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in dung ham Logit, bai bao da phan tich cac yéeu to anh huong den quyét dinh mua

san pham ruoc tom mang thuwong hiéu tgp thé Ha Long cua tinh Quang Ninh dya trén
dit liéu khdo sat tir 303 khdach hang mua san phdam ruoc tom tai cdc cira hang, siéu thi va chg
truyen thong tai ba thi truong trong diém - thanh pho Ha Long tinh Quang Ninh, thanh pho
Ha Noi va thanh pho Hai Phong Két qua nghién ciu chi ra: thu nhdp cua khach hang san
phdm dwoc bao hg quyén so hitu tri tué, san pham dam bao an toan thyc pham thi truong tiéu
thy, glO’l tinh, trinh do hoc van ciua ngum mua va gla cd san pham la cdc yeu 16 danh hu’ang
dén quyet dinh mua san phdm ruoc tom Ha Long cua khach hang. Ti rong do, so hitu tri tué va
an toan thuc phdm la nhu’ng bién méi dwoc dwa vao mé hinh nghién ciru c6 tic dong ddng ké
toi quyet dinh mua hang cua nguwoi mua. Bai bdo con xdy dung dwgc kich ban vé tac dong cu
thé ciia timg yeu to anh hu’ong dén xdc sudt ra quyét dinh mua ruoc tom Ha Long cua khach
hang twong vmg véi timg mire xdc sudt mua hang ban dau cho trude.

Tir khéa: Yéu t6 anh huong, quyét dinh mua, ruéc tém Ha Long, thirong hiéu tdp thé.
JEL Classifications: D12, M31, Q13.

DOI: 10.54404/JTS.2025.207V.07

1. Gidi thi¢u
Nhin hi¢u tap thé 1a mot loai nhan higu

San pham rudc tom Ha Long da duoc cong
nhin sdn pham OCOP ba sao nam 2022 va da

gan hen voi chat hr0’ng san pham cua mot
cong dong san xuét cac dic san ving mién,
tao ra mot g1a tri cam nhén cao cho khach
hang, tao nén mot thuong | hiéu tap thé c6 anh
huong tich cuc dén quyét dinh mua hang
Khach hang c6 xu hudng tin tu:ong cac san
pham dygc gdn nhan hiéu tap thé vi tin tudng
rang chat hIong cua n6 da dugc céac to chiic
c6 tham quyén co uy tin cao va coO trach
nhiém phap 1y thdm dinh va cong nhan
(Nguyen & Vu, 2024).

duoc cap van bang bao ho “nhan hi¢u tap thé”
nam 2025 nén ngay cang dugc nguoi ti€u
dung ua chu6ng (Vu, 2023) Déy la mot thuc
pham cao cip, mot dic san ndi tiéng cua t1nh
Quang Ninh - mot trung tdm du lich 16n nhat
Viét Nam. Khéch du lich thlrorng thuong thire
san pham nay tai Ha Long va mua vé€ lam qua
cho ngum than. Rudc t6m Ha Long con duoc
ban & nhiéu dai Iy ¢ cac thanh pho 16n ph1a
Bic, trong d6 ba thi treong tiéu thu 16n nhat
la Ha Long, ndi thanh Ha Noi va néi thanh
Hai Phong.
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ba co nhiéu cong trinh nghién ciu vé
quyét dinh mua hang cua khach hang nhu:
quyét dinh mua hang doi voi san pham F&B
tai cac diém dich vu (Quan, 2021) hay quyet
dinh cia nguoi tiéu dung ddi véi san pham
mua ldp lai phd bién (Hoyer 1984), quyét
dinh mua hang truc tuyen (Yoon 2002),
quyét dinh mua hang tai cac cua hang (Van
der Heijden, 2006),... nhung c6 rat it cac
nghién ciru vé quyét dinh mua sdn pham
mang thuong hiéu tdp thé va hién chua co tai
liéu nao nghién ciru vé quyét dinh mua sin
pham mang nhan hiéu tip thé “rudc tom Ha
Long - Quang Ninh”. Vi vy, bai viét nay
nham tim hi€u c4c yéu to anh hudéng té1 quyet
dinh mua ru6c tom Ha Long. Tu do, dé xuat
cac gidi phap nang cao chat lugng san pham,
bao v¢ thuong hiéu va mé rong thi truong tiéu
thu cho san pham nay, gop phan day manh
phat trién kinh té bién theo hudng xanh va
bén ving tai Quang Ninh.

2. Co s ly thuyet va tong quan nghién ciru

2.1. Mt so khdi niém

Hanh vi mua hang 13 qué trinh nhan thtrc,
phan tich va hang dong ma nguoi mua thuc
hién dé Iya chon va mua mot san pham hang
hoa/dich vu (Sharma, 2021). Qu4 trinh nay
bao gdém 4 giai doan: (i) nhan biét nhu cau,
(11) tim kiém thong tin, (ii1) danh gia cac lya
chon va (iv) quyét dinh mua hang (Sanlier &
Seren Karakus, 2010).

Quyet dinh mua hang giai doan tht tu cua
hanh vi mua hang. D6 1a hanh dong chon mua
mot san pham hang hoa hodc dich vu nhat
dinh trong s0 cac phuong an thay thé nham
dap Ung nhu cau ti€u dung, sau khi khach
hang da trai qua qua trinh nhén biét nhu cau,
tim klem thong tin va danh gia cac lua chon
thay thé (Fan et al, 2018). Theo (Phlhp
Kotler & Kevin Lane Keller, 2016) va
(Solomon et al., 2014), quyet dinh mua hang
chiu anh hu’O’ng boi nhiéu yéu t§ nhu nhan
thire ve gid tri, cdm x0c ¢4 nhan, yéu to xa h(f)i
va dieu kién hoan canh tai thoi diém mua.

Theo (Kotler et al., 2008) va (Godin,
2010), thuong hiéu la tap hop céc dau hiéu
nhan biét (ten logo biéu twong, khiu hiéu,
mau sac...) gilp phan bi¢t hang hoa/dich vu

clia mdt to chirc/ca nhan nay véi to chirc/ca
nhan khac trén thi truong (Pavlek, 2008). N6
con bao gom toan by cam nhén va su tin
tuong ma khach hang danh cho mét san pham
hodc doanh nghiép (Edelman, 2010).

