0,851 dén
0,901. Biéu nay phan anh rang nhirng yéu to
lién quan dén chuan muc chu quan (161
khuyén cua dong nghiép, gia dinh, ban be,...
) khong phai 1a yéu to quyét dinh tac dong
dén y (%inh mua ¢ua nhitng ngudi me c6 con
dudi 24 thang tudi. Phat hién cya nghi¢n cuu
phu hop voi cac nghién cuu tryoc khi
Armitage & Conner (2001) ciing nhan manh
moi quan h¢ tich cuc gitta chuan muc chu
quan va y dinh hanh vi, trong khi Chen (2007)
bd sung rang khi chuan muc chu quan lién
quan dén TPHC mang tinh tich cuc, v dinh
mua nhirng sdn pham nay s¢€ gia tang dang ké.
Tuong tu, Shih-Tse Wang & Tsai (2014) tiép
tuc lam ro rang, chuan muc chu quan khong
chi thic day y dinh mua TPHC ma con
khuyén khich céc hanh vi bén viing khéc,
chang han nhu tai ché va tiéu dung cac san
pham than thi¢n vo1 moi truong. Nhitng phat
hién nay cho thay vai tro trung tam ctia chuan

muc chu quan trong viéc hinh thanh y dinh
mua va hanh vi ti€u dung bén viing.

bicu dang ngac nhién tur két qua nghién
cuu, cho thay nhom nhén t6 quan tam dén moi
truong tac dong khong dang ké deén y dinh
mua. Gia tri trung binh thang do tir 2,41 dén
2,45 va do 1éch chuan tur 0,840 dén 0,935.
Tuy tac dong khong manh bang 3 y&u t trén
nhung né ciling gop phan tac dong dén y dinh
mua cua nguoi tiéu dung, cu thé 13 nhiing
nl%uc‘yi me cO con dudi 24 thang fudi trong
pham vi nghién cuu cia de tai. Két qua nay
phu hop voi nhiéu nghién cuu truoc khi lam
ro moi quan hé gitra sy quan tam cuia nguoi
tiéu dung do1 vé1 moi truong va hanh vi mua
doi voi TPHC. Moi quan tdm v€ moi truong
khong chi lién quan dén céc thudc tinh cua
quyet dinh mua hang. Thay vao dd, no bao
gom cam xuc cua nguoi tiéu dung doi véi
nhi€u van d¢ xanh khac nhau. M6i quan tam
manh m€ vé moéi truong khién nguoi ti€u
dung san sang mua cac san pham than thién
voi1 moi truong (Hsu va cong su, 2016).

Gia cd 1a yéu to lam can trd y dinh mua
TPHC cua nhiing ba me ¢6 con dudi 24 thang
tuoi. Dya trén ket qua thong ké trung binh cho
yeu td “Gia ca”’ (GC), gia tri trung binh dao
dong tur 2,49 dén 3,45 va do léch chuan dao
dong tr 0,778 dén 0,933. Vo1 gia tri trung
binh nhu vay la khé thap so véi cac yeéu to
khac, ching td y€u to gia cd van dang la rao
can lon trong y dinh mua TPHC ctia cac ba
me c6 con dudi 24 thang tudi. Bién quan sat
gia ca tha 2 (GC2) ve “Gia TPHC phu hop
v6i loi ich va gia tri ma né dem lai cho con
t01” c6 xu hudng gia hop ly v6i loi ich nén s&
khong lam can tré y dinh mua va khi phan
tich dir li¢u kiém dinh Cronbach’s Alpha doi
voi thang do “Gia ca” thi bien GC2 da bi loaj
bo. Trong khi d6 3 bién con lai frong nhén t6
gia da tao ra mdt rao can dang ké khién nguoi
ticu dung, dac bi¢t ]a cac ba me tré ho chua
san sang chuyén doi hoac chuyén doi hoan
toan sang su dung TPHC. Ly giai cho ngudi
tieu dung khong thé chac chan vé san xuat
hiru co; trc 1a nhiing thude tinh nao phan bi¢t
TPHC véi thyc pham thong thuong (Janssen
& Hamm, 2012; Moser va cong su, 201]).
Ngoai su nghi ngd nay, gia cao cua thyc pham
hiru co lam tang thai dg ti€u cuc doi véi y
dinh mua hang (Lea & Worsley, 2005), Gia
cao hon cua TPHC va sy khong chac chan vé
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sdn pham 1a rao can 16n doi voi nguoi tiéu
dung (Hoek va cong su, 2017).

