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TAC DONG CUA MARKETING NGUG! CO TAM ANH HUGNG
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Ngay nhin: 14/01/2025 Ngay nhdn lgi: 21/02/2025 Ngay duyét dang: 24/02/2025

ai viét danh gia tdc dong cua marketing ngu’o*i 6 tam dnh hwong dén y dinh mua

hang cua nguoi theo doi thong qua khao sat 200 nguoi tiéu dung co theo doi it
nhat 1 nguoi co tam anh hwong trén mang xa hoi va co y dinh mua sam truc tuyén tai Thanh
phé Ho Chi Minh tir thang 8 den thang 12 nam 2024. Bai viét Su"dung két hap phrmmg phap
nghien cuu dinh tinh va nghién cuu dinh luwong dé hiéu ré hon vé hanh vi va quyet dinh mua
sam cua nhwng ngum tieu dung co anh hieong tir ngueoi c6 tam anh hwong trén mang xa hoi.
Poi ‘tuong khao sat la nhu’ng nguoi co y dinh hodac dang thuc hién cac giao dich mua ban truc
tuyen Ket qua nghlen cutu cho thay co 3 nhan 16 trong mo hinh nghlen curu co anh hu’o’ng dén
¥ dinh mua hang cua ngum theo doi, bao gom Su twong tdac va két noi ca nhan, do tin cdy cua
nguwoi ¢é tam anh hwéng va sw phit hop cia ngi dung ma ngwoi ¢é tam anh hwo’ng chia sé va

thwong hiéu.

Tir khéa: Marketing nguoi cé tam dnh hwéng; ¥ dinh mua hang;nguoi theo déi; Thanh pho

H6 Chi Minh.
JEL Classifications: LS, LS1.

DOI: 10.54404/JTS.2025.199V.03

1. Gi6i thiéu

Marketing nguoi ¢6 tim anh huong hodc
marketing thong qua ngum c6 tAm anh huong
trén phufdng tién truyén thong xa hoi ngay
cang tré nén pho bién dbi v6i_cac doanh
nghlep dé t1ep can khach hang tiém niang va
quang ba san pham thuong hiéu (Kapadia,
2020). Nhung ngudi ¢b tim anh hudng trén
mang xa hoi 1a nhu'ng nguoi dung mang xa
hoi da co duoc mot sO luong nguoi theo doi
dang ké bang cach dang ndi dung chia s¢ 1én

mang x4 hoi (De Veirman va cong sy, 2017).
Nhitng ngudi nay thuong xay dung moi quan
hé tin cdy va la cong cu hiru hiéu dé thu hut
nhitng nguoi theo doi ho, dong vai tro 1a mot
nhém ly tudng de Xac nhan va glorl thiéu san
pham Do tinh pho blen ngay cang tang cua
viée str dung ngudi cd tam anh hudng va mire
dau tu tai chinh thip so véi phuong tién
truyén thong (Conde, 2019), ngu’(n co tim
anh hu’orng dang duoc coi 1a giai phap hiéu
qua ma nhiéu thuong hiéu sir dung dé quang

Tac gia lién hé: phamhungcuong.cs2@ftu.edu.vn
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ba san pham dé nang cao mirc d6 phd bién
cua thuong hi¢u, gia tang ¥y dinh mua hang
(Maden, 2018).

Su xuat hién cua mang xa hoi da gop phan
thiic ddy cac doanh nghlep sang tao ra nhung
phuong thirc marketlng moi, phu hop véi thoi
dai, bién c4c nén tdng mang xa hoi tr¢ thanh
mot phan quan trong trong cac chlen dich
marketing. Hon nita, ngiy cang nhiéu khach
hang tin tuéng vao binh ludn cua nhiing
nguoi cd tam anh hudng. Do do, hiéu qua cua
mot chién dich marketing nguoi c6 tam anh
hudng cao gap 6 lan vé mdt chi phi so voi
chién dich marketmg truyen thong (Glemster
2021). Vi vay, viéc xac dinh nhitng nguoi c6
tam anh hudng cho mot san pham la rat quan
trong cho hinh thirc marketing nay. Marketing
nguoi co tam anh huong dac biét hiéu qua vi
nguoi ti€u dung c6 nhiéu kha nang phan ung
tich cuc véi mot thong diép dén tir mot nguon
thong tin dang tin cay. Ngudi co tim anh
hudng dugce coi 1a dang tin cay trong viée gioi
thi¢éu mot san pham cho nhu’ng nguf(n theo doi
ho. Piéu nay dan dén viéc ngu0’1 tiéu dung co
muc dich 16n hon ¢ mua cac san pham dugc
dé xuat (Ge & Gretzel, 2018).

Bai viét nay cung cap thong tin hitu ich
cho cac doanh nghiép trong viéc nang cao y
dinh mua hang cta nguoi tiéu dung trong thoi
gian té1. Doanh nghiép c6 thé t61 uu hoa céac
chién dich hop tac véi nguoi co6 tam anh
huong, lua chon nhitng ngudi c6 do tin cdy
cao, nd1 dung phu hop va kha nang twong tac
tot vo1 nguoi theo doi. Qua do, cac doanh
nghiép c6 thé cai thién chat luong truyén
thong, cai thién mac d¢ nhan dién thuong
hi¢u va ting cuong y dinh mua hang cua
nguoi tieu dung. Bai viét nay st dung két hop
phuong phéap nghién ctru dinh tinh va nghién
ctu dinh luong.

2. Tong quan Iy thuyét vi mé hinh
nghién ciru

2.1. Tong quan ly thuyet .

2.1.1. Marketing ngugi co tam anh huong

Marketing nguoi ¢6 tam anh hudng 1a mot
chién lugc marketing hién dai lién quan dén
viéc hop tdc voi nhitng ca nhén coé luong
nguoi theo doi dang ke va tich cyc trén nhi¢u

nén téng,truyén thong xa hoi hodc cong dong
tryc tuyén. Nhitng c4 nhan nay dugc goi la
nguoi ¢6 tdm anh hudng, dugc tan dung dé
quang ba san pham hodc dich vu cho nhiing
nguoi theo doi ho, khai thac uy tin va tinh xac
thyc cua ho dé tac dong deén hanh vi cua
nguoi tiéu dung. Marketing ngudi c¢6 tdm anh
hudng 1a tap hop cac phuong phédp xic dinh,
khuyén khich va str dung ngudi c6 tam anh
huong dé tao va quang ba ndi dung dugc tai
tro cho nhitng nguoi theo doi ho (Lou &
Yuan, 2019). Céc thuong hiéu dau tu vao cac
chién lugc lién quan dén nhimg nguoi c6 tAm
anh huéng dén khan gia ctia ho dé hd tro cac
hoat dong marketing bang cach mang va
truyén dat thong diép cua thuong hiéu voi
muyc tiéu thiic day nhan thuc vé thuong hiéu
va anh huong dén quyét dinh mua hang cua
nguoi tiéu dung (Sammis va cong su, 2015)
C6 hai hinh thirc marketing nguoi ¢ tdm
anh hudéng, bao gom: tu nguyén va tra tien.
Marketing nguoi c6 tam anh hudng tuy nguyén
la viéc nguoi c6 tam anh hudng tu nguyén
quang ba thuong hi¢u mién phi vé san pham
(Sudha & Sheena, 2017). Marketing nguoi c6
tam anh hudng tra tién lién quan dén ndi dung
dugc tai trg, c6 nghia 1a quang cdo san pham
cua thuong hiéu duoc thanh todn truc tiép
hodc gian tiep (Delbaere va cong su, 2021).
Hinh thirc marketing nguoi c6 tam anh hudng
pho bieén nhat 1a hinh thirc marketing nguoi
c6 tdm anh hudng tra tién (Boerman va cong
su, 2017). Nguoi tiéu dung ngay cang nhan
thire 10 hon vé hinh thirc marketing nguoi c6
tam anh hudng va tham chi ca cach thong tin
dugc trinh bay cho nguoi tiéu dung anh
huong dén thai do cua ho doi voi nhiing
nguoi c6 tam anh huong va hi¢u qua cua
chung (Forbes 2016). Bén canh do, cac
nghién ctru truéc day cuia Djafarova &
Trofimenko (2019) cho thay mot sO nguoi
xem xét huy theo doi nguoi co tam anh huong
néu ho dang qua nhiéu ndi dung duoc tai trg,
co nghla 1a néu nguoi c6 tam anh huong tro
nén qua thu(mg mai thi n6 ¢ thé anh hudng
mbi quan hé v6i nhitng ngudi theo ddi ho. Dé
giam bot nhitng van dé nay, nhiing nguoi co
tam anh hudng thuong nhan manh rang ho
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chi quéng ba cac san phém ma ho muon su
dung va x4c nhan, nhin manh rang y kién va
dé xuét cua ho Ia trung thye mic du duogce tai
trg (Hwang & Jeong, 2016). Nhitng hanh
dong néy rat co thé 1a do cac thuong hi¢u va
nguoi co tAm anh hudng nhén thire dugce viée
tiet 10 tai tro c6 anh huong tidu cyc dén uy tin
cua nhung nguoi c6 tam anh huong dya trén
y dinh mua hang tryc tuyén cua nguoi tiéu
dung va muon duy tri nhén thuc vé tinh xac
thuc va su tin tudng cua khan gia
(Welsmueller va cong su, 2020). Ngugc lai,
mot sO6 nghién ctru cho thay d6i voi mot O
nguoi theo doi thi day khong phai 1a mot van
de Juan trong dbi v61 ho, chap nhan céac dé
xudt ctia ngudi co tam anh hudng ngay ca khi
ho cong nhan ching 1a sy xac thyc (Boerman
va cong su, 2020). Nhitng nguoi tiéu dung
nay coi cac thong diép 1a mot cach dé nhiing
nguoi co tam anh hudng thong béo cho nguoi
tiéu dung vé cac san pham hoac thuong hiéu

