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MARKETING NOI DUNG TRI CAC DORNH NGHIEP VIET NAM:
THUC TRANG VA GIAI PHAP

Nguyén Viét LAm
DPai hoc Kinh té Quoc dan
Email: nguyenvietlam@neu.edu.vn

Ngay nhdn: 18/01/2025 Ngay nhdn lai: 24/04/2025 Ngay duyét dang: 28/04/2025

Dy’a trén ket qua khao sat thuc te tir 292 doanh nghiép (DN) dai dién cho nhiéu linh viec
I J khac nhau cua nén kinh teé, dai dién cho nhiéu loai hinh DN voi quy mo khac nhau trén
khap 3 mién dat nudc, nghién cuu nay da tien hanh phdan tich, danh gia thuc trang ung dung
marketing ND (Content marketing) tai cac DN Viét Nam, chi ra nhitng mat con han ché, khiem
khuyét. Trén co so nhitng phat hien/két qua nghién cuu thuc trang, tac gia bai viet da dwa ra
nhirng dé xuat o ca 3 tam mirc cua qud trinh to,chirc hoat dong marketing ND cua cac DN Viét
Nam gom: nhitng dinh huong/hoach dinh chiéen lugc, cdac quyét dinh/giai phap cu thé co tinh
tac nghiép va cac bi¢n phdp 16 chirc thuc hién. Tat ca nham dam bao sur dung cong cu mar-
keting ND mot cach toan d%n, bai ban, co hé thong va dat hiéu qua cao nhat.

Tiwr khoa: Marketing noi dung, noi dung marketing, loai noi dung, dinh dang noi dung.

JEL Classifications: M31.

DOI: 10.54404/JTS.2025.206V.07

1. Giéi thi¢u

Content marketing (CM) 1a qua trinh tao ra,
phan phoi va quang ba cac noi dung (ND) cg
gia tri va phu hop trén cac kénh khac nhau dé
thu hat, c6 duoc va duy tri doi tugng khach
hang muc ti€u duoc xac dinh 16 rang va hiéu
r0 nham thic day hanh dong co6 lo1 cua ho.
Trong ky nguyén Cach mang Cong nghiép
4.0, CM thuc sy bung n6. N6 dugc coi la
chién Iugc chu chot trong KD, trong market-
ing k¥ thuat so, tham chi con dugc coi 1a Vua
(Norris, 2016). Tuy nhién, cong viéc nay
khong hé don gian. Tai Viét Nam, CM m&i
thuc sy xuat hi¢n trong mady nam gan day
nhung da c6 stc lan tba manh mé. Sy that thi
CM ciing dang mang lai nhitng hi¢u qua kinh
doanh (KD) nhat dinh cho khong it DN. Song,
do méi dugc_van hanh va véi ban tinh phuc
tap, khong de ti€p can, hoat dong CM trong
cac DN Viét Nam dang con ton tai nhiéu han
che, khiem khuyét va gap khong it nhitng kho
khan thach thirc. Chang han: thi€u nhitng co
so ly thuyét rd rang, khoa hoc; thiéu chién
lugc chi tiét, toan dién; cac ND chua that
phong phu da dang; ND chua dugc cap nhat
thuong xuyén; ha tang s6 chua bao dam, thiéu

kinh phi va nguén nhan lyc chuyén mon...
Day chinh la phitng khoang trong rll(%hién clru
vi lzlién thoi van chua cé giai phap khac phuc.
Béi vay, muc ti€u chinh cua nghién ctru la gép
phan lap day khoang trong dang ton tai, giip
cac DN Viét Nam co dugc dinh huong va giai
phap chu yéu vé CM nham phat huy stc manh
von c¢6 cuia cOng cu nay.

2. Co s6 1y ludn va phuwong phap
nghién ciru .

2.1. Co s6 Iy lugn vé marketing ndi dung

2.1.1. Khai niém vé marketing noi dung

. Mac du duoc ép dung vao do1 song thuc tir

rat sém (cuodi theé ky 19) nhung cho dén tan
nam 1996 thuat nglr CM méi bat dau duoc st
dung boi John F.Oppedahl tai mét hdi nghi
ban tron danh cho cdc nha bdo tai Hiép hoi
Bién tap bao chi Hoa Ky (Loredana, 2015).
Tt do6 dén nay, cung v&i su phat trién cua CM,
da c6 hang loat dinh nghia v¢€ loai hinh mar-
keting nay dugc cac hoc gia, nha nghién cuu,
cgc chuyén gia marketing thi¢t 1ap nham cyng
cap kién thtrc va hiéu biét vé no. Theo thong
ké cua Heidi (2016), Giam doc ND cua trang
Web - Hudng dan marketing hiru ich, da co6 té1
50 dinh nghia khac nhau vé CM duoc dua ra
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bdi cac chuyén gia marketing tinh dén thoi
di€ém nay. Tong hop, chat lo¢ va khai quat hoa
tur cac dinh nghia nay, c6 thé néu ra khai niém
dién hinh vé CM noi chyng nhu sau: CM la
qua trinh tao ra, phén phoi, quang ba cac ND
moét cach lién tuc, nhat quan véi nhiing dinh
dang kha¢ nhau trén cac kénh truc tuyén va
ngoai tuyen Céac ND la nhitng thong tin, cau
chuyén c6 gia tri, phu hop dugc cé nhan hoa
cho nhiing do6i tuqng KH x4c dinh, dugc hiéu
rd va dap ung yéu cau cua ho. Muc tiéu Ia tao
ra trdi nghiém co6 gia tri, thu hat, c6 dugc va
duy tri doi tuong muc ti€éu nham thic djy
hanh dong co6 loi cua hgo ma khong truc ti€p
yéu cau bat ky dic¢u gi doi lai (institute, 2015).

2.1.2. Nhitng ddc trung ban chat va khac
biét cua marketing ngi dung

CM la mot dang truyén thong marketing
dac biét

Theo Du Plessis (2015b), vé thuc chit CM
thudc dia hat truyén_thong marketing, 1a mot
bo phén cau thanh hon hop truyén thong mar-
keting cia DN. Trong hon hgp nay, CM dugc
coi tuong. tw nhu quang cao trong truyén
thong truyén thong (cac thanh phan %héc cua
hon hop 1a: quan hé cong chung, ban hang ca
nhan va x1uc tién ban). Trong marketing ND,
theo Rowley (2006), ND (content) hay con
goi la ND marketing dong vai tro quyet dinh
va dugc xem tuong tu nhu la thong diép
quang cdo. Trén cac nén tang s6, ND market-
ing la bat ky thtr gi duogc tao ra va tai 1€én mat
trang web: tir ngtr, hinh anh hodc nhiing th
khac nam ¢ do6 (Handley et al., 2010). Thuat
ngir “Noi dung” ¢ day hoan toan khong dong

nhat véi tr “Noi dung trong cap pham tru
“N01 dung - Hinh thirc” cta triét hoc.

