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%@ viét danh gid ¢dc nhdn 16 tdc ddng cia bag chimg nguwoi néi tiéng dén y dinh mua
hoi trang cao cap cua nguoi tieu gung la the hé tre (Gen Z) thong qua khao sat 407

Gen Z dang song va lam vi¢c tai Thanh pho Ho Chi Minh trong thang 11 nam 2024, Bai viet
s dung ket hop phwong phdp nghzen cury dinh, tinh va nghién cuu dinh luwong dé hiéu ré hon
vé tac dong ciia bao chitng ngwoi néi tieng dén v dinh mua thoi trang cao cd 5 Trugng hop
Gen Z tqi Thanh pho Ho Chi Minh. Dit liey khao sat dwoc phan tich bang p an mém SPSS
20.0. Két qua nghién ciru cho thay 6 nhan té dé xudt trong mo hinh bdo chimg nguwoi néi tiéng
déu c¢é gnh hwong t6i y dinh mua thoi trang cao ¢dp cua ngueoi tiéu ding Gen Z theo thir tu
giam dan, bao gom: D¢ tin cdy cua nguoi noi tieng, Sw phu hop voi thyong hiéu cua nguoi
noi tieng, Mirc hap dan cua nguoi noi tieng, Chuyen mon cua nguot noi tieng, Nhiéu nguoi
noi tieng cung bdao ching, Scandal cong khai. Dwa vao két qua da phan tich, nhom tac gia dwa
ra cdc khuyen nghi cho cac bén lién guan nham thiic day ¥ dinh mua thoi trang cao cap cia

nguoi tieu dung Gen Z tai Thanh pho Ho Chi Minh.

Tir khéa: Nguwoi noi tieng; Y dinh mua sam; Thoi trang cao cap; Gen Z.

JEL Classifications: LS, LS1.

DOI: 10.54404/JTS.2026.209V.05

1. Gidi thiéu

Nganh thot trang xa xi tai, Viét Nam dang
phat trién manh nho nhan khau hoc thuan lgi
va su nang cao doi song tr nguoi dan. Nhiéu
thuong hi€u cao cap, dac bi¢t tir chau Au da
nhanh chong mé rong VélQ thi tru&mg Viét
Nam. Trong boi canh truyén thong so phat
trién, cac thuong hiéu ¢y manh quang ba qua
nhiéu kénh, nhat 1a qua nguoi noi tiéng.
Nguoi tiéu dung Gen Z dygc xem la nhom
tieu dung bi anh hudng nhiéu nhat boi sy bao
chung nay. Ho dé ti€p nhin quang céo va bi
thu hut bdi noi dung dinh huéng t%u’o’ng hiéu
trén mang xa hoi.

. Céc nghién ctru vé sy bao chirng nguoi noi
tieng da bat dau tr nhiing nam 1970 va tro
thanh mdt linh vyc dugc dac biét quan tam
trong marketing, dac bi¢t 1a trong nganh thoi
trang cao cap. Cac nghién ctu dau tién, tiéu
bicu nhu cong trinh cua Friedman &
Friedman (1979) déa dua ra co so ly thuyét
cho viéc phan tich tac dong cua ngudi noi
tieng trong cac hoat dong quang  ba.
McCracken (1989) da tiép tuc phat trlen ¥
tuong nay bang vi¢e lam ro hon khai niém yé
bao chung nguoi ndi tleng, dong thoi nhan
manh vai tro cua yéu to van hda trong hoat
dong bao chung. Ong da giéi thiéu M hinh
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chuyén giao y nghia cho rang bgo chim
nguoi noi tieng khong chi don thuan 1a hinh
anh ma con lién quan mat thiét dén cac yéu {6
van hoa va xa hoi cua nguoi tiéu dung. Tiép
no0i nhitng cong trinh nghién cuu nay,
Ohanian (1990) da xay dyng M6 hinh nguon
tin cdy phan tich ba yeu to chinh; sy dang tin
cdy cya ngudi ndi ting, su hap dan cua ngyoi
no1 tieng va chuyén mon cya nguodi nodi tieng
cho thay rang nhirng y€u tQ nay co tic dong
tich cuc truc tiép dén quyét dinh mua han
ctua nguoi tiéu dung. Gan day, cac cong trin
nghién ctu nhu cua Osei-Frimpong va cong
su (2019), Nabil va cong su (2022) cho thay
bdo chig nguoi noi tieng co tac dong tich
cuc dén K dinh mua hang trong nganh_ thoi
trang va hang xa xi. Pac %iét, su hap dan va
do tin c@y cuia nguodi noi tieng 1a nhiing yéu to
quan trong giup tdng cudng y dinh mua sam
cua nguoi tiéu dung. Cuomo va cOng  su
(2019) cho rang uy tin cua nguoi ndi tieng
dong vai tro quan trong trong vi¢c tdng cuong
tich cuc toi thai d doi vo1 hang hoa xa xi.
Tuy nhién, khong phai luc nao su bao ching
cling mang lai ket qua tich cuc nhu mong doi,
nghién cuu cua Danniswara va cdng su
(2020) cho thay bao chung nguoi noi tiéng
kh()nlg1 anh huong dang ké dén quyét dinh
mua hang cua nguoi tieu dung trén mang xa
héi, diéu nay nhan manh rang vié¢ chi dua
vao sy xuat hién cuia nguoi noi tiéng trong
quang cao khong du de thuc day hanh vi mua
hang néu khong co6 1y do thuyét phuc khéc.
Trong boi canh tai Viét Nam, nghién cuy
su bdo ching nguoi noi tieng van con han che
mac du da c6 mot so0 cong trinh nghién ctru
dang cha y. Cac nghién ctru nay chu yéu tap
trung vao anh hudng ctiia bao chung ngudi noi
tiéng trong quang cao va hanh vi1 tiéu dung
cua nguoi tieu dung Viét Nam. Nghién ctu
cya Giang va Duong (2018) da xem xét ba
ye€u to chinh ctia nguoi ndi tieng bao gom su
tin cdy, chuyén mon va sgc thu hut va cho
thay chuyén mon la yéu t0 quan trong nhat
anh hudéng dén y dinh mua hang ctua nguoi
tieu dung. Nguoc lai, nghién ctru ctia Anh
(2022) da chi ra rang mac du vai tro cua
n%uf(‘)’i noi tiéng trong quang cdo dugc cong
nhan nhung moi quan h¢ gitra sy tin nhiém
do1 voi nguoi nodi tieng va y dinh mua hang
trén cac nén tang truyén thong xa hoi lai
khong rd rang. Diéu nay cho thay su khac biét

trong viéc tiép nhan thong tin tr ngudi noi
tiéng cua nguoi ti€éu, dung Viét Nam, dong
thot dat ra cau hoi veé cac yéu to van hoa va
tam 1y cua thi truong Viét Nam anh hudng
dén hanh vi mua sam.

Maic du c6 mdt s6 nghién ctiru da duoc thuc
hién nhung mdi chi tap trung vao cac san
pham tiéy dung nhanh (Kien va Vuong, 2020)
chtr sy dau tu nghién ctou vao linh vue thoi
trang xa xi van con rat khan hiém. Sy thiéu hyt
trong nghién cuu nay cho thay sy can thiét
cling nhu mo ra co hdi cho viéc nghién ctru
sau hon v€ anh hudng cua sy bao chung nguoi
noi, tieng doi voi v dinh mua sam cac san
pham xa xi, dac bi¢t trong boi canh thi truong
thoi trang cao cap tai Viét Nam dang phat trién
manh me va ngay cang chiém tam quan trong
trong doi song nhom doi tugng Gen Z. Vi the,
viéc nghién ctru sau vé y dinh mua hang trong
nganh thoi trang cao cap cuia nguoi tiéu dung
Gen Z 1a diéu can thié€t, dac biét tai Thanh pho
HO6 Chi Minh - noi ¢6 nhu cau, va hanh vi tiéu
dung dugc dinh hinh ro nét nhat trong cac khu
vuc thanh thi ciia Viét Nam. |

2. Tong quan ly thuyét va mé hinh
nghién cgu i

2.1. Tong quan ly thuyét

2.1.1. Ngpoi noi tieng

Nguoi noi tieng 1a mot ca nhan dac biét
v6oi 3 dac diém, bao gobm dugc cong nhédn
thong qua su phoi bay truyén thong, danh
cudc doi cho vige giai tri dai chung va tao ra
gia tri thuong mai thong qua thuong hi€u ca
nhan cling nhu mang lai lgi ich cho ca ban
than va céc bén lién quan (Jenner, 2020).
Nguoi noi tieng 1a mdt ca nhan dugc cong
chung cong nhan yé nhiing thanh tyu khac
biét vdi cac san pham ho quang ba (Friedman
& Friedman, 1979). Diéu nay da c6 anh
huong dac biét trong viéc hiéu vé thuc tién
cac hoat dong marketing st dung sy bao
chirng nguoi nodi ting. Nguoi noi tieng duoc
biét dén vi sy noi tiéng, nhan manh ban chat
tu duy tri cia van héa nguoi noi tieng hién dai
(Boorstin, 1962). Marwick va Boyd (2011)
2161 thiéu khai niém “nguo1 nodi tieng”. Trong
do, cac cd nhan xdy dung dia vi nguoi noi
tieng cua ho thong qua cic hoat dong trén
mang xa hoi va quan ly doi tuong khan gia
trong mot cong dong ngach nhat dinh. Sy
phat trién nay cho thay cac quan niém truyén
thong vé nguodi ndi tieng dang dugc thuc day
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chuyén doi bdi su tién by cong nghé va su
thay doi trong cau truc moé hinh truyén thong.
Gamson (1994) da chi ra dia vi ngudi noi
tiéng the hi¢n su giao thoa gitra giai tri, truyén
thong va cau trac quyen lyc xa hdi. Sy hiéu
biét da chi€u nay dac biét ¢6 y nghia khi xem
x€t cach thuc ngudi noi tieng anh hudng dén
cac cong dong nguoi tiéu dung trén cac nén
tang khac nhau, dac bi¢t 1a trong bdi canh
mang xa hoi (Jenkins va cong su, 2013).

