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ghién cuu nay dwa trén moé hinh ly thuyet SOR dé kham pha anh hwong cua cac

yéu to tai diém ban dén hanh vi mua sam ngau hyng (MNH), thong qua hai bién
trung gjan la cam xuc tich cuc (CXTC) va thoi thuc mua ngau hung (TTM), cung voi vai tro
diéu tiet cua khuynh huong mua ngau hung (KHMNH). D liéu dwog¢ thy thap tw 326 khach
hang tai cac dai siéu thi o TP. Ho Chi Minh. Phan tich dir liéu cho thay bo cuc cua hang, mirc
do dong duc va chuwong trinh khuyén mai co tac dong lam tang kha nang phat sinh MNH thong
qua ca CXTC va TTM. Trong khi do, am nhgc khong tac dong den TTM, nhyng lai anh huong
tich cuc den CXTC, tw do gian tiép thuc day MNH. Dac biet, KHMNH thé hién vai tro diéu
tiet khi lam thay doi murc do anh hwong cua CXTC den MNH. Nhitng phat hién nay gop phan

mo rong hiéu biét hoc thudt vée MNH tai cac dai siéu thi o Viét Nam.

Tir khéa: Hanh vi mua ngdu hitng, cam xic tich ciee, théi thiic mua, khuynh hwéng mua

ngau hung, dai siéu thi.
JEL Classifications: M10; M30; M31.

DOI: 10.54404/JTS.2026.209V.06

1. Giéi thiéu

Nganh ban 1¢ Viét Nam dang trén da tang
truong manh mé, trd thanh diém dén hap dan
cua cac nha dau tu trong va ngoai nudc. Theo
Tong Cuc Thong Ké (2024), tong murc ban 1¢
san pham va dich vu tiéu dung trong sau
thang dau nam 2024 dat hon 3.098,7 ngﬁin ty
dong, cho thay tiém ndng phat trién 1on cla
thi truong ndi dia. Tuy nl%ién, trong boi canh
canh tranh ngay cang gay gat, cac nha ban 1¢
can doi mai chién lugc tiep can khach hang
nham toi wu héa doanh thu. Mot trong nhiing
chién Iuggc hi¢u qua dugc nhi¢u doanh nghi¢p
huéng dén la gia tang doanh thu tr MNH
(Rodrigues et al., 2021). Viéc hi€u rd cac
nhan t0 anh huong dén hanh vi nay co thé
gitp nha ban l¢é thiét ké mai truong mua sam
toi uu hon, tr d6 thic day doanh thu cho
doanh nghiép.

. Mac du da c6 nhiéu nghién ctru vé cic yéu
to moi truong ctra hang, tuy nhién két qua
nghién ctru vé cac yéu to am nhac, b cuc
trong cua hang, sy dong dac trong ctra hang
c6 két qua chua thong nhat. Mohan et aj.,
(2013) khi nghién ctru vé MNH da cho thay
am nhac trong cura hang dugc danh gia tot sé
mang dén CXTC va TTM, tur d6 lam gia tang
MNH, Tuy nhién, Parsad et al., (2017) lai ket
luan rang am nhac khong c6 tac dong dang ké
dén MNH. Thém vao do, Trivegi et al.,
(2022) lai cho thay nhac nén va bo cuc cua
hang c¢6 tac dong nhung khong di manh dé
dan dén MNH. Dong t%c‘ri, theo Atulkar va
Kesari (2018), moéi truong cura hang véoi am
nhac nhe nhang Jai c6 tac dong nguoc chiéu
khong dang ké den MNH. Tuong tu, tdc dong
cua su dong duc ciing chua rd rang, Parsad et
al., (2017) cho thay sy dong dac trong ctra
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hang khong c6 tdc dong dang ké dén MNH,
trong khi mét s6 nghi¢n ctru khac lai cho rang
mat do nguoi mua sam cé thé tao ra ap lyc
tam ly, tor d6 lam phat sinh MNH (Bell et al.,
2011). Sy mau thyan nay cho thay su anh
hudng am nhac, bo cuc va su dong duc dén
MNH c6 thé kha¢ nhau tuy vao boi canh.

Ngoai ra, nhiéu nghién ctru thuc nghi¢m
cling cho thgdy MNH khong chi chiu anh
hudng truc ti€p tur cac y€u to vat 1y tai diém
ban, ma con bi tac dong gian tiep thong qua
cac yeu to tdm ly cuia khach hang (Aiolfi et
al., 2022; Cao et al., 2024). Tuy nhién, mac
du KHMNH la mgt dac diém ca nhan c6 kha
nang lam thay d6i cuong do phan tng cua
khéach hang trudc cac kich thich moi truong
(Mohan et al., 2013), nhung vai tro di€u tiet
cta bién nay van chua dugc kham pha day du
trong cac nghién ctru hién nay. Hon nira, phan
16n cac nghién curu tai Viét Nam hién nay moi
chi tap trung vao cac moi quan hé truc ti€p,
trong khi rat it nghién ctru d1 sau phan tich co
ch¢ tac dong tryng gian va vai tro diéu tiet.
Di€u nay cho thay céan kiém dinh cac mo6 hinh
tich hop trung gian - diéu tiét trong boi canh
thi truong bén% tai Viét Nam, nham lam ro
hon dong luc MNH trong thuc ‘tién.