1. Vi vady, ho khong ban tdm dén viéc
nguol 6 tim anh huéng dugc tra thu lao
bang tién (Djafarova & Trofimenko, 2019).

Nhiing nguoi cé tam anh hudng thuong co
luong nguoi ham mo trung thanh va déng tin
cdy. Khi mot ngum c6 tam anh huong ching
thuc chat luong clia mot san pharn hodc dich
vu thi c6 thé mang lai do tin cdy cao hon so
voi quang cdo truyen thng, gitp doanh
nghiép xay dung danh tiéng thuong higu. Cac
thuong hiéu co thé lya chon nhitng nguoi c6
tam anh hudng c6 thong tin nhan khau hoc vé
nguoi theo doi phu hop véi muc ti€u cia ho,
dam bao rang thong diép cta ho tiép can dung
nguol theo_doi mot cach chinh Xac. Nhung
ngu:ol c6 tdm anh huong dugc biét dén voi
noi dung xac thyuc va dé lién hé. Khi ho quang
ba mot san pham n6 ¢6 thé duge coi 1a mot
16i gi6i thidu chan thanh thay vi mot 19i chao
hang cing ran. Marketing nguoi c6 tdm anh
hudng tao ra muc d§ twong tadc cao vi nguoi
theo doi co xu hu’(mg tuong tac va thdo ludn
veé noi dung dugc quang cdo. Diéu nay c6 thé
dan dén tang kha nang hién thi thuong hiéu va
gitp doanh nghi¢p thu hut nhiéu nguoi theo
doi hon.

QUAN TRI KINH DOANH

2.1.2. Niém tin vao ngieoi cé tam anh hwéng

Niém tin 14 su tin tudng vao do tin cdy va
tinh toan ven cua dbi tac trao do6i (Morgan &
Hunt, 1994). Khi cac d6i tac thuc hién 10i hira
cla ho, niém tin duoc thiét 1ap (Gronroos,
1990). Trong giao tiép, nguwoi nodi phan anh sy
tu tin va san sang tin tuong cua nguoi nghe
dbéi véi thong dlep Diéu do thé hién sy tin
tuong vao nguodi noi. Nlem tin duoc khai
ni¢ém hoa nhu mot dac diém cua mdi quan hé
duoc thiét 1ap thong qua cac tuong tac lién
tuc. Cac cd nhan co thé biét va danh gia gia tri
clia viéc trao ddi trong tuong lai dua trén su
tin tuong quan hé doi vai cac d6i tac cua ho
Do do, su tin tuong c6 thé dam bao trao d6i
xa hoi mong muodn cho cac dbi tac quan hé va
gop phan duy tri moi quan hé (Gassenheimer
va cong su, 1998; Mayer va cong su, 1995;
Sirdeshmukh va cong su, 2002). Tuong tu, su
tin tudng vao nguoi c6 tam anh hudéng dam
bdo v6i1 nhitng nguoi theo doi rang moi quan
h¢ ctua ho vé1 ngudi c6 tam anh hudéng s¢
mang dén nhitng dnh huodng tich cuc. Hién
nay, ngay céng nhiéu cac thuong hiéu su dung
mang xa héi va hinh dnh bao chung cua nguol
ndi tiéng lam phuong phap quang céo so voi
cac hinh thuc khac (Boerman 2020) Diéu
nay cling dugc gidi thich & mdt so tai li¢u cho
la nguoi theo doi thuong cé khuynh huéng
trao sy tin tudng cia hg vao ngudi cé tam anh
huéng hon nhitng nhan vat khac (Kiss &
Bichler, 2008). Nguol ¢6 tam anh hudng c6
kién thirc chuyén sau dugc nguoi theo doi
cam nhén su trung thuc s€ tao dugc su tin
tuong ¢ ho. Ngoai ra, nhitng ca nhan c6 vé
ngoai hap dan, than thlen thuong dugce cho la
hoa dong, thi vi, tot bung, dang tin cdy,.,.
Nhitng c4 nhan nay cling dugc cho la quyét
doan, c¢6 hiéu biét, loglc va tur do, co nhu'ng
suy luan tich cuc va nang cao uy tin cua
nguoi co tdm anh hudng. Do do, sy hap dan
ve ngoai hinh s€ lam tang su tin tuong cua
nguoi theo doi (Kim & Sejung, 2005).

2.1.3. Y dinh mua hang _

Y dinh mua hang 1a sy sin long mua hang
cua nguoi tiéu dung d6i v6i mot san pham
dich vu cu thé sau khi danh gid (Huang va
cong su, 2011). Bay 1a mot qua trinh ra quyeét
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dinh, danh gia Iy do mua mdt san pham hoac
mot dich vu cu the dugc cung cap bdi mot
thuong hiéu cu thé. Lou & Yuan (2019) cho
rang y dinh mua hang 1a x4c suét lién quan
dén viéc mua hang thyc t€ cia nguoi tiéu
dung, c6 thé don gian dugc goi la ké hoach
thuc hién mua hang thuc t€ (Abdullah va
cong su, 2020). Y dinh mua hang phan anh
xac suat mua hang thuc té (Rebelo 2017) nén
no duoc coi la mot chi s6 quan trong dé do
luong hanh vi mua hang thuc té (Spear &
Singh, 2004). Vi vay, trong linh vuc
marketing ludén quan tdm dén cac yéu t6 ¢o
thé anh huong dén y dinh mua hang cua
khach hang Y dinh mua hang 1a mot quyet
dinh c6 y thirc cta khach hang nham no luc
mua mot san pham hoac dich vu do mot
thuong hi¢u cu thé cung cap (Spears & Singh,
2004). Tat ca cac hoat dong marketing déu
phuc vu cho viéc tao ra thi¢n cam vé thuong
hiéu, tao ra y dinh mua hang trong tam tri
khach hang (Nurhandayani va cdng su,
2019). Theo Mirabi va cong su (2015), y dinh
mua hang la mot qua trinh phirc tap nham
danh gid hanh vi, nhan thuc, thai do cua
khach hang trude khi thuc hién hanh vi mua
hang cudi cung. Hudson & Thal (2013) cho
rang 4 g1a1 doan cua qua trinh ra quyet dinh
clia nguoi tiéu dung lién quan dén viéc mua
mot san pham, bao gom: xem xét va danh gia,
mua, tan hudng, ung hd va gan bo. Hudson
&Thal (2013) cho rang viéc mua hang cua
nguoi tiéu dung khong phai la hanh dong dot
ngdt ma bao gorn nhi¢u g1a1 doan, cu thé: xem
xét mot sO san pham va dich vy cua mot sO
thuong hi¢u de mua, danh gia tat ca cac lya
chon thay thé co san trugc khi dua ra quyét
dinh mua hang, cudi cung 1a mua hang. Dua
trén trdi nghi€ém cta minh, nguoi ti€u dung
dong vai tro la nguoi ung hd va chia sé
thuong hi¢u dén cdc modi quan hé cua ho va
nguoc lai. Xem xét va danh gia la cac giai
doan bat nguodn tir y dinh mua hang (Hudson
& Thal, 2013).