2.1.2. Bao chitng nguoi noi tieng

Béo chung la hanh dong x4c nhan, ung ho,
gidi thiéu hodc khang dinh gid tri cua mot cé
nhan hay san pham/thuong hiéu cung véi su
ton trong va tin tuéng, 1a mot chu dé thuong
xuyén dugc thao luan trong linh vyc marke-
ting (Bower & Landreth, 2001). Bao ching
nguol noi tieng lién quan dén viéc cac ca
nhan dugc cong chiing cong nhén stir dung dia
vi cia ho dé quang ba hang hoéa thong qua
quang cao (McCracken, 1989) va dugc cho la
c6 suc thuyét phuc 16n hon so vdi nhiing
nguoi phat ngdon khong phdi 1a ngudi noi
tieng (Ohanian, 1990), Sy bao chiing tir mot
nguoi phat ngén ndi tiéng cling gitip kha nang
ghi nh¢ thong di€p va nhan dién thuong hi¢u
dugc ting cuong dang ké (Friedman &
Friedman, 1979). o

Viéc st dung ngu¢i ndi tieng lam nguoi
Ehét ngon cho cac chién dich bao chung vé cg

an khong bi gi6i han. Trong ky nguyén so

khong ngung thay déi nhu hién nay, nguoi
ndi tiéng ngay cang tr¢ nén quan trong trong
boi canh cac nha marketing canh tranh ga
gat v&éi nhau dé tan dung toi da cac ken
truyén thong tryc tuyén. Mang xa hdi da
khuéch dai anh hudng cua nguoi noi tigng voi
ty 1¢ twong tac tdng 48% khi nguoi noi tieng
quang ba thu’on]% hiéu trén nhi€u nén tang
(Bergkvist & Zhou, 2016). Ngoai, ra, mot
nguo1 ndi tiepg co thé du tiéu chuan dé dai
dién cho nhiéu thuong hiéu trong cung mot
nganh. Viéc quang cao da thuong hiéu c6 thé
hi¢u qua khi c6 sy phu hop gitra hinh anh ctua
nguol noi tieng va cac thuong hiéu (Seno &
Lukas, 2007). L,

Vigc str dung bao ching nguoi noi tieng
trong cac chién dich marketing da ching
minh day nhu mot chién luogc rat %iéu qua doi
voi cac doanh nghi¢p ¢ moi quy mo, Thong
qua vi¢c tan dung stic manh va tam anh
hudéng cta nhling nhan vat ndi tiéng, cac

QUAN TRI KINH DOANH

doanh nghiép c6 thé khai thac su ton trong va
niém tin ma cong chung danh cho ho va tir do,
nang cao dang ké kha nang thanh cong trong
kinh doanh. Nghién ctru chi ra rang cac quang
cdo cg su bao chirng nguoi noi tieng thuong
dan dén qua trinh xu ly thong tin nhanh hon,
danh gid san pham tot hon va y dinh mua
hang cao hon so vdi cac quang cag khong co
su bao ching nay (Alawadhi & Ors, 2020).
Hon nira, quang cao cé sy tham gia cia nguoi
nodi tieng cling giup tang 34% do nhan di¢n
thuong hi€u so voi quang cdo khong c6 nguoi
ndi tieng (Bergkvist & Zhou, 2016).

2.1.3. Nguoi tiéu dung Gen Z

Nguoi ticu dung Gen Z thugng duqgc dac
trung boi cach ti€p can thug t€ doi véi tien bac
va gido duc, mdi quan h¢ gan b6 manh mé voi
cong nghe¢, sy cam két do1 vai cac van de xa
hdi va xu hudng ca nhan hda noi bat. Nguoi
ticu dung Gen Z l1a mot thé hé dan dau xu
hudng, tich cuc chu dong tim kiém va tao ra
cdc thi truong, dong thoi cé tac dong manh mé
dén céc thi truong d6 (Priporas va cong su,
2017). Théi quen mua sam cua ho chiu anh
hudng 16n tir cac xu hudng va hi¢u ung dam
dong. Do do, néu mot san pham hodac mat
hang nao do tré nén phd bién trong tuong lai
gan, rat c6 thé phan lén nguoi tiéu ding Gen
Z s€ bay to y dinh tjéu dung san pham do.

Mot ddc diém noi bat cua ngudi ti€u dun
Gen Z 1a kha nang sir dung cong ngh¢ than
thao. Hon 74% nguoi tiéu dung Gen Z danh
thoi gian ranh cua minh dé online va ludt
web. Dicu nay da lam thay doi hanh vi mua
sam cua ho v6i 67% nguoi ti€u dung Gen Z
thuong xuyén thuc hién cic giao dich mua
sam trén thiét bi di dong. Do do, ho co thé
danh hang gio dé Judt duyét cac trang web
mua sam truc tuyén, cdc trang thuong mai
dién tir dé tim kiém cac mat hang yéu thich
véi gid ca phai chang nhat, Ho rat nhay cam
v6i anh hudng cia ¢ac chién luge marketing
truc tuyén nhu phiéu gidm gig, ma khuyén
mai va cac hinh thuc khuyén mai khac
(Fromm & Read, 2018).

Su da dang, kha nang thich ung, sy ¢di mo
va trach nhiém xa héi la nhiing dac diém no6i
bat ciia nguoi tiéu dung Gen Z (Schwieger &
Ladwig, 2018). Nguoi tiéu dung Gen Z xem
xét cac hanh dong doi vdi moi trudong cua
thuong hi€u trude khi dua ra quyé€t dinh mua
hang. Ho ciing chu dong tim kiém cac thuong
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hi€u, sdn pham thé hién cam két chan thuc vé
tinh bén viing. .
2.1.4. Thoi trang cao cap )
Cac ti€éu chuan cho thgi trang cao cap
thuong khac biét ¢ moi quoc gia hodc nhom
nguoi tiéu dung. Tuy nhién, hang héa dugc
coi la xa xi khong chi danh cho mt nhém
ngudi ma con moé rong ra doi tuong khach
hang thong thuong, tao ra tranh cai vé dinh
nghia va tiéu chuan chung. Sy da dang trong
cach tiép can nghién ctru da tao nén nhiing
tiéu chuan khac biét trong viéc dinh danh thoi
trang cao cap, phu thuoc vao doi tuong
nghién ctru va bo1 canh x3 hdi. |
. Mac du chua c6 sy thong nhat hoan toan
vé dinh nghia “cao cap” (Ko va cdng su,
2019) nhung da so cac nghién ctru da tiép can
khéai niém nay dga trén hai phuong dién
chinh: gia tri thuwong hiéu va dgnh muc san
pham (Romani va cdng su, 2012). Heine
(2010) xac dinh cac thudc tinh dic trung cua
mat hang xa xi, bao gom: gia tri cao, chat
lugng vuot trdi, tinh tham my, do khan hiém,
tinh §éc biét va nhitng gia tri bi€u tuwong khéc.
Wiedmann ya Hennigs (2013) nhan manh yéu
to doc quyén nhy mdt dac trung quan trong
cua hang cao cap no6i chung. Loureiro va
Araujo (2014) lién ket khai niém cao cap voi
cac yeu to vé quyén luc, sy giau ¢6 va nhu cau
khong thiét yeu. Karatzas va cong su (2019)
tap trung vao khia canh cam nhan veé chat
luong cao, gia tri cao, tinh thgm my va tinh
khan hiém cua mat hang cao cap. Cac nghién
ctru gan day da chi ra hai khia canh chinh cua
san pham cao cap hay xa xi, bao gom: cac dac
tinh vat 1y nhu sy hiém c6 cua nguyén li¢u,
gia tri cao, chat lugng vuot trdi va ky thuat
thu cong tinh xdo va gid tri xa hdi va biéu
trung, thé hi¢én qua sy cong nhan cua cong
chuing va uy tin tich cuc, tao nén moi lién ket
v6i dia vi xa héi va kha nang tai chinh cua
chu s¢ hitu (Zhang & Kim, 2013; Li va cong
su, 2013). Kapferer va Bastien (2009) bo
sung thém cac gia tri vo hinh nhu trai nghiém
mua sam ddc biét va phan hoi tich cyc tr cong
dong. Zhang va Kim (2013) cho rdng nguo1
tiéu dung san sang chi tra muc gia cao khong
chi vi chat luong vuot trdi ma con vi nhitng
dac tinh doc d4o cua san pham thoi trang cao
cap do nhu sy tinh t€, sy cong nhan xa hoi va
danh tiéng thuong hi¢u. Trong khuon kho cua
bai nghién ctru nay, mat hang thoi trang cao

cap dugc nhom tac gia dinh nghia nhu cac san
pham thoi trang co6 gia tri va chat luong vuot
tr01, thé hién qua ba khia canh: chat lugng san
pham, gia tri thwong hi¢u va dich vy kém theo
san pham. ,

2.2. Cac ly thuyét nghién curu lién quan

2.2.1. Ly thuyet hdni dong hop ly

Ly thuy€t hanh dong hop ly dugc phat
trién vao cuoi nhirng nam 1960 va dugc tinh
chinh vao nhiing nam 1970 bdi cac nha khoa
hoc Ajzen va_  Fishbein. Muc dich cua ly
thuyét nay nham xem xét va kiém tra moi
quan hé gitra thai dg, y,dinh va hanh vi cua
con nguoi. Theo ly thuyét nay, y dinh hanh vi,
chiu anh hudéng boi thai o va chuan chn
quan, tryc tiép anh huéng dén hanh vi thuc té.
Ly thuyét nay thé hién rang y dinh hanh vi
cang lon s€ khién dong luc thuc hién hanh vi
cang manh mé hon, tr d6 gia tang kha nang
hanh dong duoc tién hanh.