Theo (Fishman et al., 2018) va (Braxton
& Lau-Gesk, 2020), thuong hiéu tap thé la
mot thwong hiéu ding chung cho nhi€u thanh
vién thugc mat to churc, hi€ép hoi hoac cong
dong, nham dai dién cho san pham/dich vy
c6 dac diém chung v€ nguodn goc, chat luong
hodc uy tin.

Nhan hiéu tap thé la mot loai nhan hiéu
duoc sé hiru boi mot td chirc tap thé (thuong
1a hiép ho1, hop tac xa, hdi nganh nghe ) va
duoc cac thanh vién cta t6 chic d6 sir dung
dé phan biét hang hoa/dich vu cua ho véi
hang héa, dich vu cua to chitc/ca nhan khong
phai la thanh vién. Nhan hi¢u tap thé co gid tri
phéap ly, tao nén thuong hi¢u tap thé cia san
pham (H¢i, 2022).

Thuec pham 1a nhitng chét hodc san pharn
c6 nguon goc tur dong vat, thuc vat, vi sinh
vat; dugc str dung dé an uong nhim cung cap
dU.’O’Ilg chat can thiét va nang lLrorng cho viée
duy tri su song, tang trudng va hoat dong cua
con nguoi (Clapp, 2020)

Thuc phdam cao cdp la nhiing thuc pharn
c6 gia tri dinh dudng cao, ddm bdo an toan v¢
sinh nén c6 tac dung tét cho suc khoe con
nguoi va thuong duoc cac co quan cé trach
nhiém phép 1y va c6 uy tin cao tham dinh va
cong nhan quyén s& hiru tri tué cho cac ca
nhan va tap thé sang tao ra no, theo Grunert
(2005) va Verbeke(2005).

Ruoc tom (con goi 1a cha bong tom) la mot
loai thuc pham ché bién san cua Viét Nam,
duge 1am chii yéu tir thit tom xay nhuyén, sau
do dugc rang hodac sao kho dén khi toi ra
thanh tig soi nho, c6 mau cam nhat dén cam
dam, huong thom déc trung va vi ngot dam
da tu nhién cia tom.

Ruéc tém Ha Long 1a mot didc san n01 tleng
cua Quang Ninh, thuong dugce ché bién k¥ va
dong goi thuong mai dudi dang “nhan hiéu
tap the” do Hoi Nong dan thanh pho Ha Long,
tinh Quang Ninh lam chu sé hiru.
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2.2. Co so ly thuyet

Nghién ctru nay dya trén ly thuyét
marketing mix cho rang quyét dinh mua hang
phu thudc vao 4P (product prrce place,
promotion - san pham, gia ca, kénh phan
phoi, xuc tién thuong mai) (Kotler &
Armstrong, 2020). Dong thoi, 1y thuyét hanh
vi nguoi tiéu dung, cho rang quyét dinh mua
chiu anh hudng bdi cac yéu to ca nhan, tam ly
va xa hoi (P. Kotler & K.L. Keller, 2016) Mat
khac, 1y thuyet gié tri cdm nhén nhan manh su
SO §anh gitra loi ich cam nhan (chat lu’(jng san
pham) va chi phi bo ra (gid ca), tr d6 anh
huéng dén hanh vi lga chon sian pham
(Zeithaml, 1988). Ly thuyét tai san thuong
hiéu cho thay cac thanh phan nhu nhan dién
thu’O’ng hiéu, chét lu’orng cam nhan va niém tin
vao thuong hiéu cé vai tro then chét trong
quyét dinh mua(Aaker, 1991). Ngoai ra, hiéu
ung xuat xr cho thay dia danh san xuat trong
truong hop nay la Ha Long, Quang Ninh cé
the tao ra sy tin cdy va gia ting gia tri cam
nhan cua san pham(Verlegh & Steenkamp,
1999) Cac ly thuyet trén tao nén tang cho
viéc xéc dinh cac yeu t6 anh  hudéng dén hanh
vi tiéu dung d6i voi san pham 1a thyc pham
cao cap noi chungz rudc tom Ha Long mang
thuong hiu tap thé noi riéng.

2.3. Tong quan tai li¢u

Quyét dinh mua hang cia nguoi mua
chiu anh hudéng boi nhiéu yéu t6 nhu cac
di€u kién tai chinh, cong nghé¢, chinh tri, gia
cd, dia diém va cé cac chuong trinh khuyén
mai dugc thuc hién. Do do, né hinh thanh
thai do ¢ nguoi tiéu dung dé xu ly tat ca
thong tin va dua ra quyét dinh dudi dang
phéan hoi xuat hién vé san pham nao dé mua
(Xu & Chan, 2010).

Theo Anisha & Kalaivani(2016), hanh vi
mua cua ngu’oi tiéu dung chiu dnh huorng tur
bdn nhém yéu té chu yéu, bao gom: van hoa,
xa hoi, c4 nhan va tdm ly Cu thé, yéu t6 van
hoa lién quan ¢ dén nén van hoa chung, céc tiéu
van hoa va tang 16p xa hoi ma nguor tiéu
ding thudc vé. Yéu té xa hoi dé cap dén tac
dong cia cdc nhom tham khdo, nhom mong
muon, nhém thanh vién, g1a drnh cling nhu
vai tro va vi thé xa hoi cua ca nhan. D&i voi
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nhém yéu t6 c4 nhan, cic dic diém nhu do
tudi, giai doan trong chu ky song, nghé
nghiép, tinh hinh tai chinh, 161 song, ca tinh
va nhan thirc vé ban thin duoc xem la nhiing
bién s0 _quan trong. Cudi cung, cac yéu to
thudc vé tdm ly bao gom dong co, qua trinh
tri nhan, kinh nghlem hoc hoi, hé thong niém
tin va thai do - tat ca déu dong vai tro thlet
yéu trong viéc dinh hinh quyét dinh mua sam
cua nguoi tiéu dung

Kotler & Armstrong (2012) chi ra ring
quyet dinh mua hang cta nguoi tiéu dung bao
gom cac khia canh: lya chon san pham phu
hop myc dich st dung, Iya chon thuong hi€u;
lya chon dia diém mua; Xac dlnh thoi diém
mua; quyét dinh sd luong hang cdn mua va
lya chon phuong thirc thanh toan phu hop voi
diéu kién ca nhan.

Kotler et al. (2009) chi ra rang, cac yeu t6
marketing, yeu to moi truong, van hoa, gia ca,
tam ly, chat lugng san pham... anh huong
dén qué trinh ra quyét dinh mua hang cua
nguoi tiéu dung.