5.2. Ham y qudn tri

Dé nang cao y dinh mua TPHC, vai tro ctia
nhom tham khao can dugc tang cuong thong
qua cac hoat dong giao duc va truyén thong
hi¢u qua. Cu the, vi¢c to chirc hodi thao, budi
tro chuyén hodc nhom chia sé kinh nghi€ém,
cO su tham gia cua gia dinh (dac bi¢t la ong
ba va cha cua tré), s€ gilip cing c0 niém tin,
khuyén khich tu van va ung h cac quyét dinh
cua ba me. Cac chién dich truyén cam hung,
bao gbém cau chuyén tir nhimg nguoi da su
dung TPHC, cung ndi dung quang ba trén
mang xa h01 nhu thong diép “Cun gia dinh
xday dung mdt twong lai lanh ma% c6 thé
nang cao nhan thirc vé loi ich strc khoe, va
moi truong, dic bi¢t doi voi tré nho. Dong
thoi, can thl_IC hién cac chiéu dich truyén
thong quy m¢ 16n, nhan manh tam quan trong
ciia TPHC dbi yai strc khoe tré em va loi ich
dai han. Su ph01 hop véi cac t6 chirc bao vé
moi trudng va siuc khoe, ciing nhu moi Ccac
nhan vat co suc anh hu’ong (chuyén gia dinh
dudng, bac si nhi khoa, KOLs), s€ giup lan
toa thong diép manh mé& hon. Niém tin cua
nguoi tiéu dung, déc biét 1a cac ba me, c6 thé
duoc xay dung thong qua thong tin minh bach
ve chat lugng san pham, 101 khuyén tir chuyén
gia va cac danh gid tir nguoi tiéu dung. Bén
canh do, viéc tao dung cong dong tiéu dung
TPHC tryc tuyén va trén mang xa %@i, noi cag
ba mg c6 thé chia s¢ kinh nghiém, s¢€ cung co
su gan ket va ho tro trong viéc, lan toa thoi
quen tiéu dung bén viing. Cu01 cung, cac
chuong trinh khuyén khich nhu giam gia hodc
qua tang khi mua TPHC s€ gitip gia tang su
cong nhan va long tin tir cong dong (MDPI
Foods, 2023)

Dé cai thién chat lugng cam nhan d6i véi
thue pham hitu co, doanh nghiép can cung
cap thong tin minh bach vé chat lyong san
pham, bao gdbm chung nhén tir céc t6 chtic uy
tin nhu USDA Orgapic, EU Organic, hodc
JAS, Thdng tin chi ti€t vé quy trinh san xuat,
nguon goc nguyén li€u va lgi ich suc khoe
nén dugc thé hién rd rang trén bao bi va cac
kénh truyén thong nham gia tdng niém tin va
y dinh mua cua khéach hang. Tang cuong trai
nghiém thuc té cling 1a y€u to quan trong. Cac
budi dung tht mign phi taj sieu thi, ho1 cho,
hodc phan phoi mau thur dén cac nhom khéach

hang muyc ti€u (vi du: ba me nudi con nho) s¢
gitp khach hang tryc ti€p cam nhan chat
luong va xay dung long tin. Bén canh do, viéc
dam bao chat luong thuc t€ thong qua kiém
tra nghiém ngdt chudi cung mg va cdc cam
két manh mé& nhu chinh sach doi tra khi san
pham khong dat yéu cau s€ cung co su hai
long ctia khach hang. Doanh nghiép can day
manh chién lugc truyén thong, tap trung vao
lgi ich strc khoe vuot troi cia TPHC, dac biét
doi voi tré nho va giam thi€u nguy co tir cag
chat hoa hoc cé hai. Cac cau chuyén thuc té
tur nhitng khach hang hai 1ong, chang han cac
ba me¢ da sir dung san pham, cé thé duoc s
dung dé ting tinh thuyét phuc va long tin.
Viéc tuong tac tryc ti€p v§i khach hang thong
qua cac dien dan truc tuyén, hdi thdo hodc sy
kién giao luu cling dong vai tro quan trong,
giap %héch hang chia s¢ y kién va dong gop
phan ho6i. Doanh nghi€p can xu ly nhanh
chong cac van d¢ duge phan anh dé€ nang cao
sy hai long. Cudi cung, cac chuong trinh uu
dai nhu gdi dung thir gia vu dai, giam gia,
hoac tich diém mua sim sé& gitp khach hang
tiép can san pham dé dang hon, tir d6 cam
nhan duoc gia tri thuc té ma khéng gap tré
ngai v€ chi phi.