. Theo 1y thuyét hanh dong hop 1y, thai do
do1 voi1 hanh vi dugc dinh nghia Ja két qua
cling nhu chiu anh hudng boi hai yéu to: niem
tin vao kha nang xay ra két qua ciia hanh vi va
danh gia vé céac két qua tiém nang cua haph vi
d¢. Bén canh do6, chuan chu quan duog dé cap
dén nhu vi¢c nhiing ca nhan phat tri€n ni€ém
tin hodc dong luc lién quan dén sy chap nhan
hay tuan thu theo xa hoi cua mét so hanh vi
nhat dinh, dinh hinh nhan thirc ctia ho vé hanh
vi d6 (Ajzen & Fishbein, 1975). Ngoai ra,
chuan chu quan cling dugc Ajzen (1975) 1y
giai 1a nhan thirc dugc cac ap lyc xa hoi nham
thyc hién hoac khong thuc hi¢n hanh vi nao
d6. Mat khac, y dinh hanh vi, do luong kha
ndng chu quan cua mot cd nhan s€ tham gia
vao mot hanh vi, chiu anh hudng boi thai do
cua do1 tyong doi véi hanh vi va chuan chu
quan. Cudi cung, hanh vi thyc té, phai duoc
dinh nghia r6 rang boi hanh dong, muc dich,
nglt canh va thot gian, xac dinh xem li¢u
nlgu(‘)ri tieu dung c¢ thuc su mua mot san
pham/dich vu cu thé hay khong.

2.2.2. M6 hinh chyyen giao y nghia

M6 hinh  chyyén giao y nghia do
McCracken dé xuat nam 1989 trinh bay mot
khung ly thuyét mé ta c6 hé¢ thong co ché
truyén tai y nghia trong qua trinh quang céo
c6 st dung nguoi noi tieng. Erdogan va cong
su (2001), cho thay m6 hinh nay nhu mét 10
trinh truyén tdi y nghia van hoa trong xa hoi
tiu dung, thiét 1ap mot quy trinh chuyén doi
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y nghia gom 3 giai doan riéng biét: sy nodi lén
cua nguoi noi tieng tur van hoa, chuyén giao y
nghia tor nguoi ndi tiéng sang san pham va
cuoi cung la chuyén giao y nghia tir sén pham
sang nguoi tiéu dung.,

Trong giai doan dau tién, viéc khai niém
héa va xay dung hinh dnh nguodi ndi tiéng
dién ra thong qua viéc ki€m tra c6 hé thong
cac y€u to van hoa quyét dinh. Qua trinh nay
doi hoéi phan tich ti mi cac yeu to van hoa - xa
hoéi, bao gom céc nhan s6 nhan khau hoc, yéu
to boi canh va dong luc quan hé gilra cac ca
nhan - nhitng yéu t0 goép phan hinh thanh hinh
anh hay “tiéng no6i” cua nguoi nodi tiéng. Su
tich lily cdc mau hinh van hoa dong vai tro
nhu mot co ché nén tang trong viéc thict 1ap
hinh anh dic trung cua ngudi ndi tieng trong
bdi canh van hoa. .

Trong giai doan tht hai, viéc chuyén giao
co chién luge y nghia tir nguoi noi tigng sang
san pham thong qua hoat dong truyén thong
marketing tinh vi. Cac chuyén gia marketing
phai thyc hién sy lién két chinh xac gitra cac
thuoc tinh cua nguoi nodi tiéng va gia tri
thuong hiéu thong qua viéc dieu phoi can
than cac chién lugc quang cao. Ti€u chi lya
chon nguoi noi tieng cho quang cao trg nén
toi quan trong, doi hoi danh gia nghiém ngat
ve su phil hgp gitta hinh dnh nguoi noi tiéng
va ban sac thuong hi¢u. i

Trong giai doan cudi cung, lién quan dén
viéc ti€p nhan y nghia do nguoi ti€u dung chu
dong, trong d6 nguoi ti€u dung tich cuc tham
gia vao qua trinh dién giai va ngi hda y nghia.
Giai doan nay phu thugc can ban vao tinh chu
thé cta nguoi ti€u dung, khi cic cd nhan tu
chu xdy dung y nghia va di€u chinh hanh vi
ti€éu dung ctia ho dua trén cach dién giai thong
di€p quang cao. .

2.2.3. M6 hinh nguon tin ¢dy

M4 hinh nguodn tin cay kiém ching su bao
chimg nguoi noi tieng thong qua 3 chiéu kich
riéng bict: sy dang tin cdy cam nhan duggc,
chuyén mon trong linh vuc xac dinh va sy hap
dan cua nguodi nQ1 tieng d6. M6 hinh sir dun
thang do da chi€u, trong d6 moi chiéu kic
dugc dinh lugng thong qua cac thang do khac
biét ngir nghia ludng cyc duoc xay dung mot
cach can than. Nhirng thang do nay tao dicu
kién cho viéc danh gia c6 h¢ thong do tin cdy
cuiia nguo1 quang céo thong qua lang kinh nhan
thirc cua nguoi tiéu dung. Chicu kich sy dang

tin cdy danh gid do dang tin va tinh chinh truc
dugc cam nhan tir nguoi noi tieng bao chung;
chiéu kich chuyén mon déanh gia kién thic, ky
nang va trinh d§ chuyén mon dugc cam nhan;
trong khi chiéu kich sy hap dan do lyong stic
thu hat v€ ngoaj hinh va cac dac diém tham
my cua nguodi nodi ting bao chung. |

2.3. M6 hinh nghien cuu dé xudt

Qua qua trinh tong hop, phan tich cac ly
thuyét va mo hinh ¢6 lién quan, nhom tac gia
de xuat md hinh nghién ctru gom 6 bién doc
1ap va 1 bién phu thudc.

Dya trén md hinh nghién clru, ci¢ gia
thuyet nghién ctru dugc gi6i thi¢u cu thé nhu
sau (Hinh 1): _ )

Muc hap_dan mo td mot dic diem hoac
thudc tinh dé chiu véi thi gidc, lam hai long
cac gidc quan hodc c6 tinh thdm my cao,
thuong lién quan dén ngoai hinh ua nhin, strc
thu hut ca nhan va sy quyén rii. Khach hang bi
thu hut boi s hap dan ciia nguodi nodi tieng
thong qua nhiing thudc tinh vat ly dugc nguoi
khac danh gid ngay tir dau bao gom chiéu cao,
can nang va guong mat ua nhin cua ho
(Friedman & Friedman, 1979). Patra va Datta
(2012) cho rang nguoi noi tieng khong chi
don thuan noi bat bdi vé dep hinh thé ma con
bap gom moi khia canh ma ngudi ti€u dung co6
thé xem xét khi danh gid mot nguoi noi tieng
voi tu cach 1a nguoi bao chimg cho mét san
pham hay thuong hi€u, bao gdom: cudc song,
phong cach, nang luc va cac y€u to khac cua
nguo1 noi tieng do. Sy hap dan cua nguoi noi
tieng c6 thé nang cao kha nang, ghi nhd
thuong hi¢u va tac dong tich cuc dén thai do
ctua khach hang doi vdi cong ty va san pham
(Kahle va Homer, 1985). Cac cong trinh
nghién ctru v€ sy hap dan vat 1y da chung
minh rang 1y do nguoi noi tiéng tao ra hi¢u
ung lan toa 1a vi khach hang muon tr¢ nén
giong va cd thé khang dinh ban than nhu
nhiing nguoi noi tieng (McGuire, 1985).
Thuong hi¢y huong dén viéc lya chon mot
nguoi noi tieng bao chung co the tao dugc sy
dong cam hi¢u qua voi nguoi tiéu dung, nang
cao nhan thuc vé thuong hi¢u va tao ra moi
lién két tich cyc gilra ngudi noi tieng va
thuong hi€u thong qua sirc hap dan cua ho,
Diéu nay dugc minh hga rd nhat qua thuc té
rang cong chung c6 nhi€u kha nang chap nhan
thong diéﬁ) quang cdo hon néu mdt nguoi co
ngoai hinh dep st dung mot san pham lam dep
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Mirc hap dan
cua nguoi nodi tiéng

b0 tin cay
cua nguoi noi tieng

Chuyén mon
cua nguoi noi tieng

Su phu hop véi thuong hiéu
cua nguoi nodi tiéng

Nhi€u nguoi noi tieng
cung bao chung

Scandal
cong khai

(Nguoén: Nhém tac gia tong hop va dé xuat)

Y dinh mua
thoi trang cao cap

Hinh 1: M6 hinh nghién civu dé xudt

nhat dinh (Kamins va cong sy, 1989). Tur do,
gia thuyét dugc gigi thiéu nhu sap:

H1. Murc hap dan cua nguoi noi tieng co tdac
dong tich cuc den y dinh mua thoi trang cao
cap cua nguoi tiéu dung Gen Z tai TP. HCM.

b9 tin cay co6 theé dugc hicu la mirc d) ma
mdt nguon thong tin hoac thong di€p dugg
xem la dang tin. Nhan thurc ctia khach hang vé
dd tin cdy cua nguoi noi tieng la hinh anh cua
mot nguoi trung thuc, c6 dao duc va cod the
trong cay (Aaker & Myers, 1987). Cac nha
tiep thi tan dung y€u t0 su dang tin cay bang
cach lya chon nhirng nguoi no1 tiéng dé bao
ching cho thuong hiéu hoac san pham vi ho
dugc xem la dang tin cdy, chan thyc va tan
tam (Cohen & Golden, 1972). Thong di¢p
duoc truyén tai boi nguodi noi tieng s€ cd tac
dong lon hon va ngudi nhén s€ bi thu hut hon
néu nguoi ndi tieng d6 duge xem la dang tin
cay (Ohanian, 1990). Ttr goc do thuong hiéu,
mot nguoi noi tieng c6 do tin cdy cao dugc
xem la ngugi phat ngdn dang tin cay va trung
thuc, c6 thé quang ba hi¢u qua cho thuong
hi¢u va dat dugc long tin cling nhu sy trung
thanh cta nguoi ti€u dung. Chién lugc thuc té
va hiéu qua nhat dé dat dugc sy tin tuéng cua
khach hang va tang cudng ni€ém tin cua ho
vao thuong hi€u chinh 13 tan dung sy dang tin
cdy cua nguoi noi tieng (Ohanian, 1990).