Su phat trién cia cac ung dung truyén
thong mang xa hoi da trao quyén cho khach
hang nhiéu hon, da thay do6i hanh vi cua
nguoi tiéu dung tur ti€p nhén thu dong thanh

nguol sang tao ndi dung tich cyc (Rebelo,
2017). Sy xuat hién cla cic trang mang xa
hoi va luu lugng ngay cang tang cua cic nén
tang nay da lam thay doi hoat dong truyén
thong mang xa hoi, luu lugng ngay cang tang
trén ‘cac nén tang da lam thay doi hoat dong
truyén thong marketing (Scott, 2015). Trong
giai doan can nhdc, cac nha marketlng dang
ky hop dong véi nhung nguol cd tam anh
hudng trén mang xa hoi dé nang cao nhén
thirc vé& thuong hiéu cia ho v&i ngudi ding
trén mang xa hoi. Trong giai doan danh gia,
nguoi dung mang xa hoi danh gia cac dé xuat
khac nhau do nhitng nguoi ¢ tam dnh huong
khac nhau dua ra trén cac tmg dung truyén
thong xa hoi va sau do, dua ra quyét dinh mua
hang truc tuyén hay truc tiép (Hudson &
Thal, 2013).

2.1.4. Cac ly thuyet co lién quan

2.1.4.1. Ly thuyét thuyét phuc (Theory of
Persuasion)

Thuyét phuc 1a qua trinh 1lam thay d6i thai
do hodc hanh vi cua con nguoi (Petty &
Cacioppo 1986). Trong Iy thuyét thuyet
phuc, mo hinh kha ning xay dung (ELM) xéc
dinh 2 tuyen thuyeét phuc tuyen trung tam
lién quan dén khd ndng x4y dung cao va
tuyén ngoai vi lién quan dén kha nang xay
dung thap. Trong tuyén trung tdm, c4 nhan sé
xem xét mdt cach chi tiét cac thong tin khac
nhau, danh gia muc do lién quan va tinh
khach quan cua nguon thong tin trudce khi dua
ra phan hoi cua minh. Diéu nay cho thdy cac
ca nhan xur 1y thong tin theo tuyen trung tam
s& chii y dén chat luong nguon thong tin va
yéu cau cd nhan phai c6 kha nang xtr 1y thong
tin (Petty va cong su, 1981). Ngoai ra, cac ca
nhan xur ly thong tin theo tuyén ngoai yi thi sé
dua vao tin hi¢u bén ngoai nhu so luong
nguoi ung ho san pharn do dé tiép nhan thong
tin. DO1 voi nhung c4 nhan han ché vé kha
ndng xur ly va phan tich thong tin thuong bi
chi phoi bai céac tin hi¢u bén ngoai (Chen &
Chaiken, 1999; Petty & Cacioppo, 1981).
Niém tin ma nguoi theo doi danh cho nhiing
nguoi c6 tam anh hudng dong vai tro quan
trong trong viéc thic day hanh vi mua sam.
Su tin tudng nay thuong duogc xay dung dua
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trén hinh dnh c4 nhan hap dan va dang tin cay
ma nhitng nguoi c6 tdm anh hudng tao dung.
Khi twong tac v6i ndi dung cia hg, nguoi theo
doi thuo'ng khong chi bi thuyét phuc boi
thong tin san pham ma con bi anh hudng boi
nhimng yéu t cam xuc va tam ly, dan dén
quyét dinh mua hang. Diéu nay cho thay suc
anh huong cua nhu:ng ngu:ol c6 tam danh
huéng khong chi nam & thong tin ma ho
tIuyen tai ma con ¢ kha nang tao ra nhing két
noi cam xuc sau sac voi nguoi theo doi.

2.1.4.2. M6 hinh chap nhan cong nghé
(Technology Acceptance Model - TAM)

TAM ban dau duoc phat trién dé du doan
kha nang chap nhéan cong nghé mai co thé ap
dung dé hiéu cach ngu01 theo doi chap nhan
va tin tudng vao ndi dung cua ngu01 c6 tam
anh huong TAM xéc dinh rang y dinh st
dung cong nghé phu thudc vao 2 yéu td chinh,
bao gom: (1) Tinh hitu dung cdm nhin (use—
fulness) chi mirc 46 mot ngudi tin rang viéce
sir dung mot cong nghé nao do s€ gitip ho lam
viéc hi€u qua hon. Ap dung vao marketing
nguoi co tam anh huong, tinh hiru dung cam
nhan thé hién qua gia tri ma nguol theo doi
nhan duogc tir noi dung cua nguol c6 tam anh
huong Nguoi theo ddi s& c6 xu hudng quyet
dinh mua hang cao hon khi thong tin tr nguo1
c6 tdm anh hudng mang lai g1a tri thuc té
hodc giai quyet dwoc vin d& ma ho dang gap
phai. Nhu vay, khi thong tin tu nguol c6 tam
anh huong mang lai gia tri thyc té hoac gitp
ngudi tiéu dung giai quyét van, de,y dinh mua
hang s& cao hon. (2) Tinh dé su dung cam
nhan (percelved ease of use) 1a muc do dé
dang ma mot cd nhan cdm nhan khi str dung
cong nghé. Trong marketing ngudi cd tam
anh huong, tinh dé str dung dugc ap dung cho
trdl nghiém nguoi tiéu dung khi tiép can va
hiéu ndi dung ctia nguoi c6 tam anh hudng.
Noi dung cang dé ti€p can va dé hiéu, nguoi
theo doi cang c6 xu hudng tin tu:ong va co }'I
dinh mua hang dya trén thong tin cia ngu:ol
c6 tAm anh huong Su dé dang trong viéc truy
cdp va tyong tac vé1 ndi dung s€ lam giam
can tré vé mat nhan thirc, tao nén su thuan loi
cho hanh vi mua hang.

QUAN TRI KINH DOANH

2.1.4.3. Thuyét hanh vi hoach dinh
(Theory of Planned Behavior - TPB)

Ajzen (1991) phat trién TPB dura trén co s
thuyét hanh dong hop ly cua AJZGIl & Fishbein
(1975) dé du doan va lam rd hanh vi con
ngu:01 trong mot tinh hudng cu thé. Ly thuyet
nay s€ cho phép du doan nhung hanh vi ty
phat voi gia dinh mot hanh vi co thé dugc du
bao hodc dugc giai thich boi y dinh dé thyc
hién hanh vi d6 (Kolvereid, 1996) Theo do
TPB cho rang y dinh 1a nhan t6 dong co dan
den hanh vi va duoc dinh nghia nhu 1a mac do
nd luc ¢4 nhan dé thuce hién hanh vi. Trong do,
v dlnh kinh doanh 1a mét yéu té co trudc,
quyét dinh viéc thuc hién hanh vi kinh doanh
(Fayolle & Gallly, 2004; Kolvereid & Moen,
1997). Y dinh 1a co s& gan nhit ctia hanh vi va
dwoc dy doan lan luot boi thai do, chuén chu
quan va nhan thurc kiém soat hanh vi.

2.1.4.4. Mo hinh AIDA (Attention,
Interest, Desire, Action)

M5 hinh AIDA dugc st dung dé mo ta qua
trinh ma khach hang tiém ning trai qua khi
tiép can vé1 mot chién dich marketing hoac
quang cao. M6 hinh nay bao gom 4 giai doan:

Attention (chu y): Nguoi cé tam anh
hudng dau tién can thu hat su chu y y cua nguoi
theo doi qua ndi dung hap dan va doc dao.
Diéu nay co thé dat duoc bang cach su dung
hinh anh ndi bat, video chét lugng cao hodc
thong di¢p mang tinh ca nhan hoa.

Interest (quan tdm): Sau khi thu hit chu y,
nguoi c6 tam anh hudéng can khoi goi sy
quan tam bang cach cung cap thong tin chi
tiet, loi ich va tinh nang cua san pham mot
cich thuyet phuc va chan thyuc. Desire (khao
khat) Giai doan nay la khi nguol theo doi
cam thay mong muon s& hitu san pham.
Nguoi c6 tam anh huong c6 thé tao ra su
khao khat thong qua céc trai nghle;rn c4 nhan
v6i san pham, chirng minh tinh hi€u qua va
loi ich hodc néu bt nhitng gia tri ma nguoi
theo ddi co the dat duoc. Action (hanh dong)
Ngudi co tim anh huong c6 thé sir dung cac
101 kéu goi hanh dong rd rang, giam gia ddc
biét hodc cac khuyén mai dé thuc day hanh
dong mua.
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2.2. M6 hinh va gid thuyét nghién ciru

Qua qué trinh téng hop, phan tich cac 1y
thuyet va mod hinh c6 lién quan, nhom tac gia
dé xuit mo hinh nghién ctru gdom 6 bién doc
1ap va 1 bién phu thudc nhu sau:

dinh mua hang cua ho, Khi nguoi theo doi tin
tudng rang ngudi co tam anh huéng khong bi
chi phoi béi muyc dich loi ich ¢4 nhan, ho sé&
dé dang chap nhan thong tin ma ngum co tam
anh hudéng dua ra cling nhu cam thay rang

D0 tin cdy cua nguodi ¢ tam anh hudng

Su phu hop cua ndi dung va thuong hi¢u

Su tuong tac va két noi cd nhan

Y dinh mua hang

Su ndi tiéng va hinh anh c4 nhan

cua nguoi theo doi

Chét luong ndi dung va sang tao

Anh huéng x3 hoi va hiéu tng dam dong

(Nguoén: Nhém tac gia tong hop va dé xudt)

Hinh 1: M6 hinh nghién ciru dé xudt

Dya vao m6 hinh nghién ctru (Hinh 1), cac

gia thuyét nghién ctru dugc g10’1 thi¢u nhu sau:

. Gia thuyet HI: D¢ tin cdy cua nguoi co
tam anh huwong co anh hwong tich cuc den y
dinh mua hang cia nguoi theo_doi.

