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%01 truong o Viét Nam va trén thé gidi hién nay dang bi bao dong vé sur 6 nhiém
a xuong cap tram trong. Con nguoi can cé nhitng hanh dong cu the thiét thire

@6p phan lam giam_ thiéu sw 6 nhiém ndy hay it nhat khong gay thém tdc hai xdu vao méi
trieong. Bai viét nham muc dich diéu tra, nghién ciru vé nhitng tac dong tir moi truong dén
nhan thiec cua NTD co y dinh mua san pham néi that xanh. Néi that xanh la mét trong nhirng
san pham xanh than thién méi truong, cé thé dwoc san xudt va sir dung ma khéng tic dong
xdu dén méi truong. Nghién ciru dd khdo sat 500 NTD 6 TP. HCM vé y dinh mua néi that xanh,
trong phong trao tiéu dung xanh. Phdn tich dit liéu dwoc tac gia thuc hién bcfng Smart SPL4
Vi phirong trinh cdu triic binh phwong nho nhdt ting phan (PLS-SEM). Két qua cong trinh
nghién civu cho biét cac yéu té kién thirc san phdm xanh, sw quan tam méi truong, kién thirc
méi truong tdc dong dén thdi do; quan tam moi truong, kién thirc moi truong, tiép thi truyén
thong xa hoi c6 tac dong dén chudn chii quan; kién thire san pham xanh, tiép thi truyén thong
xd héi, thai dg va chudn chii quan tic dong den ¥ dinh mua ngi that xanh ciia NTD trén dia
ban TP. HCM. Qua do, tic gia dwa ra mot s6 gidi phdp, khuyen nghi d6i véi cac don vi san
xudt kinh doanh néi thdt xanh nham tang cuong va cung co thém chién lwoc kinh doanh ciia
cdc doanh nghiép dé phuc vu NTD vé san pham néi thdt xanh tot hon.

Tir khéa: Kién thirc san pham xanh, tiép thi truyén thong xa hoi, quan tam méi truong, kién
thiec moi truong, y dinh mua.

JEL Classifications: M30; M31.

DOI: 10.54404/JTS.2024.193V.06
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1. Giéi thiéu