Vi vay, nghién ctru nay dugc thuc hién
nham kiém dinh méj quan hé cia cac yeu t6
tai diém ban (bao gom bo cuc cira hang, am
nhac, su dong duc va khuyén mai) dén MNH,
vai trung gian 1a CXTC va TTM, cung vai tro
diéu tiét cia KHMNH tai cac dal siéu thi &
TP. H6 Chi Minh, nham dong gop vao vige
hoan thién hé thong ly thuyét 1ién quan dén
hanh vi mua sam ctia nguoi tiéu dung tai diém
ban va cung cap cac ham y quan tri cho céc
nha ban 1¢é. i

2. Co sé ly thuyet | .

2.1. Hanh vi mua sam ngdu hirng

MNH la mot hién tugng phd bien trong
moi truong ban 1¢ hién dai giap gia ting
doanh thu tai diém ban (Badgaiyan & Verma,
2015). Rook (1987) dinh ng %121 MNH la qua
trinh khach hang trai qua cam gidc théi thic
manh mé va phat sinh mong muén mua san
pham khong c6 ké hoach, thuong véi it can
nhac dén, hau gua hoac su hop ly. MNH
thuong bat nguon_tu su tlep xuc vo1 mat tac
nhan kich thich, dan dén hanh dong mua hang
ngay lap tuc, di kém véi phan ing cam xuc va
nhan thic sau khi mua. Beatty va Ferrell

(1998) m¢& rong dinh nghia nay bang cach
nhan manh rang MNH duoc dac trung bdi
qua trinh ra quyét dinh nhanh chong, mang
tinh chu quan va thuong gan lién vé1 CXTC
tai diém %an Cac dinh nghia nay cho thay
MNH dugce thuc hién mot cach cam tinh,
khong duqc 1én ké hoach trude va dugc thuc
day boi, cac kich thich tr méi truong bén
ngoai két hop voi phan tmg cam xtc ndi tai
cua nguoi tiéu dung.

2.2. Mé hinh kich thich - Chii thé - Phan ung

Mo hinh Kich thich - Chu thé - Phan {mg
(SOR) dugc xem 1a mét ly thuyét quan trong
tron% cac nghién ctru vé hanh vi ti€éu dung,
dac biét trong boi cgnh ban 1¢. M6 hinh nay
l%iéi thich cach cag yéu t6 moi truong tai di€ém

an anh hudng dén trang thai tdm ly va hanh
vi cua khich hang (Donovan & Rossiter,
1982; Mehrabian & Russell, 1974). M6 hinh
nay bao gom ba thanh phan chinh: Kich thich
(S) la n%ung tac nhan bén ngoai nhu anh
sang, am nhac, khuyén mai... co kha nang tac
dong dén trang thai cam xiic ctia khach hang;
Chu thé (O) la thanh phan trung gian, dai dien
cho qua trinh xur Iy ndi tm cua khach hang,
bao gom cam xuc, nhan thirc va danh gia cua
hg veé traj nghiém mua sam; Phan tmg (R) 1a
két qua dau ra thé hién qua hanh vi cy thé nhu
quyet dinh mua hang, mirc do hai long hodc
phan ng cam xtc do1 voi san pham hodc moi
truong mua sam.

Dua trén mé hinh SOR, nghién ctru nay dé
Xuat rang cac yéu tp tai diém ban trong dai
siéu thi (bao gdm bb cuc ctra hang, am nhac,
su dong dic va chuong trinh khuyén mai)
dong vai tro la cac kich thich bén ngoai (S).
Nhimg yéu t6 ndy anh huong dén trang thai
tam ly ]Z én trong cua khach hang (O), duoc
bicu hién thong qua CXTC va TTM. Tur do,
dan dén phan ung hanh vi (R) la MNH.

2.3. Phat trién gia thuyét va dé xudt mo
hinh nghién ciru

2.3.1. Phat trién gia thuyet nghién ciru

B cug ctra hang bao gdm cach b tri cac
thanh phén nhu san pham, ké trung bay, 10i

% ay thanh toan, bién chi dan va céc ti¢n
1ch 0 trg (vi du: xe day, khu vuc khuyen
mai),... nham toi vu héa trai nghiém mua sim
va diéu huéng hanh vi tiéu dung cta khach
hang (Mohan et gl., 2013). Mot khong gian
mua sam duog¢ bo tri hop 1y vai 161 di thong
thoang, sap x€p ké hang khoa hoc, hé¢ thong
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chj dan rd rang... sé giiip khach hang cam
thay dé chiy, hai 1ong va thuan tién hon trong
viéc tim kiém san pham (Hashmi et al., 2020;
Vinish et al., 2020). Theo Mohan ‘et al.,
(2013), mot b6 cue hiéu qua khong chi giup
khach hang tim kiém san pham dé dang hon,
ma con gbp phan hinh thanh CXTC. Ngoai ra,
mot diém ban c¢6 bo cuc hop 1y ¢on c6 thé gia
taing MNH cua khach hang (ké c4 ¢ nhing
nguoi mua sam theo ly tri), bang cach tao ra
TTM tropg ho (Aghazadeh, 2005). Tur do, hai
gia thuyét sau dugc dua ra:

HI: Bo cuc cua hang co tac dong cung
chiéu den CXTC.

