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ghién ciru ndy tdp trung vao viéc xdc dinh va danh gid cdc yéu t6 tic déng dén

“nhdn thirc thu’ong hiéu va gia tri cam nhdn thwong hiéu trdi cdy dac san khu viec
cdc tinh mzen Bdc. Céc yéu t6 chinh dwoc nghién ciru bao gom chat lwong cam nhdn, hé thong
phadn phéi va phwong thirc cung ung, chu'ng nhan cua bén thw ba, va cac hoat dong xuc tién
thuwong mai. Bang viéc trién khai khdo sat dinh lwong qua bang hoi, nghién curu da thu nhan
duoc 980 phan hoi hop lé tr ngwoz tiéu dung san pham trai cay dac san. Dir liéu thu thap duoc
xik [y bang phan mém AMOS dé xdc dinh mirc d¢ tac déng cua tirmg yeéu 16 dén gid tri cam nhan
thu'ong hiéu thong qua bién trung gian la nhdn thirc thwong hiéu. Két qua nghién ciru cho thdy
ca bon yéu to déu cé tac dong tich cuc va dang ké dén nhdn thirc thwong hiéu va nhan thirc
thuong hiéu ciing co tac dong tich cuc dang ké toi gid tri cam nhdn thuwong hiéu trdi cdy dac
san mién Bac. Nghién ciru nhan manh tdm quan trong cua viéc qudn ly va phat trién dong bo
cdc yeu to nay dé tao ldp va phat trién thwong hiéu trdi cdy dac san mién Bac mot cach hiéu
qud va bén virng, tir d6 ndng cao loi thé canh tranh ciia nhém san pham nay trén thi trwong

Tir khéa: Gid tri cam nhdn thuwong hiéu, nhdn thirc thwong hiéu, trdi cdy déic san mién Bdc.
JEL Classifications: M30, O13

DOI: 10.54404/JTS.2025.207V.01

1. Dit van dé

Hién nay, hoat dong san xuat kinh doanh
trai cdy dic san cia cac tinh mién Bac Viét
Nam da ting budc dugc mo rong va tién t6i

vOi ca nude) tap trung chu yéu tai tinh Son La
(1.070 ha); chanh leo dién tich 2.190 ha
(chiém 21% so voi ca nudc)... Dudi su dinh
hu:é’ng cua Chinh phﬁ su vao cudc cua cac

day manh xuat khau ra nudc ngoai cac loai
trai cay dién hinh nhu: vai, nhan, cam, budi,
chudi, xoai, na va dua; voi tong dlen tich dat
245.960 ha, chiém 38, 27% SO VOi cung nhom
loai qua cua ca nude. Mot sO cdy dn qua hang
hoa mdi, duoc quan | tam phat trlen gia tang
manh quy mo san Xudt tai mot s6 dla phuong
nhu bo ¢6 dién tich 1.300 ha (chlem 6,3% so

cap chinh quyén, cac dia phuong, cac tinh
mién Bic Viét Nam da dat dugc nhitng két
qua tich cyc trong phat trler) nong nghiép
nhanh, bén vimg, vo1 cac thé manh vé cly
cong nghlep, cdy an qua. San xuat chuyen
manh theo huO'ng hang hoéa, chu trong chat
hIQ'ng va nang cao gia tri gia tang; san Xudt
nong nghiép sach, hitu co, nong san dugc licu
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dugc quan tam phat triép. Trong d6 mot 5O
tinh da tap trung san xuat, thuc day ti€u thu
céc cay an qua chu lyc theo chudi gia tri. Hién
nay, hoat dong san xuat kinh doanh trai cay ¢
mién Bac dang dugc tap trung theo cac hudng
dan tao lap thuong hi¢u cho cac san pham trai
cdy ddc san nham muyc dich ning cao gia tri
kinh té cho trdi cdy trong vung, tao ra kha
ndng san xuat va kinh doanh bén ving cac
trai cay dac san. Co thé thay, bén canh su da
dang vé€ chung loai trai cdy nhiét déi, chat
luong ngon, dugc ua chudng trén thi truong
thi van con nhi€u trai cdy dac san mién Bac
chua dugc cht y phat trién gid tri cdm nhan
dé nang cao hi€u qua tiéu thu trong nudc va
khai thac xut khau mdt cach tuong xung.
Nguyén nhan din dén tinh trang trén mot
phén la do dac dlem ‘mang tinh mua vy cia
trai cay, mot phan xuat phat ttr nhén thirc han
ché cua nguoi tiéu dung vé trai cay. Han ché
¢ day thé hién & sy chua tin tudng vao san
pham trai cdy dac san; tinh trang cung Ung
nhom san pham nay thoi gian qua ciing chua
dugc chuyén nghiép, chua dugc kiém soat
mot cach chat ch€ vé mat chat lugng cling
nhu tiéu thy va ddc biét 1a chua tao ra dugc
gia tri cam nhén riéng doi voi cac thuong hi¢u
trai cdy dac san.

Trong khi do, xay dung va phat trién
thuong hi¢u khong chi 14 van dé quan trong
cta cic doanh nghi¢p ma cling la hoat d()ng
rat dang quan tdm doi véi cac hd san xuat
kinh doanh, cac dia phuong tham chi d6i voi
ca mot quéc gia. Nhiéu thuong hiéu tuy vira
méi ra doi nhung bang nhirng no lyc rat bai
ban da chiém duoc tinh cam cua nguoi tiéu
dung trén thi truong. Bén canh do cling co rat
nhi€u thuong hi€u ma su phat trién cua no
khong duogc thuan lgi theo y mudn ctia nha
quan tri. Nguyén nhan chinh cua thyc trang la
do nhiing chu s¢ hitu thwong hiéu chua nhan
thirc dugc rd vai tro cac yéu to tao nén gia tri
thuong hi¢u ciing nhur cach thirc dé phat trién
cac yéu tb do.

Mot trong nhiing tién dé dé gia tang gia tri
cam nhan thuong hiéu 1a nhéan thuc thu’ong
hiéu. Nghlen clru cua (Thal 2015) khang
dinh rang nhan thuc thuong hiéu dugc hinh

thanh tir mac d6 nhan biét thwong hiéu, chét
lugng cdm nhan, cac lién tudng thuong hiéu
va long trung thanh thuwong hiéu. Trong khi
do, mot sO nghién ciru gan day cling chi ra
rang cac yeu to nhu chat lugng cam nhan san
pham, h¢ thong phan phoi va phuong thirc
cung ng, chirng nhin cua bén thtr ba va hoat
dong xuc tién thuong mai dong vai tro dac
biét quan trong dé dinh hinh nhéan thic
thuong hi¢u (Ha, 2024)

Mait hang trai cay ddc san VOIl chiu nhiéu
tac dongﬁtu’ yéu t6 mua vu, chudi cung tmg va
tiéu chuan chat lugng cho nén viéc nang cao
gid tri cam nhan thuong hiéu 1a yéu to then
chot gitip tao dung su khac biét va nang cao
ndng lyc canh tranh cho san pham. Theo
(Nguyen, 2016), gia tri cdm nhan thuong hiéu
khong chi dnh hudng truc tiép dén hanh vi lya
chon san pham cua nguoi tiéu ding ma con
thac dﬁy long trung thanh va sy gan két lau
dai voi thu(mg hiéu.

Tuy qué trinh tai co céu nganh va doi mgi
mo hinh san~xuat~ nong nghiép da dugc trién
khai, song van dién ra cham va chya dat hi¢u
qua nhu ky vong. M0 hinh lién két san xuat
theo chudi gié tri gitra doanh nghiép, hop tic
xd va nong ho chu’a tré thanh pho bién, dan
dén hiéu qua t6 chirc san xuét con han ché.
San xuat trai cdy ddc san theo hudng nong
nghiép hang hoéa van mang tinh nho 1¢, phan
tan, gy kho khédn trong viéc hinh thanh céc
vung chuyén canh quy md 16n. Bén canh do,
cong ngh¢ sau thu hoach, dic biét 1a khau bao
quén va ché bién, con ¢ muc so ché tho so,
lam giam gid tri gia tdng cua san pham.
Nhﬁ’ng han cheé nay da anh huong truc tiép
den gla tri va nang lyc canh tranh cua san
pham nong nghlep vung, dac biét 1a cac loai
trai cdy ddc san. Ngoai ra, viéc thiéu vang cac
chién Iugc phat trién san xuat va kinh doanh
bai ban cling khién cho chét lugng san pham
chua on dinh, thi trrong tiéu thu chua dwoc
mo rong va phat trién bén ving.