bé giam baot cam gidc chi phi cao ya nang
cao nhan thuc vé gia tri cua thyc pham hiju
co, cac giai phap tap trung vao viéc cung cap
uu dai va linh hoat trong chién lugc gia. Cac
chuong trinh gidam gia dinh ky, khuyén mai
theo mua, hodc uu dai dac biét cho cac ba me
c$ con dudi 24 thang tudi, nhu giam gia lan
dau hodc chuong trinh “mua 1 tang 17, giip
khach hang ti€p can san pham vai chi phi thap
hon. Bén canh do, viéc thiét ké cac goi san
%jham combo hodc goi thir n%hlem voi gid hop
y cing tao diéu kién thuan loi dé khach hang
trai nghiém san pham ma khong lo ngai vé
ngan sach. Doanh nghi€p can tang cudng
truyén thong dé gidi thich rd gia tri bén ving
cug TPHC. Viéc nhan manh quy trinh san
xuat chat lugng cao, loi ich stic khde dai han
va, vai tro bao vé moi truong gitip khach hang
hicu rang chi phi hién tai 1a khoan dau tu cho
suc khoe tuong lai, dac bi¢t doi vdi tré nho.
Cég chuong trinh tich diém, khach hang than
thiét va qua tdng khuyén mai khong chi
khuyén khich sy trung_ thanh ma con giam ap
luc vé chi phi qua moi 1an mua sam. Pong
tho1, cac lua chon thanh toan linh hoat nhu tra
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g6p khong 1ai suat hodc su dung vi dién tu
giup khach hang d€ dang chi tra, phu hop voi
nhu ciu cua nhirng nguoi ti€u dung ban ron.
Nhiing giai phap nay khong chi giup khach
hang cam thay chi phi hop ly hon ma con lam
ndi bat gia tr1 thye sy cia sdn pham hiru co,
khuyén ihich quyét dinh mua hang mot cach
bén viing. . .
PéE nang cao nhan thirc vé moi truong, can
trien khai cac chién dich truyén thong trén
mang xa hoi nhu Facebook, Ingtagram,
TikTok, nham chia s¢ thong tin dé ti€p can vé
vai, tro cua thuc pham htru co trong gidm
thiéu 6 nhiém, bao vé dat va nudc. Noi dung
nhu video, bai viét va hinh anh tryc quan véi
thong di¢p ro rang s€ tao tdc dong manh me.
bong thoi, viéc phoi hgp voi cac chuyén gia
va to churc moi truong de to chirc hoi thao, su
kién cong dong hoac cung cap thong tin moi
truong trén nhan san pham nhu “Giam hoa
chat doc hai” s€ gilip cung cO niém tin cua
nguoi tiéu dung. Cac chién dich truyén thong
cung can gan ket yéu tQ moi trudng voi gia tri
ia dinh, nhan manh rang thyc pham htru co
ong chi bao v¢ mo6i truong ma con dam bao
mot twong lai xanh sach cho con cai. Str dung
hinh anh gia dinh hanh phuc trong khéng gian
song lanh manh giup xay dung két no1 cam
xuc, tur d6 khuyén khich ti¢u dung bén ving.
Ngoai ra, viéc tao cong dong tiéu dung hiru
cg qua dién dan hodc nhom tryuc tuyén s¢ thiic
day chia sé kinh nghiém va nhan thac tich
cuc. Doanh nghi¢p co6 thé gia tz‘mlg‘| gia tri cho
nguoi tiéu dung thong qua cac chuong trinh
uu dai, nhu tang qua hodc gidam gid trong
chién dich vi moi truong, két hop hé thong
tich diém dé khach hang dong gop vao cac du
an moi truong. Viéc minh bach thong tin vé
nhitng dong gop nay s€ tao dong luc ticu dung
bén virng. Cud1 cung, hop tac véi cac truong
mam non va bénh vién phu san 1a cach tiép
can hi¢u qua. Céac budi hoi thao, tai li€u gido
duc va mau san pham hiru co dugc phan phoi
tai day s€ giup nang cao nhan thic cua phy
huynh, khuyén khich ho lgya chon TPHC dé
bao v¢ suc khoe va moi truong. |
Dé nang cao y€u to quan tdm dén surc khoe
trong tiéu dung TPHC, can day manh gido
duc va truyén thong ve 1gi ich sure khoe thon
qua hdéi thao voi chuyén gia va cac chién dic
quang ba nhan manh tinh an toan, khong chtra
hoa chat ddc hai. Bong thoi, can dam bao do