H2: Bo cuc cwa hang co tac dong cung
chiéu dén TTM.

Am nhac 1a mot thanh phan quan_trong
trong mai trugng cura hang, dugc cac nha quan
ly st dung dé tao ra bau khong khi phu hgp
cho khach hang, c6 kha nang tdc dong dén
cam xuc thong qua cac kich thich giac quan
(Cao et al., 2024). Trong boi canh ban 1¢ hién
dai, am nhac thuong du:qc st dung nhu mot
cong cu giai tri nham nang cao trai nghiém
mua sam va khoi goi CXTC ¢ khach hang
(Atulkar & Kesari, 2018), Am nhac ¢6 thé gop
phan tao nén khong khi 1& hoi tai diém ban, tir
d6 mang lai cam giac hanh phic, hing khoi va
dé chiu cho khach hang khi mua sim. Khong
chj anh hudng dén cam xtc, Am nhac con_co
thé tao ra sy TTM (Mohan et al., 2013). Am
nhac ¢6 kha nang kich thich tam 1y ti€u dung,
khién n%uéri mua dé roi vao trang thai TTM.
Vi vay, hai gia thuyét sau dugc dua ra:

H3: Am nhac trong ciwra hang co tdac dong
cung chiéu den CXTC.

H4: Am nhac trong cira hang co tdc dong
cung chiéu dén TTM.

Su dong duc trong cta hang dé cap dén
cam nhan cua ngudi ticu ding vé murc do hién
dién hoic tdp trung cua nhiéu nguoi trong
cung khong gian mua sam (Bandyopadhyay,
2020). Trong mdt cura hang dong duc, khach
han% c6 nhicu kha nang gia ting MNH (Bell

2011). Diéu nay co thé la do sy dong
dac tao ra mot khong khi nang dgng, soi
dong, khién nguoj ti€u dung cam thay hing
khot va_dé bi cuon theo hanh vi ctia nguol
khac, dan dén MNH. Bén canh d6, su dong
dtc cling kich thich cam giac hung khoi va
ting cuong tiép xuc xa hoi (Mehta et al.,
2013), tir do 1am gia tdng sy TTM. Khi nguoi

tieu dung thay nhiéu nguoi khac dang mua
hoac xép hang, ho co6 thé dé bi anh huong va
phat sinh MNH. Dua trén nhiing 1ap luan nay,
hai gia thuyét sau dugc dua ra:

H5: Sw dong dyc trong cira hang co tac
dong cung chieu den CXTC.

H6: Su dong dyc trong cura hang co tac
dong cung chieu den TTM.

Khuyén mai 1a tap hop céc cong cu kich
thich tieu dung dugc trién khai trong thoi gian
ngan, nham klgwuyén khich khach hang dua ra
quyeét dinh mua hang nhanh hon hogc gia tang
s0 luong mua m@t san pham cu the (Kotler et
al., 2018). Khuyén mai khong chi mang lai lgi
ich tai chinh ma con gop phan tao ra CXTC
khi mua sam. Theo Bandyopadhyay et al.,
(2021), céac chuong trinh khuyén mai cé thé
%0’1 lén nhitng CXTC nhu su thich thu, hai

ong hoic vui vé. Viéc nhan duoc uu di c6
thé khién khach hang cam thay thoai mai va
dé chiu khj mua sam. Ngoai ra, cac, chuong
trinh khuyén mai c6 thé anh hlIO‘n dén MNH
thong qua TTM (Mohan et al., 2013 Singh et
al., 2024). Khuyén mai lam, tang cam giac
TTM vind tao ra cam giac khan cap, niém vui
bat ngd va kich thich CXTC. Dua trén nhitng
1ap luan nay, hai gia thuyét sau duoc dua ra;

_H7: Khuyén mdi co tac dong cung chiéu
den CXTC. | .

JHS: Khuyén mai co tac dong cung chiéu
den TTM.

_ Cam xuc 1a mot trang thai tam ly va sinh 1y
két hop, phat sinh tur sy tuong tac gitta nhan
thirc va hanh vi (Kao et al., 2015). Cam xuc
dong vai tro trung gian quan trong trong moi
quan h¢ gilia cac yeu td moi truong tai di€m
ban yva MNH. Céc trang thai cam xtic c6 thé
trpyeén tai tic dong cua khong gian mua sam
dén hanh vi mua hang (Hashmu et al., 2020).
Nhi€u nghién ctru cling khang dinh rang
CXTC (nhu vui vé, hanh phuc, hung kha1)
lam gia tang kha ning phat sinh MNH
(Redine et al., 2023). Khi khéach hang trai qua
nhitng phan Ung cdm xic manh me, ho
thuong thuc hien MNH (Sun et al., 2023). Tt
do, gia thuyét sau dugc duara:

"H9: CXTC c6 téc dong ciing chiéu den MNH.