Thuc trang mdi trudng toan cau hién nay
dang bi bién d6i 1am anh huéng dén su cén
béng cua hé sinh thai, de doa dén chuc nang
sinh thai dbi voi xa hoi loai nguoi (Song,
2019), (Jiang, 2020). Cung véi mdi lo ngai vé
su nong 1én trén toan thé gisi ngay cang ting
va 4p luc moi truong bi 6 nhiém, cac chinh
phii trén toan thé gii dang nd luc xay dung,
thue hién céac ké hoach, chuong trinh dé giam
bot tac dong moi truong (Vani, 2022). Trudc
su quan tdm lo ngai cua céc chinh phu, xa hoi,
cac doanh nhan di diéu chinh hanh dong san
xuat kinh doanh va dua céc van dé vé méi
truong vao trong san xudt kinh doanh cua
minh (Vani, 2022), nhiéu t6 chirc da tham gia
vao con dudng san xuat kinh doanh véi trach
nhiém xa hoi cao hon béng cach san xuét va
phat trién san phim xanh, dé giam thiéu
nhimg tiéu cuc tac dong dén moi trudng
(Severo, 2017). Phong trao san xuat va tiéu
ding cac san pham xanh, dwoc hiéu 1a sinh
thai, tu nhién, hitu co va tdt cho stc khoe con
ngudi, da ting truong dang ké trong nhing
nam gan diy nho nhimng nd Iyc ciia cac doanh
nghiép dé dua ra cac chuong trinh bao vé moi
truong va cham soc sire khoe tot hon (Kautish,
2021). Cac doanh nghiép chu y hon dén viéc
san xudt cac san pham xanh khong giy doc
cho méi trudng, cé thé tai ché hay bao tri bang
vat liéu c6 doc tinh thdp (Ncube, 2023). Noi
that xanh 13 loai san pham c6 thiét ké than
thién moi trudong, co thé tac dong dén thoéi
quen khi tiéu dung, mua sim cua NTD nham
hudng téi mot moi trudng bén vimg sau nay
(Gu, 2021). Noi that xanh nham muc dich
trang tri khong gian song an toan cho NTD, ¢6
thé duoc coi 1 san pham phat trién bén viing
(Yegin, 2022). Béc tinh “xanh” dugc thé hién
ngay trong tén goi ciia san pham, ddy ciing c6
thé 12 mot giai phéap than thién moi truong khi
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su dung cac vat liéu tu nhién, tai ché duoc nhu
may, tre, coi, v.v. C6 rat nhiéu loai vat liéu dé
Ira chon, nhung vat liéu phd bién nhét duoc
sir dung cho phong cach nay la g0 vi tinh san
co cua no dé tao ra nhiéu loai hang hoa, bao
gbm san, ké, _giuong va cua,... va cac dd vat
dugc san xuét ¢6 chirc nang riéng nhu ngdi,
nam, hoc tap, trung by, trang tri, ngin cach
khong gian séng (Guzel, 2020). Mot s6 nghién
clru cua cic tac gia gan day o cic nudc da
nghién ctru vé ¥ dinh san pham ndi tht xanh
nhu: Thai d0 va s thich ctiia Thé hé Z vé do
noi thit va d6 dac than thién v6i méi truong
(Guzel, 2020); Panh gia hi¢u suét cta cac
thuong hiéu noi that xanh trong giai doan tiép
thi 4.0: Phuong phép tiép can MCDM tich
hop (Yegin, 2022). Tai Viét Nam, gan day
cling c6 mdt so tac gid nghién ctru vé y dinh
mua san pham xanh nhu: nghién ctru hanh vi
mua san pham xanh cua NTD tai siéu thi
CoopMart Hué (Hao, 2020); Phan tich cac yéu
td tac dong dén thai do va y dinh mua san
pham xanh cua NTD tai TP. HCM (Thu,
2024); Niém tin xanh va y dinh mua san phdm
xanh: Nghién ciru d6i véi sinh vién truong
Pai hoc M¢ TP. HCM (Son, 2024). Tuy nhién,
tac gia nhan thay cho dén nay chua c6 nghién
clru ndo vé cic nhan t§ tac dong dén y dinh
mua ndi that xanh ciia NTD & TP. HCM néi
riéng va ¢ Viét Nam noi chung.

2. Co sé ly thuyét va gia thuyét
nghién ciru

2.1. Co sé Iy thuyét

- Ly thuyét hanh vi hoach dinh (Theory of
Planned Behavior - TPB)

Thuyét hanh vi hoach dinh (Ajzen, 1985)
nhu 13 phién ban mo rong cia 1y thuyét hanh
dong hop ly (TRA) v6i muc dich chinh 1a du
doan cac hanh vi di c6 ké hoach va chu y. Sau
khi ra doi, TPB da duoc chap nhan va sir dung
rong rdi trong cic nghién ctru vé hanh vi cia

=

88 thuong mai

So 193/2024



QUAN TRI KINH DOANH

cac ca nhan. Cac nghién ctru thyc nghiém da
cho thay su phu hop ciia mé hinh nay trong
viéc nghién ctru y dinh mua cua nguoi tiéu
dung v& san pham xanh, vi du nhu Nghién
ctru vé ¥ dinh mua san pham xanh cia thé hé
Millennial tai An P9 (Shukla, 2019); nghién
ctru vé yéu t6 quyét dinh y dinh mua noi that
xanh dich thyc cia nguoi tiéu dung (Xu,
2020); Nghién ctru vé chuyén d6i ¥ dinh mua
san pham xanh ciia ngudi tidu dung: Vai trd
cua mang xa hoi (Nekmahmud, 2022); Cac
yéu t6 anh huong dén khach hang y dinh mua
xanh: bang chimg tir cac nudc dang phat trién
(Chanda, 2023),...

- Ly thuyét: Thai d6 - Hanh vi - Bbi canh
(ABC)

Nghién ctru nay ciing cin cir vao Ly thuyét
Thai do - Hanh vi - B6i canh (ABC) dé hiéu
r& anh hudng cua hanh vi NTD d&n y dinh
mua san pham xanh. Paul Stern da phat trién
Iy thuyét ABC vao nhing nam 1980. Ly
thuyet nay cung cap mot khuon kho co gid tri
dé kham pha xem thai d6 din dén nhitng hanh
vi nhat dinh nhu thé nao (Goh, 2016). Ly
thuyét ABC gia dinh rdng moi ngudi hanh
dong nhat quan v&i nhitng mong doi cua ho tir
nhirg hanh dong cu thé (Wang, 2021).