Do tin cdy cua nguoi cé tam anh hudng
hay con dugc goi 1a tinh dang tin cdy 1a muc
dd ma nguoi tiéu dung cam thay ngudi c6 tam
anh huong trung thuc, chan thanh va khong
c6 myc dich riéng trong viéc gidi thi€u san
pham hodc dich vu (Ohanian, 1990). Ohanian
(1990) trong nghién ciru cua minh cho théy
nguoi co tam anh hudng co do tin cdy cao co
thé tao ra niém tin 16n hon tir phia ngu’()’l tiéu
dung va tir do, tdc dong manh dén y dinh mua
hang. Theo Chu & Kamal (2008), do tin cay
dugc coi la mot yéu td quan trong trong viéc
x@y dyng uy tin cua ngudi c6 tim anh hu(”)’ng,
dac biét khi nguoi ti€u dung cam thay rang
nguoi co tam anh hudng dang dua ra thong
tin chinh xac va dang tin cdy. Trong market-
ing nguoi co tam anh hudng, do tin cay dong
vai tro quan trong trong viéc hinh thanh niém
tin & nguoi theo doi va tur do, tac dong dén y

khoa hoc

viéc mua san pham 12 mot quyét dinh ding
dan. Hwang & Zhang (2018) chi ra rang 4o
tin cay la mot yéu t6 quan trong anh huodng
deén hanh vi mua hang vi nguoi ti€u dung
thuong c6 xu hudng chap nhén va bi thuyét
phuc bdi nhitng nguoi ma ho tin tudng.
Nguoi ¢ tam anh hudng c6 do tin cdy cao s€
de dang xay dung mdt moi quan hé 1au dai va
trung thanh véi nguoi theo doi, gitp tang y
dinh mua hang tir phia nguoi ti€u dung.

Gia thuyét H2: Su phu hop cua noi dung
ma nguoi co tam danh hwong chia sé va
thwong hiéu co anh hwéng tich cuc den y dinh
mua hang cua l’lgu’O'l theo doi.

Su phtt hop ctia ndi dung ma ngugi c6 tim
anh hudng chia sé va thuong hiéu dé cap dén
muc do nhat quan va lién két gitta ndi dung
ma ngudi co tam anh hudng chia sé voi hinh
anh, gia tri va thong di¢p cuia thuong hi¢u ma
ho quang ba. Theo De Veirman va cong su
(2017), su phu hop nay khong chi giup ting
su két noi giﬁ:a ngu’(‘yi c6 tam anh hudng va
thuong hiéu ma con lam cho thong diép tro
nén ty nhién, dé tiép nhan hon tir goc nhin cua
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nguoi tiéu dung. Khi ndi dung chia sé cua
nguoi c¢6 tam anh hudng phu hop véi thuong
hi¢u, ngu01 theo doi dé dang thiy dugc su
nhat quan, cam thay san pharn duoc gidi thiéu
mot cach chan thuc va gan glii, tr do tang
cuong niém tin d6i voi san pham hodc dich
vu. Sy phu hop gifta nd1 dung ma nguoi ¢c6
tam anh huong chia sé va thuong hiéu la yéu
t6 then chot trong viée thuyet phuc nguoi tiéu
dung vé g1a tri cua san pham hodc dich vu.
Schouten va cong su (2019) cho rang khi
nguoi theo doi cdm thay ndi dung tir ngudi co
tam anh huong khép voi thuong hi€u thi ho sé€
cam nhan dugc su chuyén nghlep va dang tin
cay hon va tir d6, 1am tang y dinh mua hang
Mot ndi dung du0'c xdy dung phu hop ¢6 the
giup nguoi tiéu dung nhan ra loi ich thuc té
cta san pham trong cudc song hang ngay cua
ho. Vi dy, khi m¢t nguoi c6 tam anh huodng
trong linh vuc thé thao quiang ba cidc san
pham dinh dudng hodc dung cu thé thao,
nguoi theo doi dé dang lién tudng va hiéu
duoc g1a tri cua san pharn mot cach ty nhién
hon so véi truong hop quang ba céc san pharn
khong lién quan. Sy phu hop ctia nd1 dung ma
nguoi c¢6 tam anh hudng chia sé va thuong
hiéu cling gip gidm thi€u cdm gidc quang
cdo thuong mai & nguc‘ri tieu dung boi ho
nhén thay rang nguoi ¢6 tam anh hudng thuc
su st dung san pham va c6 niém dam mé d6i
v6i thuong hi€u do. Theo Breves va cong su
(2019), su phu hop nay lam gidm khd nang
nguoi tiéu dung cam thay ngu(‘yi c6 tdm anh
huO’ng chi dang quang cdo vi tién va thay vao
do, g1up tao cam gidc gan bo va chan thanh.
Piéu nay lam tdng kha ndng ho thuc hién
hanh dong mua hang.

Gia thuyet H3: Su twong tac va két néi cd
nhdn cua nguoi cd tam anh hwong co anh
hu’ong tich cuc dén y dinh mua hang cia
nguoi theo doi.

Su twong tac va két ndi ca nhan gitra ngum
c6 tam anh huong va ngudi theo doi dé cap
dén kha nang nguoi ¢6 tam anh hudng tuong
tac v6i ngudi theo ddi, ching han nhu thong
qua viéc tra 101 binh luan phan hoi tin nhén,
chia sé quan diém ca nhan hodc tao cam giac
gan giii trong cdc ndi dung chia sé cia ho.

Nghién cuu cua Labrecque (2014) cho thay
muc d§ twong tac nay glup nguoi theo doi
cam thay duoc quan tam va ton trong, gop
phan xay dL_rng moi quan hé mat thiét hon véi
nguoi ¢6 tam anh hudng va qua do, lam tang
long tin va sy ung hd doi voi ngudi cod tam
anh hudng va thuong hiéu ma ho gidi thiéu.
Su twong tdc c4 nhan hoa véi nguoi theo doi
giup ngudi co tam anh hudng tao ra moi quan
hé gan giii va tao cam gidc than thién va tir
d6, 1am tang y dinh mua hang. Theo Lou
&Yuan (2019), kh1 ngucn theo doi cam thay
ho c6 thé ket nbi va tuong tac truc tiép vai
nguoi co tam anh huong, ho s& c6 xu huong
tin tuong hon vao 101 gi61 thleu san pham cua
ngudi co tim anh huong va dé dang bi thuyet
phuc Tuong tac ca nhan hoa tao ra cam giac
rang nguoi co tam anh huong 1a nguoi that,
dong thoi glam bét tinh thuong mai hoa cua
cac bai quang cdo. Su két noi ca nhan cling
g1up nguoi theo doi cam thdy duoc lang nghe
va quan tam, nhat la khi nguo’l co tam anh
hudng phan hdi cac cau hoi ve san pham mot
cach chan thanh. Dleu nay cung c0 niém tin
cua ngucn theo doi dbi voi nguoi co tam anh
huong va khlen ho cam thay tu tin hon khi
dua ra quyét dinh mua hang Nghlen clru cua
Glucksman (2017) chi ra rang nhitng nguoi
c6 tdm anh hudéng c6 muc do _tuong tac cao
v61 nguoi theo doi c6 khd ndng tao ra tac
dong 16m hon den y dinh mua hang boi ho xay
dung dugc moi quan hé duya trén sy tin tuong
va sy gan bo. Ng0a1 ra, su tuong tac va ket
noi ca nhan gitp nguoi tiéu dung cam thay
rang san pham hodc dich vy ma nguoi c6 tdm
anh huong dang gioi thiéu khong chi 1a mot
sdn pham thu’ong mai ma con 1a mot lya chon
dang tin cay da duoc kiém chung. Pidu nay
c6 thé khuyen khich ho thyc hién hanh dong
mua hang va thdm chi tr¢ thanh khach hang
trung thanh.

Gia thuyet H4: Su noz tiéng va hinh anh cad
nhdn cua nguoi co tam dnh hiong c6 dnh
hieong tich cwc dén y dinh mua hang ciia
nguoi theo doi.