TTM 1a mdt trang ﬂ%al mong muon manh
mé ma khach hang trai qua khi ggp phai mot
doi tuong trong moi truong mua saim nhu mot
san pham cu thé, mdt mau ma hodc mat
thuong hiéu nhat dinh (Dholakia, 2000). TTM
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dyoc xem la thanh t6 cam xUc quan trong dan
dén MNH. MNH thuong xuat hién khi khach
hang c¢6 cam gidc TTM manh mé& muon s¢ hiru
san pham (Bandyopadhyay et al., 2021).
Mohan et al., (2013) va Badgaiyan va Verma
(2015) cling cho thay TTM c¢6 anh hudng rd
rét dén MNH, Tuong tu, Lee va Gan (2020)
cling chi ra rang nguoi ti€u dung thuong co
trang thai thoi thic trude khi thuc hién MNH.
Tu do, gia thuyét sau dugc dé xuat: |

HI10: TTM co tac dong cung chiéu den MNH.

KHMNH phan anh xu hudng c4 nhan thuc
hién hanh vi mua khong theo ké hoach va it
can nhac hau qua (Beatty & Ferrell, 1998).
Nhirng nguoi c6 KHMNH cao thuong dé bi
kich thich bdi moi truong bén 1€ va tir do phat
sinh cam xuc hodac TTM (Mohan et al., 2013).
Bén canh do, ho ciing phan ung manh vGi cac
kich thich tal diém ban, dan dén hanh vi dag
quanh ctra hang va mua sim khong theo ké
hoach (Maymand & Ahmadinejad, 2011).
Ngoai ra, con ngudi c6 khuynh huéng tim
kiém ni€m vui va tranh né cam xuc tiéu cyc
(Parsad et al., 2021), nén khi trdi qua cac
trang thai tam Iy nhu CXTC hoac TTM, ho
thydng chuyén hoa nhanh_hon thanh MNH
nham dat duoc cam gidc dé chiu. Vi vay, cac
gia thuyét sau dugc dua ra:

B0 cuc trong
cira hang

Am nhac

Sw déng duc
trong cira

Khuyén mai

(Nguén: Nhém tdc gia)

H1l: KHMNH diéu tiét tich cuc moi quan
hé giita CXTC va MNH.

HI12: KHMNH diéu tiét tich cwc méi quan
hé gitta TTM va MNH.

Tu céc (%a thuyet nghién ctu, mo hinh
nghién ctru d€ xuat duoc trinh bay trong hinh 1:

3. Phuong phap nghién ciru

Nghién cuu duogc thuc hién theo phuong
phap dinh luong, st dung k¥ thuat lay mau
thuan tién, Bang khao sat dugc phat truc tiép
tai cac di€ém ban véi doi tuong khao sat la
nhiing khéach hang da tung phat sinh MNH
cac san pham tiéu diing nhanh hodc tiéu dung
lau bén c6 gia tri thap, tai cac dai siéu thi trén
dia ban Tp. H6 Chi Minh. Kich thudc mau
dugc xac dinh theo hudng dan cua Soper
(2024), v6i phép tinh thuc hién tai trang web:
https://www.danielsoper.com/statcalc/calcu-
lator.aspx?1d=89. Dua trén cac thong so: mirc
tin cay 95%, sai 0 0.05, hi¢u ing trung binh
(0.3), gom 8 bién tiém an ya 27 bién quan sat,
ket qua cho thay cd mau toi thicu d€ phat hién
hiéu rng 1a 256, trong khi c& mau can thict de
dam bao cau truc mo hinh la 151. Do @do,
nghién cru chon mrc mau muc tiéu la 256.
Nghién ctru da phat ra 350 bang khao sat va
thu vé 326 bang hop I¢.

Khuynh hwéng mua
ngau hirng

H11 H12

J,Ho >

Cam xuc tich cuc
Hanh
Vi
Mua
ngﬁu
hing
Théi thic mua HI0 ¥y

Hinh 1: M6 hinh nghién ciru dé xudt

=
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Céc thang do dugc ch(_)n loc tur c,aic cong
trinh hoc thuat uy tin va dich sang tiéng Viét
bang, phuong phap dich nguoc. Cu the, thang
do b6 cuc cira hang (3 bién) dua trén Mohan
et al., (2013); su dong dic (3 bién) theo
Parsad et al., (2017); am nhac (3 bién) theo
Badgaiyan & Verma (2015); khuyén mai (3
bien) tur Lo va Qu (2015); CXTC (4 bien) va
TTM (3 bién) to Bandyopadhyay et al.,
(2021); KHMNH (5 bién) theo Ahn & Kwon
(2022). Cuoi cung, MNH dugc do bang than
do cta Badgaiyan va Yerma (2015), phan an
viéc chi tiu ngoai ké hoach. Cac phat bi€u
bao gom: “TQi tiéu nhiéu tién hon du dinh”,
“T6i mua nhiéu hon du kién” va “T6i dam mé
mua sam ngau himg”. Thang do Likert 5 diém
dyroc su durll(%1 cho toan bd cjc bién, véi diem
sO tur | (rat khong dong y) dén 5 (rét dong ).