Bakshi, S. (2012) da danh gia tadc dong cua
gl(n tinh dén hanh vi mua hang, khang dinh
rang phu nit cdm thay hai long va tim thay
niém vui khi mua sam. . )

Rajasa et al. (2023) cho rang chat lugng
dich vu 1a yéu t0 quyét dinh mua hang va
danh gid sau khi mua hang cta khach hang.
Chat luong dich vu gan lién voi chinh sach
khuyén mai va chinh sach chdm s6c khéach
hang khi mua hang va sau khi mua hang.

Husti¢ & Gregurec(2015), khang dinh gia
ca la yéu t6 anh huong dén quyét dinh mua
hang. Dong quan diém nay, Tulanggow et al.
(2019) cung chi ra quyét dinh mua hang chiu
anh huong boi 52,9% tu cac chuong trinh
khuyen mai va 40 3% la do yeu to vé gia ca
san pham tai PT. Shopee cua Indonesia.
Rohman(201 8) trong nghién clru vé san pham
HONDA H-RV ciing da khang dinh, cic yéu
t6 gia c4, cac chuong trinh khuyén mai va chit
luong san pham 1a cac yéu to chinh quyét dinh
mua san pham cua khach hang.

Brucks et al.(2000), dé s dung nghién ciru
dinh tinh, de danh gia chat lugng cho hang
hoa bao gom tinh dé su dung, linh hoat, do
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bcn kha nang phuc vy, hi¢u suat va uy tin san
pharn Dong thot, ngh1en ctru chi ra yéu td gia
cad vayéu to thuong hi€u ciing anh hudng dén
quyét dinh mua cua khach hang

Kotler et al. (2009)ch1 ra rang, cac yeu t6
marketing, yéu to moi truong, van hoa, gia cd,
tam 1y, chat lugng san pham... anh huong
dén qua trinh ra quyét dinh mua hang cia
nguoi tiéu dung.

Theo Kotler & Armstrong(2012), hanh vi
mua hang cia nguoi tiéu dung cd thé dugce
phan tich thong qua sau khia canh chinh. Thur
nhat, quyét dinh chon loai hang héa hoac dich
vy, nham dép tng mot nhu cau cu thé. Thur
hai, ngudi tiéu dung can chon luya thuong
hleu tic xac dinh san pham cta nhan hi¢u
nao sé& duoc sir dung. Thit ba, quyét dinh chon
dia drern mua, phan anh sy lua chon noi tiéu
dung tiép can san pham. Thu tu, thot diém
mua hang, khi nguoi tiéu dung can nhac thoi
gian phu hop dé thuc hién giao dich. Thir
ndm, lién quan dén luong hang mua, nghia la
xac d1nh s0 lugng san pham can thlct Cudi
cung 1a phuong thirc thanh toan, thé hién sy
lua chon hinh thirc chi trd twong tmg v6i kha
ndng tai chinh cua nguoi mua.

Kotler & Armstrong (2020) cho rang cac
yeu t6 trep thi hon hop (marketing mix - 4Ps)
va ddc diém nguoi mua chinh 1a cac yéu to
chi phor quyet dinh mua hang cua ho. Cac yéu
t6 tiép thi hon hop gom: i) Sén, pham
(Product): chat luong, bao bi, mau ma,
thuong hiéu...; Gia (Price): muc gia, chiét
khau, chinh sach thanh todn..., Noi ban
(Place) hé thong phan phdi, giao hang, diém
ban, do phu va chinh sach ban hang ciia nguoi
ban ¢ moi noi ban...; Xac tién (Promotion):
quéang cao, khuyén mai, quan hé cong chung,
ban hang ca nhan... Cac y€u t6 vé dac diém
nguoi mua gom cac yéu to van hoa, xa hoi, ca
nhan va tam ly.

Blackwell et al.(2006), phan tich hanh yi
nguoi tiéu dung thong qua Mo hinh ra quyet
dinh cua nguoi ti€u dung. Trong mo hinh nay,
cac ycu to nhan khau hoc (demographic fac-
tors) va tam ly hoc (psychological factors)
dugc xem la cac yéu t0 anh hudng ca nhan
(individual differences) c6 tac dong manh mé

dén cach ngudi tiéu ding nhan thirc, ddnh gia
va dua ra quyét dinh mua sam. Trong do, cac
yéu to nhan khau hoc (tudi, gidi tinh, thu
nhap, hoc van, nghé nghiép) dong vai tro la
bién s6 nén tang hinh thanh nhu cau, s¢ thich
va hanh vi ti€u dung. Con céc yéu t6 tam ly
hoc anh hudéng dén cach nguoi tiéu dung cam
nhén va ra quyét dinh mua hang.

Tom lai, cac nghién ctru da qua thuong su
dung ly thuyet hanh vi nguoi tiéu dung va ly
thuyet tiép thi hon hop dé phan tich va chi ra
cac yeu to anh huong dén quyét dinh mua hang
bao gom: nhom yéu t6 thudc vé tiép thi hon
hop (san pham bao, gom ca an toan thuc
pham gia ca, phan phor va xuc tién) va nhoém
yéu to thudc vé ngudi mua (thu nhép, gidi tinh,
trinh do hreu biét, tam ly cua khach hang...).

Céc yeu t anh huong cy thé thuong dugc
lwa chon gom: i) thwong hiéu clia san pham
(Kotler & Armstrong, 2012, Brucks et al.,
2000), i1) chat lugng san pham (Kotler et al
2009, Brucks et al., 2000, Husti¢ & Gregurcc
2015, Kotler & Armstrong, 2020; Rohman,
S., 2018); iii) gia ca (Xu &Chan, 2010, Kotler
et al., 2009, Husti¢ & Gregurec, 2015),
Brucks et al., 2000, Rajasa et al., 2023, Kotler
& Armstrong, 2020); iv) dia diém va céac
chuong trinh khuyén mai (Xu & Chan, 2010,
Kotler & Armstrong, 2012, Kotler &
Armstrong, 2020, Rajasa et al. 2023); v) gioi
tinh (Blackwell ot al., 2006, Bakshi, 2012);
vi) hoc van (Blackwell et al., 2006, Anisha &
Kalaivani, 2016); vii) thu nhap (Blackwell et
al., 2006, ‘Anisha & Kalaivani 2016).