2.2. Gid thuyét nghién ciru

2.2.1. Kién thirc san phdam xanh, théi d6 va
vy dinh mua noi that xanh

Kién thtc san phdm xanh dé cap dén kién
thirc cht quan, 13 sy hiéu biét ciia nguoi tiéu
ding vé cac thudc tinh méi trudng va tac
dong dén moi trudng cia cac loai san pham
xanh (Wang H. M., 2019). Kién thtrc vé san
pham xanh bao gém cac san phiam xanh quen
thudc voi NTD, céc tinh nang va danh gid chu
quan cta nhimg san phidm d6 (Sun, 2020).
Mot sO nghién ciru trén thé gioi trude day chi
ra rang kién thic vé san pham xanh thuong
dugc xem 1a bién diéu kién tién quyét truc

tiép cua ¥ dinh mua hang xanh hay hanh vi
mua hang xanh (Kanchanapibul, 2014),
(Newton, 2015). Khi NTD c¢6 kién thtc va
thong tin vé san pham xanh, ho d& hiéu hon
Ve san pham xanh so voi cac san phdm co
cung chét luong, co thé tiét kiém tai nguyén
va nang lugng (Lin, 2009) (Wikoft, 2012).
Trén co s& do, tac gia d& xuit:

HI: Kién thite san phdam xanh c6 tac dong
tich cyc dén ¥ dinh mua noi that xanh.

Ngodi ra, kién thirc vé san pham xanh rat
hitu ich trong viéc hinh thanh thai d§ xanh
ciia NTD huéng téi va y dinh tién hanh tiéu
dung bén virng (Sun, 2020). Pago va
Lavrador (Pago, 2017), Sun va Wang (Sun,
2020) da phat hién ra rang kién thirc san
pham xanh ¢ anh huéng dang ké va tich cuc
dén ¥y dinh mua ciing nhu thai do cua NTD.
Tac gia dé xudt gia thuyét:

H2: Kién thirc san pham xanh tic dong
tich cuc, dang ké dén thdi dg.

2.2.2. Quan tam moi truong va thdi do,
chudn chii quan

M01 quan tam vé moi truong dugc coi 1a
moi quan tam vé moi truong cua mot c4 nhan
dén cac van dé sinh thai (Hines, 1987) va la
mot bién du bao quan trong ciia cac van dé vé
moi truong (Yue, 2020). Méi quan tim moi
truong ciing duoc coi 13 thude do vé nhan
thirc bao trudc hanh vi sinh thai than thién
cua mot cd nhan, nhén thuc cac van dé Vé
moi truong va muac do san sang giai quyet
van dé (Prakash, 2017). Ngay cang ting sb
lugng khach hang quan tam moi trudng trong
y dinh mua cua ho (Kautish P. &., 2017),
(Kautish P. &., 2021). Mot so nghién ctru
ciing cho thay moi quan tam vé moi truong
anh huong truc tiép dén thai do cia NTD ddi
v6i san pham xanh va ¥ dinh mua hang xanh
(Mostafa, 2007) (Paul 2016). Su quan tam
moi trudng 13 yéu td anh huong dén thai do
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huéng téi phat trién bén ving (Gansser,
2023). Viéc hinh thanh y dinh mua san pham
xanh ctia NTD dugc tac dong boi mdi quan
tam moi truong. Do d6, gia thuyét duoc dé
xuat nhu sau:

H3: Quan tam moéi truong tac dong tich
cue dén thai do.

Mot s6 nghién ctru khac cho thay khi méi
quan tAm téi moi trudong cap do ngay cang
tang anh hudng dén tiéu chuan chu quan va
cac yéu tb khac (Zahan, 2020), (Ying, 2021),
(Lavuri, 2022). Tac gia dé xuat gia thuyét:

H4: Quan tam moi truong co tac dong tich
cwe dén chudn chii quan.