Phan mém SmartPLS 4.1,0.0 voi ky thuat
PLS-SEM duoc st dung dé ki€ém dinh mo
hinh nghién clry d€ xuat. Pong thoi, vai tro
dicu tict cua bien KHMNH duoc kiém dinh
thong gya phuong phap hai giai ‘doan.

4. Két qua nghién ciru

4.1. Dac diém mdu nghién ciiu

Tong cong, 350 bang ciu hoi duoc phat
tryc tiép tai diém ban, trong d6 326 bang hop
1¢ sau khi loai bo nhung bang khong dap ung
tiéu chi hodc thiéu dir liéu. Dic iém mau
nghién ciru cu thé nhu sau: Veé 2161 tinh, nir
chiém wu,thé v&i 54%. Nhom tudi tur 18—29 va
30-44 tuo6i cung chiém ty 1€ cao nhat (moi
nhom 40.2%), trong khi cac nhém tudi khac
chi chiem 19.6%. V¢ hoc van, 53,1% nguoi
tham gia c0 trinh d¢ tir trung cap dén dai hoc.
Nhan yién van phong la nhém nghé nghiép
chu yéu (39.9%). Thu nhap phd bién nhat
nam trong khoang 10-20 tri¢u dong/thang,
chiém 44.2%.

4.2. Danh gia moé hinh do luong |

Phén tich két qua cho thay da so bién quan
sat c6 hé sO outer loading vyot ngudng 0.4.
Tuy nhién, hé s6 AVE cua bién KHMNH chi
daf 0.464, thap hon ngudng chap nhan 0.5.
Do do, bién quan sat IBTS, v61 hé s outer
lozgding la 0.482, da bi loai khoi thang do
nham cai thién do hoi tu. Sau khi loai bo bién
nay va tién hanh phan tich lai, Két qua phén
tich lan 2 cho thay tat ca cac bién quan sat con
lai déu co6 hé s6 outer loading 16n hon 0.4, hé
s0 AVE vuot ngudng 0.5, va h¢ so CR déu
cao hon 0.7 (xem Bang 1) Do vay, md hinh

do luong dat dugc do tin cdy va dam bao
duoc do hoi tu.

Tiéu chi Fornell-Larcker duoc ap dung
trong nghién ctru nham danh gid kha nang
phén bi¢t gilta cac cau trag tiém an. Két qua
phén tich g Bédng 2) cho thay, gia tri AVE cua
ting bién tiém an (gig tri nam trén duong
chéo) déu 16n hon hé sd twong quan giita bién
d6 v6i cac bién tiém an khac (gia tri ngoai
duong chéo). Picu nay cho thay mo hinh do
luong dat tieu chuan vé tinh phan biét.

4.3. Danh gia moé hinh cau truc

Trong mo hinh nghién ctru, céc gia tri VIF
dao dong tur 1.661 dén 2.028, d¢u nho hon 5
(xem Bang 3). Biéu nay cho thay khong xay
ra hi¢n tuong da cong tuyen trong timg mo
hinh ¢éu tric thanh phan (Hair et al., 2021).

Két qua kiém dinh cac gja thuyét thc dong
truc tiép cho thay gia thuyet H4 khong dugc
ung ho do P-value 16n hon 0.05. Nguoc lai,
cac gia thuyét con lai déu c6 P-value nhg hon
0.05, cho thay cac moi quan h¢ dugc dé xuat
trong cac gia thuy€t nay déu c6 y nghja thong
ké. Do dd, cac gia thyyet ndy dugc chap nhan.

So vai tiéu chuan tham chiéu (Cohen,
2013), két qua tir bang 3 cho thdy cac mdi
quan heé tryc tiép co tac dong trung binh gom:
Khuyén mai dén CXTC (f* = 0.155), Khuyén
mai déen TTM (2 = 0.168) va CXTC dén
MNH (£ = 0.157). Cac quan hé con lai chu
yéu ¢ tac dong nho (0.02 < £2 < 0.15).

. Kiém dinh vai tro diéu tiét cia KHMNH
bang phuong phap hai giai doan cho thay gia
thuyét H11 duoc chap nhan, trong khi HI2 bi
bac bo (P-value = 0.266) (xem Bang 3), Diéu
ngy cho thay KHMNH co tac dong diéu tiét
dén moi quan hé gitta CXTC va MNH, nhung
khong anh huéng dén moi quan h¢ gitta TTM
va MNH. Dong thoi, voi gia tri 2 cpa gia
thuyet HI1 = 0.028, vai tro diéu tiét cua
KHMNH trong moéi quan hé gitta CXTC va
MNH dugc danh gia la c6 mue anh hudng 16n
theo chuan do Kenny (2018) dé xuat (0.005 -
nho, 0.01 - trung binh, 0.025 - 16n), du theo
chuan truyén thong cua Cohen (2013) thi van
chi & myrc nho.

