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ohién citu ndy nham muc dich khdm phd moi quan hé gita mua sam ngau himg va y
dinh mua lai trong thwong mai trén nén tang xd héi thong qua tic dong trung gian ciia

niém tin triec tuyén va cam nhdn hanh phiic cia ngueoi tiéu ding. Sau khi phén tich dir liéu tir
431 nguoi tiéu ding gen Z tai Viét Nam, @ tuoi tir 18 dén 25, bang PLS-SEM, két qud cho
thdy hanh vi mua hang ngdu hirng tdc déng gidn tiép va tich cue dén y dinh mua lai théng qua
niém tin truc tuyén, cam nhdan hanh phic (g&m hai khia canh: hanh phuc ngcfn han va su hai
long véi cudc song) cia nguoi tiéu ding. Nhitng két qud nay cé thé hé tro cac doanh nghiép
noi chung va cdc doanh ngklep ban 1é trén cdc nén tang mang xa héi néi riéng hiéu ré hon
hdu qua ciia hanh vi mua sam ngau hirng ciia nguoi tiéu dung gen Z, ciing nhir ¢é chién lwoc
thiic ddy ¥ dinh mua lai ciia ho trong thwong mai trén nén tang xa héi.

Tir khéa: Mua sam ngdu hirng, thieong mai trén nén tang xd héi, cam nhdn hanh phiic, long
tin tryc tuyén, y dinh mua lai.

JEL Classifications: M31; O33.

DOI: 10.54404/JTS.2025.198V.06
1. Gi6i thiéu Instagram va Pinterest d3 phat trién thanh cac
Trong nhiéu nim gan day, thuong mai trén  nén tang thwong mai trén nén tang x4 hoi tinh
nén tang xa hoi 1a mot trong nhitng xu huéng  vi, cho phép cac thuong hiéu tao diéu kién
thuong mai dién tor dugc danh gia cao va c6 thuan lgi cho céc hoat dong mua hang
tiém nang trong tuwong lai. Cac phuong tién  (Shopify, 2022; Wu va cong sy, 2022). Hinh
truyén théng xa hoi nhu Facebook, WeChat,  thirc mua sim qua cac nén tang thuong mai
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trén nén tang xa hoi mang lai nhiéu lgi ich
cho cd nguoi tiéu dung va cho ngudi ban.
Thong qua thwong mai trén nén tang xa hoi,
khach hang c6 thé tham khao thong tin san
pham, danh gia, nhan xét tir nguoi dung khac
va tham chi mua hang truc tiép tir cac bai viét,
quang cdo, trang ctra hang ctia doanh nghiép
trén cac nén tang mang xa hoi nay. Thuong
mai trén nén tang xa hoi ciing tdn dung sy phé
bién va sd luong 16n nguoi dung trén cac
mang xa hoi dé tao sy lan tmyén tur nhién cua
san pham va thuong hiéu. Pac biét, hinh thtc
thwong mai nay tao ra trai nghiém mua sim
c6 su twong tac va két ndi hon cho khach
hang, dong thoi mang dén cho cac thuong
hiéu ban 1¢ nhiéu co hoi hon dé thiic ddy hanh
vi mua hang ctia khach hang, chang han nhu
thiic ddy mua hang ngau himg (Goel va cong
su, 2022). Bang chu y, viée tich hop thuong
mai trén nén tang xa hoi (social commerce)
da khién quy mo thi truong thuong mai trén
nén tang xa hoi toan cau dat gia tri 727,63 ty
d6 la My vao nam 2022 va du kién s& ting voi
toc do tang truong kép hang nam 1a 30,8% tir
nam 2023 dén nim 2030 (Statista, 2022).
Nghién ciru lién quan dén hanh vi mua
hang ngiu himg truc tuyén da thu hat sy chi
¥ ctia cac nha nghién ctru trong nhiéu linh
vuc, déc biét 1a linh vuc thuong mai trén nén
tang xa hoi (Samabh et al., 2020; Tran Van Dat
etal., 2022; Hamed et al., 2024). Phan 16n cac
nghién ctru duoc thuc hién tai cac qubc gia
phat trién vé thuong mai dién tor & nhu: Hoa
Ky (Hamed et al., 2024), Trung Qudc (Zheng
& Ma, 2021; Chen et al., 2019)... Hau hét cac
nghién ctru trude xac dinh cac yéu td trung
gian va cac yéu t gop phan vao qué trinh
mua sim ngau hang, bao gébm cic nhém

chinh: cac yéu t6 lién quan dén nguoi tiéu
dung (Miao va cong su, 2020; Nghia, Olsen,
& Trang, 2022), cac yéu t& nhan khau hoc va
xa hoi hoc (Cakanlar & Nguyen, 2018; Zafar,
Qiu, & Shahzad, 2020), cac chién lugc hon
hop tiép thi (Bandyopadhyay va cong su,
2021; Wu va cong su, 2021; Zafar, Qiu, &
Shahzad, 2020) va cac yéu t6 thudc vé moi
truong truc tuyén (Xu, Zhang, & Zhao, 2020;
Zafar va cong sy, 2021). Diéu dang chi v 1a,
theo Lawrence va Elphinstone (2021), hanh
vi mua sam c6 cha dich 1a két qua truc tiép
clia viéc mua sam ngau himg. Olsen, Khoi va
Tuu (2022) cho rang khong c6 mbi lién hé
nao giita hanh vi mua sam ¢ chu dich va mua
sim ngiu hong. Trong khi d6 theo
Seinauskiené, Mas¢inskiene, & Jucaityte
(2015), viéc mua sam ngau himg khong co tac
dong ti€u cuc, viéc mua nay la mdt cach dé
nguoi ding tranh trang thai tiéu cuc vé ban
than. Nhimg y kién trai chidu nay c6 thé l1a
hau qua cta viéc thiéu nghién ciru vé tac dong
lau dai cua viéc mua sam ngiu hung. Chi c6
cac tac dong ngan han va trung han ctia hanh
vi mua ngiu himg (Grigsby, Jewell, &
Campbell, 2021; Togawa va cong su, 2020),
long trung thanh (Lin va cdng su, 2023; Rao
& Ko, 2021) va truyén miéng (Farah &
Ramadan, 2020) duoc xem xét.

Tai Viét Nam, cac nén ting mang xa hoi
nhu Facebook, Instagram, Zalo va gan day l1a
TikTok ciing nhanh chong nim bat xu hudng
va phat trién cac tinh ning hd tro thuong mai
dién ti. Instagram v&i tinh nang “shop” tich
hop, cho phép ngudi diung mua sim ngay
trong ung dung, trong khi TikTok vd&i céc
video ngén sang tao, da tao ra m{t con s6t
méi vé cach thirc quang ba san pham va
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tuong tac véi khach hang. Thuyc té cho thiy s6
luong nguoi dung mang xa hoi tai Viét Nam
dat khoang 72,70 tri€u nguoi, twong duong
73,3% dan sb va thoi gian trung binh ma mot
nguoi dung mang xa hoi ¢ Viét Nam danh cho
hoat dong trén mang xa hdi la khoang 2 gio
25 phiat mdi ngay (thudc top 20 thé giGi)
(Theo nghién cou to Datareportal va
Wearesocial, tinh dén thang 1 nim 2024).
Diéu nay cho thdy muc do tham gia va sy phu
thuoc cao vao mang xa hdi cta nguoi dan
Viét Nam. Nhirng s6 liéu trén day cung véi su
dap tmg cia cic nén ting mang xd hoi van
dang tao ra co hoi lon cho cac doanh nghiép
tham gia thuong mai trén nén ting xa hoi dé
tiép can va tuong tic voi khach hang tiém
nang. Mic di cac nghién ciru vé mat 1y thuyét
va thuc nghiém vé hanh vi mua hang ngau
himg trong thuong mai trén nén tang xa hoi
dang tang 1én ¢ Viét Nam (Tuyet Mai, 2007,
Mai et al, 2013; Thanh et al, 2016; Thanh va
Thao, 2017; Mai Thu Ha et al., 2021; Olsen et
al., 2022; Quyén, Vi va Phudc, 2022), tuy
nhién phan 16n cac nghién ctru ndy tap trung
vao cac giai doan trude va sau khi mua hang
ngiu hing. Chang han, Quyén, Vii va Phudc
(2022) da nghién ctiru moi quan h¢ giita hanh
vi ngau hing va viéc Iya chon san phém cling
nhu tiy chinh. Trong khi d6, Tuyét Mai
(2007) da xem xét cach mua sim ngau himg
anh huong dén long trung thanh va hanh phiic
ctia khach hang trong bdi canh Viét Nam. Co
rat it nghién ctru vé cach nguoi tiéu ding giai
quyét cac tac dong lau dai cua hanh vi mua
ngiu himg, hay nhiing anh huéng dén cam
nhan hanh phtc cua nguoi ti€u dung sau khi
thyc hién qué trinh mua sim ngiu hung
(Darrat, Darrat, & Amyx, 2016; Spiteri