Trong mot nghién clry vé tac dong cua do tin
cay dén sy thay doi thai do, Miller va
Basehart (1969) da cho thay kha nang thay
doi thai do cua nguoi phat ngén tang Ieén khi
do tin cdy cam nhan cua ho tang 1é€n. Tur do,
gia thuyet dugc dé xuat nhu sau:

H2. D¢ tin cdy cua nguoi noi tiéeng co tac
dong tich cuc den y dinh mua thoi trang cao
cdp cua nguoi tieu dung Gen Z tai TPHCM.

Chuyén moén duoc dinh nghia la sy hién
dién cta nhiing kién thire, nang lyc hodc kinh
nlghiém cu thé trong mdt linh vyc hay chu dé
nhat dinh. Chuyén mon con 1a nang luc duoc
cam nhan cua ngudn thong tin trong viéc dua
ra nhiing phat bi€éu chan thuyc (McCracken,
1989). Chuyén mon cua nguoi nodi tieng Ja
murc d0 ma ho dugc xem la nguon cung cap
thdng tin dang tin cay, la mot chi bao tot vé
kién thuc cia ho (Aaker & Myers, 1987).
Hon nita, chuyén mon la mic d@ ma mot
nguoi nodi tieng dugc danh gid 1a mot ca nhan
c6 nang lyc va chuyén nghi¢p vé mat kinh
nghiém, kién thuc va ky nang (Ohanian,
1990). Nhiéu nghién cuu d3 chi ra rang
chuyén moén cia nguoi ndi tieng anh hudng
dén nhan thjrc cling nhu thaj do cua khach
hang vé chat lugng san pham hay thuong
hiéu, nhitng nguoi nodi tieng cé nhiéu kien
thirc va k¥ nang ciing s€ 1a nhitng nguoi cod
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kha nang khuyén khich ti€u dung manh mé
hon so yo1 nhiing nguoi quang ba c6 chuyén
mon thap (Aaker & Myers, 1987; Ohanian,
1990; Phelps & Hoy, 1996). Chuyén mon cua
ngudi noi tiéng 13, quan trong vi n6 ning cao
vi1 the ctiia nguoi ndi tiéng v tu cach 1a nguoi
phat ngdn hodc dai dién thuong hiéu. Tur do,
gia thuyét dugc gioi thiéu nhu sau:, |

H3. Chuyén mon cua nguoi noi tiéng co
tac dong tich cuc den y dinh mua thoi trang
cao cap cua nguoi tieu dung Gen Z tai
TPHCM. ,

. Su phu hgp y6i thuong hi€u cua ngudi nodi
tieng d€ cap dén muc dog, tuong thich vé ca
tinh, niém tin va ddc diém gitra nguoi nodi
tieng va thuong hiéu/san pham dugc quang
ba, doi hoi hinh anh cia ho phai dong di¢u dé
tao nén quang cdo hiéu qua (Cohen &
Golden, 1972). Kamins va Gupta (1994) cho
rang su phu hop nhy vay lam tang long tin va
do tin cay. Nguoi ndi tiéng ¢6 anh hudng lom
hon khi dam bao dugc su tuong dong vo1 san
pham ma ho bao chung (Till & Busler, 1998).
Su thiéu phu hgp c6 thé tao ra sy hoai nghi va
khong tin tudng tr nguoi ti€u dung, lam suy
yéu anh hudng cua viéc quang ba va c6 kha
nang lam ton hai dén uy tin cua thiong hiéu.
Su phu hgp ¢ muc d6 cao la yeu to then chot
cho viéc quang ba hi¢u qua (Kamins &
Gu%ta, 1994) va néu ngudi noi tieng c¢6 ngoai
hinh va hinh &anh phu hop vé&i san
Ehém/thuong hi¢u, khach hang s€ c6 xu

udng hinh thanh thai dg tich cuc do1 voi san
pham/thuong hiéu d6 (Mitchell & Olson,
1981; Erdogan, 1999; Mazzini va cdng su,
2014). Kien va Vuong (2020) da chyng minh
tac dong tich cuc cua yéu to nay dén y dinh
mua sam cua nguoi tiéu dung. Cuong va cong
su (2021) cling xac dinh day la y€u t0 quan
trong nhat anh hudéng dén y dinh mua hang,
tinh thuyét phuc cua yiéc quang ba dugc tang
cyong khi c6 su nhat quan gifra nguoi noi
tieng va thuong hi€u hoac san pham dugc bao
chung. Tt do, gia thuyét dugc dua ra nhu sau:

_H4_ Sw phu hop voi thwong hi¢u cua nguoi
noi tiéng co tac dong tich cuc den y dinh mua
thoi trang cao cap cua nguoi tieu dung Gen Z
tai TPHCM. o,

Nhiéu nguoi noi tieng cung bao chirng ¢o
nghia 1a viec mot thuong hi€u sur dung nhiéu
nguoi nodi tieng dé qlvlén%1 ba hay bao, chun
cho cung mdt san pham hoac cac chién dic
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nhd khic nhau nham ra sy cong hudng (Hsu
& McDonald, 2002). Muc ti€u chinh cua viéc
nay la dé tang cuong do nhan dién thuong
hi¢u, tuwong tac cuia khach hang va doanh sg
ban hang bang céch tan dung cung lic d6 pho
bién va anh hudng cua nhiéu nguoi noi tieng.
Khi ¢6 nhiéu hon mft nguoi noi tieng xuat
hién trong mat chién dich, thai d§ ctia nguo;
tieu dung do1 voi quang cao, nhan thirc vé
thuong hiéu va y dinh mua hang déu dugc cai
thién (Saleem, 2007). Trong mot sé tinh
huong khi khach hang tiém ndng phan tan
trén toan cau, viéc c6 nhi€u nguoi noi ti€ng
tham gia quang ba san pham c6 thé thu hut
hi€u qua su quan tam ctia nguo1 xem va vugt
qua tinh trang bao hoa cta khong gian quang
cdo (Miciak & Shanklin, 1994). Tuy nhién,
yéu t0 nay cling ddt ra nhiing rui ro cho
thuong hicu, chang han nhu kha nang lam
loang thong di¢p hodc hinh anh thuong hi¢u
khi c6 qua nhi€u nguoi ndi tiéng cung tham
gia vag hoat dong bao ching. Digu nay co the
dan dén sy nham lan hodc thiéu nhat quan
trong cach thuong hi¢u dugc khan gia cam
nhan. Tuy nhién, mdt s6 nha diéu hanh cho
rang mot nguodi nodi tieng s€ 1a nguoi phat
ngon hj¢u qua hon cho thuwong hiéu trong viéc
g1a0 ti€p voi thi trudng muc ti€u so voi bat ky
tiéng noi nao khéac. Ngudi noi tieng c6 cé tin|
manh mé& va c6 thé nhanh chong thay doi
nhan thic cua cong ching vé modt doanh
nghi¢p. Cac nha quan ly thyong hiéu co6 1y do
chinh dang dé sir dung nhi€u nguoi noi tieng
cung bag chyng nhung can ddm bao rang mo1
nguoi nodi tieng déu mang cung mat y nghia
ma doanh nghiép dang tim kiém dé tranh su
nham lan nhu vay (Erdogan & Baker, 2000).
Tu do, gia thuyéet duge de xuat nhu sau:

H5. Nhiéu nguwoi noi tigng cung bao ching
co tdac dong tich cuc den y dinh mua thoi
trang cao cap cua nguoi tieu dung Gen Z tai
TPHCM. . ,

Scandal cong khai dé cap dén nhiing thong
tin tiéu cuc v€ nguoi nodi tieng, mo ta nhimg
hanh dong, hanh vi hodc phat ngbén giy ton
hai dén hinh 4nh, va danh tiéng cua nguoi noi
tigng do trong mat cong chung. Khi nguoi noi
tiéng trd thanh nguoi bao chimg cho mot san
pham/thuong hiéu, viéc xuat hién cac scandal
cong khai co thé gay ra nhiéu anh huong bat
loi, chang han nhu sy sut gidam doanh so va
muc dg tuong tac cua nguoi ti€u dung, phan
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ung dir doi tr cong ching va gay tranh cai.
Vigc sir dung nguoi noi tieng co lien quan dén
scandal cong khai c6 thé anh hudng ti€u cuc
dang ké dén hi¢u suat va sy chap nhan cua
thuong hiéu (Knott & James, 2004). Tuy
nhién, scandal cong khai khong anh hudng
dén y dinh mua hang cua nguoi tiéu dung
(Osej-Frimpong va cong su, 2019). Tur do, gia
thuyét duoc gioi thiéu nhu sau:

H6. Scandal cong khaj tir nguoi néi tiéng
c6 tdc dong tiéu cue dén ¥ dinh mua thoi
trang cao cap ciia nguoi tiéu dung Gen Z tqi
TPHCM.

3. Phuwong phap nghién c¢iru

Nhom tac gia dd thiét ké mot bjéu mau
khao st truc tuyén v4i ba thanh phan chinh
nham thu thap dit liéu, cu thé nhu sau:

. Phan 1: Trang dau tién bao gdm hai cau hédi
ve nhom tudi va dia di€ém sinh sdng nham muc
dich gidéi han mau doi véi cac doi tuong la
G}eln Z dang s?(llllg ho%c lam viéc tai TP.HCM.
Nhirng nguoi khong dap ung cac yéu cau nay
s€ budc dung thyc hién khao sat, mat khac
nhirng nguoi thdéa man ca hai diéu kién sé tiep
tuc dén vai phan 2 cia cudc khao sat.