CM duoc xem 1a mot qua trinh bao gdm
mot tap hop cac hoat dong khac nhau c6 lién
hé chat ché voi nhau hop thanh mét quy trinh
v0i sy tham gia phoi hgp cta nhi€u luc luong
khac nhau. Cac bén lién quan tham gia vao
qua trinh CM c¢6 thé bao goém: (1) Cac bén
l1én quan sang tao (tac gia, ngh¢ sy, nha soan
nhac, lap trinh vién, nha thiét ké); (2) Cac bén
lién quan vé phéap 1y/lap phap/quan tri (cag
nha lap phép $6 htru tri tu¢, Chinh phu, cic to
chure ti€u chuan va nhom van dong hanh lang;
(3) Céc bén lién quan thuong mai (nha xuat
ban, nha phan phoi, dai truyén hinh, cong ty
dién anh, cong ty am nhac); (4) Cac bén lién
quan vé cong ngh¢ (cong ty CNTT, nha cung

) phan mém, phan cung va nha san xuat
thiét bi) (Rowley, 2008).

CM c¢ nhiéu nét khac biét so voi quang
cdo truyén thong

Mac du dugc coi twong duong nhu quang
cdo truyén thong va la mot by phan cta hon
hop truyén thong marketing vdi chuc ning
chu dao 1a cung cap thong tin, nhac nhd thuyet
phuc nguoi tiéu dung, nhung CM c6 rat nhiéu
nét khac bi¢t so vdi quang cao truyén thong.
Cuy thé: (1) Quang céo truyén thong tiép can
mot chi€u, CM tuong tac hai chiéu. (2) Thong
dlep trong quang ¢ao truyen thong la thong tin
ngan gon, chu yéu nodi vé san pham, thuyét
phuc KH hanh dong ngay 1ap tirc; ND market-
ing trong CM la nhting thong tin co gia tri, bén
canh céc thong tin co ban vé SP, CM con ¢c6
nhi¢u ND hitu ich ¢ nhiéu chu dé khac nhau
trong nganh nham thu hut va tao dung moi
quan hé 1au dai voi khach hang, (3) Quang cao

]Zen thong 1a qua trinh truyén thong mang
tinh chat gian doan, gay kho chiu cho nguoi
xem khi phai tiép nhan thong tin 'khong mong
muon; CM thuyc hién truyén thong theo
perO‘ng thtre lién tuc, chéng han ciing 1a mét
doan/video quang cdo, néu ding tai trén
Youtube s luon c6 mat ¢ d6 d¢ KH c6 nhu
cau vé SP c6 thé tim kiém tryc ti€p ¢ moi noi,
moi lic. (4) Trong quang céo truyén thong,
thong tin dygc cung cap theo, phuong thuc
“day” va nham muc dich tim kiém KH, dé ban
du:oc hang; CM cung cap thong tin, theo kiéu
“kéo” va dé thu hut KH, khong nhat thiét
nham muyc tiéu tryc ti€p ban hang.

Chinh vi nhitng dac trung trén, CM dugc
coi 1a mot ky thuat marketing chat luong cao,
ND phu hop dé gido duc, thu hut khach hang
muc tiéu (KHMT) cua DN (Ramos, 2014).
Cao hon, CM duoc coi 1a khoa hoc va nghé
thuat giao tiép voi KH ma khong c6 muyc dich
ban hang tryc ti€ép (Abel, 2012, p. 11).

Cdc logi dinh dang ND va phuwong ti¢n
truyén thong dwoc sw dung trong CM rat
phong phii da dang

Cac ND marketing dugc phan thanh 3 lpai
khac nhau, d6 1a “ND khong phai tra tién”
“ND phai fra tién” va “ND xa hoi”. Trong do,
ND xa hoi duoc tao bdi cac thanh vién cua
cong dong nguai tiéu dung/cong dong TH trén
mang xa héi nham muc dich bay té quan di€ém
cua ho, dé hoc hoi tuir t6 chirc va nhirng nguoi
tiéu dung khac (Holliman & Rowley, 2014).

=
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Theo, cac nghién cuu da cd, ND marketing
duqgc the hién ¢ rat nhiéu dinh dang khac nhau.
Chang han, theo Du Plessis (2015%), ND, mar-
keting bao gom: Bai ding_trén blog, do hoa
thong tin, sach dién tir mién phi, sach trang,
video, podcast, nghién ctru dién hinh, hoi thao
trén web, thong cao bdo chi; theo Jarvinen and
Taiminen (2016), ND la tin nhan van ban, hinh
anh, video, hoat anh hodc 1a bai dang blog, ban
tin, d0 hoa thong tin, video, hinh anh va mot so
dinh dang khac... Tong két lai, Vinerean
(2017) da néu 1én 12 dinh dang chu yéu cua
ND marketing ma mot DN c¢6 thé sir dung.

Céac ND marketing c6 thé dugc truyén tai,
quang ba qua rat nhi€éu phuong ti¢én khac nhau,
nhung chung quy lai c6 thé tdp hop céc
phuong tién nay vao 4 nhom: Phuong tién tra
phi (Paid media), Phuong tién kiém dugc
(Earned media), Phuong tién chia sé (Shared
media) va Phuong tién so hitu (Owned media).

Cach thirc sw dung cdc logi ND ciing nhw
cdc phwong tién truyén thong trong CM co
Yéu cdu cao va khdc biét

Céc nhg nghién ctlru, chuyén gia marketing
da tong két, duc rut, tir thuc tien va khai quat
hoéa mot loat yéu cau co6 tinh ngyyén tac vé
ND marketing: (1) Phai dugc thé hién dudi
dang cau chuyén cé cau truc chdt ché
(Jutkowitz, 2022); (2) Phai dam bao su trai
nghiém ND (Frisch, 2019); (3) Phai khéc biét
va vuot troi so voi doi thu canh tranh (Nortis,
2016); (4) Khong chi d€ cap dén san pham
(SP), thuong hi¢u (TH) cua DN ma c6 thé di
ra ngoaj linh vyc nay, thim chi quan tam
nhiéu dén cong dqng (Du Ple551s 2015a); (5)
Cac cau chuyén v€ ND phai rat ty nhién, chan
that va ca nhan hoa (Frisch, 2019); (6) Phai
thu hit duge su cha ¥ va gy dung dugc long
tin; phdi mang tinh gido duc va gial quyét
duoc van dé cua KH; (7) Co gia tri, hiru ich
va c6 thé nhan rong, du’O’c

Xuat phat tir chd ND marketing c6 nhiéu
dinh dang khéic nhau, s§ lugng co cau va
ching loai cua chﬁng rat phong phud; nén
chyng phai dugc tich hgp vao nhau mot cach
nhat quan. Ciing tuong ty nhu viy, cac
phu’()’n% tién truyen tai, phan phoi, chia sé va
quang ba cac ND ciing rat da dang, nén ching
phai duoc két hop véi nhau khong phai theo
kiéu da kénh (multi-channel) ma 1a lién kénh
(omni-channel), ban chat 1a nhat quan va tich
hop (Diamond & Clifford, 2016).