Cornish, 2020). Céc phan tich trén cho thiy
nghién ctru mbi quan hé giita mua sim ngau
himg va hiu qua ctua hanh vi nay trong lau
dai, ciing nhu tac dong cuia nd dén ¥ dinh mua
lai ctia nguoi tiéu ding 14 can thiét. Dicu nay
s& hd tro cac cong ty va nguoi tiéu dung hiéu
duoc cac tdc dong lau dai cua hanh vi mua
ngau himg va tic dong dén y dinh mua lai
trong thuong mai trén nén tang xa hoi. Hon
nita, cung lac voi cong nghé phat trién, thé hé
gen Z, con dugc goi 1a “Nguoi ban xu ky
thuat s6” ciing ra doi. Nhom khach hang nay
dugc nudi dudng trong thé gisi ky thuat sb va
tiép xtGic véi cong nghé tir khi con nho
(Adeola, Hinson, & Evans, 2020;
Reinikainen, Kari, & Luoma-Aho, 2020).
Khach hang Thé hé Z quen véi viéc mua sim
trén Internet hon cac thé hé trude vi ho 16n
lén trong thoi dai ky thuat s6 (Wang,
Malthouse, & Krishnamurthi, 2015). Cac nha
ban 1¢ phai tap trung vao viéc thu hut khach
hang Gen Z d¢ phét trién manh trén thi trudng
truc tuyén vi thé hé nay da ndi 1én nhu mot
nhoém nguoi tidu dung tiém niang (Phanthong
& Settanaranon, 2011).

Xuat phat tir nhitng phan tich trén ciing
nhur tir khoang tréng nghién ciru lién quan dén
dé tai, cau hoi nghién ctru chinh duoc dat ra
trong bai nghién ctru nay 1a: Mua hang ngau
hing tac dong nhu thé nio dén cam nhan
hanh phtc, long tin va y dinh mua lai cta
nguoi tiéu dung gen Z trong thuong mai trén
nén tang xa hoi? Dé tra 10i cau hoi nay, dau
tién, cac 1y thuyét va mo hinh vé mua hang
ngau himg, hau qua clia mua hang ngau himg
trong thwong mai trén nén tang xa hoi s& dugc
tong hop. Tiép dén, cac thang do s& dugc xiy
dung va kiém chimg nhim dbac két lai mo
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hinh méi vé mua hang ngiu hing trong
thuong mai trén nén tang xa hoi dbi véi gen Z
tai Viét Nam. Sau cung, nhom téc gia dé cap
dén cac dong gop cua nghién ciru, vé mat 1y
thuyét 1an thyc tién cing nhu dua ra cac han
ché va hudng nghién ctru twong lai.

2. Co s ly thuyét

2.1. Thwong mai trén nén ting xa hji

Thuong mai trén nén tang xa hoi duoc
xem la phién ban thu gon hon cta thuong mai
dién tr (Liang & Turban, 2011). Cong nghé
truyén théng xi hoi, twong tac xa hoi va
thuong mai déu dugc két hop dé tao thanh
thuong mai trén nén tang xa hoi (Liang, T. P.
& Turban, E., 2011). Nguoi dung c6 thé tich
cuc quang ba va ban hang hoa va dich vu trén
cac thi truong va cong dong truc tuyén thong
qua thuong mai trén nén tang xa hoi, mot
dang phuong tién truyén thong xi hoi dwa
trén Internet (Stephen & Toubia, 2010). Theo
dinh nghia cua International Business
Machines (2009), thuong mai trén nén ting
x3 hoi 1a sy két hop giira san phim cta nha
ban 1é va hanh vi tim kiém thong tin cia
khéch hang. Pay la phién ban thuong mai
dién tir ctia tiép thi truyén miéng. Viéc hudng
loi tir phwong tién truyén théng xa hoi co thé
mat thoi gian vi nhiing khach hang tim thay
san pham truc tuyén thong qua cac dé xudt tir
mang x hdi ctia ho c6 thé quyét dinh mua san
pham d6 sau hoic luu lai ¢é mua sau (Leila &
Seyed, 2019). Ngoai ra, thuong mai trén nén
tang xa hoi cling dugc hd trg nhiéu hon vé
mat cong nghé (Curty & Zhang, 2011), ngay
cang trd nén phu hop thong qua viéc su dung
cic cong nghé tién tién, tich hop doanh
nghiép va kha nang xay dung long tin va cac
mbi quan hé xa hoi. Nguoi ta ¢6 thé 1ap luan

rang cic mang xd hoi truc tuyén dang dong
vai trd 16n hon trong thuong mai trén nén
tang xa hdi (Leila & Seyed, 2019). Trong
nghién clru nay, tdc gid su dung dinh nghia
theo Leila & Seyed (2019) vé thuong mai trén
nén tang xa hoi, 1a mot loai hinh kinh doanh
truc tuyén tan dung phuong tién truyén thong
x4 hoi va cong nghé Web 2.0 dé thuc day noi
dung do nguoi dung tao va céic tuong tac xa
héi. Thuong mai trén nén tang xa hdi xem
mang ludi ngudi mua va ngudi ban nhu mot
nén tang duy nhat bao gom tat ca cac tuong
tac va giao dich lién quan trudc, trong va sau
khi ban hoac mua hang hoa, dich vu.

2.2. Mua sim ngdu hirng trong thwong
mai trén nén ting xa héi

Mua sdm ngﬁu himg dugc thuc hién ma
khong c6 ké hoach va suy nghi nhiéu (Rook,
1987). Khach hang bi thoi thiic mua san pham
ngay khi ho nhin thay n6 khi ho bi kich thich
(Rook, 1987). Beatty va Ferrell (1998) da
dinh nghia “hanh vi mua sim ngiu hing 1a
viéc mua sdm mot loai san phém dot ngdt va
ngay lap tirc, khong c6 y dinh trudce”. Hanh vi
mua ngau himg 1d mot hanh dong nhanh
chéng ma léch khoi ké hoach mua sim ban
dau (Ahn, Lee, & Kwon, 2020; Jones va cong
su, 2003; Li & Jing, 2012) va duoc thyc hién
ma khong can nhic k¥ ludng cac tac dong lau
dai (Moon, Farooq, & Kiran, 2017; Pradhan,
2016). Nhu cau mua hang ngau hing co thé
duoc mo ta 1a mot hanh vi mua hang (1) dot
ngot va khong chu v, (2) khong ¢ ké hoach,
(3) duoc kich hoat theo cam xtc, (4) khong
suy nghi va nhanh chéng va/hoac (5) dugc
kich hoat bédi cac kich thich tr moéi trudong
(Abdelsalam va cong su, 2020; Goel va cong
su, 2022). Cac nén tang thuong mai trén nén
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tang x4 hoi (social commerce platforms) cung
cap cho khach hang trai nghiém mua sam lién
mach, tit ca trong mot, thudn tién va tiét kiém
thoi gian (Vithayathil va cong su, 2020).
Trong tinh hudng nay, bat ky giao dich mua
nao duoc thuc day boi hé théng, ngudi co sirc
anh huong hodc 161 khuyén cua cong dong
khién nguoi dung nhan thay nhu ciu s& dugc
coi la mua hang theo cam tinh goi y (Leong
va cong su, 2018). Hon nira, moi truong
thuong mai trén nén tang xa hoi doc ddo,
dugc dac trung bdi ndi dung tuong tac va do
nguoi dung tao ra, tao ra trdi nghiém mua sdm
nhap vai c6 thé lam tang su kich thich vé mat
cam xuc va giam kha ning kiém soat nhan
thtrc, do d6 1am tiang kha ning mua hang ngau
hing (Luo, 2005; Zhang va cong su, 2014).
Cac nén tang truyén thong xa hoi tan dung
cac thuat toan tinh vi dé dua ra cac khuyén
nghi san pham c6 lién quan va dugc ca nhan
hoéa cao, khai thac dong luc khodi lac cua
ngudi tiéu dung va thuc day mua hang ngau
hing (Hausman, 2000; Xu & Cui, 2020). Hon
nita, cac khia canh xa hdi cua cac nén tang
nay, chéng han nhu “thich”, chia sé va danh
gia tir nhitng nguoi ngang hang, dong vai tro
nhu bang chimg xi hoi, ¢6 thé anh huong
dang ké dén quyét dinh mua hang ctia nguoi
tiéu dung (Amos va cong su, 2014). Tinh tic
thot va tién lg1 cia viéc mua hang thong qua
cac tinh niang mua sim tich hop trén phuong
tién truyén théng xa hoi ciing gbp phan vao
su ngau hing bang cach giam thiéu cac budc
giita mong mudn va mua hang (Smith, 2019).