H¢ so R* va R? hi€u chinh dugc dung dé do
ludng kha ning giai thich ctia m6 hinh. Trong
nghién ctru hanh vi nguoi ti€u dung, mac R?
tor 0.20 da dugc xem %a dang ke ( Hair et al.,
2011). Vo1 R? cua céac bien phu thude trong
mo hinh dao dong tir 0.443 dén 0.561 (bang
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Bang 1: Két qua danh gid dé tin cdy thang do, CR va AVE

Thang do Hé 50 Bs’j tin cay Phwong sai trich
outerloading tong hop trung binh

(CR) (AVE)

B cuc trong cira hang (BC) 0.868 0.687

BCl1 0.827

BC2 0.886

BC3 0.771

Am nhac (AN) 0.882 0.713

AN1 0.850

AN2 0.853

AN3 0.830

Sw dong duc trong cira hang (DD) 0.880 0.711

DDI 0.815

DD2 0.865

DD3 0.848

Khuyén mai (KM)

KM1 0.767

KM?2 0.855

KM3 0.835

Cam xuc tich cwe 0.892 0.675

CX1 0.795

CX2 0.859

CX3 0.838

CX4 0.792

Théi thic mua ngiu himg 0.886 0.723

TTM1 0.860

TTM2 0.870

TTM3 0.820

Khuynh hwéng mua ngiu hirng 0.832 0.560

IBT1 0.747

IBT2 0.797

IBT3 0.869

IBT4 0.538

Hanh vi mua ngiu himg 0.898 0.747

MNHI1 0.835

MNH2 0911

MNH3 0.845

(Nguon: két qud phan tich dit liéu trén Smartpls 4.1.0.0 nam 2025)
khoa hoc =
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Bang 2: Két qua chi s6 Fornell-Larcker

BC CXTC | KHMNH KM MNH TT™M AN DD

BC 0.829

CXTC 0.581 0.821

KHMNH | 0.150 | 0.100 0.748

KM 0.497 0.638 0.062 0.819

MNH 0.463 0.606 0.099 0.573 0.864

TTM 0.552 0.663 0.127 0.599 0.599 0.850

AN 0569 | 0.596 0.171 0.584 | 0529 | 0.461 | 0.845

DD 0.639 0.635 0.163 0.526 0.551 0.560 0.630 0.843

(Nguon: két qua phan tich dit liéu trén Smartpls 4.1.0.0 nam 2025)
Bang 3: Két qua kiém dinh cdc gia thuyét nghién ciru
Gia DPuong din VIF | H¢so | Gia | Giatri | f Két luin
thuyét Beta | trit ]

H1 BC -> CXTC 1.877 | 0.166 | 3.207 | 0.001 | 0.033 Chép nhan
H2 BC >TTM 1.877 | 0.236 | 3.162 | 0.002 | 0.056 Chép nhan
H3 AN > CXTC 2.028 | 0.138 | 2.070 | 0.038 |0.022 | Chap nhan
H4 AN -TTM 2.028 | -0.047 | 0.535 | 0.592 | 0.002 Bac bo
H5 DD -> CXTC 2.108 | 0.265 | 4.214 | 0.000 | 0.076 Che”ip nhan
H6 DD ->TTM 2.108 | 0.237 | 3.641 | 0.000 | 0.050 Ch?ip nhan
H7 KM -> CXTC 1.661 | 0.336 | 4.806 | 0.000 | 0.155 Chép nhan
H8 KM >TTM 1.661 | 0.384 | 6.097 | 0.000 | 0.168 Chép nhan
H9 CXTC -> MNH 1.824 | 0.396 | 5.877 | 0.000 | 0.157 Chép nhan
H10 | TTM -> MNH 1.811 | 0.337 | 4.101 | 0.000 |O0.114 Chép nhan
H1l | KHMNH x CXTC->MNH | 1.740 | 0.162 | 2.077 | 0.038 | 0.028 Chép nhan
H12 | KHMNH x TTM->MNH 1.745 | -0.113 | 1.113 | 0.266 | 0.014 Bac bo

(Nguon: Két qua phan tich dir liéu trén Smartpls 4.1.0.0 nam 2025)

4), nghién ciru nay cho thay mtrc d¢ giai thich
tuong doi tot va mo hinh dat do phu hop kha
cao. ,

Quy trinh bit mat  (Blindfolding
Procedure) dugc ap dung nham kiém tra gia
tri Q? trong danh gia do chinh xac du doan
cua mo hinh. Két qug cho thay cac gia tri Q>
dao dong tir 0.295 dén 0.325 (xem Bang 5),
cho thay nang lyc dy bao ciia mo6 hinh ¢ mirc
trung binh theo ti€u chuan cua Hair et al.,
(2019) X . .