Bén canh do, mdc du da co nhleu nghlen
clru trong va ngoai nudc dé cap dén cac yéu
t6 anh huong dén nhan thirc va gia tri cam
nhan thuong hi¢u trong linh vyc hang tiéu
dung nhanh, dich vu va bén 1¢, chang han nhu
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nghién ctru cua (Nguyen, 2016) vé cac yéu to
anh hu:ong dén long trung thanh khach hang
Va1 trai cdy tuoi ¢ Viét Nam (nhdn manh vai
trd cua nhan thie chat luong va an toan) hay
(Thai, 2015) phan tich quyét dinh mua rau
VietGAP tai Ha Noi (tap trung vao nhén thirc
nguoi tiéu dung veé chung nhan chat luong) va
gan day hon la (Ha, 2024) danh g1a tiém nang
thi truong qua kho nhap khau ¢ Viét Nam
(hen quan dén gid tri cam nhan thuong hiéu
ngoai quoc) tuy nhién, rat it nghién cuu tap
trung chuyén sau vao nganh trai cdy dic san -
ddc biét trong boi canh dia phuong céc tinh
mién Bac Viét Nam, noi cac y€u t6 nhu chuoi
cung Ung ngan va gia tri van hoa dia phuong
(nhu trong nghién ctru cua (Derks, 2020) vé
chudi gia trj qué & mién Bic) chwa duoc khai
thac day du dé xay dung thuong hiéu bén
virng. Viéc phan tich dong thoi ca hai khia
canh nhén the thuong hi€u va gid tri cam
nhén s& glup lap day khoang tréng nghlen clru
nay, cung cap co s& khoa hoc hitu ich cho céac
co quan quan ly, doanh ngh1ep dia phuong
trong chién lugc phat trién thuong hi¢u mot
cach bai ban va bén viing, dong thoi gop phan
vao ly thuyet marketlng néng san trong bdi
canh phat trién kinh té nong thon Viét Nam.

Trén co s& do, bai viét nay duoc thyc hién
huong t61 ba muc tiéu chinh: (1) Xac dinh cac
y€u t0 anh hu:ong den nhan thirc thuong hiéu
trai cay dic san mién Bic Viét Nam; (2) Phan
tich mirc do tac dong cuia céc yéu to nay dén
gia tri cam nhan thuong hiéu; (3), Dé xuat cac
ham y chinh sach va quan tri nham nang cao
hiéu qua xay dung va phat trién thuong hiéu
cho nhom san pharn nay trong b6i canh hoi
nhap kinh té ngay cang sau rong.

2. Co s¢ ly luan vé nhan thirc thuwong
hi€u va gia tri cim nhan thwong hiéu

2.1. Nhin thirc thwong hiéu

Nhén thtc thuong hi¢u 1 mot khai niém
nén tang trong linh vuc marketlng, duoc d1nh
nghia 1a mirc d0 ma nguoi tiéu dung co thé
nhan biét hoic nh¢ dén mot thuong hi¢u
trong cac tinh hudng khac nhau (Aaker,
1991). Theo Aaker, nhan thirc thuong hiéu
bao gom hai thanh phan chinh: nhan biét
thuong hi¢u - kha nang nhan ra thuong hi¢u

khi dugc goi y va nhé lai thuong hiéu - kha
nang tu nhé dén thuong hi¢u ma khong can
go1y khi nghi vé mét danh muc san pham cu
thé. Nhan thirc thu:ong hi¢u dong vai trd nhu
budc dau tién trong qua trinh xay dung gia tri
thuong hiéu, bdi nd tao tien dé cho nguoi tieu
dﬁng hinh thanh céc lién tuong va cam nhan
ve thuong hiéu.

Trong bi canh san pham nong nghiép nhu
trai cdy ddc san, nhan thirc thuong hiéu khong
chi lién quan dén viéc nhan biét tén thuong
hiéu ma con gan hen vol cac yéu to nhu
nguon gbc dia Iy, chat luong dac trung va gia
tri van hoa cua san pham. (Keller 1993) da
phat trién mé hinh CBBE (Customer—Based
Brand Equity), trong do6 nhan manh rang nhan
thire thuong hiéu 1a nén tdng cia kim tu thap
gia tri thuong hi€u, anh hudng truc tiép dén
hinh 4nh thuong hiu va céc lién tudng
thuong hi€u trong tdm tri nguoi ti€u dung.
Hon nitra, nhan thire thuong hi€u con chiu tac
dong tr cac yéu to bén ngoa1 nhu chlen lugce
truyén thong, chat lwong san phim va trai
nghiém ti€u dung (Rossiter, 1987).

2.2. Gia tri cam nhdn thwong hiéu

Gi4 tri cam nhén thuong hiéu dugc hiéu la
gia tri ma nguoi tiéu dung cdm nhén dugc tir
mot thuong hi¢u dua trén trai nghiém, ky
vong va danh gia tong thé cua ho vé thuong
hiéu d6 (Zeithaml, 1988). Theo Zeithaml, gia
tri cam nhan khong chi dya trén gia ca hay
chat luong thuc té cuia san phdm ma con bao
gom cac yéu to cam xuc, xa hoi va churc nang
ma thuong hiéu mang lai. Trong bdi canh trai
cdy ddc san, gia tri cdm nhin thuong hiu co
thé bao gom cdm gidc vé sy tuwoi ngon, an
toan thyc pham, gié tri van hoa dia phuong va
niém tu hao khi str dung san pham ndi dia.

M6 hinh gi4 tri thuong hiéu cua (Keller,
1993) cling chi ra rang gid tri cdm nhan
thuong hi€u duoc xay dung thong qua cic
lién tudng thuong hiéu, chat lugng cam nhén
va long trung thanh thuong hiéu. Nhitng yéu
t6 nay khong chi anh huong den quyet dinh
mua hang ma con tac dong dén murc do gin
két 1au dai cta nguoi tiéu dung voi thuong
hiéu. Bac biét, trong linh vuc ndng san, gia tri
cam nhan thuong hi€u con chiu anh hué’ng tu
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cac yeu t6 nhu tinh bén viing, ngudn gbc xuat
Xt va cac chung nhan chat luong (Klaus G.
Grunert, 2005).

2.3. Moi quan hé giiia nhdn thirc thuwong
hiéu va gia tri cam nhdn thwong hiéu

Moi quan h¢ gilra nhan thirc thuong hi¢u
va gi4 trj cam nhan thuong hiu da dugc
nhiéu nghlen ciru khang dinh. Theo (Aaker,
1996), nhan thtrc thuong hi¢u la tién dé de
xdy dung gia tri thwong hiéu, boéi mét thuong
hi¢u chi c6 thé tao ra gia tri trong tam tri
nguoi tiéu dung khi ho biét dén va cé an
tuong tich cuc vé thuong hi¢u do. Nhan thuic
thuong hi¢u cao giup tang cuong su tin tudng
va gidm rui ro cam nhén khi nguoi tiéu dung
lua chon san pham, tir d6 nang cao gia tri cam
nhan thuong hi¢u (Biel, 1992).

Trong boi canh trai cdy dic san mién Bic,
moi quan hé nay cang trd nén quan trong do
ddc thu cua san pham chiu anh hudéng baéi tinh
mua vu va su canh tranh voi cac san pham
nhap khau. Theo nghién clru cuia (Boonghee
Yoo, 2001), nhin thitc thuong hi€u co6 tac
dong tryuc tiép dén gid tri cam nhan thong qua
viéc cung cO chat lugng cam nhan va long
trung thanh thuong hiéu. Diéu nay cho thay
rang viéc xdy dung nhan thirc thuong hiéu
manh mé khong chi g1up nguoi tiéu dung
nhén biét san phadm ma con tao ra gla tri cam
nhén cao hon, tir d6 nang cao kha nang canh
tranh trén thi truong

2.4. Cac yeu 10 tac dong dén nhégn thirc
thuwong hiéu va gid tri cam nhdn thu’o’ng hiéu

Nhi€u nghién ctru da chi ra rang nhéan thirc
thuong hiéu va gia tri cdm nhan thuong hiéu chiu
tac dong tir nhiéu yéu t0 khéc nhau, bao gom:

Chat lwong cam nhdn: Chat luong cam
nhan dugc xem la yéu t6 cbt 161 anh hu’ong
dén nhan thuc thuong hiéu va gid tri cam
nhéan (Aaker 1991). Trong nganh trai cdy dac
san, chat lugng cdm nhdn co6 thé bao gobm do
tuoi ngon, hu’ong vi, hinh thirc bén ngoai va
tinh an toan cta san pharn Chat luong cam
nhan cao glup xdy dung niém tin va hinh dnh
tich cyc vé thuong hiu trong tam tri nguoi
tiéu dung,

H¢ thong phdn phoi va phuwong thirc cung
itng: Hé thong phan phdi hiéu qua dam bao

san pharn den tay nguoi tiéu dung trong didu
kién tot nhét, tir d6 anh huéng dén nhan thirc
ve thuong h1¢u (P.. & K. K. L Kotler, 2016).
Béc biét voi trai cdy, thoi gian van chuyén va
bdo quan dong vai tro quan trong trong viéc
duy tri chat lugng va hinh anh thuong hiéu.