2.3. Cam nhdn hanh phuc

Cam nhan hanh phuc (Subjective Well-
Belng) dé cap dén danh gia chung cua mot ca
nhan vé hanh phuc trong cudc sdng ciing nhu

phéan tng cam xuc tich cuc va ti€u cuc cua ho
véi céc khia canh cu thé ciia cudce séng, chéng
han nhu cong viéc va gia dinh (Oishi, Diener,
& Lucas, 2016). Theo quan diém nay, cam
nhan hanh phic gom cac khia canh nhén thirc
va tinh cam. Khia canh nhan thirc coi cam
nhan hanh phic ngang bang véi sy hai long
trong cudc sdng (Life satisfaction) va 1a danh
gi4 tong thé dua trén cac tiéu chuan ma mot
c4 nhan nam gitr d6i voi chét lugng cudce sdng
cua minh. Khia canh tinh cam coi cam nhan
hanh phtc 1a nhitng danh gia tich cuc va tiéu
cuc ma mdt ca nhan c6 d6i v6i hanh phuc
hién tai hay c6 thé goi 1a Hanh phiic ngdn han
(Hapiness) va y thic vé gia tri ctia minh
(Diener, E va cong su, 2003; Cattelino va
cong su, 2023). Sy hai long véi cudc séng
bao gdm cam xtic va suy nghi vé cu6c song
hang ngay, trong khi hanh phtc ngan han
thuong duge do bang cam xdc va niém vui
thong thuong (Kahneman & Deaton, 2010).
Do do, theo Krys va cOng su (2023), hanh
phuc ngén han va sy hai long véi cudc séng,
12 hai khia canh c6 thé duoc st dung dé biéu
thi cdm nhén hanh phuc ctia nguoi tiéu dung
& cAp do ngan han va dai han. Nhiéu nghién
ctru thyc nghiém cho théy cam nhan hanh
phuc tac dong dén ¥ dinh mua lai cia khach
hang (Mathis et al., 2016; Su va cong su,
2016; S.Y. Lin & Chang, 2020; Miao va cOng
su, 2021; Kwon et al., 2024), cling nhu mua
sam ngau himg tac dong dén cam nhan hanh
phuc cua khéach hang) (Chris Manolis et al.,
2011) va dac biét 1a cam nhan hanh phuc
dong vai tro trung gian trong mdi quan hé
giita mua sam ngiu himg va y dinh mua lai
cua khach hang (Tan et al, 2024).
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2.4. Niém tin truc tuyén vao cdc trang
mang xa hgi (Online Trust in Social net-
work sites)

Nghién ctru trong cac linh vuc khac nhau
da dé xuat cac dinh nghia khic nhau vé niém
tin. Guo et al. (2018) giai thich ring niém tin
va rui ro dugc nhan thirc cua nhitng nguoi
tham gia ban 1 13 nén tang quan trong cho su
trdi ddy ctia thuong mai trén nén tang xa hoi.
Trong khi d6, Abed (2018) nhin manh ring
anh huong xa hdi va long tin dai dién cho cac
thanh phan c6 lién quan lam thay doi y dinh
hanh vi d6i voi thuong mai trén nén tang xa
hoi. Trong nghién ciru ndy, niém tin dugc
dinh nghia 1a ky vong cua nguoi tiéu dung
rang nha cung cap dich vu dang tin cay va sé
thuc hién cac cam két cta minh
(Sirdeshmukh, Singh, & Sabol, 2002). Long
tin phat trién trong cac tinh huéng khi moi
nguoi giao tiép thong qua cac tién ich ky
thuat sb, noi cac rang budc vé dao dtrc va xa
hoi ¢ thé duge dién giai khac nhau va khi
khong cé két ndi truc tiép hodc vat ly (Rutter,
2001). Khach hang va nha ban 1& c6 thé
khong tham gia vao cac giao dich tryc tiép
trong bdi canh thuong mai trén nén tang xa
héi (Chow & Shi, 2014). Vi vay, cac tuong
tac voi nhitng nguoi khac va moi truong
xung quanh ho giup phat trién 10ong tin
(Gefen & Straub, 2004). Trai nghiém cua
khach hang trong cac cong ddng twong tac
trén cac trang thuong mai trén nén tang xa
hoi co thé doéng vai tro 1a nén tang cho su tu
tin trong nganh (Chow & Shi, 2014). Theo
Hsu va cong su (2007), niém tin truc tuyén
trong thuong mai trén nén tang xa hoi c6 thé
tang 1én nho sy dong nhét cia cac thanh vién
v6i nhau cling nhu nhd nhimng loi thé cua

kién thirc va thong tin duoc chia sé trong
cong dong.

2.5. Y dinh mua lgi trong thwong mai
trén nén ting xa hoi

Y dinh mua lai c6 thé duoc dinh nghia 1a
du bao ciia mdt nguoi, duya trén hoan canh
hién tai va tuong lai cua ho, vé viéc mua mot
dich vu cu thé tir cing mot doanh nghiép
(Lacey & Morgan, 2007). Nguoi ti€u dung c6
thé danh gia y dinh mua lai d6i v6i mot cong
ty bang cach quyét dinh xem ho c6 st dung
dich vu ctia cong ty d6 thém mot 1an nira hay
khong (Fandy Tjiptono, 2016). Hanh dong
ctia khach hang thyc hién cac 1an mua hang
lap lai, dién ra trong mot khodng thoi gian
duge x4c dinh trude va bicu thi thai d¢ thuan
loi ddi v6i mét san phém hodc dich vu dua
trén kinh nghiém truéc dé (Sihombing,
Astuty, & Irfan, 2021). Hon nita, Jeon et al.
(2017) nhan manh rang gia tri tién ich va long
tin truc tuyén thuc ddy hoan toan méi lién hé
gitra tinh twong tac cua trang web dugc nhan
thirc va y dinh mua lai cua nguoi tiéu dung
trong thuong mai trén nén ting xa hoi.