Phan 2: B¢ danh gia cach thirc ma sy bao
chirng nguoi nodi tieng tac dong dén, y dinh
mua thoi trang cao cap cua Gen Z, phan 2 cua
bang hoi bao gom 32 cau hoi dinh lugng,
trong do c6 28 cau hoi do Juong bién doc lap
va 4 cau hoi danh cho bién phu thudc. Bap
vién s€ tién hanh tra 161 cac cau hoéi dua trén
nhan dinh va hanh vi cua ho dat trong boi
canh va nd1 dung cua cau héi do. Dac bi¢t,
nham gia tdng lién tudng cling gitp cac doi
tuong tham gia khao sat xac dinh ding céc
yéu to cua deé tai nghién cqu, thuc hién khao
sat de dang, nhom tag¢ gia dé xuat ho chon mot
nguoi noi tiéng co gan lién voi thot trang cao
cap ma ho biét.

Phan 3: Bon cau hoi nhan khau hoc bao
gbm gidi tinh, do tudi, trinh d6 hoc van va thu
nhédp hang tha,ing du’o’c su dung lam thang do
danh nghia do61 v&i nguoi tham gia khao sat.

Sau khi thiét ké bang hoi, trudc khi tién
vao nghién ctru chinh thtrc trén quy mo phu
rong, nhom tac gia da thyc hién khao sat so
bo, thtr nghiém trén 20 ngudi thoa man dicu
kién sang loc (1a Gen Z dang lam viéc hoac
sinh song tai TP.HCM) dé danh gia d¢ tin cay
va phu hop ctua bang héi va diéu chinh néu
can thiét.

Qua qua trinh khdo sat thr nghi¢ém, nhom
tac gia filﬁ nhén duoc nhimg danh gia, nhan
xét ho trg cua dap vién vé bang hdi. Hau hét
nguoi tham gia khao sat déy nhan dinh bang
hoi ¢6 ndi dung va ngdn tur dé hiéu va ro rang.
Nhom tac gia cung thao ludn hai chiéu voi cac
dap vién vé mot s6 khai niém lién quan deé taj
dugc thé hién trong biéu mau khdo sat, da so
dap vién déu thé hién cach hiéu twong tu voi
cach tac gia xac dinh truéc d6. Cudi cung,
nhom tac gia hoan thién bang hoi chinh thirc
va tién tdi1 giai doan nghién ctru chinh thtrc.

Dya vao mo hinh nghién ¢tru (Hinh 1),
thang do cu thé két hop cac bién quan sat co
lién quan dyoc xay dung dua trén thang do
Likert 5 diém. Cac gia thuygt nghién ciu
duogc danh %121 thong qua 32 bién quan sat cho
6 bién doc lap va 1 bién phu thudc.

Dt ligu dLrOC thu thap thong khao st truc
tuyén bang Google forms va khao sat truc
tigp trén 407 nguoi tiéu dung Gen Z dang sinh
song va lam vi¢c tai Thanh pho H6 Chi Minh
trong thang 11 nam, 2024. Két qua sang loc
thu vé 97% s0 phleu hop 1€. SO lugng nay
dam bao dugc co mau tiéu chuan da dua ra [
N > 160.

4. Két qua nghién ciru

4.1. Thong ké mo ta

Két thiic qua trinh khao sat, nhom tac gia
nhan ve 407 phan hoi khdo sat, trong dg co
392 phi€u dat chuan (chiém 96,3%) co thé su
dung cho nghién ctu va 15 phiéu khong dat
chuan (chiém 3,7%) bi loai bo khai ¢éac %u:(’wc
phan tich tiép theo. Trong s6 cac phiéu khong
dat chuén boi cac cau hoj sang loc, c6 2 doi
tugng khao sat khong nam trong nhom do
tu6i quy dinh (chiém 0,5%) va 13 nguoi dang
khong 1am viéc hoic sinh song tai TP.HCM
(chiém 3,2%). Cudi cung, 392 phan hoi khao
sat hop lé s€ dugc nhom tac gia st dung cho
qua trinh phén tich dir li¢u ti¢p theo.

bo6i voi 392 may phan ho1 hop 1¢, nhom
tdc gid su dung phan mém Microsoft Excel
2019 dé lam sach va chuan hoa dir liéu thp,
sau d6 cheén bo dir lidu da xir Iy vao phan
mém thong ké IBM SPSS 26.0 dé thuc hién
cac phan tich dinh lugng. Nhom tac gia dac
biét quan tim dén 4 yéu t6 nhan khau hoc
trong nghién ctu cia minh, bao gdm: gisi
tinh, d0 tudi, thu nhap hang thang va trinh do
hoc van.
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Bang 1: Cdc thang do trong mé hinh nghién ciru dwoc dé xudt

Ky hiéu Thang do Nguon
HD Mirc hap din cia ngum ndi tleng
HD1 | T6i nhén thay nguoi n01 tleng quang ba thoi trang cao cap la nguoi cd ngoai hinh dep. Aamir va cong su
HD2 | To6i nhan thay ngudi. n01 tiéng quang ba thoi trang cao cap 1a mot ngudi tri tug. (2018),
HD3 | T6inhan thay ngudi ndi tleng quéng bé thdi trang cao cip co tac phong lich thlep, chuyénnghiép. | Muhammad va
HD4 | T6i nhan thay nguoi n01 tleng quang ba thoi trang cao cap ¢ stc cudn hat 16n. cong su (2017),
HD5 | Tbi nhan thiy nguoi ndi tiéng quang ba thoi trang cao cip c6 nhidu cdng hién cho nghé | Ohanian (1991).
va xa hoi.
HD6 | Tbi nhén thiy ngudi nbi tiéng quéang ba thoi trang cao cip 1d mot ngudi tai gioi.
TC D§ tin cay ciia nguoi n01 tleng
TCl1 T6i nhén thay nguoi n01 tleng quang ba thoi trang cao cap 12 ngudi t6i co thé tin twéng. | Aamir va cong su
TC2 | T6i nhin thay nguoi n01 tleng quang ba thoi trang cao cap la nguoi chan thanh. (2018),
TC3 T61 nhén thay nguoi n01 tleng qudang ba thoi trang cao cap 1a nguoi trung thuc. Muhammad va
TC4 | T6i nhan thay nguoi n01 tleng quang ba thoi trang cao cap la nguoi dang tin cdy. cong sy (2017),
TC5 | T6i nhan thay nguoi n01 tleng quang ba thoi trang cao cap 1a nguoi cb uy tin. Ohanian (1991).
TC6 Tbi nhan thdy ngudi ndi tleng quang b4 thoi trang cao cip c6 nhan cach dao dic tht.
CM Chuyén moén ciia ngu’o’l n01 tiéng
CM1 | Téi nhan thiy ngum n01 tiéng am hiéu v& thoi trang cao cép. Aamir va cong su
CM2 | T6i nghi nguoi n01 tleng ¢6 nhiéu trai nghiém st dung thoi trang cao cip. (2018),
CM3 | Téi nghi ngudi ndi tiéng str dung thoi trang cao cip mét cach thanh thao. Muhammad va
CM4 | T6i nghi nguoi néi tiéng 6 du kién thire va kinh nghiém dé danh gia thodi trang cao cap. cong su (2017),
CMS5 | Tbi nghi ngudi ndi tiéng quang bé thoi trang cao cap 14 chuyén gia trong linh virc san phim. Ohanian (1991).
PH Su phu ho’p v6i thwong hiu clia ngwoi ndi tleng
PH1 Toi cam thiy tin tudng vao sy két hop glu’a ngudi ni tiéng va thoi trang cao cip. Till & Busler
PH2 | T6i tin nguoi n01 tleng co s dung san phim thoi trang cao cap ma hg quang ba. (1998).
PH3 | T6i nghi nguoi ndi tiéng nén tiép tuc dai dién cho thoi tra.ng cao cap ma ho dang quang ba.
PH4 Toi ngh1 hinh tuong cuia ngudi ndi tiéng rat phu hop dé dai dién cho thoi trang cao cép.
NN Nhiéu ngudi ndi tiéng cing bio chu'ng
NN1 | Toinghi sy xuét hién cua nhiéu ngudi ndi tiéng trong mot quang cdo thoi trang cao cap Um (2008).
s& khién quang c4o Ay trd nén dang tin cay hon.
NN2 | Toi nghi su Xuét hién cta nhiéu nguoi ndi tiéng trong mét quang cio thoi trang cao cap
s& khién quang céo Ay thuyét phuc hon.
NN3 | Toi nghi su Xuét hién cta nhiéu nguoi ndi tiéng trong mot quang cio thoi trang cao cap
s& khién quang cdo iy thu hut nguoi xem hon.
NN4 | Téi nghi sy xuét hién ctia nhidu ngudi ndi tiéng trong mét quang céo thdi trang cao cip
s& khién quang cdo iy dic sic hon.
SC Scandal cong khai
SC1 Nguoi ndi tiéng quang ba thoi trang cao cap ma roi vao lim xiim cong khai 1a mot nguoi | Knott & James
khong dang tin. (2004).
SC2 | Ngudi ndi tiéng roi vao lim xim cong khai la mot nguoi khong thé phu thugc vao dé
lam guong mat quang b4 thoi trang cao cip.
SC3 Nguoi ndi tiéng roi vao lum xum cong khai la mot nguoi khong thé d3t niém tin dé quang
ba thoi trang cao chp.
YD Y dinh mua sim céc sin pham/thlro’ng hiéu thoi trang cao cap
YD1 Kha nang cao t6i s€ mua thoi trang cao cap duoc nguoi n01 tleng quang ba. Aamir va cong su
YD2 | Té6is€ chu dong tim hiéu thoi trang cao cip dugc ngudi ndi tiéng quang ba. (2018),
YD3 | Viéc ngudi noi tiéng lam guong mét dai dién cua thoi trang cao cap cling la mot yéutd | Muhammad va
khuyén khich t6i mua san phdm ciia thuong higu do. cong sy (2017),
YD4 | Téi s& ding thir thoi trang cao cip duoc ngudi ndi tiéng quang ba. Ohanian (1991).
(Nguon: Nhom tac gia tong hop)
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Bang 2: Thong ké nhan khdu hoc