2.2. Phwong phap nghién ciru

2.2.1. Muc tieu, foz twong khao sqt

Cudc khao sat duoc thuc hién nhim danh
gia thuc trang hoat dong CM ma cac DN Vigt
Nam da va dang tién hanh trong thoi gian gan
day. Trén co sd do, rat ra nhirng mat thanh
cong/uu diém, nhimg han ché/khiém khuyét
dé co6 giai phap khac phuc, hoan thién. Doi
tuong khao sat 1a 1anh dag, quan ly hoac nhan
vién ¢ lién quan tryc tiép dén vi¢c quan 1y,
dieu hanh va thuc hi¢n cac hoat dong CM tai
tung DN.

2.2.2. Quy mé, co ciu va phwong phdp
chon mau

~Quy mo6 mau gém dai dién cua 292 DN,
mdi DN c6 1 dai dién tra 16i. May duge chon
theq phuong phap tién loi. Co cau mau gom
nhiéu loai hinh DN khéac nhau ¢ nhiéu nganh
san xuat KD (SXKD) khac nhau ctia nén kjnh
té (dién, lwong thuc, xdy dung, duoc pham,
co khi, khoang san, Xi mang, bia...). Xét vé
tinh chat SXKD cac DN nay dugc chia thanh
3 loai chinh: DN san xuat (chiém 37%), DN
dich, vu (chiém 52,1% va 32 DN phan phoi
(chi€ém 11%). Xét vé quy mo, ciing c6 3 loai
hinh DN; DN [6n (chiém 14%), DN vira va
nhd (chiém &1,8%) va DN siéu nho (chiém
4,1%). Xét vé pham vi khong gian, mau bao
gom daj dién ctia caic DN phan bo ¢ khap 3
mién Bac, Trung va Nam.

2.2.3. Phuong phap thu thdp va xu ly dir liéu

Dt liéu so cap trong khao sat dinh lugng
chu yéu dugc thu thap bang phuong phap
diéu tra truc tuyén (Online): nén tang Google
Form. Bang hd1 phyuc vu cho viée thu thap dir
lidu duoc thiét ké phu hop cho nén tang
Google Form. ND bang héi gom céc cau hoi
bao quat cac phuong dién khac nhau cia CM,
tir hoach diph chién lugc dén cac bién phap
cu thé va dén viéc t6 chirc thuc hién, Dir lidu
thu thap tir bang hoi duoc xu 1y ban phan
mém SPSS phién bdn 28 v6i ky thuét chu yéu
dugc su, dung la thong k€ miéu ta.

3. Két qua nghién ctru

3.1. Nhitng phat hi¢n vé thue trang yéu
kém _cia marketing noi dupg

Khong phdi moi DN déu quan tgm thuc
hién CM nhw la mét hoat dpng truyén thong
marketmg riéng biét, doc ldp. Trong h¢ thong
cac cong cu/hoat dong marketing k¥ thuat so
(g6m Website marketing, Email marketing,
Influencer marketing, Content marketing...),
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CM la mét cong cu c6 ndi ham riéng va gitr
vi tri quan trong hang dau trong hé thong nay
(Norris, 2016). Tuy nhién, so li¢u khao sat
cho thay, van con 38,4% DN chua tién hanh.
Trong d6, 100% DN 16n da thyc hién va
nguoc lai 100% DN siéu nho chua thuc hién,
53,1 % DNVVN da thuc hién va 46,9% chua
thuc hién (Bang 1).

bi sau tim hiéu tung cong viéc thydc vé
hoach dinh chién lugc néu trén, cho thay: (1)
Trong xac dinh tam nhin, cac dinh hudng cu
thé nhu sy minh bach, su két néi cam xtc,
ND c6 gia tri thyc tién, cau chuyén thanh
cong/that bai, chua dugc thyc hién day du va
toan dién. Ty 1€ DN co6 tinh dén cac dinh
hudng nay dao dong tir 46,9% dén 52,7%. (2)

Bang 1: Thong ké tinh trang sir dung marketing néi dung

Tiéu chi Tong so Trong do chia ra
DN lén DNVVN DN siéu nhé
Co6 thyc hién 180 (61,6%) 41 (100%) 127 (53,1%) 0 (0%)
Khéng thyc hién 112 (38,4%) 0 (0%) 112 (46,9 %) 12 (100%)

(Nguon: Khdo sdt cia tic gid)

_Hoach dinh chién lugc vé CM chwa triét
de. Trong s6 nhiing DN da thuc hién, viec
hoach dinh chién Iwgc vé CM, mac du da
dugc DN quan tam, cac cong viéc co ban vé
hoach dinh chién lugc (gom xac dinh tam
nhin, xac dinh muc tiéu, xac dinh chan dung
KHMT, va xay dung phong cach TH) da ¢o
dugc dé cap nhung khong phai tat ca DN déu
thuc hién tat ca cac cong viéc nay. Muc do
thuc hién cling c6 su khac bi¢t gitra_cac loai
hinh DN. Trong do, cuc dpan nhat van la DN
16n va DN siéu nho, cu thé: 100% DN 16n tra
161 “c6”, ngugce lai 100% DN siéu nho tra 101
“khong” (Bang 2).

Trong xac dinh muc ti€u, cac loai muc ti€u cu
thé nhu nhan biét TH, tao KH tiém nang, muc
do tuong tac, doanh so, nudi dudng KH tiém
nang, ty 1€ gitr chan KH, gido duc KH... cling
da dugc cac DN tinh dén va thuc hi¢n khong
giong nhau. Ty 1¢ DN c6 tinh dén cidc muc
tiéu nay dao dong trong khoang tur 43,8%
(gido duc KH) dén 52,4% (nhan %iét TH) va
53,8% (doanh s6 ban). (3) Trong xac dinh
chan dung KHMT, cac thong tin cu thé vé KH
nhu tén, gidi tinh, tudi, hoc van, thu nhap, vi
tri... chua dugc tim hicu chi tiét day du.
Thiét ké hinh thirc va ky thudt cua frang
Web chwa dat mirc chat lwong cao. Két qua