Chirng nhdn cua bén thir ba: Céac ching
nhian nhu VietGAP, hitu co, hodc céac tiéu
chuan quoc té gitp tdng cudng ni€ém tin cua
nguoi tiéu dung vao chat lugng san pham, tu
d6 nang cao nhan thirc va gia tri cdm nhén
thuong hiéu (Maki Hatanaka, 2005). Ching
nhan dong vai tro nhu mét bao chirg khach
quan, giam thiéu rui ro cam nhan cua nguoi
tiéu dung.

Hoat dong xuc tién thwo’ng mai: Cac hoat
dong xtc tién nhu quang céo, khuyen mai va
truyén thong trén mang xa h(f)i giup nang cao
murc d¢ nhan biét thuong hi€u va tao ra cac
lién tuong tich cuc (P. . & A. G. Kotler, 2010).
Trong boi canh trdi cdy ddc san, cic hoat
dong xuc tien con gitip nhan manh gia tri van
héa va nguon goc dia phuong, tir do ting
cuong gia tri cdm nhén.

Kha ndng canh tranh ctua thuong hiéu trai
cay, dic san so voi cac dbi thu trong nudc va
qudc té ciing anh huéong dén nhan thirc
thuong hiéu (Porter, 1990). Mot thu’orng hiéu
c6 kha nang canh tranh cao thong qua chat
luong, gia ca va chién lugc marketlng s& dé
dang chiém linh tdm tri nguoi tiéu dung va
tao ra gia tri cdm nhén cao hon.

2.5. Ly thuyet nén tang trong béi cinh
trdi cdy dac san cac tinh mién Bac Viét Nam

Trong bdi canh trai cdy dic san mién Bac
Viét Nam, cac ly thuyét ve nhén thuc thu’O’ng
hiéu va_gia tri cdm nhan thu’O’ng hiéu can
dugc diéu chlnh dé phu hop vé6i déc thu van
hoa, kinh té va xa hoi cua khu vuc. Trai cy
ddc san khong chi 1a mdt san phém tiéu dung
ma con mang gia tri van hoa va ban sac dia
phu:ong, do d6, nhan thic thuong hiéu co6 thé
duoc xay dLrng dua trén céac yeu t6 nhu cau
chuyén thuong hi¢u vé nguodn goc Xuét xir,
truyén thong canh tac va gia tri cong dong
(Escalas, 2004) Dong thoi, gid tri cdm nhan
thuo’ng hi¢u c6 thé duoc ning cao thong qua
viéc két hop cac yéu td bén vimng va trach
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nhiém xa hoi trong san xuit va kinh doanh,
didu nay dic biét quan trong trong b01 canh
nguoi tiéu ding ngay cang quan tam dén cac
san pham sach va than thién v6i méi truong
(Chen, 2010)

3. Gia thuyét va mé hinh nghlen ciu

3.1. Dinh nghm cdc bién tiém in

Chat lu"ong cam nhdn: 1a nhin thuc cua
nguol tiéu dung vé chat luong tong thé cua
san pham trai cay dac san mién Bac, dua trén
cac yéu to nhu dg tuoi ngon, huong vi, hinh
thirc bén ng0a1 va murc d§ an toan thuc pham
Khai niém nay khéng chi phan 4nh cac dic
diém vat ly cua san phdm ma con bao gém
cam gidc tin twdng va su hai long khi str dung
san pham. Theo (Zelthaml 1988), chat luong
cam nhan dong vai tro quan trong trong viéc
hinh thanh thai d§ cua khach hang doi voi
thuong hi€u, vi n6 1a co s¢ dé danh gia gia tri
tong thé cua san pham

H¢ thong phdn phéi va phwong thirc cung
g san pham: La cach thirc ma san pham trai
cdy dugc van chuyén, luu trit va dua dén tay
nguoi tiéu dung thong qua cac kénh phan phoi
khac nhau. Mgt h¢ thong phan phoi hiéu qua
dam bao san pham gilt dugc chat luong, dén
dung thoi diém va dia diém, tir do tac dong
tich cuc dén trdi nghiém cua khach hang. Theo
(Sternquist, 1998), h¢ thong phan phoi khong
chi anh hudng dén kha ndng tiép can san pham
ma con gop phan xay dung hinh anh thuong
hiu trong tam tri nguoi ti€u dung.

Chirng nhdn cua bén thir ba: La cac ching
nhan chat lugng hodc ti€u chuan dugc cap boi
cac t6 chue doc lap (vi du: chung nhan hiru
Co, chung nhan VletGAP) nham xac nhén
rang san pham trai cay dap Ung cac tiéu chuén
cu thé v€ an toan, chat luong hodc quy trinh
san Xuat. Nhung chung nhén nay gitp tang
cuong niém tin cia nguoi tiéu dung vao
thuong hiéu. (Jahn, 2005) nhin manh rang
cac chung nhan tir bén tha ba co, thé nang cao
gia tri cam nhan cua san phdm bang cach dam
bao tinh minh bach va dang tin cay.

. Cdc hoat dong xuc tien thuwong mai: Bao
gom cac chién luge marketing nhu quang céo,
khuyén mai, quan h¢ cong chung va céac hoat
dong trén mang xa hdi, nham nang cao nhan

dién thuong hiéu va tao 4n tugng tich cuc
trong tAm tri nguoi tiéu dung. Cac hoat dong
nay ho trg truyén tai thong diép vé gid tri va
chat lugng cua san pham trai cdy. Theo
(Shimp, 2008) xuc tién thuong mai la cong cu
quan trong dé x4y dung nhan thic thuong
hiu va tao sy két n6i cam xuic vdoi khach hang.

Kha nang canh tranh: La nang lyc cua
doanh nghlep hodc thuong hiéu trai cay trong
viéc cung cap san pham c6 gia tri vugt troi so
v6i dbi thii thong qua chat luong, g1a ca, doi
méi va dich vu khich hang. Kha nang canh
tranh thé hién vi thé cta thuong hiéu trén thi
truong va anh huong dén cach nguoi tiéu
dung danh gia thuong hiéu. (Hill, Charles &
Jones, 2016) cho rang kha nang canh tranh la
yeu to then chot giup thuwong hi¢u duy tri loi
thé va tao an tugng manh mé trong tam tri
khéch hang

3.2. Tdc dgng ciia chit lwong cim nhin
den nhdn thirc thwong hiéu trdi cdy dac san
mién Bac

Chat lugng cam nhéan ctia cic san pham
trdi cdy anh hudng dang ké dén nhan thuc vé
thuong hi¢u, chu yéu thong qua céc thudc
tinh ndi tai cia san pham Chat lugng cam
nhan 13 mot khai niém da chiéu, phu thude
nhiéu hon vao cac thuoc tinh ndi tai nhu
huong vi, mui thom va két cAu, hon 14 cac yéu
t0 ngoai tai nhu bao bi va gia ca (Alonso
2002). Nhan thirc ciia nguoi tiéu dung vé chét
lugng khong chi anh huong dén niém tin va
long trung thanh véi thuong hi€u ma con
dong vai tro, quan trong trong viéc xac dinh
nhan thirc tong thé vé thuong hiéu. Vi du,
trong boi canh Hang tiéu dung nhanh
(EMCG), chat lugng cam nhan cao hon dian
dén niém tin va long trung thanh véi thuong
hi¢u 16n hon, cho thay mot md hinh tuong tu
c6 thé ap dung cho cac thu(mg hiu trai cay
(Hajduk, 2024).

Céac yéu t0 nhu gia ca, tén thuong hiéu va
hinh anh ctra hang ciing gop phan vao nhin
thire vé chat luO’ng san pham (Render, 1976)
Tuy nhién, cac dic diém thanh phan noi tai
cua san pham thudng ¢6 tac dong sau sic hon
dén nhan thirc vé chat luong so vai cac yeu to
ngoai tai nhu gia cd va tén thuong hiéu, von
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c6 anh huong 16n hon khi céc tin hi¢u chat
luong noi tai khong cé san (Jacoby, 1971)

Do1 voi cac thuong hiéu trai cay, viée nhén
manh chat lugng cua chinh san phém va cac
chlen lugc glao tiép hidu qua co the nang cao
chat lugng cam nhan va thac day nhan thirc
thwong hiéu. Didu nay rat quan trong dé tao
su khac biét cho cac thuong hiu trén thi
tm’(‘mg canh tranh va duy tri long trung thanh
ctia nguoi tiéu dung bat chap su hién dién cla
cac lua chon thay thé (Rehman 2024) Bong
thoi, viée két horp tiép thi cdm gidc co thé
nang cao hon nita nhan thirc vé thuong hiéu
bang cach kich hoat nhiéu glac quan trong trai
nghiém thuong hiéu, tir d6 c6 thé anh hudng
tich cuc dén chat lugng cam nhan va nhan
thirc thuong hiéu (Krupka 2023)

Dvya trén co s& néu trén, giad thuyét H1
duogc dé xut;

Gida thuyét HI: Chat luwong cam nhdn co
tdc dong tich cuc den nhdn thirc thu’o’ng hiéu
trdi cdy ddc san mién Bdc

3.3. Tac dpng cua hé thong phin phot va
phwong thirc cung teng sin pham dén nhan
thirc thwong hiéu trdi cdy ddc san mién Bac

H¢ thong phan phoi va phuong phap cung
ung san pham dong vai trd quan trong trong
viéc dinh hinh nhan thirc cua nguoi tiéu dung
vé cac thuong hiu trai cdy. Quan ly chuoi
cung (g (CCU) hiéu qua to1 uu hoa quy trinh
giao hang, giam chi ph1 va dam bao san pham
deén tay thi truong va nguoi tiéu dung mot
cach hiéu qua, tir d6 nang cao hinh dnh thuong
hi¢u (Khatrl 2024). Mot chudi cung u’ng tron
tru c6 thé cai thién long trung thanh cta khach
hang, vi n¢ anh hudng dén hinh anh thuong
hiéu va niém tin ctia nguoi tiéu dung thong
qua viéc giao hang dang tin cdy va dung thoi
gian, di€u nay rat quan trong dé duy tri va thu
hut co s¢ khach hang (Oflag, 2012).