Su noi tiéng va hinh anh c4 nhan cua nguoi
c6 tam anh huong 1a cic yéu to quan trong
trong viéc tao dung stc anh huong doi voi
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cong ching. Theo Ki va cong sy (2020), sy
noi tieng dé cap dén muc do dugce cong nhén,
ung ho va phd bién cta nguoi c6 tam anh
hudng trong cong dong nguoi theo doi trong
khi hinh anh ¢4 nhan bao gom céac dic diém,
phong cach song va gia tri c4 nhan ma nguoi
c6 tam anh hudng xay dung qua cac ndi dung
chia sé cua ho. Nhitng yéu t6 nay giup ngLr(‘yi
¢6 tam anh huo’ng tao ra mot thuong hiéu ca
nhan doc dao va hap dan va tir o, thu hut su
cht y cua nguoi theo doi va d;nh hinh niém
tin cia ho. Sy noi tiéng va hinh dnh cé nhan
ctia nguoi c6 tam anh hudng co tac dong truc
tiép dén y dinh mua hang cta ngudi theo doi.
Khi nguoi ¢6 tam anh hudng cé6 mot hinh anh
tich cuc va dang tin cdy, nguoi theo doi s¢€
cam thdy an tdm hon khi lya chon cac san
phiam hodc dich vu ma ngu’(n c6 tdm anh
hudng gidi thi¢u. Nghlen ctru cua Jin & Phua
(2014) cho thay su noi tiéng gitip tang murc do
tin c@y cua nguoi tiéu dung doi véi thong diép
marketing vi nguoi theo doi thuong co6 xu
hudéng nghi rang nhitng nguoi ndi ting sé& chi
hop tac vdi cac thu0’ng hiéu déng tin cay.
Hinh 4nh c& nhan cua nguoi cé tam anh
hu:ong ciing tao ra sy thu hit dic biét dbi voi
nguoi theo doi, dac biét 1a khi phong céach
song hoac gia tri ctia nguoi ¢ tam anh hudéng
phu hop véi sé thich va mong muodn cua
nguoi theo doi. Nghién ciru ciia De Veirman
va cong su (2017) cho thady mdt hinh anh c4
nhan tich cuc khong chi giﬁp nguoi co tam
anh huong thu hut lLrong ngum theo ddi 16n
hon ma con tao ra cam gidc gan gii, than
thién, khién nguoi tiu dung dé dang tin
tuong va bi thuyét phuc boi cac 101 khuyén
mua sam tur ho.

Gia thuyet HS: Chat luwong noi dung va
sang tao cua nguoi co tam anh hwo’ng co anh
hu’éng tich cuc déen y dinh mua hang cua
nguoi theo doi.

Chat lu0’ng ndi dung va kha nang sang tao
cta nguoi co tam anh huong la nhu’ng yéu t6
quan trong dé thu hit sy chi y va duy tri su
quan tam cua nguon theo ddi. Chét lugng noi
dung thuong bao gom cac khia canh nhu do
rd rang, tinh hap dan, tinh phu hop va kha
ning cung cap thong tin hitu ich vé san pham

hoac dich vu (De Vries va cong sy, 2012).
Sang tao lién quan dén cach nguodi cod tam
anh hudéng stir dung phong cach ca nhan, ky
thuat quay dung hodc phuong phap truyén tai
doc ddo d€ tao nén sy mdé1 mé va cudn hut
trong moi bai dang hodc video (Freberg va
cong sy, 2011). Chat lugng n6i dung va sang
tao cua ngu’(n c6 tAm anh hu’ong c6 tac dong
dang ké dén y dinh mua hang cua nguoi theo
doi. Khi ndi dung dugc tao ra c6 chat lugng
cao va mang tinh sang tao, nguoi theo doi sé
co xu hué’ng tuong tac nhiéu hon, tao ra moi
quan hé¢ gan bo sau sac hon v6i nguoi co tam
anh hu’ong va dan dén sy tin tudng cao hon
d6i v6i cac san pham dugc gidi thicu. Nghlen
ciru cua Lou & Yuan (2019) cho thay ndi
dung c6 chat luong va mang tinh sang tao
cao lam tang sy nhan dién thuong hi¢u va
kha nang thu hut sy chi y cua nguoi tiéu
dung va tir d6, ndng cao y dinh mua hang.
Kha ndng sang tao cia nguoi c¢6 tam anh
huéng con gitip truyén tai thong di€p mot
cach moi mé va doc dao, tao ra su khac biét
so voO1 cac ndi dung thuong mai thong
thuong. Vi du, khi ngudi c6 tam anh huong
sang tao ra nhimng cdu chuyén hodc tinh
huong lién quan dén sdn pham mot cach tu
nhién, nguoi theo ddi dé dang cam thay minh
dugc ké chuyén thay vi chi nhan thong di¢p
marketing. Di€u nay lam tdng cdm giac chan
thuc va khuyén khich ho mua san pham.

Gia thuyét H6: Anh huong xda hoi va hiéu
ung dam dong co anh hu’o“ng tich cuc den y
dinh mua hang cua nguoi theo doi.

Anh hudng xa hoi dé cap dén cach ma
hanh vi, thai d§ hodc quyet dinh ctia mot ca
nhan bi anh huong boi ¥ kién va hanh dong
cua nguoi khac (Ajzen, 1991) Ngum cg tam
anh hu0’ng, anh huong xa hoi co thé thiy 16
qua viéc nguoi tiéu dung bi tic dong bdi
nguoi xung quanh hoac cong dong trén mang
xa hoi, khién ho cé xu huéng lam theo hoac
tin tuéng vao quyét dinh cua ddm dong
(Naylor va cong sy, 2011). Hiéu tng dam
dong la mot hién tuwong tdm 1y khi moi ngu(n
cam thay bi cudn hut vao hanh dong ma ho
thay nhiéu nguoi khac dang thyc hién va tu
do, thac day ho lam theo dé cam thay minh
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thuoc vé mot nhom (Cialdini & Goldstein,
2004) Nguoi c6 tam anh huong, anh hudng
xd hoi va hiéu ung dam dong co6 tac dong
manh mé& dén § y dinh mua hang ctia nguoi theo
ddi. Khi mot ngudi ¢6 tim dnh hudng chia sé
v€ mot sadn pham va nhan dugc su ting hd lon
tur nguoi theo doi qua cac luot thich, binh
luan va chia sé, ngu’01 khac cling co xu huong
quan tdm hon va cam thay rang san pham 4o
la dang tin cay va phd bién. Piéu nay thuc day
cam giac muon tham gia vao trao luu hoac
hanh dong ma nguoi khac dang lam. Nghlen
cuu cua Erkan & Evans (2016) cho thay muc
do tuong tac cao trén mang xa hoi co tdc dong
tich cuc dén y dinh mua hang, ddc biét khi
ngudi tiéu ding thiy ring nguol khac co
nhiing trai nghlem tich cuc voi san pham Su
chung thuc cia mot so6 hrong 16n nguol tiéu
dung qua cac hanh vi ung ho cong khai s& lam
tang tinh x4c thyuc cua thong tin, tao ra sy tin
tudng va tir do, khién _nguoi theo d01 dé dang
bi thuyét phuc "hon dé mua san pham. Ngoa1
ra, hiéu img dam dong cling tao ra tam ly “s

bo 157 (fear of mlssmg out) khi nguoi theo
ddi cam thiy ho co thé bi bo 15 mot trai
nghlem tich cuc néu khong s¢ hiru san pharn
ma nhiéu ngum khéc dang hai long Su phd
bién clia san pham nho vao ngudi co tim anh
hudng cé thé thuc day y dinh mua hang nhu
mot hanh dong dé cam thay minh khong lac
hau so v6i xu hudng.

3. Phuong phap nghién ciru

Dya vao mo hinh nghién ctru (Hinh 1),
thang do cu thé két hop cac bién quan sat co6
lién quan duoc xay du’ng dua trén thang do
Likert 5 diém. Céc gia thuyet nghién ciru
dugc danh gia thong qua 29 bién quan sat cho
6 bién doc Iap va 1 bién phu thudc.

D heu dugc thu thép thong qua khao sat
truc tlep va khao sat trén internet voi 200
nguoi tiéu dung co6 theo doi it nhat 1 ngu’(n co
tam anh hudng trén mang xa hoi va c6 y dinh
mua sam truc tuyen voi cac dic diém khac
nhau dang sinh song va lam viéc tai Thanh
pho Ho6 Chi Minh tir thang 8 dén thang 10
ndm 2024. Qua sang loc, nhom tac gia thu vé
200 phleu hop 1€, S6 luong nay dam bdo dugc
¢& mau tiéu chuan da dua ra.