Bang 2: T hé'ng ké tinh trang hoach dinh chién lioc vé marketing noi dung

84

Tiéu chi Tong so Trong do chia ra
DNI6n | DNVVN | DN siéu nhé

1. Vé tam nhin
C¢ thyc hién 161 (55.1%) 41 (100%) 127 (53,1%) 0 (0%)
Khong thyc hién 131 (44,9%) 0 (0%) 112 (46,9 %) 12 (100%)
2. Vé xac dinh muc tiéu
C¢ thyc hién 158 (54,1%) 41 (100%) 117 (49%) 0 (0%)
Khéng thyc hién 134 (45,9%) 0 (0%) 122 (51%) 12 (100%)
3. Vé x4c dinh chin dung KHMT
Cé thyc hién 168 (57,5%) 41 (100%) 127 (53,1%) 0 (0%)
Khong thuc hién 124 (42,5%) 0 (0%) 112 (46,9%) | 12 (100%)
4. Vé xay dung phong cich TH
C6 thuc hién 153 (52,4%) 41 (100%) 112 (46,9%) 0 (0%)
Khong thyc hién 139 (47,6%) 0 (0%) 127 (53,1%) 12 (100%)

(Nguon: Khdo sdt cua tac gia)
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khdo sat cho thay, mac du cdc ti€u chi chu
chot phan anh chat lugng thiét ké hinh thic
va ky thuat cua trang Web - mét trong nhirng
nén tang quan trong dé tién hanh cac hoat
dong CM, déu da dugc cac DN quan tam thuc
hién nhung mae do quan tdm chua déu va két
qua dat dugc thuc té chua cao (Bang 3). Muc
diém binh quan dat duoc cua cac tieu chi chi
dao dong xung quanh muc 3 diem/5 di€m,
trong do thap nhat 1a font chr (3.09 diém) va
cag nhat 1a bo cuc (3,21 diém). Ngoai ra, viéc
thiét ké hinh thuc va k¥ thuat trang Web cua
cac, DN dang ton tai mot s6 han che khac: (1)
Chat luong két n6i Internet thi€u 6n dinh; (2)
Tinh bao méat va quyén riéng tu chua cao..

41 DN chiém 14%; (6) Bao cao két qua khao
sat c6 41 DN chiém 14%; (7) Podcast c6 41
DN chiém 14%.

Két qua khao sat Ve chat luong ND cho
thdy céc tiéu chi danh gia chat lwvong chu yéu
dao dong xung quanh muc 3 di¢m/5 diém.
Trong do, tiéu chi dat mirc cao nhat cling m¢i
chi co 3,23 diém, tieu chi dugc danh gia thép
nhat la 3,07 diém (bang 4). Nhin chung, cac
ND chua’ dugc cép nhat thuong xuyén, it thay
d6i, khong tap trung vao gia tri thuc su, qué
chu trong vao quang cao SP hoac dich vu ma
thiéu mang lai gia tri thuc su cho ngu(‘)’i ‘doc.
bjcu nay co thé khién KH khong quan tam
dén ND cua ho.

Bang 3: Pdnh gid thiét ké hmh thiee va ky thuat cua trang Web

Tiéu chi Tong 50 Piém Piém toi da | Piém BQ
méu toi thiéu
B6 cuc 280 2 5 3.21
Hinh anh 280 2 5 3.17
Miu sic 280 2 5 3.17
Font chit 280 2 5 3.09
Sép xép vi tri 280 2 5 3.11
Kich thudc nit an 280 2 5 321
Mirc d6 dép tmg 280 2 5 3.20
Tdc do tai trang 280 2 5 3.10
Thoi gian phan hoi 280 2 5 3.11
Kha ning diéu hudng 280 2 5 3.14

(Nguon: Khdo sdt ciia tic gid)

Sdang tao so lwgng, co cdu va chat luwong
ND marketing chwa thdt phong phu, da
dang va chwa thdt sw co gid tri

Thong ké vé sO0 lugng cac ND marketing
duogc su dung trong 1 chién dich/trong 1 nam cua
cac DN dao dong ¢ cac murc: (1) Tur 0-5 ND ¢6
4 DN chiém 1,4%; (2) Tu 5-10 ND c6 52 DN
chiém 17,8%; (3) Ttr 10-15 ND c6 67 DN chiém
22,9%; (4) Tu 15- 20 ND c6 86 DN chiém
29,5%; (5) Tu 20-25 ND c6 66 DN chiem
22,6%; (6) Tur 25-30 ND ¢6 9 DN chiém 3,1%.

Thong ké vé cac loai dinh dang ND mar-
keting ma cac DN thuong st dung cho thay:
(1) Cac bai dang c6 162 DN chiém 55,5%; (2)
Video trén mang xa hoi c6 169 DN chiém
57,9%; (3) Tai %1eu huéng dan c6 164 DN
chiém 56,2%; (4) DO hoa thong tin c6 150
DN chiém 51 ,4%; (5) Chia sé cau chuyén cé

Viéc phan phoi, chia sé va qudang ba ND
chwa thdt toi wu

Thong k€ v€ tinh, trang st dung cag kénh
quang ba ND cho thay hai kénh c6 nhiéu DN
st dung nhat la website cua DN véi ty 1€ sur
dung 13 97,6% va Email véi ty 1€ su dung 1a
99%; cac kénh con lai ty 1¢ sir dung dao don
tur 54 5% (TikTok) dén 74% (F acebook%
(Béng,S).

Thong ké muc do st dung tirng kénh cho
thdy dang c6 su dan déu & cadc muc do/tan
suat st dung khac nhau (st dung it, st dung
trung binh va st dung nhi€u), thiéu trong tam
trong diém, khong biét khai thac loi theé khac
biét cua tung kénh (ngoai trir kénh tra phi)
(Bang 6).

Pigu dac biét luu y 1a khong it DN khong
bict toi wu hda cho SEO. Diéu nay dan dén he¢

khoa hoc =
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Bang 4: Pdanh gid chdt lwong ndi dung marketing

Tiéu chi Tong s6 Pi¢m Piém toi da | Piém BQ
miu toi thiéu
Dam bao trai nghiém ND 292 1 5 3.15
Khac biét, vuot trdi véi doi thit 292 2 5 3.13
Khéng chi dé cap dén SP 292 2 5 3.10
Cau chuyén chan thét ty nhién 292 1 5 3.10
ND thu hut sy chu y 292 1 5 3.07
ND c6 gia tri, hitu ich 292 1 5 3.23

(Nguon: Khdo sdt cia tic gid)

Bang 5: Thong ké tinh trang sir dung cdc kénh phan phoi ndi dung

Tiéu chi Cic kénh phan phdi ND dwoc sir dung
Web DN | Facebook Zalo TikTok Email PTtra phi
Co st dung 285 216 173 159 289 163
(97,6%) (74.0%) (59.2%) (54.5%) (99.0%) (55.8%)
Khoéng stir dung 7 76 119 133 3 129
(2,4%) (26.0%) (40.8%) (45.5%) (1.0%) (44.2%)