Hon nita, mot that bai trong loglstlcs mot
phan khong thé thiéu cua CCU, co thé tac dong
tiéu cuc dén nhén thirc vé thuong hi¢u. bBieu
nay bao gdm cac truong hop lién quan dén cac
cong ty loglstlcs bén thir ba (3PL). Nhu'ng that
bai nhu vdy nhan manh tam quan trong cua d
tin cdy trong logistics nhu mot yéu to quyét
dinh nhan thurc vé thuong hi¢u, anh huéng dén

y dinh mua lai va sy gén két vai thuong hi¢u
cua nguoi tiéu dung (Oflag, 2012).

Tinh bén viing cua chudi cung Gng ciing
dong vai tro quan trong trong nhéan thic vé
thuong hiéu. Céac thuc hanh chudi cung u’ng
xanh, chang han nhu bao bi than thién véi
moi tru’(‘rng va logistics nguoc, gidm thiéu tac
dong tiéu cuc dén mai truong dong thoi nang
cao hinh anh thuong hi€u va long trung thanh
cua khach hang ((Kaur 2018); (Sarin, 2024)).
Quan ly chudi cung ung xanh (GSCM) bao
gom viée tich h0’p cac thyc hanh bén ving voi
mdi trudng xuyén sudt chudi cung tng, didu
nay c6 thé cai thién nhan thirc vé thuong hiéu
bang cach thu hiut nhitng nguoi tiéu dung co6
y thure vé moi truong. Céac cong ty nhu Coca-
Cola va Tesla da huong loi tir viéc 4p dung
cac thuc hanh nay, khong chi gidm chi phi ma
con tdng cuong long trung thanh cia khach
hang bang cach ning cao hinh anh thuong
hiéu (Sarin, 2024).

Viéc st dung tiép thi cam gidc, mdc du it
lién quan tryc tiép dén hé thong phan phoi,
cling anh huéng dén nhéan thitrc vé thuong
hiéu. Sy tham gia cua nhi€u gidc quan trong
moi quan h¢ gitta nguoi tiéu dung va thuong
hiéu c6 tidc dong tich cyc dén nhén thic vé
thuong hi¢u. Diéu nay cho thay cac thuong
hiéu c6 thé kich thich nhleu giac quan thong
qua san pham hodc chién lugc tlep thi cua
minh c6 thé dat dugc nhan thic tot hon tir
nguoi tiéu dung (Krupka 2023)

Dva trén co s& néu trén, gia thuyét H2
dugc dé xuét;

Gid thuyét H2: H¢ thong phan phoz va
phuong thirc cung ung san pham co tac dong
tich cuc den nhdn thirc thuwong hiéu trai cdy
ddc san mién Bdc

3.4. Tac dong cua ching nhan cua bén
thir ba den nhdn thirc thuwong hiéu trdi cdy
diic sin mién Bic

Téac dong cua chimg nhéan bén thir ba dén
nhan thirc vé& cac thuong hidu trai cay lién
quan dén mot sy tuong tdc phuc tap gilta
niém tin, do tin cdy va sy chap nhan cuia thi
truong. Céac chung nhan bén thur ba, thu’(‘)’ng
duoc coi la khong thlen viva dang tin cdy, ¢o
thé anh huong dang ké dén niém tin va nhan
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thtrc cta nguc‘yi tiéu dung bang cach d(')ng vai
tro nhu c4c tin hiéu chat luong giup nang cao
danh tiéng thuong hiéu.

Nghién ctru chi ra rang céc chung nhén
bén thir ba dong vai tro 1a mot yéu t6 quan
trong trong viéc xay dung ni€ém tin cia nguoi
tiéu dung. Diéu nay dac bi¢t phu h0’p trong
céc tinh hudng ma nguoi tiéu ding co thé lo
ngai vé tinh toan ven hodc tinh minh bach cua
san,pham Vi du, trong cac giao dtch truc
tuyen, chimg nhén bén thtr ba gitp giam bot
lo ngai, tang kha nang tham gia cia nguoi
tiéu dung va gidm rai ro cam nhan ((J1ang,
2008); (Noteberg, 2003)). Trong bdi canh cac
thyong hi€u trai cdy, cac co ché tuong tu c6
thé duoc ap dung, noi ma viéc hién thi cac
chiung nhan nhu vay ddm bdo véi ngu0’1 tiéu
dung vé chat luong san pham va cac thuc
hanh nguon goc dao duec.

Hon nira, cac nghlen ctru kham pha tac
dong cua chung nhéan thuong mai cong bang
va cac ching nhan dao duc khac cho thay
nhung nhan hiéu nay co thé nang cao danh
g1a san phdm va dic biét co anh ‘huong dbi
V1 cac thuong hiéu chua dugc biét dén rong
rdi. O cac thi trudng c6 nhan thirc dao durc cao
hon, cac chu'ng nhén nhu vay anh huong dang
ké dén y dinh chi trd cua nguoi ti€u dung, vi
chung lam trung gian cho nhan thtrc vé tinh
dao dic cua mot thuwong hiéu (Herédia-
Colago, 2017).

Ngoai ra, trong cac nganh nhu thuy san,
cac chung nhan bén vitng bén thir ba da duoc
lién két v6i sy chap thuan xi hoi va su chap
nhén thi truong tang len mac do ¢o su khac
biét gitta cac phan khic ngu(‘yi tiéu dung khac
nhau. Anh hudng cta chimg nhan phu thuc
vao céac gia tri xa hoi va su quen thudc cua
nguoi tiéu dung voi chinh chiing nhan do
(Robinson, 2021)

Tom lai, cac chirng nhan bén thir ba c6 thé
tac dong sau sac deén nhén thirc ctia ngudi tiéu
dung vé cac thuong hiéu trai cdy bang cach
tdng cuong niém tin va d§ tin cay Nhiing
chung nhén nay dam béo voi ngucn tiéu dung
ve chat lucrng va vi thé dao durc cua sdn pham
tr d6 anh hudng dén quyét dinh mua hang va
y dinh chi tra cta ho.

Dya trén co s¢ néu trén, gia thuyét H3
dugc dé xuét;

Gia thuyet H3: Chwng nhdn cua bén thir
ba co tac dong tich cuc va dang ké den nhdn
thirc thuong hiéu trai cdy dac san mién Ba(;

3.5. Tac dong cua cac hoat dong xuc tien
thwo'ng mai dén nhdn thirc thuwong hiéu trai
cdy dic san mién Bic

Cac hoat dong xuc tién thuO'ng mai dong
vai tro quan trong trong viéc dnh huOng dén
nhan thuc vé thuong hiéu, dic biét trong
nganh trai cdy, vi ching bao gom nhiéu
chién lugc khac nhau c6 thé tang cuong sy
nhan dién va quen thudc cua nguoi tiéu
dung v61 mot thuong hiéu. Hiéu qua cia xtic
tién thuong mai déi v6i nhan thuc veé
thuong hi¢u dugce tang cuO’ng hon nira khi
duogc tich hop v6i cic yéu to khac ctia hon
hop tlep thi, chang han nhu quang céo, dinh
gid va phan phoi.

Mot trong nhiing loi ich chinh ctia cac hoat
dong xtc tién thwong mai 1a kha ndng tang
cuong tam nhin thuong hi¢u va sy twong tac
cua khach hang thong qua cac chlen luoc tiép
thi so. Tlep thi sO tan dung cac nén tang cung
cap giao tiép muc ti€u va tuong tidc cd nhan
hoa. Cach tiép can nay tao di€u kién cho mot
anh huong thuong hi¢u sau sac hon va thu hat
nguoi tiéu dung, din dén cai thién hanh vi
mua sam va long trung thanh (Wan, 2023).