QUAN TRI KINH DOANH

4. Két qua nghién ctru

4.1. Thong ké mo td

Tong s0 nguoi tham gia khao sat 1a 200
nguoi, trong d6 ¢6 61 nam (30,5%) va 139 nir
(69,5%). Ty 1€ nitr gi6i chiém phan 16n cho
thay nhom mau nghién ctru ¢6 xu hudéng tap
trung nhiéu vao doi tugng nit. Diéu nay co thé
phan anh thuc té rang nir gidi quan tam nhiéu
hon dén ndi dung cua nguoi cd tam anh
hudng trén mang xa hoi va c6 kha nang bi tac
dong manh hon khi mua hang. Nhom nghé
nghiép chiém ty 1€ cao nhat 1a hgc sinh/sinh
vién voi 158 nguoi (79%) cho thay phan 16n
doi tuong khdo sat thuoc nhom tré, thuong
xuyén tiep cén voi mang xa hdi va cod xu
huéng tiéu dung theo cac xu huéng méi. Cac
nhoém nghé nghlep con lai chiém ty 1& thap
hon nhu giang Vlen/glao vién (7%), kinh
doanh ty do (5,5%), cong nhan (3%), nghe tu
do (2%), noi tro (2%), nhan vién van phong
(1%) va khac (0,5%). Biéu nay thé hién rang
nhém nghién clru chd yéu tap trung vao
nhitng nguoi tré tuodi, cd xu hudng tiép nhan
ndi dung tr nguoi c6 tam anh huong nhiéu
hon so v6i cdc nhom nghé nghiép khac. Dir
liéu cho thay muc do su dung mang xa hoi
cua nguoi tham gia khao sat kha cao. 42,5%
ngu’oi dugc hoi str dung mang xa héi thuong
xuyén, t1ep theo 1a 27% su dung thi thoang,
19% su dung rat thuong xuyén va 11,5%
hlem khi st _dung mang xa hoi. Diéu nay
khang dinh rang phan 16n doi tuong khdo sat
tiép xtic voi noi dung tir ngudi ¢6 tam anh
hudng mot cach thuong xuyén, lam tdng mirc
do anh hudng ctuia ho dén hanh vi ti€u dung.
Phan 16n do1 twong khao sat thuoc nhom dudi
5 triéu dong/thang (80,5%). 9% nguoi tham
gia c6 thu nhép tir 5 - 10 triéu dong, 6,5% co
thu nhap trén 10 triéu dong va 4% chua c6 thu
nhap. V61 mirc thu nhap nay, quyét dinh mua
sam cua ho c6 thé bi anh hudng nhiéu béi yéu
t0 gid ca va cac chuong trinh quing ba tir
nguoi cé tam anh hudng.

4.2. Danh gia do tin cdy thang do

Két qua o Bang 2 cho thay tat ca cac bién
doc 1ap déu co6 hé so6 Cronbach’s Alpha dat chi
tiéu, 16n hon 0,7 va nhé hon 0,868. H¢ so
tuong quan bién téng ctia cac bién quan sat
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Bang 1: Cdc thang do trong mé hinh nghién cieu duwoc dé xudt

Ky
hicu Thang do
TC D9 tin cly ciia ngudi co tam anh huwéng

TCl1 Tbi cam thay ngudi cd tam anh hudng cé kién thire déng tin cdy vé san pham

TC2 | Ngudi c6 tam anh huéng dua ra cac danh gia chan thyuc, khong qua tang bdc san pham
TC3 Tbi tin twdng vao cac khuyén nghi clia ngudi c6 tam anh hudng

TC4 | Ngudi co tim dnh hudng c6 chuyén mén vé san phim ma ho quang b

PH Sw phu hop cia ndi dung va thwong hi€u

PH1 No6i dung ma nguoi ¢6 tim anh huéng chia sé lién quan dén nhu cau, so thich ca nhan
cua toi

PH2 | Nguoicod tam anh huodng co phong céch phu hop véi thuong hiéu ma ho quang ba

PH3 Ngudi c6 tam anh huong truyén tai duoc gia trj cua thuong hiéu mot céach ty nhién

PH4 | Noi dung ma ngudi c6 tim anh hudng chia sé gitp t6i hiéu & hon vé san pham

KN Su twong tic va két ndi ca nhan
KN1 Ngudi c6 tam anh hudng luén tuong tac voi ngudi theo dodi nhu tra 161 binh luédn va tin
nhan

KN2 | Toi cam thay gan gili va c6 su két ndi ca nhan véi nguoi co tim anh huéng

KN3 | Nguoi c¢6 tam anh hudng c6 16i séng, phong cach ma t6i ngudng mod

KN4 | Téi c6 cam giac 1a mot phan trong cong dong ngudi theo ddi ciia ngudi cd tam anh hudng
NT Sw ndi tiéng va hinh énh c4 nhin

NTI1 Tbi theo ddi ngudi c6 tim anh hudng vi hinh anh c4 nhan ma ho thé hién

NT2 | Nguoi co tim anh hudng cd sé luong nguoi theo déi 16n tao cam giac yén tdm cho t6i
NT3 Toi ngudng mo phong cach song, hinh anh ca nhén cua ngudi c6 tam anh hudng

NT4 Nguorl 6 tim anh hudng co su ndi bat, cudn hut trong cac bai ding ciia minh

CL Chit lwong ndi dung Va sang tao

CL1 No6i dung ma ngudi ¢ tam anh hudng chia sé ludn sang tao, hap din

CL2 Cac bai ding cua ngudi co tim anh hudng co chat luong hinh anh, video tot

CL3 | Téi thay ndi dung ma ngudi c6 tam anh huong chia sé tha vi, c6 gia tri giai tri cao

CL4 Ngu(n c6 tam anh huong thuong xuyén cip nhat ndi dung théng tin méi la vé san pham
AH Anh hwéng xi hdi va hiéu irng dam dong

Tbi thdy nhiéu ngudi khac ciing tin tudng, st dung san pham theo goi ¥ ciia ngudi c6

AHI tam anh huéng

AL Cé}m giac tham gia cong dong nguoi theo ddi ctia nguoi co tim anh hudng khuyén khich
toi mua san pham

AL Tbi c6 xu hudng tham gia vao cac hoat dong ma ngudi co tam anh hudng dé xuat vi hiéu

ung ddm dong

AH4 | Téi cam thay ty hao khi str dung san phdm dugc ngudi c6 tim anh hudng quang ba

YD Y dinh mua hang ciia ngudi theo déi tai Thanh ph6é H6 Chi Minh

YDI | Téi dy dinh mua san phdm ma nguoi c6 tam anh hudng di gidi thiéu.

YD2 T}?'i c()ﬂ kha ning cao s& mua san pham sau khi xem ndi dung ma ngudi c¢6 tam anh huong
chia sé.

YD3 | Toi s& chon san phaim ma nguoi ¢ tim anh huong dé xuat thay vi cac san pham khac.
YD4 | Téi san sang thir cic san phdm m&i ma ngu’(n ¢ tam anh huong khuyén dung

YD5 Ngudi c6 tim anh huong da tao cho toi niém tin vao chit lvgng san phidm nén t6i co ¥
dinh mua.

(Nguon: Nhém tdc gia tong hop)
khoa hoc =

52  thuong mai S6 199/2025



QUAN TRI KINH DOANH

déu 16n hon 0,3 nén tt ca cac bién déu dugc
gitr lai cho céac kiém dinh ti€p theo.

cua dit liu duoc giai thich boi cac nhéan t6
trong phép xoay.

Bang 2: Do tin cay Cronbach’s Alpha

Thang do M Alpha  quan st
D6 tin cdy cua ngudi co tim anh huong TC 0,817 4
Su phu hop cua ndi dung va thuong hi¢u PH 0,834 4
Su twong tac va két ndi ca nhan KN 0,868 4
Su ndi tiéng va hinh anh ca nhan NT 0,793 4
Chét luong ndi dung va sang tao CL 0,860 4
Anh huong x3 hoi va hiéu Gng dam dong AH 0,767 4
Y dinh mua hang ctia ngudi theo doi tai TP. HCM YD 0,791 5

(Nguon: Két qua phdn tich tir SPSS)

4.3. Phéan tich EFA )

'Két qua phan tich EFA 14an dau cho thay, 29
bién quan sat hoi tu vao 6 nhan to. HE so tai
nhan t0 NV1 va nhan to SHL1 < 0,5. Do do,
nhan t5 NV1 va nhan t6 SHL]I bi 10a1 va tién
hanh phan tich lai cac nhan té con lai.