(Nguon: Khdo sdt ciia tdc gid)

Bang 6: Thong ké mirc dg sir dung cdc kénh phdn phéi ndi dung

Tiéu chi Web DN | Facebook Zalo TikTok Email PT tra phi
Str dung it 104 72 62 59 88 61
35.6% 24.7% 21.2% 20.2% 30.1% 20.9%
Str dung TB 99 70 50 48 111 73
33.9% 24.0% 17.1% 16.4% 38.0% 25.0%
Str dung nhiéu 82 74 61 52 90 17
28.1% 25.3% 20.9% 17.8% 30.8% 5.8%

(Nguon: Khao sat cua tac gia)
qua 1a ND khong dugc tim thay trén cac cong
cy tim kiém, giam kha nang tiép can cua KH
tiém nang. Ngoai ra, viéc lam khac bi¢t tung
loai dinh dang ND khi chung dugc phan phoi
trén cac kénh khac nhau chua dugc chu trong
ding mutrc. Co6 118 DN (chiém 40,4%), tra 101
rang cac dinh dang ND dugc phan phdi, chia
s¢ dong loat trén cac kénh khac nhau va cé
174 DN (chiém 59,6%) tra 101 1a c6 phan biét,

Viéc to chirc thuce hién cdac bi¢n phdp vé
CM ciing dang, ton tgi nhiéu bt cdp

Viéc phan bo ngan ‘sdch, nguon nhan lyc va
16 chirc bé may cho hoat dong CM. SQ liéu
khao sat cho thay khong phai moi DN, déu co
%r thirc phan bo ngan sach riéng va nguén phan
uc riéng cho hoat dong CM va mirc do dau tu
ngan sach, nguon nhan lyc cho hoat ddng nay

dang con rat han ché. Trong s6 238 DN co
danh ngan sach riéng (chiém 81,5%), s6 DN
c6 muc dau tu to 50 dén 100 tri¢u dong/nam
1a 64 (chieém 26,9%), s0 DN c6 mirc dau tu tir
150 dén 300 triéu dong/nam la 159 (chiém
66,8%), s0 doanh nghiép,c6 murc dau tu tir 50Q
dén 1 ty dong la 6 (chiém 2,5%). Pau tu vé
nguon nhén lye va to chirc b may danh cho
CM ciing c6 tinh hinh tuong tu.

Viéc lap ke hoach hoat dong ké hoach phdn
cong cong viéc va danh gid ket qua hoat dong.

S6 lieu khdo sat cho thay 100% DN 161
(41DN) ¢6 lap ké hoach hoat dong va keé
hoach phan cong cong viéc trong qua trinh
tién hanh CM va nguoc lai 100% DN siéy
nho khong tién hanh hoat dong nay. Trong so
239 DNVVN, ¢6 109 DN (chiém 45,6%) thuc
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hién 1ap hai loai ké hoach trén. Cling tuong
tu, 100% DN 16n (41 DN) c6 thuc hign danh
gia két qua hoat dong CM va 100% DN siéy
nho khong tién hanh hoat dong nay. Trong so
239 DNVVN, ¢¢ 107 DN (chiém 44,8%) thuc
hién danh gia két qua hoat dong CM.

3.2. Dé xuat dinh hwong chién lwoc va
gidi phap hoan thién marketing ngi dung

3.2.1. Dinh huong chien lwoc

Xdc dinh tam nhin vq myc tiéy

Tam nhin vé ND la van dé chlen lugc dau
tién cua CM. N0 lién quan dén viéc xac dmh
1 rang dich dén ciia DN bang cach tra 161 cau
hoi “DN cua chung ta daj dién cho diéu gi”
(Norris, 2016). Co rat nhiéu chi d¢ 1a cau tra
10i cho cu héi nay nhu: sy minh bach, sy két
ndi cam xic sau sic, ND c6 gia tri thuc
tien/co that, cau chuyén thanh cong hay that
bai... Tuy nhién, di€u cot 161 1a chu € do phai
la nhiig di€u ma moi nguoi mudn nhung
hién tai chua co6 dugc. N6i cach khac, do
chinh ia “khoang trong” thi truong KD dang
can DN lap day.

Tiép theo tam nhin 13 viéc xac dinh céc
mug tiéu chién lugc. Thong thugng, muc tiéu
chién luoc ctia cac DN hang dau vé CM la:
(1) Nhan biét TH; (2) Tao KH tiém nang; (3)
Muc do tuong tac; (4) Doanh so; (5) Nuodi
dudng KH ti€ém nang; (6) Ty 1€ gilt chan KH;
(7) Gido duc KH va (8) Ban thém/ban chéo
(Diamond & Clifford, 2016).

Xdc dinh chan dung KHMT

Pé xac dinh dugc tAm nhin va muyc tiéu
dung can phai hiéu 16 dugc KHMT rdi. Tuy
nhién, budc tiép theo 1 can hiéu sau hon vé
ho, can nam dugc nhitng thong tin 10t ta chan
dung cua ho, phan anh chi ti€t dugc nhu
cau/mong muon cua ho. Nhiing thong tin nay

QUAN TRI KINH DOANH

1a hét surc can thiét d€ lam cho cac cong viéc
tiep theo cua hanh trinh lam CM dat duoc két
qua mong muon.

Mot sO dang thong tin, can thiét ma DN

hai thu thap va co duogc vé KHMT ctia minh
a: (1) Tén va gidi tinh; () Tudi, hoc van,
murc thu nhép, vi1 tri; (3) Vai tro cong viéc; (4)
Muc tiéu; (5) Nhu'ng thach thirc; (6) Cau
chuyén ciia KH; (7) Ngon ngit sir dung, (8)
Noi KH thu&mg xem cac ND (Diamond &
Clifford, 2016).

Xdy dung phong cach cia TH/DN

Budce cong viéc ndy c6 ND gan rat sat voi
viéc xac dinh tam nhin ND cua DN. No6 s€
gitp cho KH cam nhén rang, TH cga DN c6
dich thuc hay khong. Dé phat trién hong
cach DN can chia y mot s6 khia canh: (1)
Phong céch viét (trang trong hay binh
thuong); (2) Giong diéu (ND thuc té hay khoj
go1 cam xuc); (3) Cach dung tur; (4) Cach bo
cuc cac bai dang va bo cuc trang web (dam
bao sy nhat quan); (5) Phong cach hinh anh
(kich thuéc va yéu cau cy thé khac).