Hon nira, xic tién thuong mai cling anh
huoéng den g1a tri thu’cmg hiéu. Cac yéu td nhu
phan ph01 va khuyen mai gia ca dong vai tro
then chét trong viéc xay dung nhan thuc vé
thuong hi€u trong cic danh muc hang hoa
dong goi tiéu dung (Huang, 2014). Cuong do
phan phoi, dac biét, anh hudéng dang ké dén
nhan thirc va niém tin vao thuong hiéu. Viéc
ap dung quang cdo, nhu mdt phan cia chién
lugc tiép thi, nAng cao nhan thic va su lién
ket Vo1 thuong hiéu, diéu nay rit quan trong
dé thiét lap va duy tri gid tri thuong hiu
manh mé (Nguyen Viet, 2021).

. Céc sang kién tiép thi xanh va nhan thuc
vé thuong hi¢u ciing quan trong trong viéc
dinh hinh y dinh mua hang cua ngu(‘)’i tiéu
dung Bang cach thac day mot moi truong
hanh vi tiéu dung c6 y thirc, cac sang kién nay
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thiic day su gia ting nhan dién va twong tac
voi thu’O’ng hiéu (Balta01 2024).

Hon nira, viéc sir dung ti€p thi s6 trong
cac chuong trinh xtuc tién thwong mai dugc
xem nhu mdt cong cu mang tinh cach mang
deé xay dung nhan thuc vé thuong hiéu, dac
biét & quy mo quoc té. Kha nang cua ticp thi
sO trong viéc ti€p can nguoi tiéu dung truc
tuyén thiic ddy moi quan hé lién tuc va tuong
tac gilra cac thuong hiéu va nguoi ti€éu dung,
tor d6 nang cao tam nhin va long trung thanh
v6i thuong hiéu qua céc bién gidi
(Makrides, 2019).

Ciing can xem xét quan diém clia nguoi
tiéu dung ve cac chuong trinh xuc tién thuong
mai. Nhan thirc vé thuong hiéu bi anh hudng
b1 trai nghiém tryc tiép cua ho véi thuong
hiéu, dugc dinh hinh béi cac hoat dong tiép
thi, bao gom ca khuyén mai. M6i quan hé nay
cho thay trai nghlern str dung trudc day cua
nguoi tidu ding c6 thé di trudc nhan thirc vé
thuong hiéu, do d6 ciing ¢d su can thiét clia
xuc tién chién lugc dé nang cao nhén thuc va
gia tri thuong hiéu cua nguoi tiéu dung
(Huang, 2014)

Tom lai, cac hoat dong xuc tlen thuong
mai thanh cong tich hop nhiéu chién lugc tlep
thi khac nhau dé nang cao nhan thic veé
thuong hiéu mot cach hi¢u qua Nhung chién
luge nay khong chi tang cudng su tuong tac
va y dinh mua hang cta nguoi tiéu dung ma
con xdy dung gia tri thuong hiéu thong qua
quang cao muc tiéu, phan phoi chién luge va
st dung hi€u qua cac kénh tiép thi so.

Dvya trén co s& néu trén, gid thuyét H4
dugc dé xut;

Gia thuyet H4: Cac hoat dong xuc tlen
thuwong mai co tdac dong tich cuc va ding ké
dén nhdn thirc thuong hiéu trdi cdy dac san
mién Bac

3.6. Tac dong cua kha nang canh tranh
den nhdn thirc thwong hiéu trdi cdy dic sin
mién Bic

Tac, dong cua tinh canh tranh den nhéan
thirc vé cic thuong hi¢u trai ciy c6 thé duorc
hiéu thong qua mot phan tich toan dién vé gia
tri thuong hi¢u, nhan thuc cuia nguoi tiéu
dung va cac chién lugc canh tranh.

Thir nhét, gia trj thuong hiéu doanh nghiép
dugc dinh hinh dang ké boi nhdn thic cia
nguoi tiéu dL‘lng, von bi anh hudng bdi tinh
canh tranh cta thuong hi¢u. Mgt nghién ciu
nhén manh rang cac thuong hi¢u doanh nghiép,
duoc danh gia dua trén cac thudc tinh nhu sy
hién dién, chat luong quén ly va trach nhiém xa
hoi, gop phan vao gia tri thuong hiéu, tir d6 anh
hufo*ng dén thi phan (Porto, 2024).

Tinh canh tranh trén thi trudong c6 thé thic
day nhy cau vé cac chlen lugc tiép thi doi
moi, didu nay tryc tiép anh huong dén nhén
thirc cuia nguoi tiéu dung va long trung thanh
v61 thuong hiéu. Vi dy, trong nganh du lich,
viéc tich hop cac chién lugc ti€p thi khac
nhau da dugc cht’rng minh 1a nang cao gia tri
thuong hi€u va nhan thic cia nguoi tiéu
dung, cho thdy ring djnh vi canh tranh c6 thé
anh hudng dang ké dén nhan thic vé thuong
hiéu (Yang, 2025).

Ngoai ra, vai tro cia cdm xlc va long
trung thanh véi thuong hiéu khong thé bi bo
qua. Béi canh canh tranh doi hoi cadc doanh
nghlep phai xay dung két nbi cam xuc véi
nguoi tiéu dung dé duy tri long trung thanh
vo6i1 thuong hiéu. Cac phan Ung cam xtc doi
v61 thuong hiéu, dugce thiic day béi cac chién
luoc quang cdo va tiep thi, anh hudng dang ke
dén nhan thirc va long trung thanh cua nguoi
tiéu dung, diéu nay rat quan trong trong cac
thi truong canh tranh (Awasthl 2024).

Viéc phan tich cac chién lugc dinh vi
thuong hiéu trong mat thi truong canh tranh
con cho thay rang cac chién lugc quang céo
va phan phoi dong vai trd quan trong trong
viéc dinh hinh nhan thirc ciia nguoti ti€u dung.
Céc chién lugc thuong hiéu to1 wu thuong
lién quan dén viéc dieéu chinh dinh vi thuong
hiéu va phan mg canh tranh dya trén dong
luc thi truong, di€u nay gitp duy tri hodc
nang cao nhan thuc vé thuong hicu
(Carpenter 1989).

Cudi cung, trong cac nganh ma tinh bén
vitng va trach nhiém xa hoi ciia doanh nghi¢p
dang tr¢ thanh moi quan tdm ngay cang 16n,
nhan thirc vé thuong hiéu cling bi anh huodng
b1 cach cac cong ty gidi quyét nhitng van dé
nay. Mot cam két manh mé véi tinh bén viing
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c6 thé anh hudng tich cuc dén long trung
thanh va nhan thtc vé thuong hi¢u, khién né
tr& thanh mot yéu td quan trong ddi véi tinh
canh tranh (Yuan 2023)

Dya trén co s& néu trén, gia thuyet H5
duoc dé xut;

Gid thuyét H5: Kha nang canh tranh co
tdc dong tich cuc va d‘ang ke den nhdn thirc
thuong hiéu trdi cay ddc san mién Bdc

3.7. Tac dong cua nhdn thirc thwong hiéu
dén gia tri cam nhan thwong hiéu trdi cay
dac san mién Bac

Nhén thic vé thuong hi¢u dong vai tro
quan trong trong viéc anh hu:ong dén gia tri
thuong hiéu dugc cdm nhan, dic biét trong béi
canh céac thlmng hi€u trai cady. Mot s6 nghién
clru nhin manh tdm quan trong cua cac thanh
phan gia tri thuong hiéu khéac nhau gop phan
xay dung va nang cao gia tri thuong hiéu, didu
nay c6 thé dugc ap dung cho nganh trai cay

Nhan thirc vé thuong hiéu, vi du, cé tac
dong dang ke dén chat luong duoc cam nhén,
mot thanh phan quan trong cua g1a tri thuong
hiu. N6 dong vai tro nhu mét nén tadng anh
huong dén cac két qua lién quan dén thuong
hiéu khéac nhu su cong hudng thuong hiéu va
long trung thanh véi thuong hiéu. Nhan thic
ve thuong hiéu cao hon dan dén chat lugng
dwoc cam nhan duoc nang cao, tor do anh
huong tich cyc dén su cong huong va long
trung thanh ctua nguoi ti€u dung véi thuong
hi¢u (Wang et al., 2008). Di¢u nay ngu y rang
cac thuong hiéu trai cay co sy hién dién manh
m¢ trén thi trudng va su quen thudc véi nguoi
tiéu dung c6 kha nang dugc cam nhan la co
gia tri cao hon.

Trai nghiém du lich am  thyc ,sang tao
(CF TE) cling cung cap cai nhin sau sac vé cach
cac yeu to trai nghiém co the anh huong den
g1a tri thuong hiéu. Cac yéu té nhu stic hap dan
gidc quan va moi truong cd nhan anh huong
déang k ké dén trai nghlem clia nguoi tiéu dung,
dan dén nhan thirc va hinh 4nh thuong hiéu tot
hon. Piéu nay ngu ¥ rang trong bdi canh xay
dung thuong hi¢u trai cdy, viéc tao ra mot trai
nghiém gidc quan va thi vi c¢6 thé ning cao
nhan thirc vé thuong hiéu va long trung thanh
ctia nguoi tieu dung (Magdy, 2024).