2.6. M6 hinh nghién ciru

Ly thuyét hdi tiéc (Regret Theory) lam rd
cach khéach hang can nhéc céc lua chon cua
ho va quyét dinh nén lam gi tly thudc vao bat
ky su héi tiéc ndo ma ho cé thé ¢ sau nay
(Loomes & Sugden, 1982; Sugden, 1985). Sy
héi tiéc anh huong dén ngudi tiéu dung bang
cach giam nhe hau qua cia nhitng quyét dinh
kém va nudi dudng niém vui cho mot quyét
dinh sang subt. Véi bdi canh mua hang ngau
htng trong thwong mai trén nén tang xa hai,
diéu quan trong 13 giam thiéu su héi tiéc bang
cach vui vé va hai long khi mua hang
(Dittmar & Drury, 2000); (Rook, 1987);
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(Rook & Fisher, 1995). Mat khac, 1y thuyét
tap trung vao quy dinh (Regulatory Focus
Theory) mé rong quan diém so véi 1y thuyét
héi tiéc bang cach phan tich y nghia cta viéc
tranh rui ro va duy tri nguyén trang thuan loi,
c6 thé tac dong dang ké dén lya chon va danh
gid ciia ngudi tidu ding vé gia tri cla san
pham. Do d¢, Iy thuyét tap trung vao quy dinh
s& duoc néu bat va st dung 1am 1y thuyét nén
tang chinh trong bai nghién ctru nay. Vi vay,
ly thuyét nén nay dwoc nhém gia sir dung dé
kiém chimg mbi quan hé giita mua hang ngau
himg, cam nhan hanh phiic (gom hai khia
canh: hanh phuc ng’fm han, su hai long cudc
song) va y dinh mua lai trong thwong mai trén
nén tang xa hoi.

Ly thuyét chuyén giao niém tin (Trust
transfer theory) dé& cap dén “moét qua trinh

nhan thic phat sinh tor mot bdi canh quen
thudc sang mot bdi canh méi hodc tir mot
thyc thé dang tin cdy sang mot thuc thé khac
chua biét” (Kim 2008; Stewart 2003). Theo
Stewart (2003), co s& 1y thuyét cho chuyén
giao niém tin 1a 1y thuyét quy két, gitip cac ca
nhan quy két mot sy kién dua trén cac suy
luan rit ra tir kién thtre hién c6. K& thua cac
nghién ctu nay, nhom tac gia kiém ching
mdi quan hé giita mua hang ngau hing, niém
tin truc tuyén va y dinh mua lai ctia nguoi tiéu
dung trong thuong mai trén nén tang xa hoi.
Trén co so cac 1y thuyét nén, nhom tac gia
dé xuat mo hinh nghién ciru nhu Hinh 1.
2.6.1. Mua sam ngau hirng dnh hwdng
dén niém tin triec tuyén ciia nguoi tiéu ding
Mdi quan hé di duoc kiém chimg boi
nghién ctru trude day cua Ek Styvén, Foster

Y dinh

Hanh
phuc
ngén han

Sy hai long

e o e - -

véi cude song

mua lai

Cam nhan hanh phuc

(Nguoén: Nhém tdc gia dé xudat)

Hinh 1: M6 hinh nghién ciru dé xudt
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va Wallstrém (2017), khang dinh long tin nhu
mot trong nhiing khia canh quan trong khi
phan tich va nghién ctru hanh vi nguoi tiéu
dung trong bdi canh mua sim truc tuyén,
duoc coi 1a van dé quan trong dé dat duogc
thanh cong. Nghién clru nay xem xét xu
huéng mua sim ngiu hung, tién hanh phan
loai va tap trung vao cac yéu t6 xa hoi nhan
khau hoc va tinh hudng lién quan dén xu
huéng mua sim ngiu hing. Long tin, dugc
phat trién tir kinh nghiém va twong tac, 1a chia
khoa thanh cong cia tiép thi Internet. Trong
bbi canh mua hang theo nhom, mua sim ngau
htng cho phép ngudi tiéu dung tich liy kién
thirc vé san pham va dich vu, do d6 gop phan
vao sy phat trién 10ng tin ctia nguoi tiéu ding.
Theo do6, su phén khich vé mit tim ly dén tur
nhimg 1an mua hang bat ngd ¢ thé co tac
dong dang ké dén muc do tin tuong cua khach
hang vao thuong hiéu hodc san pham d6. Ho
c6 thé dé dang xay dyng long tin va sy tng ho
vé mit cam xuc cho san pham da mua khi ho
roi khoi trai nghiém mua sim voi tm trang
tich cuc (Stilley, 2008). T d0, tac gia dé xuat
gia thuyét:

H1: Mua sim ngau himg c6 tac dong tich
cuc dén 10ng tin cua khach hang trong bdi
canh thuong mai trén nén tang xa hoi.

2.6.2. Mua sam ngau hitng anh hwong
dén cam nhdn hanh phuc cua nguoi tleu dung

Tai lidu con it vé viéc liéu mua sim ngau
hting c6 anh hudng truc tiép hay gian tiép dén
cam nhan hanh phuc hay khong va anh hudéng
nhu thé nao. Theo quan diém vé sy hai long
trong cudc sdng ciia ngudi tidu dung va Iy
thuyét khuéch tan tir dudi 1én vé sy hai long
trong cudc séng (Ekici va cong su, 2018;
Sirgy, 2012), khach hang di mua sam dé dat

du()’c ca hai muc dich la niém vui va tranh xa
ndi dau. Vi mua sim ngau hing la mot hanh
vi quan trong khi mua sim vi niém vui, su
phan khich va giai tri, ca mdi truong truyén
thdng (Iyer va cong su, 2020) va truc tuyén
(Chan, Cheung, & Lee, 2017), nén viéc ky
vong mot mbi quan hé tich cyuc gilta mua sam
ngau hing va cam nhan hanh phuc 13 hoan
toan hop ly. Khi nguoi ti€u dung dat duoc
niém vui va sy hai 10ng vé mit tam 1y khi mua
sdm, chéng han nhu trén Internet, ho s€ c6 xu
huéng ting tan suit mua sam, diéu ndy c6 thé
dan dén lam dyng va nghién. Trong trudng
hop nhu viy, niém vui mua sim ngiu himg
theo thoi gian c6 thé bién thanh nghién mua
sim v&i nhirng hau qua tiéu cuc dbi v6i cam
nhan hanh phuc. Silvera, Lavack va Kropp
(2008) phat hién ra rang thanh phan nhan
thirc ciia hanh vi mua ngau hing c6 tac dong
tiéu cuc dén cam nhan hanh phuc. Tuy nhién,
trong mot bai danh gia phan tich tong hop cia
Iyer va cong su (2020), khuynh huéng mua
saim ngiu hung di duoc chimg minh 13 c6
méi twong quan tich cuc voi ca trang thai tim
trang vui vé va tiéu cyuc. Trong d6, mdi twong
quan giita hanh vi mua ngiu hing va tdm
trang tiéu cyc 16n hon mdi twong quan giira
tdm trang vui vé va hanh vi mua ngau hing.
Maic du vay, cdm nhan hanh phuc cia nguoi
mua sam c6 thé bj anh huong boi nhiéu yéu
t6 khac ngoai viéc mua sam, diéu nay c6 thé
chbng lai nhitng tac dong tich cuc hoic tiéu
cuc ciia viéc mua sim ngiu hing. Xuat phat
tir nhitng phan tich ndy, nhém tac gia dé xuét
gia thuyét rang: Mua sim ngau hing anh
huong tich cyc dén cam nhan hanh phiic (bao
gé)m hai khia canh: hanh phuc ngrfm han va su
hai long cudc sdng) ctia ngudi tiéu dung. Chi
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tiét gia thuyét nay thanh gia thuyét H2 va H3
nhu sau:

H2: Mua sim ngiu himg anh huéng tich
cuc dén hanh phtc ngan han cia nguoi tiéu
ding trong thurong mai trén nén tang xa hoi.

H3: Mua sim ngiu hing c6 anh hudng
tich cyc dén sy hai long cudc séng cua
nguoi tidu dung trong thuong mai trén nén
tang xa hoi.