Phdt trién hanh trinh ngwoi mua

Thuc chét cua viée phat trién hanh trinh
ngudi mua la xay dung phéu ngudi mua ma &
do6 hanh trinh mua hang cia ngudi mua dugc
thiet 1ap. Pay la mét cong viéc kho khén phuc
tap nhung mot khi hanh trinh ngudi mua da
duoc xac l1ap, khi d6 viéc sang tao nhitng ND
gi, ching dugc phan phoi ra sao va nham dén
muc ti€u cu thé nao s€ trd nén rd rang, sang
sua, don gian va hi¢u qua hon nhicu.

‘Mot quy trinh mua hang/phéu nguoi mua
dién hinh thudong gdm ¢6 mot so, buogc va theo
do, cac loai ND cu thé duogc dé xuat va cac
muc tiéu nham dén duoc xac lap nhu duogc
mo ta trong bang 7.

Béang 7: Cdc giai doan co ban trong hanh trinh nguwoi mua va cdc loai ngi dung can thiét

Giai doan | Budc trong | (40 1000 ND duge dé xudt Muc tiéu
nguoi mua phéu
Khach thim | ND dau phéu Bai duoc tuyén chon, bai viét Pang ky, nhan lai lugng truy
gbe, bai ding trén blog duoc | cap vao blog, thich va chia sé
quang cao
KH tiém ning | ND giita phéu | Tong két hang tuan, danh gia, | Ban hang, nhan dugc luu
nghién ctu dién hinh, hoi thao luong truy cap blog, tin tuong
trén web
KHunghd | ND cudi phéu | Email, tin tic KH, meo, hdi | Tin tuong, chia sé, truyén
thdo trén web miéng

(Nguon: Tong hop cua téc gid)
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3.2.2. Cdc giai phap cu thé

Chudn bj co sé ha tang

Mot trong nhu’ng co s ha ting quan trong
dbi voi su thanh cong cua CM la trang web
cia DN. Néu cac trang web tai chdm hodc
trang web trén thiét bi di dong trong xau,
khach truy cap s€ nhanh chong roi di trudce
khi ho xem xét cac ND duoc dang tai trén do.

Dé toi da hoa trang web, trang web can
duogc tinh chinh nham dat dugc mot s muc
tidu hiéu suat cu thé vi KH tiém nang khong
c6 thoi gian dé ch¢ doi trang web hién thi. Co
2 loai muc tiéu can quan tam: (1) Hi¢u sudt
may tinh de ban: mot trang web khong nén
chiém nhiéu hon 4 gidy dé tdi tr man hinh cua
khach truy cap; (2) Hiéu suét trén thiét bi di
dong mdt trang web danh cho thiét bi di dong
s khong mat qua 2 gidy dé tai trén thiét bi di
dong cua khach truy cap (Diamond &
Clifford, 2016)

Ngoai ra, can chu y phat trién ND trang
web sao cho c6 thé thé hién dugc yeu to tin
cay de Xay dung quyén luc va khuyen khich
KH t1em nang kham pha thém. Cac yeu t6 tin
cdy dé xay dung quyén luc co thé gém: (1)
Mot logo chuyen nghiép; (2) S6 dién thoai ma
KH c6 thé goi; (3) Mot 1oi ching thyc mang
lai loi ich tir KH hai long; (4) Biéu twong dam
bao SP cua DN la dich thuc; (5) Dia chi dia
dlem KD va (6) Video gioi thi¢u SP/dich vu..
Yéu td khuyen khich KH tiém nang kham pha
thém dugc goi 1a “Nam cham hap dan”, @6 1a
mot phan ND ma DN sur dung dé 161 kéo KH
va khién ho cung cap cho DN dia chi email
hodc thong tin nhan dang khac cta ho dé doi
lay thir gi c6 gia tri d6i v6i ho (bdo cdo, sach
dién tir, hoi thao trén web v.v...).

Sang tao va sw dung ND

Sang tao va stir dung ND thu hut duoc khan
gia 1a thach thuc 16n nhét trong CM. S& di
nhu Vay la vi n6 doi hoi DN phai thuc su biét
khan gia cua minh la ai va ho muon gi.

Trén tinh than ctia nhitng yéu cau c6 tinh
nguyen taic d¢ ND marketing c6 hiéu qua
cling nhu ¢in ctr vao tam nhin vé ND va cic
muc tiéu marketing da dugc néu ra & trén; cac

khoa hoc

nha lam marketing can phai cht y mot sb giai
phap sau day de dam bao ¢6 dugc ND mar-
ketlng t6i uu nhat Thir nhat, can nghlen cliru
cac chu dé cu thé thu hat luong truy cap Muc
tiéu 1a thu hit sy cha y, mudn vy cac chu dé
phal dugc khan gia quan tam, phal dam bao
rang, nha lam marketlng biét rd van dé cua
khan gia 1a gi va san sang c6 cdu tra 101 cho
ho. Cu the la pha1 str dung nhirng tir khoa t6t
nhat va can chil y dam bao tinh lan truyén cua
thong tin (ND tich cuec, kich thich tam 1y cao).
Thir hai, da dang hoa cac loai ND; trong do
bao gdm ca ND gbc, ND duoc tuyen chon,
ND khac c6 lién quan trén cac nén tang xa
hoi, st dung ND cua nguoi khéac sau khi da
sap xép lai hodc diéu chinh bo sung thém
thong tin. Thit ba, tao tiéu dé hap dan dé 16
kéo moi ngum doc thém (khoi goi cam xuc,
thu huat nguoi doc phu hop, hd tro t6i wu hoa
cong cu tim kiém, thuc hién mot 1oi hira co y
nghia) Thur tu, ddm bao ND phai phu hgp véi
vi tri nguodl mua trong hanh trinh mua
hang/phéu nguoi mua cua ho.

Phdn phoi, chia sé va quang ba ND

C6 dugc ha tang co sO va ¢6 dugc nhitng
ND chat luong cao van chua du dé mang lai
hiéu qua tong hop cua CM. Béi vay, ngoai hai
khau cong vi€c trén, cac nha lam CM con phai
dam bao lam sao cac ND marketing duoc
phan ph01 chia s¢ va quang ba mot cach rong
rdi nhat, thu hit dwoc khan gia nhiéu nhat.