Hon nfira, trai nghiém thuong hiéu va giad
tri thuong hleu dua trén nguoi ti€u dung
(CBBE) cho thay chit luong dugc cam nhén
va long trung thanh véi thuong hiéu 1a yéu t6
then chot trong viéc thuc day gia tri thuong
hiéu. Trai nghiém thuong hiéu anh hudng dén
gid tri duoc cdm nhan cia nguoi tiéu dung,
sau d6 anh huong den long trung thanh thong
qua nhan thirc va chit lugng dugce cam nhén.
Do do, céac thuong hi¢u trai cay nén tap trung
vao viéc cung cap trai nghiém chat luong cao
dé nang cao long trung thanh cua nguoi tiéu
dung va gia tri dugc cdm nhan (Jeon, 2021).

Ngoai ra, cac chuidn muc chu quan va
truyen nneng dién tr (eWOM) cling gbp phan
vao gia tri thuong hiéu. O cac thi trlmng maoi
noi, chuén muc chu quan va d(_) tin cdy cua
thuong hi¢éu dong vai trdo quan trong trong
vigc dinh hinh nhan thitc vé thuwong hi¢u.
Diéu nay cho thay doi voi cac thuong hiéu
trai cay, viéc tan dung cac chuan muyc xa hoi
va eWOM c6 thé ning cao d¢ tin cdy va gia
tri thuong hiéu dugc cdm nhan, tir dé ciing co6
gia tri thuong hiéu (Perera, 2021).

Tom lai, nhan thirc vé thuwong hiéu anh
huong dang ké dén g1a tri thuong hiéu dugc
cam nhan, va mot so yéu t6 nhu nhén thirc vé
thuong hleu tlep thi trai nghlem va anh
huong xa th gop phin xdy dung gia tri
thuong hi¢éu manh mé. D61 véi cac thuong
hiéu trai cay, vi€c tap trung vao nang cao trai
nghlern cua nguol tiéu dung, tan dung cac
chuan myc xa hoi va ky thuat so, dong thoi
dam bao chét 11I0’ng cao cb the cung cd nhan
thirc vé thuong hiéu va tdi da héa gia tri
thuong hiéu dugc cam nhén.

Trén co s& néu trén, bai viét d& xuét gia
thuyét Hé:

Gid thuyét H6: Nhan thirc thwo’ng hiéu co
tac dong tich cuc va dang ké dén gia tri cam
nhdn thwong hiéu trai cdy dac san mién Bdc

4. Phu’o’ng phap nghién ciru

Nghién ctru dugc thuc hién theo cach tiép
can dinh luong nham kiém d1nh mo hinh ly
thuyét vé cac nhan to tac dong dén @14 tri cam
nhéan thuong hiéu dbi Vg1 san pham trai cay
d3c san cua cac tinh mién nui phia Bic Viét
Nam. Phuong phap diéu tra khao sat dugc sir
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Chét lugng
cam nhéan

H¢ théng phan
phoi va phuong
thirc cung ung

Chtng nhan
cua bén thir ba

Cac hoat dong
xuc tién thuong
mai

Kha nang
canh tranh

(Nguon: Tong hop cua tdc gia)

Nhan thic
thuwong hiéu

Gia tri cim nhin
thwong hiéu doi
véi trai cay dac

san mién Bic

Hinh 1: M6 hinh nghién ciru dé xudt

dung dé thu thap dit liéu so cép tir ngudi tiéu
dung. m6 hinh cau trac tuyén tinh (SEM -
Structural Equation Modeling) duoc st dung
dé xur ly va phan tich dir li¢u th6ng qua phan
mém AMOS, nhim danh gid moi quan_ hé
gitra cac bién quan st va bién tiém An,  cing
nhu muc d6 tic dong cia cac nhan t6 dén gia
tri cam nhan thuong hiéu.

Dt li€u duoc thu thap thong qua bang cau
hoi cau trac, bao gém cac thang do dugc xay
dung dua trén cac nghlen ctru trudc, diéu
chinh phu hop trai cay ddc san mién Béc Viét
Nam. Thang do su dung thang Likert 5 murc
to 1 (Hoan toan khong dong y) dén 5 (Hoan
toan dong ¥).

Cu the trong 1000 phiéu khao sat duogc
phat ra thi c6 980 phiéu hop 18, ctia ngudi tiéu
dung tai cac tinh thanh duoc khao sat, tai Ha
Noi, Da Ning, Hai Phong va TP. Ho Chi
Mlnh nham danh gla su cam nhan vé thuong
hi¢u trai cay diac san mién Bic.

5. Két qua nghién ciru

5.1. Thong ké moé ta doz twong khdo sat

Trong tong s6 980 mau khao sat hop I¢, ty
1¢ nir gi6i chiém wu thé (70%), phu hop véi
muc tiéu nghién clru tap trung vao nhom

ngudi tiéu ding chinh trong gia dinh. Doi
tuong khao sat chu yéu thudc do tu01 tir 30-40
(44%) va 23-29 (26. 5%) cho thy mau tap
trung vao nhom tudi ¢ strc mua cao. Vé tinh
trang hon nhan, da so da ket hon (76.5%),
phén anh xu huong tiéu dung on dinh. Mtrc
thu nhap chu yeu tap trung & nhém dudi 10
triéu (32.7%) va tir 20-30 triéu (31.6%), cho
thay da s6 nguoi khao sat thuoc nhém thu
nhap trung binh.

5.2. Kiem dinh dj tin cdy cia thang do

Dé kiém dinh mirc d6 tin cdy cua cac thang
do, nhom nghlen ctu st dung hé so
Cronbach’s Alpha. Két qua cho thay tat ca cac
thang do déu dat mirc do tin cay chap nhan
dugc (oc > (.6), trong d6 mdt so thang do dat
murc rat t6t (o> 0.8):

Chat  lwong cdm nhén trai cy dac san (CL)
c6 hé so6 Cronbach’s Alpha la 0.825, cho thay
thang do c6 do tin cdy cao. Tat ca blen quan
sat déu co he¢ sO twong quan bién tong > 0.5.

H¢ thong phan ph01 va phuong thuc cung
ung san pham (PP) c6 a = 0.768, dat yéu cau
tin cdy. Tuy nhi€n, mot s6 blen nhu PP12 va
PP14 c6 tuong quan bién tong thap, can dugc
xem x€t & cac budc phan tich tiép theo.

=
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Bang 1: Thong ké mé ta doi twong khdo sdt

Pic diém Phan loai Tan suit Ty 18 (%)
Gidi tinh Nit 686 70.0
Nam 294 30.0
Do tudi Dudi 23 125 12.8
23-29 260 26.5
30 - 40 431 44.0
Trén 40 164 16.7
Tinh trang hon nhan Dde than 230 23.5
bi két hon 750 76.5
Thu nhép binh quan | Dy 10 trigu VND 320 32.7
10 - dui 20 triéu VND 125 12.8
20 - dudi 30 triéu VND 310 31.6
30 - dudi 40 trieu VND 220 22.4
Trén 40 triéu VND 5 0.5

(Nguon: Téng hop tir két qua khdo sat)

Chirng nhéan cta bén thtr ba (CN) c6 a =
0.684, chap nhan dugc trong nghién ctru kham
ph4, tuy nhién d¢ tin cdy ¢ murc trung binh.

Hoat dong xtc tién thuong mai (XT) coa
=0. 718, dat ngudng tin ciy, nhung cling co
bién XT6 ¢6 tuong quan bién tong thap.

Kha néng canh tranh (CT) dat o = 0.764,
thé hién sy nhét quan noi tai tot.

Nhan thuc thuong hleu (NTTH) c6 a =
0.835, cho thay thang do rat dang tin cdy.

Gi4 tri cdm nhan (GTCN) dat hé so cao nhat
véia=0.874, chung to cac bién trong thang do
nay phan anh tot cung maot khai niém.

Nhin chung, két qua danh gia Cronbach ]
Alpha thé hién rang cac thang do déu dam

bao do tin cdy dé tiép tuc thuc hién cac budce
phéan tlch nhan t6 kham pha (EFA) va phan
tich cau truc tiép theo.

5.3. Phan tich nhén té khgm pha EFA

Két qua phan tich EFA th¢ hién rang céc
thang do déu dat gia tri hé sO tai nhan td fur
muc trung binh dén cao, chung té cac bién
quan sat c6 moi lién h¢ chat ché voi nhan t§
chung. Tat ca cac thang do déu ¢6 hé so
Cron%ach’s Alpha trén 0.7, cho thay d¢ tin
cay tot. Cac phén t6 rat trich phu hop voi ly
thuyét dé xuat, ddm bao tinh gié tri hdi tu va
phan biét cua thang do.