tin cdy cua san pham thong qua cac ching
nhan chat luong va hop tac voi thuong hiéu
uy tin, dac bi¢t huong dén cac ba me co6 con
nhé. Céac chuong trinh khuyén mai, vu dji,
cung dich vu tu van dinh dudng s€¢ khuyéen
khich ho sir dung TPHC. Viéc xay dung cong
dong chia sé kinh nghiém va cung cap thong
tin s€ lan toa lgi ich thuc t€ cia san pham,
trong khi mg¢ rong kénh phan phoi va da dang
hoa san pham, dac biét qua kénh truc fuyén,
giup tang tinh ti¢n loi va kha nang tiép can
cho nguoi tiéu dung. i
6. Két luan va huwéng nghién ciru tiep theo
Két qua nghién cyru cho thay y dinh mua
thyc pham hiru co cua ba me co con dudi 24
thang tudi trén dia ban TP.HCM chiu anh
huong dang k¢ tur cac yéu to nhu s quan tim
suc khoe, chat lugng cam nhén, chuan chu
quan va su quan tdm dén mai truong, trong do
y€y t0 quan tam suc khoe co tac dong manh
nhat. Nguoc lai, gia ca c6 tdc dong ticu cuc,
cho thay gia ca cao c6 thé can tr¢ y dinh mua.
Nhiing phat hién nay khong chi cung cap co
s& khoa hoc cho viéc hiéu %énh vi ticu dung
TPHC ma con dinh hudng céc chién lugce tiép
thi nham thuc day su phat trién bén viing cua
thi truong nay. M6 hinh nghién cttu giai thich
dugc 67,9% su bién thién trong y dinh mua,
cho thay can tiép tuc kham pl%é cac yeu to
khéc, nhu yéu to tam ly, van_hda hoac moi
truong thi truong, tdng kich co mau hodc mo
rong khu vuc dia ly dé hoan thién mo hinh.
Tur nhitng han ché nhat dinh ctia nghién cuu,
tac gia hy vong nghién ctru sau s¢ méd rong
hon ¢ cac nhom doi1 tugng khéc rong hon (the
hé Millennials hod¢ nhom cé thu nhap cao)
hay thay vi thuc pham xanh thi mé rong thém
my pham xanh, nha ¢ xanh, cong nghé xanh...
Pong thoi, thay vi nghién ctu thug hi¢n tai
khu vuc TP.HCM thi m& rong dia ban tai cac
tinh, thanh pho khac dé danh gia sy khac biét
vé y dinh mua TPHC ¢ cac,ving mién. Ngoai
ra, can tich hop thém y¢u t6 méi vao md hinh
nhu bo sung cac yéu t6 (niém tin vao chung
nhan hitru co, nhan mac; su san c6 cua san
pham hay céac y€u to0 truyén thong, quang
cdo,..) d¢ lam rd thém dong co mua hang,
Cuoi cung, cung can xem xét su khac biét veé
K dinh mua theo thu nhép, trinh d§ ho¢ van,
oac soO lugng con trong gja dinh dé dé xuat
céac giai phap cu thé va thict thuc hon. ¢
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Summary

This paper analyzes the factors influencing
the urc%ase intention of organic food among
mothers with children under 24 months of
age, based on the framework of the Theory of
Planned Behavior (TPB). Data were collected
from 220 customers in Ho Chi Minh City and
processed using SPSS 22.0. The results indi-
cate that subjective norms, perceived quality,
health consciousness, and environmental con-
cern are key drivers of organic food purchase
intention. Conversely, price is identified as a
barrier to purchasing behavior among the tar-
get group. These findings not only provide a
scientific basis for understanding consumer
behavior toward organic food but also offer
strategic directions for marketing efforts
aimed at ]Eromoting the sustainable develop-
ment of this market. Finally, the results and
managerial implications are discussed to
enhance the purchase intention of the target
consumers.
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