2. 4. Khung Iy thuyét

K¢ thira cac nghién ciru da qua, huéng vao
khoang trong nghién clru, khung ly thuyét vé
cac yeu t6 anh huong dén quyét dinh mua thye
pham cao cap noi chung, rudc tom Ha Long
noi r1eng duoc dé xuat gom 03 nhom yeéu to
chu yeu 1) cac ycu t6 vé san pham (product)
i1) cac yeu t6 vé nguoi mua (buyer) va iii) cac
yéu t6 vé thi truong (nguoi ban - seller).

3. Phuong phap nghién ciru

3.1. Xay dung ham Logit

3.1.1. Ly do lya chon ham Logit

Ham Logrt sir dung hé s6 Odds (xac suat
mua so v&i xac suat khong mua rudc tom Ha
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Bang 1: Khung Iy thuyét vé cdc yéu to”: chii yéu anh huong dén quyét dinh

mua thuc pham cao cap

Yeéu to

Noi dung

Sdn phim

Thuong higu

San pham c6 uy tin cao trong 1ong khach hang va cé gia tri
thuong hiéu

Chat lugng san pham

San pham an toan cho sure khoe, dap umg cac tiéu chuén thyuc
hanh nong nghiép tdt, bd duong

Gia ca Gi4 ban phil hgp voi mirc sdn sang chi tra dé doi lay chat
luong/sttc khoe; Gia ca hop 1y khi so véi cac mat hang thay
thé va ky vong cua ngudi mua

Nguwoi mua

Gioi tinh Khach hang nit ¢6 xu huéng mua thuc pham cao cip nhiéu
hon khach hang nam

Hoc van Trinh d6 hoc van cao c6 xu huéng mua san pham cao cap
nhiéu hon

Thu nhép Ngudi thu nhap cao c6 kha ning chi tra va san sang dau tu
vao thuc pham chét lugng cao

Nguwoi ban

Thi trudong Diém ban hang tap trung nhiéu khach trung lwu (siéu thi cao

cap, cura hang hitu co, online), d6 tin cay va su thuan tién cia
diém ban va chinh sach ban hang cta ngudi ban tai moi thi

truong tot hon s& thu hiit dong hon ngudi mua

(Nguén: Dé xudt ciia cdc tic gia)
Long) phu hop v6i ban chat cua van dé
nghién clru (c6 mua hay khong mua). Mt
khac, Log Odds 1a m¢t ham tuyen tinh véi cac
bién doc 1ap X; (j=1,2,...,n) nén mot h¢ so hdi
quy cua bién X1 duong cho thay bién nay tang
s€ lam tang kha nang ngu(‘yi mua quyét dinh
mua hang va nguoc lai néu hé s6 hoi quy am.
Diéu nay kha thuan loi dé giai thich. Ngoai ra,
dudng cong cua ham Logit c6 duoi phang
hon, cho phép bao ham dugc nhi€u quan sat
c6 d6 phan tan 16n hon nén phu hop hon trong
nghién ctru hanh vi nguoi tiéu dung so voi
duong cong cua ham Probit. Vi thé, ham
Logit duogc st dung phé bién trong nghién
ctru hanh vi nguoi tiéu dung, du cho ham
Probit ciing cho két qua wéc lwong hau nhu
tuong tu.

3.1.2. De xuat moé hinh nghién ciru

Cac yéu t6 anh huong t61 quyét dinh mua
ruoc tom Ha Long gom ba nhom: 1) cac yeu
t6 thudc vé san pham i1) cac yeu to thudc vé
ngudi ngudi mua va iii) cac yéu td thudc veé

thi truong (nguoi ban) véi 07 yéu to cu thé
nhu da trinh bay trong Bang 01.

San pham duogc bdo h quyén s¢ hiru tri
tu¢, nhat 1a vé1 hang hoa cao cap, s€ tao ra
niém tin vo1 khach hang va tao ra gié tri
thuO’ng hiéu. Rudc tom Ha Long duoc cong
nhan * nhan hiéu tap thé” mang, theo thuong
hiéu tap thé. Pugc bao hd quyén so hiru tri
tué c6 thé duoc coi 1a tiéu chi dai dién (proxy)
cua thuong hiéu. Tuong tw, an toan thuc
pham (ATTP) la tiéu chi chat luong hang dau
thue pham cao cép nén dugc cap “Glay ching
nhan an toan thuce pham” (ATTP) c6 thé dugc
coi 1a dai dién (proxy) cta chat luong rudc
tom Ha Long. Mat khac, cling nhu vé6i cac
hang hoa khac, gia ca ruoc tom bao gio cling
la mot yéu to quan_trong khi khach hang
quyét dinh ¢ xuong tién” mua san pham

La thuc pham nén khach hang nir gidi -
nerng nguoi noi tro chinh trong gia dinh Viét
s€ quan tam hon khéch hang nam gioi. La san
phim cao cdp nén rubc tom kha kén chon
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khach hang - ho phai c6 hiéu biét cao hon (c6
hoc van) dé hiéu dugc gia tri dinh dudng cua
san pham cao cap. Khach hang c6 thu nhap
cao hon co xu huong mua nhiéu san pham cao
cap hon do su san long chi tra cua ho cao hon.

Yéu t6 thi truong phan anh dia diém ban
hang, kénh ban hang co thuan lo1 khong cho
khach hang cao cap; ddng thoi phan anh chat
lugng dich vu khac nhau véi nhitng chinh
sach ban hang, cham soc khach hang khac
nhau cia nguoi ban tai cac dia diém khac
nhau. Do diéu kién han ché vé thoi g1an
nhom nghién ctru da tap trung nghién ctru tai
3 thi truong trong di€ém cia san pham ruoc
tom Ha Long la thanh pho Ha Long, n6i thanh
Ha Noi va n6i thanh Hai Phong

Vi the mo hinh nghlen clu cac yéu t6 chi
phdi quyet dinh mua san pham mang thuong
hidu tap thé “ruéc tom Ha Long” dugc dé
xuat nhu trong Hinh 1:

Sé hiru tri tué
An toan thuc phim
Gid ca —
Gidi tinh
Hoc vAn
Thu nhéap

Thi truong

(Nguon: Nhom tac gid dé xuat)

(Y=1) I3 xac suat mua; P(Y= 0)=1-P(Y=1)1a
xac xuat khong mua. X; l1a cac yéu to anh
huong dén viée khach haIllg quyét dinh c6 hay
khong mua san pham ruoc tom Ha Long (=1,

.»n); B; 1a cac hé so hoi quy phan anh
mbi tuong qugln gilta bién doc lap XJ v6i bién
phu thudc; u 1a phan du.