Nhu di néu ¢ trén, trong CM c6 4 dang
kénh/phu’ong tién truyén thong dé tmyén tai
cac loai ND. Trong do, phuong ti¢én s& hiru
(trang web) di dugc dé cap ¢ muc 3.2.1. Boi
vay, trong muc nay tdc gia quan tim den 3
phuong tién con lai. Trudc het d6i voi
phuong tién dugc chia s¢, mot s6 goi ¥ quan
trong dé khuéch dai ND la: (1) Chu dong
quang cao bai dang to1 khan gia xa hoi bang
cach st dung doan van bat mit va lién két
nguoc; (2) Su dung toan bd bai bao dé xay
dung nhén thic va lanh dao tu tu’ong, (3) Su
dung ti€u de, doan van va hinh anh cua SP dé
hién thi SP. Tiép dén, dbi v6i phuong tién ¢
tra tién, can cha y mot sé van dé: (1) Chon
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loai ND: DN c6 thé chon mot sé loai ND,
mién 12 ND s6 va ND nay ¢6 thé ton tai trén
trang web (bai viét, video, 4m thanh, trang
dich, sach dién tr v.v..); (2) Vé s6 hrorng
khong nhét thiét pha1 hién thi toan bo bai
dang, co thé chon céc doan trich, hinh thu
nho, hodc chi céc lién két dén video hodc 4m
thanh (3) DPéi véi quang cdo bai ding trén
mang xa hoi: vu tién 16n nhit nén danh cho
mang x4 hoi facebook vi day 1a mang x4 hoi
16m nhit, cung cap mot lugng 16n khan g1a co
the xem ND cua DN 24h/ngay. Cuoz cung,
dbi voi phuong tién kiém duoc, dé co duoc
nhirng nguoi ¢ dnh hudng va chia khoa dé s
dung anh huong cua ho dén KH 1a dat KH
vao trung tam cua cac n0 luc CM. Mudn vy,
phai lam dugc nhung diéu sau: (1) Tac dong
den cam xuc cua ngum do (2) Gay ra sy thay
d01 trong suy ngh1 cua ho (3) Tin thong vao
moi quan hé cua ho d01 voi khan gid. Ngoai
ra, cAn tuan thu mot s nguyén tic: (1) Cho
trudc khi nhan: theo doi ho trén Facebook,
Twitter, Zalo ... va giup ho quang ba ND bang
cach chia s¢ cac ND do; (2) Theo doi va binh
luén Ve bai dang cua ho va chung t6 sy am
hiéu vé chu dé do. )

3.2.3. T6 chike thuc hién chién luoc va cdc
giai phap CM

Xadc lap ngdn sach danh cho CM

Mic du CM c6 nhiéu loi the Ve chi phi nhu
sir dung ND da SX, loi thé Ve thoi g1an va
giam chi phi luu tri¥, van chuyen song van dé
chuan bi ngan sach cho n6 khong thé duoc
xem nhe. Ap luc Ve viéc chuan bi ngan sich
cho CM dén tur nhiéu phia nhu: SX loai ND
thu hat KH tlem nang, SX du va nhiéu loai
ND, Xay dung tam nhin vé ND, tao ngén sach
dé cap phép ND v.v (Puhzz1 & Handley,
2016). Neu ngan sach cho CM khong dugc
phan bo day du hop ly s& dé dang dan dén tinh
trang cac ND c6 chat llIO’l’lg va thuc thi kém.
Theo két qua nghién ciru cua Vién CM cung
nhu kinh nghiém thuc té cua cac DN, ngén
sach danh cho CM thuong chiém ty le 25-
30% so v&1 ngan sadch marketing noi chung
(Alagd & Ekici, 2016).

To o chire nguon nhdn lyc cho CM

Pé xay dung mot chlen luge, mot chuong
trinh CM dai han c6 thé thiic day tang trudng
t6t, dat hiéu qua cao, DN can phal c6 bo phan
1am CM. V& co ban bd phan nay can co 2 loai
nhan sy: Nguoi quan ly CM va nguodi sang
tao ND. Cong viéc ctua nguoi quan ly CM la
giam sat toan by qua trinh tao ra, c()ng bo va
quang ba ND. Cong viéc cua nguoi sang tao
ND la tap trung phat trién cac loai ND theo
yéu ciu ctia nha quan 1y ND va quan ly DN.
Nhitng nguoi sang tao ND ¢6 thé thudc mot
trong hai dang va thong thu’(‘yng trong mot DN
nén c6 ca hai dang: nhan vién co hitu va
khach moi tir bén ngoai. Ho ¢6 thé 1a nha béo,
nha van, ngh¢ sy, hoa sy, nha soan nhac, 1ap
trinh vién hodc 1a nha thiét ké v.v. (Alago &
Ekici, 2016; Norris, 2016).

Lap lich trinh va thoi gian biéu

Pé to churc thuc hién bat ky mot chuong
trinh, chién dich marketing nao, DN déu phai
thiét lap mot lich trinh cu thé. Piéu “nay lai
cang can thiét khi ma trong CM c6 rét nhleu
loai ND khac nhau duoc tao ra phéan phdi
quang ba trén rat nhidu kénh khéac nhau dan
xen, phdi hop 1an nhau hét strc phirc tap cting

voi sy tham gia cia nhitng luc lugng khac

nhau trong cac khoang thoi gian khac nhau.

Co rat nhidu cach dé l14p mot lich trinh
CM t61 wru tuy thudc vao bdi canh cu thé cua
mdi DN, Tuy nhién, vé co ban nd pha1 dam
bao mot sd yéu cau sau: (1) Cung cap mot
buc tranh toan canh vé cach cac ND duogc
phan phdi quang ba trong cac khoang thoi
gian khac nhau trong ndm (gdm hang quy,
hang thang va hang tuan) (2) bam bao rang
s€ ¢co nhung nguoi va nhirng ngudn lyc can
thiét khi can dén; (3) Lich trinh dugc soan
thdo thanh van ban cho phép phan cong moi
ngudi vao cac nhiém vu ND cu thé, sau do
theo doi, g1am sat ho tranh sy hon loan va
nay sinh cac xung dot, mau thuan (4) Cung
cdp mot cai nhin tong quat vé nhimng ND
dang duogc phat hanh va da dugc xuat ban,
tranh bi trung lap.
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Do lwong va dinh gid két qua hoat dong

Vigc do luong va danh gia két qua hoat
dong 1a dé biét duoc DN co thanh cong trong
CM hay khong qua cac chi tiéu/con so. Diéu
d6 c6 nghia la DN kiém tra moi thir va xem
xét dir ligu vé két qua dé dua ra quyét dinh
tiép theo dé cai thién tinh hinh.

Nhin chung, cach do luong, danh gia t6t
nhét 13 so sanh giita muc tieu dat ra va két qua
thuc hién dugc trén thuc té thong qua cac chi
s6 phu hop (KPI). C6 thé tom tat diéu nay qua
bang 8 sau day.