5.4. Phén tich nhén té khing dinh CFA

Phan tich CFA dugc thyc hién nham kiém
dinh su phu hop cua md hinh do luong voi

Bang 2: Két qua ddanh gid mirc do tin c¢dy Cronbach’s Alpha ciia cdc thang do

STT Thang do S0 bién Cronbach’s Alpha

1 Chat lugng cam nhan tréi ciy dic san (CL) 10 0.825

2 | Hé thong phan phoi va phuong thirc cung 14 0.768

ung san pham (PP)

3 Chtrng nhan ctia bén tht ba (CN) 6 0.684

4 | Hoat dong xuc tién thuong mai (XT) 6 0.718

5 Kha nang canh tranh (CT) 9 0.764

6 Nhén thte thuong hiéu (NTTH) 7 0.835

7 Gia tri cam nhan (GTCN) 10 0.874
(Nguon: Tong hop tir két qua khdo sdt)
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Bang 3: Két quad phdn tich nhén té kham phd EFA

Thang do S6 bién H¢ sb tai (min - max)

Chét lwong cam nhéan - CL 10 0.579 - 0.863
Hé théng phan phéi va phuong thic 14 0.612 - 0.867
cung ung - PP

Chtrng nhan cta bén thir ba - CN 6 0.590 - 0.877
Xtc tién thuong mai - XT 6 0.644 - 0.888
Kha nang canh tranh - CT 9 0.597 - 0.860
Nhan thirc thuong hiéu - NTTH 8 0.694 - 0.797
Gia tri cam nhan - GTCN 10 0.631-0.878

(Nguon: Tong hop tir két qua khao sdt)
dir liéu khaq sat. Két qua cho thay céac chi so
do, luong déu dat muc chap nhan duogc, cu
thé bang 4:

tién cho viéc xdy dung, phat trién thuopg hiéu
nhom sdn pham nay. Dudi day 1a phan thao
luan chi tiét vé cac két qua nghién ctru, so

Bang 4: Bdang phdn tich nhén t6 khang dinh CFA

Tri s6 Gia tri Gia tri phi Gia tri phi Két qua
hop (t6t) hop (dwoe
chip nhan)
Chi square/df 2153.149/576=3.7 <3 <5 Chap nhan
CFI 0913 >0.95 >0.90 Chap nhan
RMSEA 0.067 <0.050 <0.080 Chap nhan
TLI 0.908 >0.95 >0.90 Chap nhan
RNI 0.916 >0.95 >0.90 Chap nhan
NNFI 0.907 >0.95 >0.90 Chap nhan
IFI 0.914 >0.95 >0.90 Chap nhan

(Nguon: Tong hop tir két qua xir Iy dit liéu bang AMOS)

Nhu vady, m6é hinh do luong dat muc do
phu hgp chap nhan dugc vai dir ligu khéo sat,
tat ca cac gia thuyét déu dugc chap nhan.

5.5. Xdy duwng mo hinh cdu truc tuyén tinh

Két qua nghién ctru cho thdy muac 4o tac
dong cua céc bién 1a khac nhau. Thir nhat, tac
dong 16n nhat 1a “Chat lugng cdm nhan” véi
h¢ s0 beta 1a 0.389, thir hai 1a “H¢ thong phan
Ehf)i,vé phuong thirc cung ing san pham” véi

¢ so beta l1a 0.272, thir ba 1a “Céc hoat dong
xuc tién thuong mai” vdi hé so beta 1a 0.209,
thtr tu 13 “Chung nhan cua bén thir ba” véi hé
sO beta la 0.194, thir nam la “Kha nang canh
tranh” vo1 hé so beta 1a 0.105.

6. Thao luan . o

. K&t qua nghién ctru vé céac yeu to tdc dong
dén nhan thirc thwong hi€u va gia tri cam
nhan thpong hi¢u do1 voi trdi cay dac san
mién Bac Viét Nam da cung cap nhiéu phat
hién quan trong, gop phan lam rd moi quan hé
gitra cac yéu to va dua ra nhitng ham y thuc

sanh vadi cac nghién ¢uu trude va phan tich y
nghia cua tung yéu to6.

,6.1. Tac dong cua chat lwong ciam nhdn
dén nhan thwrc thwong hiéu trai cdy ddac san
mién Bic . .

Két qua nghién ctru cho thay chat lugng
cadm nhan c6 tac dong manh mé nhat d¢n nhan
thirc thuong hi¢u trai cady ddc sdn mién Bac,
vo1 hé s beta chuan hoa 1a 0.389 (p < 0.05).
bicu nay phu hop véi cac nghién ctru trude
day cua (Aaker, 1991)ya (Zeithaml, 1988),
trong d6 nhan manh rang chat lugng cam
nhan 1a y€u to cot 161 trong viéc xay dung
niém tin va hinh dnh thuong %iéu trong tam tri
nguoi tieu dung. DAi véi trai cay dac san, cac
thudc tinh nhu dg tuoi ngon, huong vi, hinh
thirc bén ngoai va tinh an toan thuc pham
dong vai tro quan trong trong viéc dinh hinh
nhan thure cua nguoi ticu dung. Phat hién nay
cling tuong dong vdi nghién ctiru cua (Hajduk,
2024) trong linh vuc hang ti€u dung nhanh,

=
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Bang 5: Phan tich mé hinh cdu tric tuyén tinh

Gia thuyét

B chuin héa p Chép nhin/bac bé

(HI): CLCN c6 tac dong tich cuc (duong) toi
NTTH trai cay dic san mién Bic.

0.389 0.002 Chap nhan

(H2): H¢ thong phan phdi va phuong thirc cung
mg san pham c6 tac dong tich cuc (dwong) t&i
NTTH trai cdy ddc san mién Bic.

0.272 0.000 Chap nhan

(H3): Chirng nhén cta bén thi ba 6 tac dong tich
cuc (duong) téi NTTH trai cay déc san mién Bac.

0.194 0.001 Chap nhan

(H4): Céc hoat dong XTTM c6 tac dépg tic;h cuc
(duong) t61 NTTH trai cay déc san mién Bac.

0.209 0.000 Chap nhan

(H5): Kha nang canh tranh cua cac san pham trai
ciy dic san ving mién khéc va trai ciy nhap khau
c6 tac dong tich cuc (dwong) t¢i NTTH trai cay
ddc san mién Bic.

0.105 0.002 Chap nhan

(H6): Nhén thtrc ctia nguoi tiéu dung vé thuong
hiéu c6 tac dong tich cuc (duong) t6i GTCNTH

trai cay dédc san mien Bac.

0.311 0.003 Chap nhén

(Nguon: Tong hop tir két qua xir 1y dir liéu bang AMOS)

khi chat lugng cdm nhéan cao dan dén ni€ém tin
va long trung thanh v¢i thuong hiéu 16n hon.
Di€u nay chg thay rang viéc dam, bao chat
lugng san pham k])ﬂlong chi la yéu t6 k¥ thuat
ma con la chién lugc quan trong dé nang cao
nhan thic thuong hi¢u, dic biét trong boi
canh canh tranh voi cac san pham nhép khéau
va trai cdy tu cac vung mién khac.

6.2. Téac djng ciia hé thong phén phéi va
phuwong thirc cung wng den phdn thirc
thwong hiéu trai cay dac san mién Bac

H¢ thong phéan phodi va phuong thgc cung
ng san pham c6 tac dong tich cyc dén nhén
thire thuong hiéu véi hé s6 beta chuan hoa 1a
0.272 (p <0. 05) dung tht hai vé muc d6 anh
huong. Két qua nay phu hop véi quan diém
cug Kotler va, Keller (2016) rang mot hé
thong phan phdi hi¢u qua dam baq san pham
dén tay nguoi ti€u dung trong di€u kién tot
nhat, tor do nang cao hinh anh thuong hi¢u.
Trong nganh trai ¢ay, thoi gian van chuyén va
bdo quan 1a y¢u t0 then chot, bdi san pham dé
bi hu hédng néu khong duoc xt Iy dung cach.
Nghién ctru cua (Khatri, 2024) cling chi ra
rang quan ly chudi cung ung hi¢u qua khong
chi giam chi phi ma con cai thién long trung
thanh cia khach hang thong qua vigc giao
hang dang tin cay. Do do, do1 voi tréi cay dac
san mién Bac, viéc xay dung mot chuoi cung
ung chuyén nghi¢p, ket hop vdi céc gidi phap

bao quan hién dai, s€ gop phan nang cao nhan
thirc thuong hi¢u va tao loi thé canh tranh. |

6.3. Tac dong cua cdc hoat dong xuc tién
thwong mai dén nhan thirc thwong hiéu trai
cdy dac san mién Bac |

Céc hoat dong xtc tién thuong mai ¢ tac
dong tich cyc dén nhan thirc thuong hi¢u voi
hé so beta chuan hoa 1a 0.209 (p < 0.05). Phat
hién nay phu hop voi nghién cuu cia (P. . &
A. G. Kotler, 2010), trong d6 nhan manh
rang cac hoat dong nhu quéang cdo, khuyen
mal va truyén thong trén mang xa h01 giup
nan% cao mirc do nhan bi¢t thuong hiéu va
tao lién tudng tich cuc. Doi véi trai cdy dic
san mién Bac, cac hoat dong xuc tién Khong
chi giup téng cuong nhan dién thuong higu
ma con truyeén tai gia tri van hda va nguon
goc dia phuong, nhu duoc dg¢ cép trong
nghlen clru cua (Wan, 2023) vé tiép thi so.
bicu nay cho thay cac thuong hiéu fréi cay
can tan dung cac nén tang ky, thyat sb va cac
chién lugc tiép thi sang tao dé€ ti€p can nguoi
tiéu dung mot cach hi¢u qua, dac biét trong
boi canh héi nhdp kinh té va canh tranh véi
cac san pham quoc te.