2.6.3. Niém tin truc tuyén anh huong
dén y dinh mua lai ciia nguoi tiéu ding

Hién tuong tin tuong trong cac giao dich
tryc tuyén 1a yéu té then chdt anh huong dén
y dinh mua lai va nang cao gia tri cua khach
hang. Cac nha nghién ctru nhu Bock va cong
su (2005), McEvily, Perrone va Zaheer
(2003) nhin manh vai tro khong thé thiéu
cua long tin trong vi¢c dinh hinh hanh vi cua
ngudi tidu dung, dac biét 1a trong bdi canh y
dinh mua lai truc tuyén. Trong bdi canh ky
thuat s, long tin cta ngudi tiéu dung vao
cac thuong gia ndi 1én nhu mot chét chin
cho sy gan két bén viig. Nghién ciru ciia
Bilgihan(2016) chi ra rang niém tin vao cac
thuong gia thiic day cac giao dich lap lai va
cac két ndi dang dién ra. Mdi lién hé giira
long tin va y dinh mua lai duge cung cd
thém bdi cac phat hién cia Muhammad va
cong su (2013), cho thay tim quan trong ciia
chét lugng dich vu va 1ong tin trong viéc du
doan cac 1an mua hang lap lai. Ngoai ra,
Zafar, Qiu va Shahzad (2020) lam sang to
cach thuc long tin dong vai trd then chét
trong viéc xac dinh muc do san long tham
gia vao cac dién dan tryc tuyén ciia ngudi
tiéu dung, nhan manh tinh chon loc trong
viéc tin tudng cac nén tang truc tuyén cu thé
hon céac nén tang khac. Trong bdi canh mua

sam giita doanh nghiép v&i ngudi tiéu dung
(B2C), long tin duoc chimg thyc béi nhiéu
nghién ctru khac nhau (Dhingra, Gupta, &
Bhatt, 2020; Zhu, Mou, & Benyoucef,
2019). Céac nha béan 1 tryc tuyén dugc dinh
vi dé thuc day cac mdi quan hé 1au dai bang
cach thuyét phuc khach hang rang do tin cay
va danh tiéng 1a nén tang ciia mot moéi quan
hé ddi tac dang tin cay. Trong bdi canh mua
sdm truc tuyén doc dédo, long tin tré nén
quan trong hon do sy phd bién cia cac vu
lra ddo trén trang web (Zhu, Mou, &
Benyoucef, 2019). Viéc khong c6 cac tuong
tac truc tiép, nhu Annaraud va Berezina
(2020) nhdn manh, khuéch dai tim quan
trong ciia long tin trong tiép thi dién ti.
Nguoi tiéu dung, nhan thuc dugce thong tin
nhay cam ma ho tiét 16, von than trong, thich
nhitng ngudi ban hang tryc tuyén c6 uy tin
trong vi¢c bdo v¢ dir liéu ca nhan va tai
chinh (Javed & Wu, 2020), sau do, ho s€ tin
twong hon trong viéc quay lai tiép tuc mua
hang cua nguoi ban hang d6. Tu do, tac gia
dé xuat gia thuyét:

H4: Niém tin tryc tuyén anh huong tich
cuc dén y dinh mua lai ciia nguoi tiéu dung
trong thwong mai trén nén tang xa hoi

2.6.4. Cam nhdn hanh phuc anh hwong
dén y dinh mua lai ciia nguoi tiéu ding

Nhiéu nghién ctru da chi ra rang cam nhan
hanh phuc (bao gém hai khia canh 1a hanh
phuc ngin han va sy hai long v6i cudce séng)
ctia khach hang c6 anh hudng tich cuc dén
hanh vi trong twong lai. Trong hau hét cac
nghién ciru nay, nguoi ta thiy rang hanh phuc
co tac dong truc tiép dén viéc mua sim (Ben
Khelil, Othmani, & Bouslama, 2015;
Goldsmith, 2016; Kim & Peterson, 2017).

=

106 thuong mai

So6 198/2025



KINH TE VA QUAN LY

Pong thoi, nghién ctru cua Zheng va Ma
(2021) két luan rang mua sim lam ting cam
nhan hanh phic cta nguoi tiéu dung, tor do
lam tang y dinh mua lai cia hg. Nguoi tiéu
dung hai long va vui vé duy tri y dinh mua
hang truc tuyén cua ho (Andrian & Rostiani,
2021; Zaki & Ab Hamid, 2021). Bén canh do,
su hai long vé cudc séng cua khach hang
cling dugc xac dinh 1a mdt yéu to quan trong
anh huong dén y dinh mua lai. Nghién ctru da
ching minh rang nhitng nguoi ¢ mic do hai
1ong véi cude sdng cao hon ¢o xu hudng tham
gia tich cuc vao céc hoat dong giai tri va mua
sam. Mannell (1993) phat hién ra rang su hai
1ong véi cude sdng cé lién quan tich cuc dén
su tham gia lién tuc vao cac hoat dong ma ho
yéu thich. Kim, Chung va cong su (2014)
cling nhan manh rang ngudi ding c¢6 muc do
hai long voi cude séng cao hon ¢ nhiéu kha
nang duy tri y dinh st dung cac dich vu mang
x4 hoi va san pham lién quan. Do d6, nhom
tac gia dé xuét gia thuyét rang cam nhan hanh
phiic (gdm hai khia canh: hanh phutc ngan han
va su hai 1ong vé cudc sdng) anh huong tich
cuc dén y dinh mua lai coa nguoi tiéu ding.
Chi tiét gia thuyét nay thanh gia thuyét H5 va
H6 nhu sau:

H5: Hanh phic ngin han anh huéng tich
cuc dén y dinh mua lai cua cua nguoi tiéu
dung trong thuong mai trén nén tang xa hoi.

H6: Su hai long vé cudc séng anh huong
tich cuc dén ¥ dinh mua lai ctia nguoi tiéu
dung trong thuong mai trén nén tang xa hoi.

2.6.5. Mua sam ngdu hirng dnh huong
dén y dinh mua lai ciia nguoi tiéu ding

Viéc mua sam ngau htng khong chi tao ra
khuynh huéng mua lai ngay 1ap tic ma con
dong vai tro then cht trong viéc vun dap mot

lugng khach hang trung thanh va tan tuy.
Khang dinh nay pht hop véi nhiing phat hién
cua Apriliani, Arimbawa va Wulandari
(2020) nhitng ngudi nhan manh tac dong truc
tiép cuia viéc mua hang ngau hting 1én y dinh
mua lai sau d6. Dya trén diéu ndy, Suryana va
Dasuki (2013) nhdn manh dén viéc danh gia
¢6 chon loc cta khach hang lién quan dén
viéc mua hang va hanh dong ctia ho. Nghién
ciru cua Apriliani, Arimbawa va Wulandari
(2020) di sau vao dong lyc tinh t& dang dién
ra khi viéc mua hang ngau himg vuot qua
mong doi cua khach hang, mang lai trai
nghiém thoa man. Viéc thiét 1ap mdi quan hé
lau dai gitra khach hang va san pham hoic
thuong hi¢u 1a quan trong véi nhling trai
nghiém thuan lgi nhu vay. M&i lién két nay
vuot ra ngoai giao dich theo cam tinh va phat
trién thanh mong mudn thye sy 1a mua lai.
Tiém nang chuyén do6i ctia nhitng két qua tot
lién tuc, du la dudi dang san phém chét lugng
cao, dich vu khach hang tuyét voi hay trai
nghiém tong thé bd ich. Khach hang, sau khi
phat trién dugc cam giac tin tuong, thay minh
c6 xu hudng trung thanh, khién viéc mua lai
trd thanh mot tién trinh hop 1y va ty nhién. Vi
vay, gia thuyét dua ra la:

H7: Mua sam ngau hing hudng tich cuc
dén ¥ dinh mua lai ctia nguoi tiéu ding trong
thuong mai nén tang xa hoi.

3. Phuong phap nghién ciru

Nghién cuu nay st dung phuong phap
dinh luong v6i bang cau hoi duge xay dung
tir cac thang do khac nhau ctia mot sé nghién
ctru trude day va dugc do luong bang thang
do Likert di tir 1 (hoan toan khong ddng ¥)
dén 5 (hoan toan dong y). Cu thé, “Niém tin
tryc tuyén” dugce tham khao tir McKnight &
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Chervany (2006), “Mua sim ngiu hing”
dugc tham khao tir J. Zhang va cong su
(2021), Cam nhan hanh phutc gém hai khia
canh: (1) “Hanh phtic ngin han” dugc tham
khao tur Hills & Argyle (2002) va (2) “Su hai
long véi cudc séng” duoc tham khao tur
Diener va cong su (1985), “Y dinh mua lai”
dugc tham khao tir Aren va cong su (2013).