Ham Logit thyc nghiém phan tich cac yeu
t6 anh hudng dén quyet dinh mua san pham
ruoc tom Ha Long cua khéach hang c6 dang:

1 (P(r=1) P(r=1) \_
LnOdds_Ln(P(Y:O)): Ln(m) = Bo + B]X]
+ BaXot B3Xs + PaXat PsXs+ PeXe + PrX7

Trong do, bién phu thudc la “Quyét dinh
mua san pham rudc tom Ha Long” 1a mot
bién ngau nhién, c6 thé nhan 1 trong 2 gia tri
(1, néu quyét dinh mua va 0, néu quyét dinh
khong mua ). 07 bién doc lap chu yeu tac
dong dén kha ning mua san pham rudc tom

Quyét dinh mua
san pham mang
thwong hi€u tap thé
rudc tdom Ha Long

Hinh 1: M6 hinh dé xudt vé cdc yéu t6 anh hwong 16i quyét dinh mua Ruéc tém Ha Long

3.1.3. Ham Logit

Ham Logit duoc van dung dé phan tich cac
yéu t6 anh huéng dén quyét dinh cua khach
hang mua san pham ruoc tom Ha Long. Ham

nay c6 dang tong quat nhu sau:
P(Y=1)
Ln(m): BO + B1’X1 +..+ Pij"‘ + Ban+ u
Trong do, Y 1a bién gia bang 1 (néu khach
hang quyet dlnh muya san pham rudc tom Ha
Long) va bang 0 (neu khach hang quyét dinh
khong mua san pham rudc tom Ha Long); P

gdm: an toan thuc phim, s¢ hitu tri tué, gia
ban san pham, giGi tinh, trinh d6 hoc vén, thu
nhap cua khach hang va thi truong mua ban
rudc tom (Bang 2).

Dé danh gla do tin cdy cua ham Logit, can
thyce hién cac kiém dinh:

- Klern dinh VIF (hé sd phong dai phuong
sai) vé da cong tuyén bang cach chay hdi quy
phy, r61 tinh ra VIF: néu VIF > 10, canh bao
da cong tuyén dang ké gilra cac bien doc lap.
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Bang 2: Cdc bién so ciia ham Logit

Bién phu thudc
Tén bidn Gidi thich vé nji dung bién
Bién gia (dummy), bang 1 néu khach hang quyet dinh
QUYET PINH | mua san pham ruéc tom Ha Long va bang 0 neu
MUA (Y) khach hang quyét dinh khong mua san pham rudc
tom Ha Long
Bién ddc 1ap
Dau ky
Tén bién Néi dung bién/ma héa bVvT vong
()
San pham duogc bao hd quyén s hiru tri tué. Bién gia,
SHTT (X1) béng 1 néu san pham dugc bao ho; bing 0 néu san +
phém chua duoc bao ho.
An toan thyc pham. Bién gia, bang 1 néu san pham
ATOAN (X2) | c¢6 chimg nhén kiém dinh an toan thyc phdm; bang 0 +
néu chua duge chirng nhan.
GIA (X3) Gi4 ban rudc tdom Ha Long trén thi truong. 1.000d -
Gi6i tinh. Bién gia, bang 1 néu khach hang 1a nam,
GTINH (X4) | bing 0 nén khach hang 1a nir. +
HOCVAN (Xs) | Hoc van ciia khach hang (sb nam di hoc) Niam +
TNHAP (Xe) Thu nhép cua khach hang 1.000d/thang +
Thi trudng tiéu thu. Bién gid, bang 1 néu thj trudng
tiéu thu trong tinh TP. Ha Long, Quang Ninh); bang
TTRUONG (X7) 0 néu thi trudng ngoai tinh (ndi thanh Ha Noi, ndi )
thanh Hai Phong)

(Nguon: Mé ta ciia cdc tac gia)

- Kiém dinh QOmnibus vé mtrc 46 phu hop
ctia mo hinh: Neu Sig. <0,05, chap nhan gla
thuyét c6 it nhat mot hé s6 hoi quy khac 0, mo
hinh 1a phu hop.

- Kiém dinh Wald vé tuong quan tung
phan gnra timg bién doc 1ap doi voi bién phu
thudc: néu Sig. < 0,05, két ludn moi tuong
quan gnra bién doc lap X: va bién phu thude
Ycoy nghla thong keé.

Dé noi 1én mure d6 gidi thich ciia mo hinh, do
16n cua chi tiéu R2-Nagelkerke duoc str dung.

Dé giai thich anh huéng cta cac bién doc
lap X;: Dat P, 1a xac suat ban d4u. P, 1a xac suat
thay ém dugc tinh theo cong thuc: P= (PO
eP)/ [1-P((1- eP)]. Trong d6, P 1a hé so hoi quy
cua tu’ng%wn doc 1ap. Cach giai thich: Khi mot
yéu to anh huong X; nao do tang thém 1 don vi
cua no, xac suat m{la ruoc tom Ha Long cua

khéch hang s¢€ thay doi so voi kha néng ban dau
P, cho trudc mot lu’orng bang P1-Pq (%0).

3.2. Khado sat va tong hop du’?t

Qua khao sét thang 11 ndm 2023 tai ba thi
truong trong diém la ndi thanh Ha Noi (12
quan), ndi thanh Hai Phong (7 quan) va thanh
pho Ha Long cho thay, tong so6 khach hang
dén cac quay hang ban rudc tdom Ha Long
binh quin hang ngay la 1250 nguoi/ngay,
phan bo cho 3 thi tru(‘)’ng nay theo t}"l 1€ 37%,
14% va 48%. Su dung cong thirc cia Yamane
(1967) dé xac dinh sd mau can diéu tra nhy
sau: n= N/(1+N*e2), trong do N la téng sb
khach hang (1250 nguoi), e 1a sai s6 cho phép
(chon 14 0,05), s6 khach hang can dugc phong
van la n = 303 nguoi, trong d6, Ha Ngi 1a 113
nguoi, Hai Phong 1a 43 nguoi va Ha Long la
147 nguoi.
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Két qué khdo sat 303 khach hang dén quay
hang rudc tom dugc tong hop trong Bang 2.
Ta thay, c6 t61 70,5% khach hang ghé qua
quay ruoc tom la nir. Ho c6 hoc van kha cao
(binh quan 12 ndm hoc tép), thu nhip binh
quin lén té1 12,26 triéu dong/thang. San
pham rudc tom Ha Long dugc ban véi gid kha

- Chay héi quy phu dé kiém tra da cong
tuyén: cac VIF<10, khong c6 da cong tuyen
dang ké giita cac blen doc lap

- Su phi hop téng quat ciia mé hinh Logit:

Kiém dinh Omnibus cho thay, Sig. = 0,000
<0,05 (Bang 4) cho thay mé hinh la phu hO’p
(co y nghia).