2.2.3. Kién thirc méi truong thai dg, chuan
chi quan

Kién thirc moi truong 1a thuét ngtr dung dé
chi kién thirc, nhan thic vé cic van dé cua
modi truong va cac gidi phap kha thi cho cac
van dé d6 (Zsoka, 2013). Mic khac, kién thirc
moi truomg hd tro tich cuc cho cac van dé méi
truong ctia NTD nhu hinh thanh y dinh mua

san pham xanh dong thoi gitp cac doanh
nghiép phat trién, san xuat san phim xanh
(Moslehpour, 2023). Kautish & cong su
(Kautish P. P, 2019) ciing da cho rang kién
thirc moi trudng bao gém cac gia tri, thuc té
va mdi lién hé véi cac hé sinh thai quan trong,
chang han nhu mbi quan tim mai trudng va
kién thirc vé méi trudng cua cic ca nhan, gop
phan vao sy ting truong bén viing. Klen thirc
vé moi truong da lam ting sy phat trién cua
kién thirc va théng tin cho NTD va la mot chi
s0 quan trong, c¢6 anh huong dén y dinh mua
hang xanh (Moslehpour, 2023). Néu NTD ¢6
kién thic vé& van dé& moi truong s€ khuyén
khich NTD c¢6 thai d tich cuc dbi voi cac san
pham xanh (Aman, Harun, & Hussein, 2012).
Cac nghién ctru gan day ciing cho thay kién
thirc mdi trudng 1 mot trong nhimng bién sd
quan trong c¢6 anh hudng tich cuc dang ké dén

thai do, chuan chu quan cua NTD va y dinh
mua san pham xanh (Lavuri, 2022),
(Moslehpour, 2023). Do do, can ctr vao thao
ludn trén, nghién ciru nay dua ra gia thuyét:

HS5: Kién thirc méi truong cé tac déng tich
cue dén thai dé mua san phcfm xanh.

HG6: Kién thirc méi truong cé sw tic dong
Vv6i chudn muc chit quan.

2.2.4 Tiép thi truyén théng xa héi va chudn
chii quan, ¥ dinh mua néi that xanh

Tiép thi truyén thong xa hoi (SMM) dugc
mé rong dé tré thanh nha chién lugc nén tang
cong nghé cao dugc wa chudng cho muc dich
tiép thi hon 12 tiép thi thong thuong (Dwivedi,
2015). Jara va cong su (Jara, 2014) dinh
nghia SMM 1la cong cu tiép thi thé hé méi
khuyén khich su cha y va tham gia cao hon tir
nguoi ti€u dung thong qua viéc su dung
phuong tién truyén thong xa hoi. Tiép thi
truyén thong xa hoi 1a viéc sir dung cic nén
tang truyén thong xa hoi dé mé rong pham vi
tiép xtic, tiép can v6i khach hang muc tiéu
(thuong 13 giGi tré) va tao ra nhiéu doanh sb
ban hang hon (Bushara, 2023). Tiép thi
truyén thong xa hoi 1a mot yéu té khong thé
thiéu cua kinh doanh thé ky 21 (Felix, 2017).
Céac hoc gia dd cho thdy SMM c6 tac dong
dang ké dén y dinh hanh vi tham gia ting ho
moi  truong cua NTD (Sun, 2020),
(Nekmahmud, 2022). Nhitng c4 nhan bi anh
huong boi tiép thi truyén thong xa hoi dé bi
anh huong cic chuan muc chii quan trong
nhém tiéu dung bén virng, NTD c¢6 mtc do so
sanh xa hoi cao hon va c6 kha nang hanh
dong nhu nguodi khac va thé hién nhing
chuan ‘muc chu quan cao hon (Sun, 2020).
Mot s nghién ctru cung da chimg minh anh
huong tich cuc cua tiép thi truyén thong xa
héi ddi voi chuan cha quan (Pop, 2020), (Sun,
2020), (Nekmahmud, 2022). Do do6, nghién
ctru trén dugce gid dinh nhu sau:
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H7. Tlep thi truyen thong xa hoi tac dong
tich ciee dén cdc chuan muc chu quan.