Theo Bang 4, Sig. kiém dinh tuong quan
Pearson gitta 6 bién doc lap, bao gom: TC,
PH, KN, NT, CL, AH véi bién phy thugc YD
déu < 0, 05. Do vay, c6 moi lién hé tuyen tinh
giita cac bién doc lap voi blen phu thudc. Xét
su twong quan giita cac bién doc 1ap co thé

Bang 3: Phan tich KMO va kiém dinh Barlett

Po hrong ldy miu twong thich Kaiser - Meyer - Olkin 0,794
Kiém dinh xoay Bartlett Chi-Square xap xi  2272,824
Bac tu do df 253
Mtrc y nghia Sig. 0,000
Téng phwong sai trich 68,775 68,775% > 50%
Gia tri Eigenvalue thap nhat 4,897 4,897> 1

(Nguon: Keét qua phan tich tir SPSS)

Béang 3 cho théy hé s6 KMO = 0,794 nén
phan tich nhan to 1a phu hop.Sig. ctia kiém
dinh Bartlett = 0,000 < 0,05 chung t6 bién cac
blen quan sat c6 tuong quan voi nhau trong
tong thé. Eigenvalues = 4,897 > 1 dai dién
cho phan bién thién dugc g1a1 thich béi moi
nhén t6 thi nhan t6 riit ra c6 y nghia tém tat
thong tin tot nhat. Tong phuong sai trich =
68,775% > 50% cho thay 68,775% bién thién

thdy c6 mot sb cép bién doc 1ap c6 su twong
quan v&i nhau vi cac gid tri P-value cua hé so
twong quan < 0,05. Tuy nhién, khong c6 bt
ky cap bién doc 1ap nao co hé so twong quan
> 0,7 nén cac bién doc lﬁp trong mo hinh c6
miurc do twong quan ¢ muec trung binh va yéu.
Do do, md hinh héi quy khong c¢6 dau hiéu
ciia da cong tuyén.
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Bang 4: Ma trin xoay nhdn té

Ma hoa

Nhan t6

CL3

,862

CL2

,852

CL4

821

CL1

,746

PH2

,819

PH3

,810

PH4

750

PH1

,697

TC3

,841

TCl

,7193

TC4

,789

TC2

,638

NTI

,316

NT4

,765

NT3

,702

NT2

,700

AH3

,796

AHI1

,782

AH4

, 735

AH2

,692

KN2

,827

KN3

,813

KN4

775

(Nguon: Két qua phan tich tir SPSS)

4.4. Mo hinh héi quy

Sau_khi da dua cac bién doc Jap vao mo
hinh héi quy két qua nhin duoc R< hiéu chinh
la 0,652 tirc la cac yéu t6 giai thich dugce
65, 2% s anh huong dény dinh mua hang cta
ngu?orl theo ddi tai Thanh phd Ho Chi Minh
con 68,2% 1 sw anh huéng cua cic yéu to
khéc kh6ng thé gidi thich bang 5 bién AH,
NT, TC, CL, PH, KN.

Két  qua klem d1nh cho két qua hé s6 ¥ nghia
cta mé hinh héi quy Sig = 0. Do Vay, mo hinh
héi quy dugc xay dung phu hop véi dit lidu va
c6 thé sir dung mo hinh héi quy nay. Hé s6
Durbin-Watson d = 1,855 hay 1 <d < 3. Vi
vay, md hinh nghién ctru khong c6 hién tuong

khoa hoc

tuong quan gitta cac phan du. Yéu to tién hanh
kiém dinh ST va DV that sy c6 y nghia tac
dong dén YD véi miic ¥ nghia 5%. Do chap
nhén cac dung sai déu nho hon 1 va VIF nho
hon 10 nén hién tuong da cong tuyén Xay ra rat
thap hodc ¢6 thé noi hau nhu khong xay ra. Mo
hinh khong vi pham vé da cong tuyen.

M6 hinh héi quy chuin hoéa: YD =
0,365*KN + 0,300*TC + 0,264*PH

Trong do, YD: Y d1nh mua hang cua
nguoi theo d01 KN: Sy tuong tac va két noi
ca nhan; TC: Dé tin cdy ctia ngudi co tim
anh hudéng; PH: Sy phu hop cua ndi dung
ma nguoi c6 tam anh hudng chia sé va
thuong hiéu.
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Bang 5: Ma trdn hé sé tiwong quan Pearson
YD TC PH KN NT CL AH

yp Pearson 1 586" 608" 650" 534" 105 085
Sig. (2 chiéu) ,000 ,000 ,000 ,000 ,138 ,231
TC Pearson i ,586™ 1,457 ,3287 344 -,033 ,032
Sig. (2 chiéu) 000 000 000 000 647 654
PH Pearson . ,608™ 457 1 4257 381" ,163" -,020
Sig. (2 chiéu) ,000 ,000 ,000 ,000 ,021 177
KN Pearson ,650"° 328" 425™ 1,551 ,166°  -,008
Sig. (2 chiéu) ,000 ,000 ,000 ,000 ,019 913
NT Pearson i ,534™ 344" 381" 5517 1 ,091 ,004
Sig. (2 chidu) 000,000  ,000 000 199 950
CL Pearson . ,L105 -,033  ,163" , 166" ,091 1 -,344™
Sig. (2 chiéu) ,138 ,647 ,021 ,019 ,L199 ,000
Ay Pearson 085 032 -020  -008 004 -344" 1
Sig. (2 chiéu) 231 ,654 777 913 ,950 ,000

*Tuong quan c6 y nghia & mtc 5%
**Tuong quan co y nghia & mirc 1%
(Nguon: Ket qua phan tich tur SPSS)

Bang 6: Hé s6 y nghia ciia mé hinh

R? hi¢u 2 Durbin-

A 1Y 2 S A 1A R

M6 hinh R R chinh Do 1éch chuan Watson
1 .808? ,652 ,641 ,44238 1,855

a. Bién doc lap: AH, NT, TC, CL, PH, KN
b. Bién phu thudc: YD

(Nguon: Két qua phan tich tir SPSS)
Bang 7: Két qua phdn tich ANOVA ciia mé hinh

A s 2 . Trung binh Sz .
Mo hinh Tong binh phuong df binh phwong Kiém dinh F| Sig.
1 A .000
Hoi quy 70,839 6 11,806 60,329 b
Phan du 37,771 193 ,196
Tong 108,610 199

a. Bién phu thudc: YD
b. Bién doc lap: AH, NT, TC, CL, PH, KN

(Nguon: Két qua phan tich tir SPSS)

5. Két ludn va ham y quan tri ddi tai Thanh phd HO Chi Minh, bao gom:

Két qua nghlen ctru cho thay co63 yeu t6  Yéutd “Su tuong tac va két noi ca nhan” ([3
anh hudng cua marketing nguoi co tam anh =0,365), yeu t6 “Po tin cay ciia nguoi co
huong dén y dinh mua hang ciia ngudi theo tam anh huong” (B=0,300) va yéu t6 “Su

khoa hoc =
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Bang 8: Két quad hoi quy

H¢ s6 hoi

Hé s6 hoi quy ~ < Kiém dinh
. chwra chuén héa quy da Gia da cong tuyén
Bién doc lap chuén héa tri Sig. :
B }Z;.)ull%cnh B ¢ Dung sai VIF
Hing sb -,441 ,370 -1,192 235

TC ,309 ,051 ,300 6,076 ,000 737 1,356
PH ,262 ,051 ,264 5,124,000 ,679 1,473
KN ,347 ,051 ,365 6,826 ,000 ,629 1,591
NT ,128 ,054 ,125 2,380 018 ,656 1,525
CL ,037 ,054 ,032 ,695 488 830 1,205
AH ,099 ,048 ,094 2,082 ,039 ,879 1,138

(Nguon: Két qua phan tich tir SPSS)
phu hop cua ndi dung ma nguoi ¢6 tim anh
huong chia sé va thuong hi¢u” (B =0,264),
Két qua nay cho thay su twong dong dang keé
voi cac nghién clru trude day cua Chu &
Kamal (2008), Hwang & Zhang (2018), De
Veirman va cong sy (2017), Schouten va
c6ng su (2019), Labrecque (2014) va Lou va
cong su (2019).