Bang 4: Mirc dé phit hop tong qudt ciia mé hinh

Gia tri Chi-binh phuong | Béc tu do Mtc y nghia
(Chi-square) (Df) (Sig.)
Bude 1 Budec (Step) 277,878 7 0,000
Khéi (Block) 277,878 7 0,000
MO hinh (Model) 277,878 7 0,000

(Nguon: Nhém tdc gid tong hop)

cao, binh quén 315 ngén dong/kg. C6 toi 74%
san pham ruoc tom ¢o chu’ng nhan VSATTP,
chi c6 45,5% san pham rudc tom Ha Long da
dugc bao ho SHTT (da dang ky tham gia suir
dung nhin hiéu tap thé). C0648,51% san pham
dugc mua tai thanh phd Ha Long, con lai
51,49% san pham duoc mua tai ngi thanh Ha
N01 nodi thanh Hai Phong
4. Két qua nghlen ciru
Str dung phan mém SPSS 22.0, véi cac
bién duoc trinh bay trong Bang 2, ham Logit
dugc udce lugng voi két qua nhu sau:

O Bang 5, Nagelkerke R Square = 0,766
ham y rang c6 t61 76,6% su thay doi cua bién
phu thudc dugc gidi thich boi b1en doc lap
trong mo hinh, con lai 23,4% 1a do yéu to khéc.

Két qua du b4o ciia mé hinh cho thdy,
trong tong s6 303 khach hang, c6 133 truong
hop quyét dinh khong mua san pham rudc
tom, duy bdo dung 113 truong hop (dung
85,2%). Trong 170 truong hgp quyét dinh
mua rudc tom, két qua du bio dung 149
truong hop (dt’lng 87,7%). Ty 1¢ du bao ding
cua toan mo hinh 1a 86,4% (Bang 6).

Bang 3: Dac diém ciia mau khao sat

Chi tiéu PVT Két qua
1.000.000
Thu nhap binh quan/thang VND/thang 12,260
Nam % 29,50
Gidi tinh Nit % 70,50
Gia ban binh quan/kg 1.000d/kg 315
Hoc vén khéach hang Nam hoc tap 12
San phzfim duoc bao ho o, 44,50
Sé& hiru tri tué San pham chua dugc bdo hd 55,50
San pham cé ching nhan
ﬂ ATTP % 74,00
An toan thyc pham San pham chua c6 ching
(ATTP) nhin ATTP 26,00
Trong tinh (Ha Long) 48,51
Ngoai tinh (Ha No6i, Hai %
Thi trudng Phong) 51,49

(Nguon: Tong hop dit liéu khdo sdt ciia cdc tac gia)

=

98 thuong mai

S6 207/2025



QUAN TRI KINH DOANH

Bang 5: Murc do giai thich cua mo hinh

Giatri- 2 Log Hé s6 xac dinh Cox & Hé s6 xac dinh Nagelkerke
Budc Likelihood Snell (R?) (R?»)
1 70,0502 0,569 0,766
(Nguon: Nhém tac gia tong hop)
Bang 6: Két qud du bdo ciia mé hinh
Quan sat Du bao
Y
0 1 Ty 1€ dw bao ding (%)

Budce Y 0 113 20 85,2

1 1 21 149 87,7

Ty 1€ chung 86,4

(Nguon: Nhém tdc gid tong hop)
Bang 7: Két qud wéc heong hé sé hoi quy
Sai sb Mtc y

Hésdhdi| chuan Gia tri Bac tu nghia Heé s6
Bién doc lap quy (B) (S.E) Wald do(Df)| (Sig) Exp(B)
Budc |SHTT 1,189 0,491 5,867 1 0,015 1,283
1*  |ATOAN 1,081 0,431 7,510 1 0,006 3,256
GIA -0,067 0,015 5,471 1 0,000 0,936
GTINH 0,985 0,415 5,634 1 0,018 2,677
HOCVAN | 0,195 0,047 6,980 1 0,000 1215
TNHAP 1,210 0,000 6,629 1 0,000 1,800
TTRUONG | -1,012 0,535 4,492 1 0,001 0,163
Constant -3,796 1,036 6,425 1 0,000 0,022

a. C4c bién duoc dua vao tai Bude 1: SHTT, ATOAN, GIA, GTINH, HOCVAN, TNHAP,

TTRUONG.
(Nguon: Nhém tdc gia tong hop)

Kiém dinh Wald ( Bang 7) cho thay hé so
hoi quy cuia cac bién: thu nhap, gi61 tinh, gia,
hoc van, an toan v¢ sinh thuc tham, thi truong
va s¢ hitu tri tué déu c6 muc y ngh1a Sig. <
0,05 nén déu co y nghla thong ké, cac bién
doc lap dugc dua vao mo hinh déu co quan hé
twong quan v6i quyét dinh mua rudc tom Ha
Long ctia khach hang nén déu sir dung tot. Tir
do, ta co phuong trinh:

Tu h¢ s6 hoi quy B, ta co eB. Gia sur xac
sudt mua rudc tom ban dau PQ lan luot theo
cac kich ban 1a 10%, 20%, 30%, 40%, 50%,
xac suat thay doi Py dugc udc lugng trong
Bang 8:

M6 phong xac suét thay doi cua ting yéu
to s€ tac dong dén quyet dinh cua khach hang
dbi V&1 viéc mua san phidm mang thuong hi¢u
tap the ruoc tom Ha Long nhu sau:

Bién SHTT: San pham dugc bao ho SHTT
thé hién uy tin vé chat lu:ong san pham Neu
xac suat mua ban dau l1a 10%, khi cac yéu t6
khac khong ddi, v6i san pham rube tom Ha
Long da dugc bao ho thuong hiu (co sé san
xuat da dang ky nhan hiéu tap the) thi xac
suat khéch hang quyet dinh mua san phim
ruoc tom s€ tang lén dén 26,73%. Tuong tu,
néu xac sudt mua ban dau lan luot 1a 20%;
30%; 40%; 50%, voi san pham ruoc tom da
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Bang 8: Udc liwong xdc sudt quyét dinh mua ruéc tém Ha Long