Bang 5: Keét qua thong ké hé so

(Nguon: Nhom tac gia tong hop tur két qua
phan tich dir liéu trén Smartpls 4.1.0.0 nam

2025) ,

4.4. Thdo ludn ket qud nghién ciru

Két qua nghién cuu cho thay bo cuc cua
hang va khuyén mai c6 tdc dong dén MNH
thong qua CXTC va TTM, phu hop voi
nghién ciru cia Mohan et al., (2013) va
nghién clfru cua Vinish et al., (2020). Cac
thanh t0 nay gitp tao moi truong mua sam
tich cuc va kich thich céc trang thai cam xuc,
tur d6 thuc day MNH. H5 va H6 dugc ung ho
cho thay su d>(,3ng duac ciing tac dong tich cuc
dép MNH thong qua hai y€u t0 trung gian.
Két qua nay tra1 véi Bandyopadhyay (2020)
va nghién cuu cua Parsad et al., (2017),
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IBT 1

/v
BCT 0.747 (0. ooa) BT 2
0.827 (0.000) xa o2 X3 0797 (0.004)
BC2  <0.886 (0.000) \ "\ f 0.869 (0.001)» o735
L0771(0000) 0.538 (0. 072‘
BC3 . 0.795 (0.000) (0.000): (0.000) (0.000) Khuynh Hu'ﬂng Mua Ngau Hirng BT 4
Bé6 Cuc 0.166 (0.001)
o1
0.815 (0.000) 0113(0 =
DD2  «0.865 (0.000) 0.236 (0.002) MNH1
0848 (0:000) (’ 0396 0. °°°) 0835 (0.000)
DD3 A R F {
Péng Piic am Xuc Tich Cuc ; 0911 (0.000)» MNH2
0.237 (0.000) 0.845 (0.000)
AN1 »

0.850 (0.000)
AN2 0853 (0.000)

0.830 (0.000)
AN3

0.336 (0.000)

Am Nhac
0.384 (0.000)

KM1
-
0.767 (0.000)
KM2  «0.855 (0.000)
0.835 (0.000)
-
KM3

TTM1

Khuyén Mai

0.337 (0.000)

= . MNH3
Mua Hang Ngau Hi'ng

0.860 (€ 0.870 (0.000) ' (0.000)

TT™M2 TTM3

(Nguon: Két qua phdn tich dir liéu trén Smartpls 4.1.0.0 nam 2025)

Bang 4: H¢ $6 R va R? hidu chinh

SSO SSE Q?* (=1-SSE/SSO)
CXTC 1304 919.6 0.295
TTM 978 671 0.314
MNH 978 660.3 0.325

(Nguon: Nhém tac gia tong hop tir két qud phan tich div liéu trén Smartpls 4.1.0.0 ndm 2025)

nhung lai phu hgp véi Bell et al., (2011) va
Mehta et al., (2013), khi mirc d0 dong duc
vua phai dugc xem la yéu to kich thich cam
xuc va tang MNH.

Nguoc lai, H4 bi bac bo (P_value =
0.592),, cho thay am nhac khong tac dong
truc ti€p dén TTM, trai véi két qud cua
Mohan et al., (2013). Tuy nhién, vai tro cua
am nhac van dugc khang dinh la c6 ¥ nghia
(H3 duoc ung ho) chg thay am nhac c6 moi
quan hé thuan chiéu dén CXTC va CXTC c6
tac dopg manh dén MNH (H9). Diéu nay
cho thay rang, trong boi canh dai siéu thi tai
Viét Nam, am nhac khong di manh dé truc
tlep kich thich TTM, nhung van dong vai tro
gian tiép quan trong khi gop phan dinh hinh
trang thai CXTC, tir d6 gia ting kha ning
phat sinh MNH.

Keét qua nghién clru ve vai tro di€u tiét cho
thiy H11 duoc chap nhan, con H12 bi bac bg.
Tur'd6 co thé khang dinh rang KHMNH diéu
tiét tac dong cua CXTC dén MNH, nhung
khong anh huong dén mbi lién hé gira TTM
va MNH, Vi nhimg nguoi c6 KHMNH cao,
CXTC dé dan dén MNH hon, phu hop véi
Parsad et al., (2021) va quan diém trdi nghiém
cam xuc la dong luc ti€u dung (Hirschman &
Holbrook, 1982), diac biét do1 yoi cac san
pham va khong gian mang tinh tham my, cam
xuc nhu dai sieu thi. Hon nra, KHMNH
chinh la mét dac diém ca nhan lam gia tang
dd nhay cam voi cac kich thich cam xuc.
Nhin , ngyo1 s¢ hitu dac diém nay thuong c
muirc do kiém soat hanh vi thap hon, do d6 dé
bi anh hudng boi trapg thai CXTC va phat
sinh MNH véi x4c suat cao hon.