Phuong phap chon mau thuan tién duoc ap
dung ddi v6i nhirg ngudi tiéu dung tré trong
d6 tudi 18-25 da timg hodc dang trong qué
trinh mua sim ngiu himg. Khao sat chinh
thirc dugc thuc hién ca truc tuyén (google
form) va phat truc tiép bang cau hoi, thu thap
dugc 431 phiéu tra 10i hop 1¢.

Pé danh gia chat luong thang do va kiém
dinh cac gia thuyét, nghién ctru nay sir dung
k¥ thuat phan tich mo hinh phuong trinh cau
tric tuyén tinh dua trén binh phwong tdi thiéu
timg phan PLS-SEM thuc hién trén phan

mém Smart PLS 3. Phan tich PLS-SEM
khong chi cho phép phat trién cac 1y thuyét
trong nghién ctru kham ph4 ma con danh gia
cd md hinh do ludng va md hinh ciu tric
(Sarstedt, Ringle, & Hair, 2021).

4. Két qua nghién ciru

4.1. M6 ti méu

Két qua md ta mau cho thay rang phan 16n
nguoi tham gia ¢6 thu nhdp dudi 3 tri€u, thoi
gian xem mang xi hoi pho bién nhat 1a tir 1
dén 3 gio mdi ngay, tan sé mua hang trung
binh hang thang cha yéu tir 1-2 1an. Két qua
chi tiét dugc thé hién ¢ bang dudi day. Két
qua nay duoc cho 1a tuong d6i phu hop véi
ngudi tiéu ding gen Z ¢ Viét Nam, da sd 1a
sinh vién céac trudong dai hoc trong d6 tudi 18-
25, ho khong chi 1a khach hang tiém ning
chinh ma con 1a dong luc thic day su phat
trién thi truong.

Bang 1: Théng tin mdu nghién ciru

Pac diém MAu quan sat Tén s6 Tan suit (%)

Cre Nam 206 478
Gidi tinh Nit 225 520
Dudi 3 tridu 257 59.63
Thu nhap Tir 3 dén 5 trigu 109 25.29
Trén 5 tri€u 65 15.08

Duéi 30 phut 16 3.71
Thoi gian xem mang Tir 30 phit dén 1 gioy 63 14.62
xa hoi trong ngly Tur | dén 3 gio 182 42.23
- Tir 3 dén 5 gid 106 24.59
Trén 5 gio 64 14.85
Tir 1-2 lan 213 49.42

Tan s6 mua hang 3-4 lan 153 35.5
trung binh hr?mg thang | 5-6 lan 36 8.35
Trén 6 lan 29 6.73

Téng cong 431 100

(Nguon: Téc gid tw tong hop)
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4.2. Kiém dinh thang do

Bai nghién ctru thyc hi¢n kiém dinh d6 tin
cdy cua thang do theo dé xuat cua Hair va
cong su (2021) bao gdm do nhat quan noi tai,
gia tri hoi tu va gia tri phan biét. Két qua kiém
dinh thang do cho thdy hé s6 Cronbach’s
Alpha va d6 tin cdy tong hop (CR) déu lén
hon 0,7, do d6 cac thang do déu dat d6 nhat
quan ndi tai. Thém vao do, cac gia tri phuong
sai trich (AVE) déu 16n hon 0,5, vi thé thang
do d& xuét déu dat gia tri hoi tu (Bang 2).

4.3.1. Két qua kiém dinh gia thuyét

Tac gia da thuc hién kiém dinh Bootstrap
trén 5000 miu dé danh gia tac dong truc tiép
v6i gia tri P co ¥ nghia thong ké < 0.05. Két
qua & Bang 3 cho thiy cac gia thuyét H1, H2,
H3, H4, H5, H6 dugc chap nhan va gia thuyét
H7 bi bac bo. C6 thé thdy mua sim ngau hiing
s& anh hudng tich cuyc dén hanh phuc ngan
han va sy hai long véi cude séng (B=0.519;
B =0.619). Bong thoi, hai khia canh nay ciing
anh huong tich cuc dén y dinh mua lai cta

Bang 2: Kiém dinh dé nhat quan noi tai va gia tri hoi tu

Cronbach's Alpha CR AVE
Hanh phiic ngan han (HPN) 0.857 0.894 0.585
Mua hang ngau himg (IB) 0.892 0.920 0.699
Su hai 1ong cudc séng (LST) 0.903 0.932 0.775
Y dinh mua lai (PI) 0.877 0.911 0.672
Niém tin truc tuyén (TRUST) 0.876 0.910 0.668

(Nguon: Tac gida tw tong hop)

Ngoai ra, két qua kiém dinh con cho thiy
cac chi bao dat muc do chinh xac vé su phan
biét khi chi sé tuwong quan Heterotrait-
Monotrait (Heterotrait-Monotrait Ratio of
Correlations) HTML < 0,85. Hon nira, thu tuc
Bootstrap v6i 5000 miu cho thdy HTML
thudc khoang phan vi tir 2,5% t6i 97,5% déu
nhé hon 1. Do dé, cac céu trac khai niém déu
dat gia tri phan biét.

4.3. Kiém dinh gia thuyét

Nghién ctru thuc hién phan tich m6 hinh
cAu trac nhiam udc lugng mot cach cu thé mbi
quan hé gitra cac bién tiém an trong mo hinh.
Két qua cho thay khong co hién tuong da
cong tuyén trong tirmg mo hinh cdu tric thanh
phan do hé sé VIF < 3.

nguoi tiéu dung (B =0.316; = 0.329). Ngoai
ra, hanh vi mua ngiu hung ciing anh hudng
dén long tin (B = 0.36) va 10ng tin ciing tac
dong dén y dinh mua lai ciia nguoi tiéu dung
(B =0.226).

4.3.2. Kiém tra cdc dnh hwéng trung gian

Két qua thé hién trong bang dudi day
cho thdy IB c6 tac dong gian tiép dén PI
thong qua LST, HPB va TRUST, dugc coi
1a c6 ¥ nghia théng ké (gia tri P 12 0.00 va
nho hon 0.05).

Ngoai ra, két qua chi ra rang khong co sy
khac biét giira cac dic diém nhan khau hoc 1a
gidi tinh, thu nhép, thoi gian xem va tan suat
mua hang dbi voi ¥ dinh mua lai thong qua
thuong mai trén nén tang xa hoi.
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Bang 3: Két qua kiém dinh gid thuyét

Hé s6
) chuin
H¢ so |hoa trun £ .
Gid  chuin | binh tir Ket qua
thuyét héa tir miu |Gia tri| Gia
M&bi quan hé miu goc |Bootstrap| t trip
Mua sam ngau himg -> Niém tin truc
tuyén Hl 0360 | 0.044 | 8.184 |0.000 | Chap nhan
Mua sim ngau himg -> Hanh phtc
ngin han H2  0.519 0.041 |12.636]0.000 | Chép nhan
Mua sam ngau himg -> Sy hai long voi
cudc sdng H3  0.619 0.032  |19.223]0.000 | Chép nhan
Niém tin tryc tuyén -> Y dinh mua lai H4 0.226 0.043 | 5.248 | 0.000 | Chap nhan
Hanh phtc ngén han -> Y dinh mua lai | H5 0.316 0.055 | 5.737 | 0.000 | Chap nhan
Su hai long véi cude séng ->Y dinh ,
mua lai H6 0329 | 0.054 |6.147 |0.000 | Chap nhan
Khong
Mua sim ngau himg -> Y dinh mua lai | H7 0.057 0.056 1.017 1 0.309 | chip nhan
(Nguon: Tdc gia tw tong hop)
Bang 4: Cac anh huong trung gian
Hés6 | Polech | T P
chuin hoa| chuin |values| Values
Mua sam ngiu himg -> Hanh phuc ngan han ->
Y dinh mua lai 0.164 0.032] 5.176{ 0.000
Mua sam ngau himg -> Niém tin tryc tuyén ->
Y dinh mua lai 0.081 0.019] 4.327( 0.000
Mua sim ngau himg -> Sy hai 1ong véi cude
séng ->Y dinh mua lai 0.203 0.035| 5.769| 0.000