Su twong tac va két ndi ca nhan (B =
0 365) Su twong tac va kha nang két ndi cua
nguoi c6 tam anh hudng véi nguoi theo doi
dong vai tro quan trong trong viéc thuc déy }'/
dinh mua hang Kha nang tao ra sy gan giii va
két nbi ca nhan ciia ngu’(n c6 tam anh huO'ng
giup tdng su tin tuong cua nguoi theo doi va
thuc day ho mua san pham

Do tin cdy ctia ngudi ¢6 tim anh hudng (B
=0,300): Nguoi theo doi chi bi énh hudng khi
nguoi c¢6 tam anh hudng coé do tin cdy cao.
Nguoi c6 tam anh hudng cé do tin cdy kém
thi &nh huong cua ho t61 y dinh mua hang sé
giam sut. DY tin cady dugc danh gia dya trén
su minh bach, nhat quan va dao dtrc cua
ngudi co tim anh hu’ong

Su phi hop ctia ndi dung ma ngudi co tam
anh huong chia sé va thuong hiéu (B = 0,264):
Noi dung ma ngudi c6 tam anh huong chia sé
phai phu hop vai thuong hiéu va s¢ thich cua
nguoi theo doi. Khi ndi dung va thuong hi¢u c6
su phu hop, no6 sé tao nén an tugng tot va ting
kha ndng nguoi theo ddi s€ mua san pham.

khoa hoc

Trén co s& két qua nghlen ctru, nhom tac
gia d& xudt mot s6 ham § ¥ quan tri nham nang
cao y dinh mua hang cta ngudi tiéu dung tai
Thanh phé HO Chi Minh trong thoi gian t&i
nhu sau:

Dbi vai “Su lwong tac va két noi ca nhan’:
Dé duy tri sy gin két v6i khan gia, cac chién
dich marketlng qua ngum c6 tam anh hu:ong
can duoc xdy dung véi noi dung hip dan va
co khd nang kich thich sy tuong tac. biéu nay
c¢6 thé bao gom céc hoat dong nhu khuyén
khich nguoi tiéu dung dé lai binh luan, tham
gia cugc thi hodc tra 101 cac khao sat nhd.
Nhiing hoat dong nay khong chi thic day su
twong tdc ma con tao ra cam g1ac ket noi ca
nhan manh mé& hon giita ngudi c6 tam anh
hu’(”yng va nguoi theo doi. Khi nguoi tiéu dung
cam thay minh 1a mot phan trong trai nghlem
clia thuong hiéu, ho s& dé dang tin tuéng va
m¢ long hon, dan dén y dinh mua hang cao
hon. Ca nhan hoa thong diép 1a mot yeu t6
quan trong dé dat dugc sy dong cam va tao
moi lién ke;t chat ché véi nguoi tiéu dung.
Nguoi cé tam anh huong c6 thé dieu chinh
ndi dung va thong di¢p cua minh phu hop voi
ting nhom khach hang dya trén s¢ thich,
hanh vi tiéu dung va phong cach séng. Vi dy,
d6i voi nhimng ngu:(n tiéu dung quan tam den
moi truong, nguoi co tam anh hu’O’ng c6 thé
nhan manh nhirng khia canh bén viing ciia san
pham. Trong khi véi nhom khach hang tré, ho
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c6 thé tap trung vao tinh thoi trang va xu
hudng. Sy c4 nhan hoa nay s€ giup ngu(n tiéu
dung cam thay thong dlep phu hgp va gan gu1
v61 ban than, tang kha nang ho ti€p nhéan san
pharn va dlCh vu duogc gidi thiéu va tir do,
nang cao hiéu qua cua chién dich marketlng
va y dinh mua hang.

DPoi véi “Dé tin cdy ciia ngu’m c6 tam anh
huogng”: Mot trong nhitng y€u to quan trong
nhat khi chon ngudi c6 tam anh hudng 1a uy
tin va d¢ tin cdy trong nganh. Thuong hiéu
nén hgp tdc véi nhiing nguoi c6 tdm anh
huo’ng c6 hinh anh c4 nhan minh bach, c6 sy
cong nhan va ton trong tur cong dong mang.
Nguol c6 tam anh huong voi uy tin cao s€
g1up tang cugng tinh xac thuc cho thong diép
quang b4, dong thoi tao du:ng long tin tu
ngu:ol tiéu dung Khi nguoi tiéu dung thay
rang nguoi c6 tdm anh hudéng ma ho theo doi
cO su trung thyc va hiéu biét vé san pham ho
s& dé dang tlep nhin va tin tuong vao 1o
khuyén hodc san phim ma nguoi co tam anh
hudng giéi thi¢u. Trong boi canh nguoi tiéu
dung ngay cang tinh tdo hon trude cac chién
dich quang cdo, sy minh bach va trung thuc la
yéu to quyét d1nh dén sy thanh cong cua
chién dich quang b4 qua nguoi c6 tdm anh
huong. Nguoi co tam anh huéng can minh
bach trong viéc giéi thi€u san pham, 10 rang
ve cac moi quan hé hop tac thuong mai ma ho
c6. Ho can tranh viéc st dung 161 quang cao
phong dai hay dua ra céac thong tin khong
chinh x4c vé san pham vi diéu nay c6 thé dan
dén mét niém tin tir phia nguoi tiu dung. Sy
trung thuc trong viéc danh gid san pham s¢
cung cO6 moi quan hé gitra nguo’i c6 tam anh
huong va nguoi tiéu dung, g1up thuong hiéu
xay dung hinh anh dang tin cdy va bén viing
trong long khach hang. Nguoi co tam anh
hudng co thé chia sé nhiing trai nghiém thét
cta minh khi sir dung san pham hodc dich vu,
tap trung vao cac dac diém va tinh nang thuc
te, thay vi chi dua ra nhiing 161 khen ngoi
chung chung Nhiing danh gla thuc té nay
gitp nguoi tiéu dung cam thay san pham hodc
dich vu that sy phu hop v6i nhu cau cia ho va
tir do, giam b6t sy nghi ngd va gia tdng long
tin vao san pham. Khi nguoi c6 tdm anh

hudng chia sé kinh nghiém thuc té, nguoi tiéu
dung s€ cam thay rang thong di€p ma ho nhan
dugc 1a dang tin cdy va hitu ich, gitp ho dua
ra quyet dinh mua hang chinh xac hon.

Doi voi “Sw phu hop cua noi dung ma
ngum co tam anh huwong chia sé va thuwong
hiéu”: Dé tdi uu hoa hi¢u qud cia cac chién
dich qua nguoi ¢6 tam anh hudéng, cac thuong
hi€u can than trong khi lga chon nguoi dai
dién sao cho ho phu hgp véi hinh anh va gia
tri cot 101 cua san pham hodc dich vu. Khi
nguoi cd tam dnh hudng c6 phong cach va gia
tr1 twong thich véi thuong hiu, thong diép
quang cdo s€ tré nén ty nhién va chan thuc
hon. Su phu hop nay giup tang cuong niém
tin cua nguoi tiéu dung vi ho dé dang nhan
thay su gan ket gitra nguo’l c6 tAm anh huong
va san pham, ttr d6 c¢6 xu hudéng chép nhan va
ung ho thuong hi¢u nhiéu hon. Noi dung ma
nguoi cd tam anh hudng tao ra, chia s¢ dong
vai tro quan trong trong viéc tao dung hinh
anh thuyong hi¢u. D€ gay an tuong tich cuc va
thic day su tuong tdc ctia nguoi tiéu dung,
noi dung nay can co chit lugng hinh anh, 4m
thanh tot, dong thoi dugce thiét ké mot cach
chuyén nghiép. Nhitng bai dang, video, hinh
anh duoc dau tu vé mat hinh anh va am thanh
s€ tao cam gidc chuyén nghiép va tir do, nng
cao gid tri san pham trong mat nguoi tiéu
dung. Khi nguoi tiéu dung nhin thay rang
thuong hiéu chu trong dén chat lugng noi
dung, ho s€ c6 xu hudéng danh giad cao san
pham va dich vu dugc gidi thi¢u. BE duy tri
suc hut va kha nang canh tranh, nodi dung
quang c40 qua ngudi co tam anh huong can
cap nhat cac xu huéng mai nhit trén mang x4
hoi, chang han nhu céc trao luu, thir thach
hoac hinh thtrc biéu dat sang tao. Viéc bam
sat xu hudng khong chi gitip ndi dung tré nén
tht vi va hap dan hon ma con phu hop voi s&
thich va hanh vi tiéu dung hién tai cuia nhiing
nguoi theo doi. Nho vay, thuong hiéu c6 thé
duy tri dugc sy méi mé trong mat nguoi ti€u
dung, dong thoi tac dong tich cuc dén quyet
dinh mua hang thong qua su dong bd glua noi
dung ma nguoi cd tam anh hudng chia sé va
mong doi ctia nguoi tiéu dung. ¢
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Summary

The article evaluates the impact of
influencer marketing on followers’ purchase
intention through a survey of 200 consumers
who follow at least 1 social media influencer
and have online purchase intention in Ho Chi
Minh City from August to December, 2024.
The article uses a combination of qualitative
and quantitative research methods to better
understand purchase behavior and decision of
consumers influenced by social media
influencers. The respondents are customers
who intend or are making online purchase.
Research results show that there are 3 factors
in the research model proposed influencing
followers’ purchase intention, including:
Personal interaction and connection,
influencer credibility and the appropriateness
of content and brand.
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