Xac suit quyét dinh mua rudc tom Ha Long khi
Bién B bién dgc 1ap thay doi 1 don vi va xac suat ban dau
déc 1ap B ¢ 1a: (%)
10 20 30 40 50
SHTT 1,189 | 3283 | 26,728 | 45078 58455| 68639| 76,652
ATOAN 1,081 | 3256 | 26567| 44873| 58254| 68461| 76,504
GIA 0,067) | 0,936 | (9.420) | (18,963) | (28,630) | (38424)| (48347)
GTINH 1085 | 2.677| 22.925| 40,093 | 53430| 64.080| 72.804
HOCVAN | 105 | 1215 11,894| 23,208 34241 44751| 54853
TNHAP 1210 | 1,800 | 16667 31.034| 43548| 54545 64286
TTRUONG [ 19| 0.163] (1,779)| G.915)| (6.530)| (9.802)| (14.015)

(Nguon: Tinh todn ciia cdc tdc gia)
dugc bao hd so hiru tri tué thi xac suat quyét
dinh mua san pham rudc tom ctia khach hang
tang 1én dén tuong tng 13 45,08%; 58,46%;
68,64%; 76,65%.

Bién ATOAN: Gia sir xac suét quyét dinh
mua rudc tom Ha Long cua khach hang ban
dau 1a 10%. Khi cac yéu t6 khac khong doi,
néu san pham dugc chimg nhan VSATTP th1
Xac suit mua san pham s& ting lén dén
26,57%. Néu xac suat ban dau 1a 20%, xac
suat mua san pham rudc tém Ha Long cua
khach hang s€ ting 1én dén 44,87%; Tuong
tu, 1an luot 1a 58,25%, 68,46% va 76,50% khi
Xac suat ban diu 1a 30%, 40% va 50%

Bién GIA: Khi gja ca ting lén thi cu
giam, tirc la xac suat quyéet dinh mua sin
pham s& giam xudng. Cu thé, khi xdc suat
mua rudc tom Ha Long ban dau 14 10%, trong
diéu kién cac yeu to khac khong doi, néu gia
ban rudc tom Ha Long ting 1000 dong thi
quyét dinh mua san phim mua rudc tom cua
khach hang giam, con 9,4%; tuong tu néu xac
suat mua rudc tom ban dau 1an hIO't la 20%;
30%; 40%; 50%, néu gla ban tang 1000
dong/kg thi xac suat mua san pham ruoc tom
Ha Long cua khach hang s€ giam di, con

tuong ung la 18,96%; 28,63%; 38,42% va
48,35%.

Bién GTINH: Néu x4c suat mua rubc tom
Ha Long cua khach hang ban dau mua la
10%, khi céc bién khac khong do1 néu khach
hang 1a nit gi¢i thi x4c suat quyét dinh mua
rudc tom sé tang lén dén 22,93%; khi x4c suat
ban dau lan luot 1a 20%, 30%, 40%, 50% ,
néu khach hang 1a nir gi6i thi xac suat mua
san pham ruoc tom Ha Long tang lén tuong
g, dén 40,09%; 53 43%, 64,09%; 72,80%.

Bién TNHAP: Gia st xac suat cia khach
hang quyét dinh mua ryuc tom Ha Long ban
dau 1a 10%. Khi cac yéu t khac khong dbi,
néu thy nhip cua khach hang tang thém [
triéu dong/thdng thi xac suat mua rudc tom
Ha Long tang lén dén 16,67%; néu xac suat
mua rudc tom ban dau 1a 20%, khi_ thu nhap
cta khach hang tang thém 1 triéu dong/thang
thi xac suat mua ruoc tom Ha Long tdng lén
dén 31 ,03%. Tuong tu, néu xac suat mua rudc
tom ban dau 13 30%, 0%, 50% thi quyét dinh
mua ruoc tom Ha Long cta khach hang tuong
ung sé tang 1én dén 43,55%:; 54,55%; 64,29%
khi thu nhap cua khach hang ting thém 01
triéu dong.
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.Bién HVAN: Trinh d0 hoc van thé hién su
hiéu biét ¢ia ngudi mua doi voj san pham, tir
dora quyet dinh c6 mua san pham hay khong.
Gia sir xac suat mua rudc tom Ha Long cua
khach hang ban dau 1a 10%; khi cac yéu t6
khac khong doi, néu mgt khach hang thém 1
nam hoc tap thi xac suat quyét dinh mua san
ﬁhém‘sé tang 1én dén 11,89%. Néu xac suat

an dau la 20%, xac suat mpa san pham rudc
tom Ha Long s€ tdng 1én dén 23,29%; tuong
tu, lan Juot 1a 34,24%, 44,75% va 54,85% khi
xac syat ban dau 1a 30%, 40% va 50%.

Bién TTRUONG: Nghién cuu tién hanh
khao sat thi truong trong tinh (TP. Ha Long)
va n%oal tinh Quang Ninh (thanh pho Ha Noi,
thanh ph6 Hai Phong). Gia sir xac suat mua
ban dau 1a 10%, khi cac yéu to khac khong
doi, néu khach hang mua ruoc tom Ha Long ¢
thi truong ngoai tinh Quang Ninh (ndi thanh
Ha No6i, Hai Phong) quyét dinh mua san
pham Rudc tom Ha Long s€ giam di 1,17%.
Néu xéac suat ban dau la 20% thi quy€t dinh
mua san phdm rudc tdm cua khach hang mua
¢ thi trpong ngoai tinh giam di 3,92%, tuong
tur quy€t dinh mua san pham rudc tom giam
lan luot 137 6,53%; 9,8%; va 14,02% khi xac
suat mua ban dau tuong Ung 1A 30%,, 40%,
50%. D¢ 1a do tai cac quay hang ban ruoc tom
ngoai tinh, rudc tdm Ha Long phai canh tranh
v&i nhiéu san pham rudc tom khac trong cung
mot phan khuc thi truong va do céc thi truong
ngoai tinh khong c§ chinh sach khuyén mai
tot nhu tai thanh pho Ha Long.