(Nguon: Téc gid tw tong hop)

4.3.3. Thao lugn

Két qua phan tich ung ho gia thuyét HI,
néu rang ngudi mua thuong sé tu tin hon vao
viéc mua hang ctia minh khi hanh vi mua
hang cia ho cang ngiu himg va ngudi ban
trén trang mang xa hoi cang dang tin cay. Két
qua ndy thé hién hanh vi mua sim trén mang

x4 hoi, khong nhat quan v4i nhitng phat hién
cua cac tac gia (Adriansyah & Rahman, 2022;
Ek Styvén, Foster, & Wallstrom, 2017;
Prastiwi & Iswari, 2019). Long tin ctia khach
hang sé& tang 1én khi ho ¢ trai nghiém tt lac
mua sam ngau hing.
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R*=0,13

Mua sdam

Hanh phic
ngén han
R’=0,269

Su hai long véi
cudc séng
R’=0,383

Niém tin tryc tuyén

Y dinh mua lai
R’=0,560

Cam nhan hanh phtc

(Nguon: Tac gia tu tong hop)

Hinh 2: Két qua mé hinh nghién ciru

Két qua phan tich ung hd viéc chap nhan
cac gia thuyét H2 va H3, ching minh rang
hanh vi mua ngau hing dan dén cam nhan
hanh phiic ctia chii thé ngudi tiéu dung ngay
1ap tirc va theo thoi gian. Nghién clru nay
ching minh tdm quan trong ciia hanh vi mua
ngiu himg nhu mot hanh vi mua sam vui vé,
tha vi va lién quan dén giai tri (Chan,
Cheung, & Lee, 2017; Iyer va cong su, 2020).
Két qua nay phu hop voi cac phat hién cta
Olsen, Khoi va Tuu (2022); Zheng va Ma
(2021) khi c4 hai déu cho réng cam nhan hanh
phuc cua mdt nguodi bi anh hudng boi xu
huéng mua sim ngau hing va su hai long
trong cudc sdng cta ho. Hanh vi mua ngau
htng c6 tac dong 16n hon dén sy hai 1ong lau
dai cia khach hang. Khi tién hanh nghién ctru

trong boi canh Viét Nam, diéu nay cang cing
c¢b thém 1ap trudng cua Olsen.

Theo Fatkhul, Suharyono va Yulianto
(2016), thoi quen mua sim va mac do tin
tuong d6i voi nguoi ban thu hat rat nhiéu
khach hang, tir d6 thic day 10ong tin vao cac
nha bén 1¢ truc tuyén va khuyén khich mua lai
nhiéu 1an. Két qua H4 chi ra rang cac quyét
dinh mua lai thuong mai trén nén tang xa hoi
chiu anh hudng cua long tin truc tuyén; phat
hién nay phu hop voi Liang, Choi va Joppe
(2018); Miao va cong su (2022) nhitng nguoi
cho rang luu lwong truy cép truc tuyén cao s&
khuyén khich khach hang quay lai cira hang
cua ho. Ngoai ra, Fang va cong su (2014) cho
thiy rang y dinh mua lai ting 1én khi long tin
tang lén.
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Nhitng phat hién cta phan tich ung hd ca
H5 va H6, néu rang sy hai long chu quan sau
khi mua hang cua khach hang s& khuyén
khich ho mua nhiéu hon trén mang xa hoi. Su
hai 1ong chi quan 1a két qua ciia mot san
phém hodc dich vu vuot trgi cling nhu cam
két va su can nhic dic biét cia doanh nghiép.
Nhitng hdi tuéng vé nhitng cude gip g& thoa
mén nay thuc day long trung thanh bén canh
viéc tao nén mdi lién két ving chic giira
khach hang va doanh nghi¢p. Nguoi tiéu
ding hai 1ong s& ké cho nguoi khac vé nhiing
trai nghiém t6t cua ho, didu nay s& c6 hiéu
mg lan toéa tich cuc va cai thién danh tiéng
ctia thuong hiéu. Két qua nay ciing phu hop
v6i Dechsaradecho (2020) rang sy hai 1ong c6
tac dong tich cuc dén y dinh mua lai.

Ngoai ra, nghién ctru da thuc hién kiém
dinh sy khac biét giira hai gi6i tinh dén y dinh
mua lai, két qua cho thiy ring nam gidi s& bi
anh huong bai niém tin truc tuyén nhiéu hon,
c6 thé giai thich rang nam gidi c6 xu hudng
danh gia cao cac yéu to k¥ thuat va an toan
truc tuyén hon. Ho thuong xem xét cac yéu td
nhu d§ bao mat, do tin cdy cua trang web va
chét luong dich vu khach hang truc tuyén.
Khi cac yéu té nay dap tmg duoc ky vong cua
ho, niém tin ctia ho vao trang thuong mai dién
tir s& ting, dan dén ¥ dinh mua lai cao hon.
Nguoc lai, nit gidi thuong cé xu hudng danh
gi4 cao trai nghiém cam xtc khi mua sam tryc
tuyén. Ho d& dang bi anh hudng bai cac yéu
t6 nhu sy hai long tir san pham, trai nghiém
dich vu khach hang tich cyc va sy tha vi cua
viéc mua sam tryc tuyén. Khi nhiing trai
nghiém nay mang lai cam gidc hanh phuc

ngan han, ho s& c6 xu hudng quay lai va tiép
tuc mua sam.

5. Két luan va kién nghi

Bing cach mé rong va xac minh cc phat
hién truéc ddy tir quan diém nhan thuc 1y
thuyét, nghién ctru nay da dwa ra nhiing phat
hién méi lién quan dén mdi lién hé giita cam
xtic va hanh vi mua ngau hung trong thuong
mai trén nén tang xa hoi. Nghién cuu da hé¢
théng hoa 1y thuyét vé cach cac yéu to lién
quan dén hanh vi mua ngiu himg trong bdi
canh thuong mai trén nén tang xa hoi anh
huong dén cam nhan hanh phic trong ngan
han va dai han, cling nhu cach long tin anh
huong dén y dinh mua lai. C6 rat it nghién
ctru vé cam xuc dai han, mic du co rt nhiéu
nghién ctru vé cac tién dé anh hudong dén
hanh vi mua ngau htimg va y dinh mua lai.
Béng cich dua ra mot mo hinh tich hop hanh
vi mua ngau htng truc tuyén, hanh phiic ngén
han, su hai long trong cudc séng, 1ong tin va
¥ dinh mua hang mot lan nira, nghién ciru nay
g6p phan vao su hiéu biét vé thuong mai trén
nén tang xa hoi. Nghién ctru bo sung vao kién
thirc vé hanh vi mua ngiu hing cta nguoi
tiéu dung Viét Nam trén cac nén tang mang xa
hoéi bang cach xac thuc va lam sang to qua
trinh thay d6i trong nhan thirc va suy nghi sau
khi mua hang cta ho. Su khac biét vé gidi
tinh c6 vai trd quan trong trong viéc phat trién
cac phuong phap va quy dinh khuyén khich
thuc ddy ¥ dinh mua sim ngiu hing va mua
lai trong thuong mai trén nén tang xa hoi,
khién nhing hiéu biét quan trong nay rat phu
hop véi ca 1y thuyét va thyc hanh.
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Nghién ciru nay 1a nghién ctru dau tién
kham pha méi lién hé giita mua sim ngau
hiing va cam nhan hanh phic & ca nhan tai
Viét Nam, mot cha dé thuong bi bo qua trong
cac nghién ctru vé hanh vi tidu dung. Nghién
clru tdp trung vao nguoi ti€éu dung gen Z (tur
18-25 tudi) mua sam trén cac nén tang thuong
mai trén nén tang xa hdi, lam ndi bat cac dic
diém cua phan khuc thi trudong tiém ning nay.
N6 gitp cac nha quan 1y hiéu 16 cac yéu td
thiic ¢y mua sim ngiu himg tryc tuyén va
viéc quay lai mua hang cuia ngudi ti€u dung.
Két qua thyc nghiém cho théy hanh phuc
ngan han va niém tin true tuyén 1a yéu té then
chét trong viéc khuyén khich mua hang lap
lai. D6i v6i cac nha ban 1é tryc tuyén, xdy
dung long tin, nang cao su hai long trong
cudc séng, va tao ra hanh phuc ngén han la rét
quan trong. Cac nha ban 1¢ ¢6 thé tic dong tot
hon dén khach hang bang cach hiéu ro ddi
tuong muc tiéu thong qua tiép thi truyén
thong xa hoi. Pé giai quyét van dé mua sim
ngau hing, cic nha ban 1é nén dam bao mo ta
san pham chi tiét va chinh xac, kiém tra k¥
ludng chat lwong san pham va xay dung long
tin thong qua tinh minh bach. Chién luoc
truyén thong x4 hoi nén tip trung vao viée tao
ra cic quang cdo san pham gan giii va thuc
day su twong tac cong dong giita khach hang.
Viéc dao tao nhan vién vé k§ niang chuyén
mon ciing c¢6 thé thu hat khach hang trong
tuong lai. Cac nha ban 1€ nén st dung cac
chién thuét ting cudng hanh phuc va sy hai
long ctia khach hang, nhu phat trién cac dong
san pham, xuat ban ndi dung thudng xuyén va
duy tri tiéu chuén dich vu khach hang cao. Ho