Bién quan sat Tan s6 %
e Nam 167 42,6
Gi6itinh 225 574
T 18 — 20 tudi 57 14,5
B tubi T 21 —22 tuéi 171 43,6
: Tir 23 — 24 tudi 139 35,5
Tir 25 — 28 tudi 25 6,4
Du6i 5.000.000 dong 58 14,8
Thu nhap | :000-000 dong — 10.000.000 dong 180 45,9
hang thing 10.000.000 dong — 20.000.000 dong 121 30,9
20.000.000 dong — 30.000.000 dong 26 6,6

Trén 30.000.000 dong 7 1,8

. " Cao dang 11 2,8
Th:)‘;‘lv‘a‘i" Pai hoc 372 94.9
* Sau dai hoc 9 2.3
Tong cong 392 100

(Nguon: Két qua phan tich tir SPSS)

Vé gidi tinh, c6 dén 225 ngyoi tham gia
khao sat 1a nit, chiém 57,4% tong s6 mau.
Con s0 nay cao hon s0 nguo1 tham gia 1a nam
gidi voi 167 nguoi, tuong duong 42,6% ton
may. Diéu nay cho thay nir gioi dang dan
nhiéu théai d§ quan tdm cua minh hon vao cac
san pham/thuong hiéu thoi trang cao cap
cling nhu cac hoat dong bao chirng nguoi nodi
tieng hon so_voi1 phai manh. Tuy nhién, su
chénh 1éch van 1a khong qua 16n.

Vé do tudi, phan 16n nguoi tham gia khao
sat (171 nguoi, chiém 43,6%) nam trong do
tudi tr 21 - 22, ti€p, theo la nhom tir 23 - 24
tudi (139 nguoi, chiém 35,5%) va nhom tu 18
- 20 tudi (57 nguoi, chiem 14,5%). Chj c6 25
phan hoi, twong duong 6,4% tong sq mau,
thuoc nhom tudi tir 25 - 28. Co the thay, cac
hoat dong marketing sir dung ngudi ndi tieng
bao chung dang thu hut nhiéu sy cht y tr
nhom nguoi tré tir 21 - 24 tudi (chiém 79,1%)
cling nhu nhom doi tuong tré nay cling thé
hién thai d¢ chd y cua minh danh cho nganh
thoi trang cao cap noi riéng. | .

Vé thu nhap, trong tong s6 392 phan hoi
khao sat dat chuan, ndm muc thu nhap lan
luot chiém ty 1€ 14,8%, 45,9%, 30,9%, 6,6%
va 1,8% tuong trng vdi cac nhom dap vién co
thu nhap: duoi 5.000.000 dong, tir 5.000.000
- 10.000.000 dong, tu 10.000.000 -
20.000.000 dong, ttr 20.000.000 - 30.000.000
dong va trén 30.000.000 dong. Da so6 doi

tuong khdo sat, cu thé 1a 60,7%, c6 thu nha
dudi 10 trigu dong. Su phan bod nay phan énﬁ
dac diém vé do tuoi va giai doan nghé nghiép
cua nguoi tiéu dung Gen Z & TP. HCM khi
nhiéu nguoi trong so ho yan dang trong qua
trinh hoc tdp hoac maéi bat dau xay dung su
nghiép va chua nhi€u von kinh nghiém.

Ve trinh do hoc van, két qua thong ké mo
ta cho thay su phan bo khong dong déu, trong
d6 94,9% nguoi tham gia c6 trinh d¢ dai hoc,
trong khi chi c6 2,8% c6 trinh do cao dang va
2,3% co bang sau dai hoc.

4.2. Danh gia do tin cdy thang do

. Két %ué cho thay tat ca céac bién doc lap
déu co6 hé s6 Cronbach’s Alpha dat chi tiéy
16m hon 0,6 va nho hon 0,95. Bong thoi, hé so
tuong quan bien tong cua cac bien quan sat
déu Ion hon 0,3 nén tat ca cac bién deu duoc
gitr lai cho cac kiém dinh tiép theo.

4.3. Phan tich EFA

H¢ s¢ KMO cua bién ddc lap Ja 0,861 thda
man dicu kién KMO, [0,5;1] dé tép dir li¢u
nghién ctru phu hop dé phan tich nhén t6. Dong
thoi, gid tr1 Sig. cia kiém dinh Bartlett’s la
0,000 < 0,05 (5%) ching té cac bién quan sat
du diéu kién dé duogc phan tich nhan t6 cling
nhu c6 sy twong quan lan nhau gitra ca¢ bién
quan sat trong tung nhom nhan t6 hay bién do¢
lap. Gia tri Eigenvalue = 1,193 > 1 cho thay so
lugng nhan to, cua thang do cho phéan tich EFA
1a hop 1y va tiép tuc c6 thé gitr lai. Tong phuong
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Bang 3: D¢ tin cdy Cronbach's Alpha

Thang do Ky | Cronbach’s | S6 bién

hi€u Alpha quan sat
Muc hap dan ciia nguoi noi tieng HD 0,827 6
D¢ tin cay cta ngudi ndi tleng TC 0,817 6
Chuyén mén ciia ngudi noi tiéng CM 0,734 4
Su phu hop voi thuong hiéu cua nguoi ndi tiéng PH 0,718 4
Nhiéu ngudi ndi tiéng cung bao ching NN 0,788 3
Scandal cong khai TC 0,866 3
Y dinh mua sdm céc san pham/thuong hiéu thoi trang cao cap YD 0,810 4

(Nguon: Két qua phdn tich tir SPSS)

sai trich 1a 59,466% > 50,00%. H¢ s6 KMOQ =
0,799 dap ung yéu cau KMO [0,5;1]. Bong
thoi, gid tri Sig. cua kiém dinh Bartlett’s la
0,000 < 0,05 (5%) tire 1a c6 su tuong quan gitra
cac bién quan sat trong nhom nhan {6 bién phu
thudc ya cac bién du diéu kién dé phan tich
nhan t§. Gia tri Eigenvalue = 2,549 > 1 nén
nhan t0 nay co du diéu kién dé duorc gitra lai.
Tong phuong sai trich 1a 63,728% > 50,00%
dap tng diéu kién deé ra.

thich duoc 54,5% su bién, thién ctia bién phu
thudc, thé hién qua h¢ s6 R< hi¢u chinh la
54,5%, vuot qua mygc 50%. Mat khac, 45,5%
con lai 1a do sai s6 do luong hoac do viée
chua dua céc thanh phan doc ap co lién quan
khéc vao mo hinh nghién ctru. Ngoai ra, két
qua h¢ s6 Durbin-Watson co6 gia tri 1,924,
nam trong khoang tur 1,725 dén 2,275. Két
qua nay, chung to dir heu thu thap co chat
lwong tot va phan du cua hoi quy tuyén tinh

Bang 4: Phan tich nhan 16 EFA

KMO Sig. Eigenvalue TVA
Bién déc lap 0,861 0,000 1,193 59,466 %
Bién phu thugc 0,799 0,000 2,549 63,728 %

(Nguon: Két qua phan tich tir SPSS)

Két qua phan tich cho thy gia tri tuyét dbi
cia hé sO tuong quan Pearson gilra cac bién
doc lap bgo gom HD; TC; CM; PH; NN va
SC vé1 bién phu thuoc YD lan luot la 0,513;
0,553; 0,498; 0,359; 0,448; va -0,451. Ngoa1
ra, tAt ca cac gia tri Slg déu nhé hon 0,05 (do
tin cay 95% va mic y nghia 5%) cho théy cac
h¢ so tuong quan Pearson c6 y,nghia thong ké
va ton tai moi tuong quan tyyén tinh chat ché
gitra cac bién ddc lap va bién phu thudc. Bén
canh do, ngoai trur bién SC voi YD mang hé
s0 tuong quan am (-0,45]) duoc hi¢u rang co
moi quan hé nghich chi¢u, cac bién doc lap
con lai déu the hién moi tuong quan cung
chiéu véi bién phu thude.

4.4. Mo hinh hoi quy

M0 hinh h6j quy tuyen tinh phu hop véi bd
dir li€u, cac bién ddc lap va bién phu thudc co
moi quan h¢ chat ché va cac bien doc lap gidi

c6 tinh doc lap, qua d6 khong vi pham gia
dinh tu tyong quan.