Tiép thi truyén thong xa hoi ciing duoc
chiing minh c¢6 anh hudng quan trong va
tich cuc dén y dinh tham gia cua khach
hang vao hanh vi tng hy méi truong
(Hynes, 2016). Mot s6 nghién ctru ciing da
chtng minh rang phuong tién truyén thong
x4 hoi dong mot tac dong dang ké trong
viéc thuyét phuc y dinh mua cua NTD d6i
v6i cac san phdm xanh (Zhao, 2019), (Sun
Y. &., 2022), (Nekmahmud, 2022). Tac gia
dé xuat gia thuyét:

HS. Tiép thi truyén théng xa héi cé tdc
dong tich cuc dén ¥ dinh mua noi that xanh.

2.2.5. Thai do, chudn chii quan va y dinh
mua ndi that xanh.

Thai d§ dugc mo ta nhu 1a cam giac bén
trong ctia NTD vé viéc wa thich hay c6 ac
cam d6i v&i mot loai san phém xanh hodic
chién dich tiép thi xanh (Shanmugam,
2022). Lavuri (Lavuri, 2022) trong nghién
clru cta minh cho ring chuin cha quan la
nhirng ti€u chuén do c4 nhan tu dit ra cho
minh, dya trén quan diém, niém tin va gia tri
ctia riéng ho nhung no ciing bi chi phdi va
anh hudéng bdéi moéi truong xa hdi xung
quanh. Diéu’ thl vi 12 mot nghién cuu duogc
thuc hién & An Do (Sreen, 2018) ciing da tim
thdy méi quan hé dang ké gitra thai do,
chuan chu quan ciia NTD dbi voi ¥ dinh mua
cac san pham xanh. Arli va cong su (Arli,
2018) phat hién thai do ctia NTD, chuan
muc cha quan 13 nhitng yéu t6 anh hudng
dén ¥ dinh mua san phiam xanh. Nghién ciru
cua Shanmugam va cong sy (Shanmugam,
2022) cho rang thai 6 NTD c6 y nghia quan
trong d6i v6i y dinh tiéu dung san pham
xanh ¢ Malaysia. Két qua nghién ctru cua
cac hoc gia hd trg chung quan diém ring
nhitng ngudi c6 thai do ung ho dbi véi cac

san pham xanh c6 thé c6 ¥ dinh mua san
phém an toan v6i moi trudong, va thai do,
chuan chii quan tac dong dang ké dén y dinh
mua san pham xanh (Sun Y. &., 2020),
(Lavuri, 2022), (Chanda, 2023). Can ctr trén
nhirng tai li€u, dir liéu phan tich trén, tac gia
dé xudt cac gia dinh nhu sau:

HY9. Thai do co tac dong tich cuc dén y
dinh mua néi that xanh.

HI0. Chudn chi quan tac dong tich cuc
dén v dinh mua ngi that xanh.

3. Phwong phap nghién ciru

Nghién ctru st dung phuong phap nghién
ctru dinh lugng thong qua 2 budc: nghién
cuu so by va sau do la nghién,ctu chinh
thirc. Nghién ctru so bo dugc thuc hién thong
qua phong van tryc tiép cac chuyén gia va
thao luan nhém, sau do6, vi muc dich thuc
tién, can diéu chinh mo hinh nghién ctru va
céc bién quan sat. D liéuinghiénictru dugc
thuithdp vao thang 04 nam 2024. Nghién ctru
dugc thuc hién thong qua bang cau hoi khao
sat v6i 500 bang cau hoi duoc phat ra ngau
nhién cho nhitng NTD ¢6 d6 tudi tir 22 tré
Ién séng va lam viéc tai TP. HCM, sau khi
loai bd 12 bang tra 161 khong hop 1€, nghién
ctru str dung 488 bang dua vao lam thong ké
nghién ctru. Cac mau da duoc phan tich do
tin cay va thu dugc gia tri hoi tu thu dugc qua
phuong phap PLS-SEM trén phin mém
SmartPLS 4. Bang cau hdi néu trén sau khi
hiéu chinh gom 2 phan chinh: (1) Mo ta dic
diém cua nguoi tra 101 gdm gidi tinh, do tudi,
nghé nghlep, thu nhép; (2) Cung cap mot mod
ta cu thé vé cac khai niém nghién ciru. Cac
nhan dinh vé khai niém nghién ctru duoc
danh gia theo thang do Likert 5 cip do: 1 -
Hoan toan khong dong ¥; 2 - Khong dong v,
3 - Trung lap, 4 - Pong y va 5 - Hoan toan
dong y.
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4. Két qua nghién ciru va thio luin