5. Két luan va khuyen nghi |

Céc yéu to anh hudng dén quyet dinh mua
san pham mang thuong hiéu tap thé rudc tom
Ha Long - Quang Ninh, theo mutrc d6 tdc dong
tr manh dén y€u bao gom: thu nhap cua
khach hang, san ]E)ham dugc bao ho quyén so
hiru tri tug, san % am dap ung yéu cau v¢ sinh
an toan thuc pham, th1 truong tiéu thu san
pham, gidi t1n111) ctia khach hang, trinh d hoc
van cya khach hang va gid cd san pham 14 cac
yéu té anh hudng dén quyet dinh mua san
phém rud¢ tom Ha Long cua khach hang. Thu
nhép 13 yeu to qyan trong nhat do rudc tom 13
san pham cao cap nén doi hoi ngudi mua co
thu nhép cao. S¢ hiru tri tu¢ dong vai tro quan
trong thtr hai do nhan hiéu tap thé 1a mot dgu
hiéu quan trong dam bao chat lygng cta rude
tom tag nén uy tin cho san pham nén khach
hang rat quan tdm. Tuy nhién, chi c6 44,5%
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san pham ruoc tom Ha Long khach hang mua
da duoc bao ho quyén s¢ hiru tri tu¢, day la
mot trong nhirng kho khan cho nguoi san xuat
kinh doanh trong viéc tao niém tin vé san

ham cho khach hang. Yéu to tac dong thir ba

a yéy t6 an toan vé sinh thyc pham, day la
yéy t6 quan trong d6i v6i san pham la thuc
pham do n6é anh hudng truc ti€p tdi suc khoe
nguoi tiéu dung. Tuy nhién, maéi chi ¢ 74%
san pham rudc tom Ha Long theg két qua
khao sat c6 chung nhan ATTP. Yéu t0 anh
hudng thir tu 1a yéu t0 thi truong. Khach hang
¢ ndi thanh Ha N§i va Hai Phong thuong it
mua ruoc tom Ha Long hon tai Ha Long do
tai d6, c6 nhi€u san pham canh tranh - co thé
c6 rudc tom tur nhiéu vung bién khac trong ¢a
nudce va cd nhiéu san pham thay thé nhu ruoc
cd hoi, ruoc thit... hon. Khach hang & Ha
Long c6 xu huéng mua san phdm rudc tom
nhiéu hon tai cac dia phuong ngoai tinh,
nguyén nhan do tai Ha Long, Quang th
khach mua hang chinh {a du khach (moi ngay
¢6 8000 du khach dén Ha Long), thuong ug
thich ddc san cao cap rudc tom Ha Long dé
lam qua; bén canh do, cac nha héng, khach
san va cu, dan Ha Long thi mua dac san dia
phuong d€ phuc vu cho an uéng cua du khach
hodc gia dinh. Yéu t0 tdc dong thir nam 1a gidi
tinh cua khéach hang do phu nit - nguoi nd1 trg
thuong quan tdm hon dén mua rudc tom lam
thtrc an cho gia dinh hodc lam qua so v4i nam
gidi... Yéu to tac dong thur sau la trinh do hoc
van cua khach hang vi khach hang cang c6
trinh d6 gido duc cao cang hiéu dugc chat
luong va cang ua thich sdn pham cao cap rudc
tom Ha Long. Gid ban san pham ciing anh
huoéng dén quyét dinh mua cia sdn pham
nhung c¢6 anh hyong khdng 1gn do tap khach
hang cua san pham cao cap rudc tom Ha Long
thuong c6 thu nhap kha cao (binh quén 12,27
triéu dong/than k%) nén khi mua san pham rudc
tom ho cung khong quan tim qua nhicu t6i
gia ban.

Pé thic day ti€u thy san pham rudc, tom
Ha Long, cac co s& san xudt rud¢ tom can: i)
mg dung cong ngh¢ tién tién nham nang cao
chat lugng san pham, ddm bao v¢ sinh, an
toan thuc pham theo cac tiéu, chuan
(VietGAP, GlobalGAP,...), OCOP bdn, nim
sag trong sudt qua trinh nuéi,tém, thu hoach,
ché bién va bdo quan san pham rudc tom; ii)
chu dong dang ky tham gia sir dung nhan hi¢u

khoa hoc =
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tap thé ruoc tom Ha Long va tuan thu nghiém
chjnh cac quy dinh v€ quan Iy nhan hjcu ta
the; iii) hop 1y hoa quy trinh san xuat kmﬁ
doanh dé tict kiém chi phi, ha gia thanh va gja
ban san pharn iv) day manh cong tac xdc tien
thuong mai; phat trién ca cac kénh tiéu thu
tmyén th(f)ng (siéu thi, cura h,éng hai san, cho
truyen thong) va online dé ti€p can phan khutc
khach hang trung lIuu, c6 chinh sach ban hang
hop 1y...

Cac co quan quan ly nha nudce cac cap can
thue hi¢n dong b cac giai phap: 1) day manh
phat trién du lich cao cap d¢ thu hiit du khach
thu nhdp cao té1 Ha Long; iii) tang cuong
tuyén truyén nang cao nhan thirc cho cac chu
co 80 san xyat kinh doanh san pham rudc tom
Ha, Long v€ quyén SHTT va xu ly nghiém
khac cac truong hop vi pham quyen SHTT;
iv) thuc hién t6t cac chinh sach ho trg cac co
s& san xuat kinh doanh rudc tdom Ha Long
thuc hanh néng nghiép tot va ¢ong nhan san
pham dat cac tieu chuan VietGAP,
GlobalGAP,... va OCOP bon sag, nam sao;
dam bao an toan thyc pham; v) ho tro cac co
s¢ san xuat kinh doanﬁ mg dung cong nghé¢
tién tién trong san xuat, ché bién, bao quan
san pham rudc tom Ha Long, Vi) két noi va ho
trg cac co s san xuat kinh doanh lién két theo
chudi gia tri san pham rudc tom; vii) Chu
trong ket ndi cung - cau, ho trg cac chu co sé
san xuat kinh doanh rudc tom Ha Long phat
trién thi treong trong nudce va xuat khau. 4
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Summary

The article uses the Logit model to analyze
factors affecting the decision to purchase
Halong collective brand shrimp floss
products of Quangninh province, based on a
survey of 303 customers who may buy
shrimp floss products in Halong city
(Quangninh province), Hanoi inner city, and
Haiphong inner city. The research results
indicate that the following factors significant-
ly influence customers’ purchasing decisions,
based on the decreasing order of their
importance: income of the customers, intel-
lectual property rights of the products, food
safety, consumption market, gender, educa-
tional attainment of the customers, and the
prices of the shirmp floss. Among them,
intellectual property right and food safety are
newly introduced in the model showing
significant effects on the purchase decision of
the buyers. Additionally, the study develops
scenarlos regarding the impacts of changes in
each affecting factor on the probability of
customers’ decisions to purchase Halong col-
lective brand shrimp floss products of
Quangninh province.
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