Dé kiém dinh sy phtl hop ctia md hinh, bai
nghién cfru nay str dung kiém dinh F véi cap
gia thuyét nhu sau:

HO: He so 5 hai quy =0 (i l so nguyen, 11 6)

H]: Hé s6 hoi quy B+ ( (i la s6 nguyén, 1 i 6)

Két qua phan tich hoi quy cho thay ci 6
bién doc lap (HD, TC, CM, PH, NN, SC) déu
c0,y nghia thong ké ("r,ml';c 'tin céy 95%, duoc
thé hién qua cac hé s6 hoi quy co gia tri Sig.
<0,05. Do do, gia thuyet HO bi bac bo ¢ mug
%':‘nghia 5%. Nhom ta¢ gia cling st dung h¢ so

01 quy chuan hoa dé danh gia muc do quan
trong hay anh hudng tuong doi cua cac bién
doc 1ap dén bién phu thudc trong cung mot
boi canh. Cu thé, két qua nghién ctru cho thay
tat ca hé so6 phong dai VIF cua céc bien doc
1ap nadm trong khoang tir 1,072 dén 1,456 va

khoa hoc

=

S6 209/2026

thuong mai 63



QUAN TRI KINH DOANH

Bang 5: Két quad kiém dinh twong quan Pearson

YD HD TC CM PH NN SC
yp | Pearson 1 0,513** | 0,553** | 0,498** |0,359%* |0,448** |-045]1**
Sig. (2 chidu) 0,000 0,000 0,000 0,000 0,000 0,000
Hp | Pearson 0,513** |1 0,465%* | 0,293** |0,119* | 0396** |-0,277**
Sig. (2 chiéu) | 0,000 0,000 0,000 0,019 0,000 0,000
TC | Pearson 0,553** | 0,465%* |1 0,395%* | 0,047 0,341%* | -0,324%*
Sig. (2 chidu) | 0,000 0,000 0,000 0,355 0,000 0,000
Cv | Pearson 0,498** | 0,293** |0,395%* |1 0,175%* | 0,423** | .0,440%*
Sig. (2 chiéu) | 0,000 0,000 0,000 0,001 0,000 0,000
pyy | Pearson 0,359%* |0,119* | 0,047 0,175%* | 1 0,162%* | -0,224%*
Sig. (2 chidu) | 0,000 0,019 0,355 0,001 0,001 0,000
NN | Pearson 0,448%* | 0,396** | 0,341%* |0,423** |0,162%* |1 -0,426%*
Sig. (2 chiéu) | 0,000 0,000 0,000 0,000 0,001 0,000
sC | Pearson 20,451%% | -0277%* | -0,324** | -0,440%* | -0224** | -0,426** | 1

Sig. (2 chiéu) | 0,000 0,000 ,000 0,000 0,000 0,000 BB

*Twong quan co y nghia o murc 5%
** Tuong quan co y nghia ¢ mirc 1%
(Nguon: Ket qua phan tich tir SPSS)

d€u nho hon 2. Piéu pay chupg t6 muc do
cong tuyen gilra cdc bién rét thap va mo hinh
nghién cfru khong vi pham hién tugong da
cong tuyén gitia cac bicn doc lap
Cac hé s6  chuan hoa cho timg bién doc
lap lién, quan dén tac dong sy bao chung
nﬁu(‘yi noi tiéng dén y dinh mua sim cac san
E am/thuong hi€u thoi trang cao cap duoc thé
ién nhu sau: Muc hap dan cua nguoi ndi
tigng (8 = 0,223), DY tin cdy cua nguoi ndi
tieng (f=10 296) Chu én mon cua nguoi noi
tiéng (8 =0,]181), Su ph hgp véi thuong hi¢u
cya ngudi noi tieng (B = 0,245), Nhiéu nguoi
ndi tieng cung bao ching (f = 0,092) va
Scandal cong khai (8 = -0,120).

M6 hinh hoéi quy chuan héa: YD
0,296*TC + 0,245*PH + 0,223*HD +
O 181*CM + 0, 092*NN — 0, 120*SC + &.

Trong do:

HD: Muc hap dan cua nguoj ndj tiéng

TC: D¢ tin cay cua nguol noi tleng

CM: Chuyén mon cia ngudi noi tieng

, PH: Sy phu hop véi thuong hi€u ctia nguoi
no6i tleng

NN: Nhiéu nguol ndi tiéng cliing bao ching

SC: Scandal cong khai .

YD: Y dinh mua sim cac
pham/thuo’ng hleu thoi frang cao cap

Cac yéu to “Mirc hép dan cua ngudj nbi
tiéng”, “D0 tin cdy cua ngudi nol tiéng”,

san

Bang 6: Két qua hoi quy Coefficients

H¢ s6 hdi quy HE 50 hgl Théng ké
A an wA chwa chuén héa quy c'huan . da cong tuyén
Bien doc 1ap ] hoa t Sig.
Sai s0 D§ chap

b chuin nhén VIF

HD 0,228 0,041 0,223 5,528 0,000 | 0,715 1,399

TC 0,314 0,043 0,296 7,227 0,000 | 0,691 1,446

CM 0,191 0,043 0,181 4,416 0,000 | 0,689 1,451

PH 0,249 0,036 0,245 6,949 0,000 | 0,933 1,072

NN 0,085 0,038 0,092 2,229 0,026 | 0,687 1,456

SC -0,113 0,038 -0,120 -2,952 10,003 | 0,707 1,415

(Nguon: Két qua phan tich tir SPSS)
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“Chuyén mon cta nguoi ndi tieng”, “Su phu
hop v&i thuong hi€y cia nguoi nodi tieng” va
“Nhi€u nguoi noi tiéng cung bao chung” déu
c6 tac dong tich cuc dén y dinh mua sam cac
san pham/thuong hi€u thoi trang cao cap ¢
muec tin cdy 95% bai hé s6 hoi quy chuan hoa
dao dong trr 0,092 dén 0,296 ciing nhu gia tri
Sig. cua kiém dinh t dao dong tu 0,000 dén
0,02¢ déu nho hon ngudng 0,05. Ngugc lai,
hé s0 P chuan hoéa -0,120 cung h¢ so Slg
0 003 yeu to ¢ ‘Scandal cong khai” tgr nguoi
noi tleng lai c6 anh huong nghich chiéu 1én y
dinh mua hang tai muc tin cay 95%. Qua do,
cac gia thuyet H1, H2, H3, H4, HS, H6 déu
duoc chap nhan.

sam, manh mé& nhat trong 6 yéu t6 ( = 0,296).
biéu nay ham y rang nguoi ti€u dung Gen Z ¢6
xu huéng mong mudn mua sam cac san pham
dugc nguoi nd1 tieng bao ching 16n hon néu
ho tin tudng vap su trung thuc va do tin cay
cua nguoi noi tigng do6. Phat hién nay cling cho
thay su tuong dong vai cac két qua nghién ctiru
cua Weismueller va cong su (2020).

“Chuyén mon cua nguoi quang cao; co su
tuong quan tich cyc vo1 y dinh mua sam cua
nguol tiéu dung (B = 0,181) cho thdy nguoi
tieu dung Gen Z cd xu hu’ong dugc tﬁuc day
y dinh mua hang dbi voi cac san phém dugc
nguoi nodi tieng bao ching cao hon néu ho tin
rang nhiing nguoi nay so hiru kién thuc, ning

Bang 7: Két qua kiém dinh gid thuyét

Gia A Moi . £ .
thuyé ¢ Noi dunﬂg quan hé p Sig. Keét qua

gy | Swhap dan cta ngudi ndi tieng > Y dinh | oo | 023 | 0,000 | Chép nhan
mua thoi trang cao cap. -

pp | Su déng tin cdy clia ngudi ndi tieng > Y| i | 0296 | 0,000 | Chép nhan
dinh mua thoi trang cao cap.

3 Chuyén mén cla ngudi noi tiéng 2 Y dinh Tichcwc | 0,181 | 0,000 | Chép nhan
mua thoi trang cao cap.
Sy phu hop véi thuong hi¢u cia nguoi ndi , £ A

H4 tleng >Y dinh mua thoi trang cao cap. Tich cye | 0,245 10,000 | Chap nhan

s Nhiéu nguoi noi tiéng cung bao ching > Tichcue | 0,092 | 0,026 | Chép nhan
Y dinh mua thoi trang cao cap.

H6 Scandal coA’ng khai = Y dinh mua thoi Tiéucue | -0,120 | 0,003 | Chép nhan
trang cao cap.

(Nguén: Tong hop két qua phan tich SPSS)

HE s6 B chuan hoa 0,223 va gia tri Sig. la
5%, gia thuy€t nay c6 y nghja thong ké & murc
5% va dugc chap nhan. Két qua nghién, cu'u
cho thdy “Muc hap dan cua nguoi ndi tieng”
trong hoat dong bao ching c6 moi tuong
quan tich cuc voi ¥ dinh mua sam cta nguoi
tiéu dung. Diéu nay ham y ring ngugi
md s€ co xu hudng mong mudn mua sam cac
san pham/thuong, hi¢u thoi trang cao cjp
dugc nguroi ndi tieng bao chimg cao hon néu
nguoi noi tieng dé s¢ hitu nhirng pham chat
thu hut va dé men hon. Két luan nay dugc tng
hd bdéi nghién cuu trudc diy cua Osel-
Frimpong va cong su (2019).

Nghién cuu chi ra rang “D0 tin cdy cua
nhitng nguoil noi tiéng” bao chung c6 moi
twong quan tich cyc manh mé véi y dinh mua

lyc va chuyen mon tot. Két qua nay tuong
dong véi cac phat hién trong nghién ctru cua
Amos va cong su (2008). Kham pha ndy co
thé duoc giai thich boj viéc nguoi tiéy dung
Gen Z ¢6 xu hudng dong nhat voi kién thire
va tai nang cua nhimg ngudi noi ti€ng bai ho
dugc danh gia cap v€ nhtng phuong dién nay.
Djéu nay ngu y rang vi¢c thu hut nhung nguoi
noi tiéng da tao dung dugc tén tudi trong linh
vuc cta ho ¢ kha nang sé thiic ddy ngudi tiéu
dung Gen Z trong ¥ dinh mua hang cua ho.
Sy phu hop v6i thuong hiéu cta nguoi
ndi tiéng” bao chung cé anh hudong tich cuc
dang ké 1én y dinh mua hang (B = 0,245).
bicu nay cho thay nguoi tiéu dung Gen Z c6
xu hudng khao khat mua sam san pham dugc
bao chung cao hon néu ho tin rang hinh anh,
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gia tri va phong cach song ciia nguoi noi tiéng
dong di€u chat ch€ voi thuong %iéu hodc san
pham ma ho bao ching. Phat hi¢n nay chung
to tam quan trong cua su phu hop gitra nguo1
ndj tiéng voi thuong hi€u dugc bao ching,
dieu nady co6 th¢ xuat phat tr viéc nguoi ticu
dung Gen Z d¢ cao su hai hoa va chan thuc
gitra nguoi nodi tiéng quang cao voi thuong
hi€u/san pham ma ho ing ho. | |
Viéc su dung “Nhiéu nguoi ndi ti€ng cung
bag ching” cho moét chién | dich/san
pham/thuong hi€u thoi trang cao cap c6 moi
tuong quan cung chi€u véi y dinh mua hang
(B,=0,092) cho thay nguoi dung Gen Z cam
thay mong muon s¢ hiru sdn pham hon khi n6
dyoc bao ching cung lac bo1 nhiéu nguoi noi
tiéng, nguoi ti€u dung tin tudng vao su tha vi
va da dang cua sy quang ba bdi nhicu nguoi
noi tiéng dem lai, dac biet 1a mot theé hé khao
khat nhirng su da dang va pha cach nhu nguoi
tiéu dung Gen Z. L
. “Scandal cong khai” tir nguo1 noi tiéng, 1a
yeu to duy nhat trong mo hinh nghién ctru c6
tac dong ti€u cyc dén y dinh mua hang cua
nguoi tieu dung Gen Z (p =-0,120). Bic¢u nay
cho thay cac scandal cong khai hay cac thong
tin ti€u cuc tor nguoi nod1 tjiéng co xu hudng
anh hudéng nghich chi€u dén sy mong muon
tiéu dung cia nguoi tiéu dung Gen Z doi véi