6.4. Tgc dong cua chung nhdn cia bén
thir ba dén nhdn thirc thwong hiéu trai cdy
ddc san mién Bac

Chiing nhan cda bén tht ba c6 tac dong
tich cyc dén nhan thirc thuong hi¢u véi hé so
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beta chuan hoa 1a 0.194 (p < 0.05). Két qua
nay phu hop vdéi nghién cuu cua (Maki
Hatanaka, 2005), trong d6 chi ra rang cac
chimg nhan nhu VietGAP hay ching nhén
hitu co gitp ting cudng ni€ém tin cua ngugi
tiéu dung vao chat lugng san pham. Trong boi
canh trd1 cdy dac san, khi nguoi tiéu dung
ngay cang quan tam dén an toan thyc pham
va ngudn goc xuat xu, cac chung nhan déng
vai tro nhu mot bao chirng khach quan, giam
rii ro cam nhan, nhu dugc dé cap trong
nghién curu cua (Jiang, 2008). Do d6, cac nha
san xuat va kinh doanh trai cay dac san mién
Bagc can chu trong dat duoc cac chung nhan
chat lugng tur cac t6 churc uy tin dé nang cao
nhan thuc thuong hi¢u va gia tri cdm nhan.

,6.5. Tac dong cua kha nang canh tranh
dén nhdn thirc thwong hiéu trai cdy dac san
mién Bac

_ Kha nang canh tranh c6 tac dong tich cuc
dén nhan thuc thuong hi¢u, tuy nhién muc do
anh huong thap nhat trong cac yeu t6 dugc
nghién clru, vé1 hé so beta chuan hoa la 0.105
(p < 0.05). Két quéa nay phu hop véi nghién
ctru cua (Porter, 1990) va (Porto, 2024), trong
d6 nhan manh rang tinh canh tranh cua
thuong hi¢u anh huong dén nhan, thic cua
nguoi tiéu dung thong qua, cac yeu t6 nhu
chat lugng, gia cd va chién luqgc ti¢p thi.
Trong boi canh trai cdy dac san mién Bag, kha
nang canh tranh khong chi dén tir viéc d61 dau
voi cac san pham nd1 dia ma con tr cac san
pham nhap khau, Piéu nay doi hoéi cac thuong
hi€éu can c6 chién lugc dinh vi rd rang, ket
hop véi cic yéu to nhu tinh bén vimng va trach
nhiém xa hoi, nhu dugc d€ cap trong nghién
cuu cua (Yuan, 2023), d€ tao su khac biét va
nang cao nhan thurc thuong hiéu.

6.6, Tac dong cua nhdn thirc thwong hi¢u
den gia tri cam nhdn thwong hiéu trai cdy
ddc san mién Bac

Nhan thtc thuong hi¢u co tac dong tich
cuc va dang ké dén gia tri cdm nhan thuong
hi€u véi hé s beta chuan hoa 1a 0.311 (p <
0.05). Két qua nay cung co6 quan diém cua
(Aaker, 1996) va (Keller, 1993) rang nhan
thire thuong hi€u 1a tien dé de xay dung gia tri
thyong hi¢u trong tam tri ngugi ti€éu dung.
Doi vai tréi cdy dac san mién Bac, nhan thic
thuong hi€u cao gitp tang cudng su tin tudng
va gidm rui ro cam nhan khi nguoi tiéu dung
lya chon san pham, tir d6 nang cao gia tri cam

nhén, nhu dugc khing dinh trong nghién cgu
cua (Wang et al., 2008). Diéu nay cho thay
viéc tap trung xay dung nhan thuc¢ thuong
hi¢u thong qua cac y€u t6 nhu chat lugng,
phan pho1l va xuc tién s€ cé tac dong day
chuyén, khong chi céi thién hinh dnh thuong
hi¢u ma con toi da hoa gia tri cdm nhan trong
mat ngu¢i tiéu dung. | .
6.7. Y nghia ly thuyet va thuc tién .

. Ve mat ly thuyé€t, nghién ctru nay gdp phan
lap day khodng trong nghién clru vé nhan
thirc thuong hic¢u va gia tri cdm nhan thuong
hiéu trong nganh trai cay dac san, dac bit tai
khu vuc mién Bac Vi¢t Nam. Vi¢c phan tich
dong thoi cac yéu to nhu chat lugng cam
nhan, h¢ thong phan phoi, chimg nhan, xtc
tién thyong mai va kﬁé nang canh tranh da
cyng cap mot buc tranh toan dién vé cach cac
y€u t0 nay tuong tac va anh huong dén gia tri
thuong hi€u. Nghién ctru cling bo sung vao ly
thuyét, marketing noéng san trong boi canh
kinh t€ nong thon Vigt Nam, nhu da dugc dé
cap trong phan dat van de.

. Vé mat thuc tién, két qua nghién clru cung
cap co s& khoa hoc cho ca¢ nha quan ly,
doanh nghi€p va chinh quyén dia phuong
trong viéc xay dung chién lugc phat trién
thyong hi¢u trdi cay dac san mién Bac. Cu
thé, viéc uu tién cai thi€n chat lugng san
pham va h¢ thong phan phdi s€ mang lai tac
dong 16n nhat dén nhan thatc thuong hiéu.
Pong thoi, cac hoat dong x1ic tién thuong mai
va chung nhan chat luong can dugc trién khai
dong bd d€ cung cd niém tin cia nguodi ti€u
dung. Cuoi cung, trong boi canh canh tranh
ngay cang gia tang, cic thuong hi¢u can chu
trong dén cac yéu to bén viing va trach nhiém
xa hoi dé tao sy khac bi€t va nang cao gia tri
cam phan.

Ket luan o

Nghién ctru nay da lam sang tdé cac yeu to
quan trong tac dong dén nhan thuc thuong
hi€u va gia tri cdm nhan thuong hi€u {rai cay
dac san mién Bac. K&t qua cho thay, chat
luong cam nhéan, hé thong phan phoi va
phuong thirc cung ing, chirng nhin ctua bén
thtr ba, cung cac hoat dong xuc tién thyong
mai déu cd tac dong tich cuc va dang ke dén
nhan thirc thuong hi¢u. Trong do, chat lugng
cam nhan tao an tuong ban dau va xay dung
hinh anh thuong hi¢u; hé thong phan phoi
hiéu qua dam bao san pham dén tay nguoi
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tieu dung nhanh chéng va tuoi ngon; ching
nhan tir bén thtr ba tang cuong su tin tuong ye
chat lugng va an toan; cac hoat dong xtuc tién
thuong mai nang cao nhan dién va tuong tac
v6i khach hang. Tuy nhién, nghién ctru con
han ché khi mau khao sét tap trung cha yéu ¢
cac thanh pho 16n, chua phan anh day du
nhan thuce tai khu vuc néng thon; dong thoi
chua xem xét sau cac yeéu td van hoa dia
phugng, gia tri cong dong, ti€p thi so va
truyén miéng dién t¢ (eWOM). Trong tuong
lai, cac nghién ctu c6 thé md rong pham vi
khao sat, phan tich thém cac yéu td nay va so
sanh nhan thirc thuong hi€u gitra cac vung
mién hodac vo1 san pham nhap khau dé xay
dung chién lugc thuong hi¢u toan dién hon.
bé nang cap gia tri thuong hi€u trai cay dac
san mién Bac mot cach bén viing, céc chu thé
quan ly va san xuat can dau tu dong bo va caj
thién cac yéu to trén, tir do tang cuong loi thé
canh tranh trén thi truong. ¢
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Summary

This study identifies and evaluates the
factors influencing the brand awareness and
erceived brand value of specialty fruits
rom the Northern region of Vietnam. Key
factors examined include perceived quality,
distribution systems and supply methods,
third-party certification, and trade promotion
activities. The research employs a quantita-
tive methodology through questionnaire sur-
veys, gathering valid responses from 980
consumers. The collected data is processed
using AMOS software to determine how
each factor influences perceived brand value
through the mediating variable of brand
awareness. Research findings indicate that
all four factors positively and significantly
impact brand awareness. Specifically, per-
ceived quality has the most potent effect, fol-
lowed by distribution systems and supply
methods, third-party certification, and trade
promotion activities. Brand awareness also
significantly impacts the perceived brand
value of specialty fruits from the Northern
region of {}ietnam. The study highlights the
importance of managing and developing
these factors in synchronization to effective-
ly and sustainably build and strengthen the
brand of specialty fruits from the Northern
region of Vietnam, thereby enhancing com-
petitive advantages in the market.
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