cling nén tdp trung vao phat trién thuong
hiéu, tao ra ndi dung chan thyuc va thé hién ra
trai nghiém tich cuc cua khach hang dé duy
tri sy tin tudng va tuong tac.

Mic du co nhitng dong gop ké trén, bai
nghién ciru van ton tai nhitng han ché. Nghién
ctru khong xem xét su khéc bi¢t theo tirng san
pham, c6 thé bo sot cac chi tiét trong ¥ dinh
mua sam ngau himg cta ngudi tiéu ding Viét
Nam trén cac mang xa hoi ¢ cac danh muc
san pham khac nhau. Ngoai ra, nghién ctru
chi giéi han ¢ nguoi tiéu dung gen Z, lam
giam tinh dai dién. Nghién ciru tiép theo s& da
dang hoa ddi tuong tham gia ¢ Vi¢t Nam,
cung cap cai nhin rong hon vé théi quen mua
sam ngiu himg. Nghién ciru tuong lai c6 thé
thém cac bién do luong dé hiéu rd hon cac
yéu t6 anh huong dén y dinh mua lai 1au dai
sau nhitng 1an mua sam ngiu himg. ¢
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Phu luc 1: Thang do cdc bién tiém dn

Bién so Chi bao

Ngudn

T6i thuong mua cac san pham tryc tuyén trén mang xa hdi mot
cach bat ngo.

T6i thuong mua cac san pham tryc tuyén trén mang xa hoi
(video ngan, bai quang cdo) ma khong suy nghi.

Mua sam |Dai khi t6i cam thay muon mua céc san pham tryc tuyén trén
ngau hung |mang xa hdi (video ngan, bai quang céo) tic thi.

T6i mua cac san pham tryc tuyén trén mang xa hdi (video ngan,
bai quang céo) dya trén cam xtic cua tdi vao thoi diem do.

Déi khi t6i hoi hap tap trong viéc mua sam cac san pham truc
tuyén trén mang xa hoi (video ngan, bai quang céo).

J. Zhang va cong su
(2021)

To6i cam thay dac biét hai long vai cach toi mua sam truc tuyén
trén mang xa hoi (video ngan, bai quang cao)

To6i cam thay cudc song khi mua hang truc tuyén trén mang xa
hdi (video ngan, bai quang cao) rat dang dé song.

T6i hai 1ong véi moi thir trong cudce séng khi mua hang tryc
tuyén trén mang xa hoi (video ngan, bai quang cao)

Hanh phuc |T6i nghi rang toi trong hap din khi mua sim truc tuyén trén
ngan han |mang xa hoi (video ngan, bai quang cao)

Toi c6 the tim thay moi thit ma t6i muon khi mua sam truc
tuyén trén mang xa hoi (video ngan, bai quang cao).

T6i cam thiy tinh than rat tinh tio khi mua sim truc tuyén trén
mang xa hoi (video ngan, bai quang cao).

Téi c6 ky trc hanh phiic dic biét vé qua khir khi mua sam truc
tuyén trén mang xa hdi (video ngan, bai quéng €ao)

Hills & Argyle
(2002)

Trong hau het cac khia canh, cudc song gan v6i ly tudng cua toi
khi c6 sy xuét hién ciia mua sam truc tuyén trén mang xi hoi

Diéu kién cudc song clia toi rat tot khi co su xuét hién cia mua
sam tryc tuyén trén mang xa héi (video ngan, bai quang cdo)

T61 hai long voi cude song cia minh khi c6 su xuat hién cta

Diener va cong su
(1985)

hai lon
Sy QALIONE | ua sdm truc tuyén trén mang x3 hoi (video ngin, bai quang
voicuoc |
. |cao)

song
Cho dén nay, toi da dat dugc nhiing diéu quan trong ma to1
muon trong cudc song khi co su xuat hién clia mua sam tryc
tuyén trén mang xa hoi (video ngin, bai quang cao)
Néu t6i co thé song lai cudc doi, toi sé thay ddi gan nhu khong
gl vé viéc mua sam trén mang xa hoi
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Niém tin
tryc tuyén

Cac bai viét, video quang céo san pham trén mang xa hdi ma toi
mua c6 hinh anh day du vé chuyén mon va k¥ thuat

Thong tin vé hang hoa dang tai trén mang x4 hoi dugc tuong tac
thong qua ngudi mua va ngudi ban

Chat lwong san pham ma toi mua trén mang xi hoi dong nhat
v6i thong tin mo ta

T6i tin tudng vao nhitng tuyén bo va 101 hira ma trang web nay
dua ra vé mot san pham trén cac trang mang xa hoi

Céc trang mang xa hdi dang bai quang cao ma t6i mua c6 4o tin

McKnight &
Chervany (2006)

céy cao

T6i xem viéc mua hang trén cdc trang mang xa hoi 1a Iya chon
hang dau cua t6i khi mua sdm truc tuyén.

Aren va cOng su
(2013)

T6i mudn ghé tham trang Facebook, Tiktok da dang bai san
pham t6i mua lai trong twong lai khi mua sdm truc tuyén.

Y dinh
mua sam truc tuyen

Néu ¢6 co hoi, toi co y dinh st dung trang mang xa hoi nay khi

mua lai

x4 hoi néu ¢o6 co hoi.

T61 s€ mua lai cac sdn pham/dich vu khéc trén cac trang mang

héi trong tuong lai

Neéu c6 co hoi, toi sé tiép tuc mua sam tryc tuyén khi xem céc
bai viét, video ngan quang cao san pham trén cac trang mang xa
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Summary

This study aims to explore the relationship
between impulsive buying and repurchase
intention in social commerce through the
mediating effects of online trust and con-
sumer subjective well-being. After analyzing
data from 431 Gen Z consumers in Vietnam,
aged 18 to 25, using PLS-SEM, the results
show that impulsive buying behavior indi-
rectly and positively affects repurchase inten-
tion through online trust, consumer subjective
well-being (including two aspects: happiness,
and life satisfaction). These results can sup-
port businesses in general, and retail busi-
nesses on social media platforms in particu-
lar, to better understand the consequences of
impulsive buying behavior of Gen Z con-
sumers, as well as have strategies to promote
their repurchase intention in social com-
merce.
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