Mirc hap dan
clia nguoi noi tieng

B =0,223
Do tin cay
cua nguoi noi tieng

B =0,296

Chuyén mon

ctia nguoi ndi tieng B=0,181

Su phu hop véi thuong hiéu
cuia nguoi noi tieng

B =0,092

Nhi€u nguoi noi tieng

cung bdo chiing B =-0,120

Scandal
cong khai

(Nguon: Tong hop két qua phan tich SPSS)

B =0,245

san pham hay thuong hi€éu dugc nguoi noi
tiéng do bao chig. Két qua nay coé thé ly giai
rang nguoi tifu dung Gen Z danh gid nhirng
n]%uc‘ri noi tieng cod scandal cong khai nhu
nhitng ngudi khong dang tin, lira doi cong
chung, qua d6 c6 xu hudng tay chay san
pham ma nhiing nguoi ndi tiéng nay ung ho.

5. Két luan va mgt so deé xuat :

Bai viét danh gid cac yéu to lién quan dén
viéc nguoi nodi tieng tham gia vao hoat dong
quang ba, cu thé 1a anh hudng cua cac khia
canh su bao ching ngudi ndi tiéng doi véi y
dinh mua cac thuong hi¢u/san pham thoi
trang cao cap, cua nguoi tieu dung Gen Z tai
Thanh pho H6 Chi Minh, thong qua khao sat
407 nguoi tiéu dung Gen Z trong thang 11
nam 2024. Két qua nghién ctru cho thay c6 6
nhan t6 dé xuat trong mo hinh tr sy bao
chung cua nguoi ndi tieng déu c6 anh hudng
té1 y dinh mua sam cga nguoi ti€u dung Gen
Z theo thtr ty gidm dan, bao gom: Do tin cdy
cua nguoi noi ting, Sy phu hop yoi thuong
hi€u cia ngydi no1 tieng, Muc hap dan cua
nguoi noi tieng, Chuyén mon cia ngudi noi
tiéng, Nhiéu nguoi noi tieng cung bao ching,
Scandal cong khai.

Trén co so két qua nghién, ctru nhu trén,
nhom tac gia dé xuat mot so kién nghi cho cac
bén lién quan, cy thé nhu sau:

Y dinh mua
thoi trang cao cap

Hinh 2: M6 hinh nghién cuu
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Vé “Po tin cdy cua nguoi noi tieng”: Da
la y€u té c6 anh Kué’ng manh nhat dén y dinE
mua hang trong cac khia canh cia Sy bdo
chung nguoi no1 tieng. Piéu nay bicu thi nhom
doi tuong nguoi tiéu dung Gen Z dang huéng
dén viéc dat sy chi y cua minh cho nhiing
nguoi noi tieng thé hién dygc su chan thanh,
trung thuc khién ho cam thay gan giii va c6 the
tin tudng, bao chung cho xu hudéng song “that”’
cua nguoi ti€u dung Gen Z hién nay. B¢ c6 thé
“chiém dugc trai tim” cia nhom ngudi ti€u
dung nay, doanh nghi€p céan chu y dén ti€u sy
va lich str sy nghiép cua nguoi noi tieng dé
dam bao lya chon,n%fmg nguoi dang tin cay,
khi d6 ngudi noi tieng bao chirng moi du tin dé
thuyét phuc khach hang dat niém tin vao san
pham hay nhan hang ma ho dai dién quang ba.

Ve “Su phu hop voj thuong hiéu cua nguoi
noi tieng”: Co th¢ thay, sy hai hoa gitra hinh
anh nguoi ndi tieng va thong di€p, gia tri,
ngon ngilr thuong hiéu phai dat mtrc do cao dé
ca¢ hoat dong bao ching cho thuong hi¢u c6
theé dat hi¢u qua. Néu doanh nghiép lya chon
nguoi noi tieng khong phu hop, khach hang sé
danh gia khong tot vé ngudi noi tieng vi cho
rang ho dai dién chg thyong hi€u chi vi tién,
hoac nhitng ngudi ndi tieng qua noi bat s€ thu
hqt toan bo su chu y ciia khach hang muc tiéu
ve phia ho thay vi thuong hiéu. Ngoai ra,
doanh nghi¢p can cho khach hang thay rang
ngudi noi tieng thuc sy ¢o lich str st dung san
pham cua thuong hi¢u duogc bao chiang. |

Ve “Murc hap dgn cua nguwoi noi tieng”:
D¢ tang cuong sy hap dan ctia ngudi ndi tieng
doi vot thai do cua khach hang, cic thuong
hiéu/doanh nghiép thoi trang cao cap can dac
biét chu ¥ lua chon nhitng ngudi no1 tiéng co6
ngoai hinh dep, tac phong chuyén nghiép, tai
nang va c¢6 nhiéu dong gop cho nghé nghié
cling nhu xa hoi dé€ thu hut céac nﬁém khac
hang muc ti€u. Tyr do, nhitng ddc diém noi bat
ciia nguodi nodi tieng s& giup nang cao gia tri
thuong hi¢u, gitp thuong hi€u nhan duoc
nhi€u danh gia tich cuc hon tir khach hang.

Ve “Chuyén mon cua ngyoi noi tieng”’: Co
theé thay rang khi ngudi noi tieng 1a ¢chuyén
gia trong linh vuc ho dai dién, c6 §1"1 kién thirc
va kinh nghiém dé danh gia san pham va c6
nhiéu hicu biét cling nhu trai nghiém véi san
pham, khéach hang s€ danh gia tich cuc hon vé
thuong hi¢u dugc quang cdo. Qua do, cac
doanh nghi¢p can hop tac véi nhitng nguoi
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ndi tiéng cd chuyén mon phu hop vai linh vuc
thoi trang cao cap. Bén canh do, ngudi nodi
tiéng can tich cyc tuong tac vdi khach hang
thong qua cac hoat dong, cong dong cung ca
thong tin, tra 101 cau hoi va chia sé kin
nghi¢m khi sir dung san pham dé gia tang tinh
thuyét phuc v6i nguoi tiéy dung.

Vé “Nhiéu nguwoi noi tieng cung bao
chirng”: DOi voi cac thuong hiéy c6 du ngan
sach va nguon lyc, viéc dua nhicu nguoi nodi
tiéng bao ching vao mot chién dich quang ba
la dieu thuong thay. DPac biét, moi ngudi noi
tieng nén tao dung mat hinh anh riéng bi¢t va
phu, hop, dugc the hién 10 rang thong qua céc
chién dich quang ba, chup anh, ghi hinh,
tuyén noi dung trén mang xa hoi va sy kié¢n.
biéu nay dam bag rang moi lién két cua ho
v6i thuong hi€u van hiéu qud, ngan chin viéc
lam lu mo va dam bao hi€u suat tiép can,
tuong tac va doanh thu thanh cong cho chién
dich bao chung.

Ve “Scandal cong khai”: Cac thuong hiéu
thoi trang cao cap can than trong trong viéc
lua chon ddi tac bao ching. Nguoi tiéu dung
Gen Z c6 nhiig gu tham my va thoi trang dac
trung, voi nhiéu lya chon da dang trong phan
khuac thoi trang cao cap. Do tinh nhay cam
cua nguoi tiéu dung Gen Z va sy canh tranh
1%ay gat voi cac thuong hi¢u khac, cac nhan

ang can thuong xuyén cép nhat thong tin ve
doi tac/nguo] bao chung cua minh, danh gia
hi€éu qua chién dich va lang nghe phan hoi tur
khach hang. @
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Summary

This study evaluates the factors related to
celebrity endorsements influencing the pur-
chase intention of high fashion among Gen Z
customers in Ho Chi Minh City. The research
was conducted a survey of 407 Gen Z
customers who live and work in Ho Chi Minh
City in November, 2024. The article uses a
combination of qualitative and quantitative
research methods to better understand the
impact of celebrity endorsements on high
fashion purchase intention: The case of Gen Z
in Ho Chi Minh City. Survey data were
analyzed using SPSS 20.0 software. The fin-
dings indicate that all six proposed factors of
celebrity endorsements in the model signifi-
cantly impact Gen Z’s purchase intention,
ranked in descending order, including:
Celebrity trustworthiness, Brand-celebrity
congruence, Celebrity  attractiveness,
Celebrity expertise, Co-endorsement by mul-
tiple celebrities, Public scandals. Based on
the analyzed results, the authors provide
recommendations for relevant parties to
promote Gen Z customers’ purchase
intentions in Ho Chi Minh City for high
fashion industry.
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