=
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Gia thuyét H12 bi bac bo (P_value = 0.266
>0.05) cho thay rang, khi nguot tiéu dung trai
qua cam giac TTM, muc do KHMNH ca nhan
khon lam thay doi dang ké kha ning chuyen
hoa t§01 thic nay thanh hanh vi mua thyc t¢.
Két qua nay co thé dugc 1y giai boi ban chat
dac ‘ﬂlu cua TTM la mot phan ung tic thoi,
manh mé va mang tinh tinh hudng, thu:orng
duoc kich hoat bot cac yéu td tai di€ém ban
nhu san pham noi bat, chuong trinh khuyén
mai hodc trung bay hap dan (Beatty & Ferrell,
1998). Mot khi thoi thuc da hinh thanh, n6 €6
thé tac dong truc tiép dén hanh vi mua sdm
ma khong can dén su khuéch dai tir didc diém
c4 nhan nhu KHMNH. Noéi cach khac, bat ké
khach hang c6 mic d6 KHMNH cao hay
thap, mot t%m thuc_du manh trong thoi diém
cu thé van co thé dan dén MNH.

5. Két luan va ham y quan tri .

K¢t gué nghién ctu cho thay phan l6n gia
thuyét dugc xac nhan. Tuy nhicn, tdc dong
tryc ti¢p cua Am nhac dén TTM va vai tro
dicu tict cia KHMNH trong moi quan hé gitra
TTM va MNH khong dat y nghia thong ké.
Dua trén két qua nay, dé gia tang MNH cua
khjch hang tai cac dai si€u thi, ¢hung t6i dé
xuat cac giai phap nhu: Thir nhat, de to1 yu
hoéa trai nghi€ém cam xuc, cac dai si€u thi can
thiét ké bo cuc hop ly, ddm bao ludng di
chuyén thuan ti¢n va bo tri cadc diém cham
nhu dau ké, quay thanh todn mot cach bat
mat. Viéc st dung anh sang, mau sac va trung
bay theo chu dé s€ tao nén khdng gian mua
sam gigu cam xuc. Pong thoi bo cuc can linh
hoat d¢ thich trng v6i mua vu va chuong trinh
khuyén mai; Thu hai, dé tao cam, gidc dong
duc vura phai, cac si€u thi nén bo tri khong
gian hop ly, t6 chirc hoat dong tuong tac nhu
dung thu, minigame va hién thi sO lugng
nguoi quan tdm san pham dé tao hiéu g
cong dong; Thir ba, chuong trinh khuyén mai
nén duoc thiét ké hip dan va ding thdi diém,
nhu gidm gia theo khung gio, vu dai gidi han,
kém qua tang, dong thot bo tri ¢ vi tri d€ nhin
nhu dau ké hoac gan 161 vao dé tang kha ning
thu hat va mua ngau hung; Thr tu, &m nhac
nén dugc lya chon phu hop véi thoi diém va
khéch hang muc tiéu dé tao CXTC nhu: budi
sang nén phat nhac nhe nhang, cudi tuan cod
thé dung nhac so61 dong. Dong thoi, am nhac
cling nén ca nhan hoa theo doi tugng (tre,
trung nién) dé nang cao trai nghiém; Cudi

cung, dé phat huy vai tro di€u tiét cua
KHMNH, siéu thi can nhan dién nhom khach
hang tiém nang thong qua hanh vi tiéu dung,
tr do sir dung dir [iéu quan tri quan hé khach
hang (CRM) va nén tang s6 d¢ ¢4 nhan hoa
trai nghiém bang dé xuat san pham va thong
di€p cam xuc nham thu hat ho dén diém ban,

Nghién cttu nay van ton tai mot so6 han ché
nhu: Thtr nhat, dir liéu dwoc thu thap tai cac
dai siéu thi trén dia ban TP. H6 Chi Minh nén
chua thé dai dién day du cho toan bo khach
hang ca nudc; Thir hai, nghién ciru khong tap
trung vao danh myc san pham cu thé nén ket
qua c6 thé thay doi tuy theo dac diém nganh
hang hodc san pham; Thir ba, m6 hinh nghién
ciru hién tai chua xem xét dén cac yeu to
trun%1 gian tiém nang khac nhu cam xuc tiéu
cuc hodc hanh vi duyét trong ctra hang. Céc
nghién cqu tiép theo c6 th¢ mo rong theo
huong khac phuc cac han ché néu trén, nham
lam phong phil thém hiéu biét vé MNH tai
Viét Nam. @
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Summary

This research adopts the SOR framework
to examine the influence of in-store factors on
impulsive buying behavior, mediated by two
variables: positive emotions and urge to buy,
and moderated by impulse buying tendency.
Data were collected from 326 customers at
hypermarkets in Ho Chi Minh City, Vietnam.
The results indicate that store-related factors
such as store layout, crowding, and sales pro-
motions positively influence impulsive buy-
ing behavior through both positive emotions
and urge to buy. In contrast, music does not
imfpact the urge to buy but has a significant
effect on positive emotions, thereby indirect-
ly promoting impulsive buying behavior.
Notably, impulse buying tendency was found
to moderate the relationship between positive
emotions and impulsive buying behavior, but
not the relationship between urge to buy and
impulsive buying behavior. Tﬁese findings
contribute to the academic understanding of
impulsive consumer behavior in the retail
context of hypermarkets in Vietnam.

'S5 20972026

thuong mai 81



	bia so 207 chuyen tac gia.pdf
	Page 1
	Page 2

	bia tac gia 209.pdf
	Page 1
	Page 2