4.1. Két qua nghién ciru

Kiém tra do tin cdy va do hoi tu cua thang do

Nghién ctru c6 27 thang do va 10 gia
thuyét duogc ké thira tir cac thang do da duogc
kiém dinh trong céc nghién ctru lién quan
trude ¢ Viét Nam va qudc té. Két qua phan
tich dg tin cdy cua thang do va gié tri hdi tu
ctia md hinh do cho thay hé sd tai cia cac bién
nam trong khoang tir 0,644 dén 0,844 (Bang

1). Theo Nunnally & Bernstein (Nunnally JC,
1994), d6 tin cay tong hop phai lay gié tri tur
0 dén 1 va c6 thé duoc coi la t6t khi 16n hon
gia tri ngudng 0,7; tuy nhién, h¢ s0 nay voi
cac gia tri nam trong khoang 0,6-0,7 co thé
duoc chdp nhan trong cac nghién ctiru vé thi
truong (Hair JF, 2014). Két quéa cac thang do
trong nghién ctru dat hé s6 CA tir 0,653 dén
0,822 duogc xem 1a hop I¢ va co thé duoc tiép
tuc nghién ctru. Do tin cay tong hop (CR) cua

Bang 1: Két quad phdan tich do tin cdy va do hoi tu cua mo hinh woc luong

Thang do Bién Hé so Cronbach’s CR AVE
quan tai Alpha
sat
Kién thirc san pham xanh | GPK1 | 0,813
(GPK) GPK2 | 0,735 0,684 0,826 0,612
GPK3 | 0,798
Quan tdm méi truong (EC) | ECI1 0,742
EC2 0,814 0,760 0,847 0,582
EC3 0,782
EC4 0,709
Kién thirc méi truong EK1 0,657
(EK) EK2 0,811 0,753 0,844 0,576
EK3 0,795
EK4 0,764
Tiép thi truyén thong xa | SMMI | 0,808
hoi (SMM) SMM2 | 0,800 0,822 0,876 0,586
SMM3 | 0,765
SMM4 | 0,800
SMM5 | 0,644
Thai d6 ATI 0,827
(AT) AT2 0,749 0,773 0,854 0,595
AT3 0,736
AT4 0,771
Chuan chu quan (SN) SN1 0,676
SN2 0,688 0,653 0,793 0,510
SN3 0,678
SN4 0,755
Y dinh mua ndi thit xanh | GPIl 0,713
(GPI) GPI2 0,844 0,687 0,828 0,617
GPI3 0,794

(Nguon: Két qua tac gia tong hop tir qud trinh xu [y bang phan mém SmartPLS 4.0)
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cac nhan t6 nam trong khoang tir 0,793 dén
0,876, 16n hon 0,7 va gid tri héi tu duoc
khang dinh thong qua hé s6 AVE khi gia tri hé
s6 16n hon hodc béng 0,5 (Fornell C, 1981).
Két qua nghién ciru co gia tri voi AVE tir
0,510 dén 0,617.

Ngoai ra, hé s6 phéng dai phuong sai hay
VIF dugc kiém dinh vé da cong tuyén. Vi
VIF <5 thi chap nhén 1a khong vi pham da
cong tuyén (Hair JF, 2014). Két qua nghién
ctru nay c6 hé sb VIF tir 1,215 - 1,938 < 5, do
d6 nghién ctru duogc tiép tuc phan tich. Gia tri
phan biét dugc kiém tra dé do luong gia tri dé
cap nham dam bao khong c6 moi twong quan
gifra cac yeu td duoc st dung dé thuc hién
phép do (Hair JF, 2014), duoc tinh bang cach
binh phuong tong phwong sai trung binh duoc
trich tir AVE. Theo Hair va cong su (2014), h¢
s tai ctia cac yéu td nay 16n hon hé sb tai cua
cac yéu t khéc, cho thay do tin cdy cua gia tri
phén biét.

quan trong cung mdt hang cta no6 (0,641) va
cung mot cot cua no (0,654; 0,644; 0,624;
0,619; 0,498).