Bén canh sy nd lyuc, cb ging voi nhirng
phét hi¢n da dugc néu, nghién ctru nay van
con mot s6 han che nhu: trong khéo sat danh
gla thuc trang van chua co diéu kién tiép
can tr phia KH - nhiing ngum chiu tac dong
cua CM, mdt khac quy m6 mau nghién ctru
van chua du 16n dé dam bao tinh khai quat
hoa cao. Day chinh la nhung go1 y va dinh
hudng cho nhiing nghién curu tiép theo ve
chu dé nay. @

Bang 8: Hé thong chi s6 ding danh gid két qua thue hién cdc muc tiéu marketing néi dung

STT Cac loai muc tiéu

Cac chi s0 dwgc dé xuat

1 |Tang nhan thic vé TH

Chia sé trén mang xa hoi, luot thich trén mang xa
hoéi, chuyén ti€p email, lién két gidi thi¢u

tiém ndng

2 |Tao KH tiém ning va nudi dudng KH|Ping blog, binh ludn blog, ty 1¢ chuyén doi, hoan
thién biéu miu

3 |Tang murc do tuong tac

Nhéan xét, luot tai Xuéng, luot xem trang lién két
quay lai, thoi gian trén web, ty 1¢ nhap

4 | Tang doanh thu ban hang

Doanh thu bi anh huong boi ND, ban hang ngoai
tuyén

5 | Cai thién kha nang giit chan KH

Ty 1€ thoat, nguoi theo doi, ty 1€ gilt chan

6 |Khuyén khich KH lan truyén ND

Chia sé trén mang xa hi, nhan xét, so lugng ngudi
theo doi, truyén mieng

7 | Tang lugng hang ban thém/ban chéo

bo luong chuyén d6i trong gio hang va trén trang
dich, sb lugng chuyén ddi

(Nguon: Clifford (2016))

4. Két ludn va gigi han nghlen clru

Tom lai, CM khong chi 1a van dé hién tai
ma con la van dé tuong lai ctia marketmg ky
thuat s6 va cua marketing noi chung Mot
chién lugc marketmg k¥ thuat s6 s€ khong thé
thanh cong, néu khong ¢6 mot chién lvgc CM
chat lu:0’ng DPé CM c6 chét lugng, dem lai
hiéu qua KD cao; cac cong ty khong thé hanh
dong theo kiéu Kinh nghlem bt chude tham
chi la 1am mo ma khong c¢6 sy hiéu biét bai
ban c¢6 hé thong hay ndi cach khac la thleu
mat co s¢ ly luén 10 rang va khoa hoc vé no.
Diéu nay dac biét can thiét khi cac cong ty tur
minh tién hanh ma khong phai 1a thué ngoai
de lam céc cong vi¢c vé CM.

Tai liéu tham khdo:

Abel, S. (2012). Pitching Is Dead: Try
Content Marketing Instead. Retrieved April
20 from http://www.econtentmag.com/
Articles/Column/Flexing-Your-
Content/Pitching-Is-Dead-TryContent-
Marketing-Instead-85948.htm.

Alago, S. B., & Ekici, N. (2016). The new
phenomenon of the marketing world in the
digital era: Content marketing. /nternational
Journal of Economics, Commerce and
Management, 1V(12), 8. https://ijjecm.co.uk/
wp-content/uploads/2016/12/41242 pdf.

Diamond, S., & Clifford, P. D. (2016).
Content Marketing Strategies For Dummies.

=

90 thuong mai

S6 206/2025



QUAN TRI KINH DOANH

Wiley. https://books.google.com.vn/books?
id=gwn9CgAAQBAI.

Du Plessis, C. (2015a). Academic guide-
lines for content marketing: research-based
recommendations for better practice.

Du Plessis, C. (2015b). An Exploratory
Analysis of Essential Elements of Content
Marketing.

Frisch, R. (2019). F#ck Content Marketing:
Focus on Content Experience to Drive
Demand, Revenue & Relationships. Lioncrest
Publishing. https://books.google.com.vn/
books?1d=GqjNwgEACAAJ.

Handley, A., Chapman, C. C., & Scott, D.
M. (2010). Content Rules: How to Create
Killer Blogs, Podcasts, Videos, Ebooks,
Webinars (and More) That Engage
Customers and Ignite Your Business. Wiley.
https://books.google.com.vn/books?id=sFhq-
cdX89wC.

Heidi, C. (2016). Content Marketing
Definition. Tiger Technologies. https://heidi-
cohen.com/content-marketing-definition.

Holliman, G., & Rowley, J. (2014).
Business to business digital content market-
ing: marketers’ perceptions of best practice.
Journal of Research in Interactive Marketing,
8(4), 269-293. https://doi.org/10.1108/JRIM-
02-2014-0013.

institute, C. m. (2015). What Is Content
Marketing? Retrieved April 5 from
https://contentmarketinginstitute.com/what-
is-content-marketing.

Jarvinen, J., & Taiminen, H. (2016).
Harnessing marketing automation for B2B
content marketing. Industrial Marketing
Management, 54, 164-175. https://doi.org/
10.1016/j.indmarman.2015.07.002.

Jutkowitz, A. (2022). Content Marketing
Trong Ky Nguyén 4.0. Lao Bdng.

Loredana, P. B. (2015). Content marketing
- the fundamental tool of digital marketing.
Bulletin of the Transilvania University of
Brasov, 8(2), 8. https://webbut.unitbv.ro/
index.php/Series V/article/view/4497/3451.

Norris, D. (2016). Content Machine: Use
Content Marketing to Build a 7-Figure
Business With Zero Advertising. Dan Norris.
https://books.google.com.vn/books?id=MyiD
vgAACAAJ.

Pulizzi, J., & Handley, A. (2016). B2B
content marketing: 2015 benchmarks, budg-
ets, and trends-North America. http://content-
marketinginstitute.com/wp-
content/uploads/2016/09/2017_B2B_Researc
h_FINAL.pdf.

Ramos, R. (2014). Content Marketing:
insiders secret to online sales and lead gen-
eration. One Night Expert Publishing.

Rowley, J. E. (2006). Information
Marketing (2nd ed.). Ashgate.
https://doi.org/10.4324/9781315588520.

Rowley, J. E. (2008). Understanding digi-
tal content marketing. Journal of Marketing
Management, 24(5-6), 517-540.
https://doi.org/10.1362/026725708X325977.

Vinerean, S. (2017). Content Marketing
Strategy. Definition, Objectives and Tactics.
Sprint Investify, 5(2), 92-98. https://market-
ing.expertjournals.com/ark:/16759/EJM_511
vinerean92-98.pdf.

Summary

Based on a practical survey of 292 enter-
prises representing various sectors of the
economy, encompassing a range of business
types and sizes across all three regions of
Vietnam, this study analyzes and evaluates the
current state of content marketing implemen-
tation in Vietnamese businesses, highlighting
existing limitations and shortcomings.
Drawing from the findings, the author propos-
es recommendations across three levels of
content marketing operations within enterpris-
es: strategic orientation and planning, action-
able decisions and solutions, and organiza-
tional implementation measures. These pro-
posals aim to ensure a comprehensive,
methodical, and systematic approach to con-
tent marketing, maximizing its effectiveness.
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