Kiém dinh mé hinh cdu tric

Trong phan tich PLS-SEM, h¢ s6 R2 cua
bién phu thudc biéu thi liéu moé hinh thir
nghiém c6 phu hgp hay khong? Theo Hair va
cong su (2014) gia tri cua hé sé R2 khoang
0,67 duoc xem la déng ké, khoang 0,33 duoc
xem 13 vira phai va khoang 0,19 tr& xubng
dugce xem 13 yéu. Qua két qua phan tich, gia
tri R2 trong mo hinh nghién ctru y dinh mua
mat hang ndi that xanh nay 14 0,425 cho thay
md hinh duogc gidi thich trén muc trung binh.
Pong thoi, chi s6 SRMR cua két qua nghién
ctru 1 0,073 nho hon 0,08 chdp nhian mo hinh
céu truc.

K¥ thuat Bootstrapping duoc st dung dé
kiém tra xem c6 su khac biét 16n nao gitra h¢
s6 duong dan va 0 hay khong. Dé dam bao
yéu cau thir nghiém khi xay dyng mé hinh két

Bang 2: Bang danh gia gia tri phdn biét

Yéutd | AT EC EK GPK | PGI | SMM SN
AT 0.772

EC 0.641 | 0.763

EK 0.641 | 0.654| 0.759

GPK 0.656 | 0.644| 0.568 | 0.783

PGI 0.619| 0.624| 0.593| 0497 | 0.786

SMM 0.624 | 0.619| 0.611 05| 0.529| 0.766

SN 052 | 0498 | 0.511] 0412| 0375| 0.571 0.7

(Nguon: Két qua tac gia tong hop tir qud trinh xir Iy bang phan mém SmartPLS 4.0)

Bang 2 cho thiy thang do dat tiéu chi phan
biét, voi cac gia tri (duong chéo gilra, in
dam) 16n hon hé s6 twong quan giita cac yéu
t6 thé hién ngoai duong chéo gitra. Vi du:
thang do Kién thirc moi truong (EC), voi
AVE 1a 0,582 (Bang 1); dat 0,763 (Bang 2).
Do d6, 0,763 vuot qua tat ca céac gia tri tuong

c4u tuyén tinh, k¥ thuat nay duoc ap dung véi
n = 488 mau, lp lai 5.000 lan.
Can ctr vao Bang 3 khi thuc hién phan tich
bootstrapping, cac trong s dat khoang tin ciy
95%, do d6 cac udce tinh ciia mo hinh la dang
tln cay. Két qua qua trinh kiém dinh mé hinh
céu trac cho thay, véi mirc y nghia 0,01 thi
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Bang 3: Két qua kiém dinh cdc gid thuyét ciia nghién ciu

Gia thuyét | Trong sb goc Do léch t-value | 2,5% |97,5% | Kétluin
chuin

AT->GPI 0,405 0,069 5914** 10269 |0,539 | Chip nhan
EC->AT 0,225 0,044 5,158** 0,138 | 0,311 | Chap nhan
EC->SN 0,148 0,050 2,956** 0,053 |0,247 | Chap nhan
EK->AT 0,301 0,048 6,218** 10,205 |0,396 | Chip nhan
EK->SN 0,193 0,056 3,474** 10,085 |0,306 [ Chap nhan
GPK->AT 0,340 0,051 6,686** 0,239 |0,438 | Chip nhin
GPK->GPI 0,127 0,064 1,972*%* [ 0,014 |0,250 | Chap nhin
SMM->GPI 0,221 0,058 3,799** [0,100 |0,331 | Chip nhin
SMM->SN 0.362 0,061 5941*% 10236 |0,477 | Chip nhan
SN->GPI 0,015 0,050 1,303** [ 0,105 |0,191 | Chap nhin

(Nguon: Két qua tac gia tong hop tir qud trinh xir li bang phan mém SmartPLS 4.0)

cac gia thuyét, H1, H2, H3, H4, H5, H6, H7,
H8, H9, H10 duoc hd trg & mirc ¥ nghia 95%.
Nghia 13, Kién thirc san phiam xanh c6 tac
dong tich cuc dén y dinh mua néi that xanh va
dén thai do; kién thirc méi trudng, quan tam
moi trudng c6 tac dong tich cuc dén thai do;
quan tim moi truong, kién thiic méi trudng,
tiép thi truyén thong xa hoi c6 tac dong tich
cuc dén chuan chu quan; thai dg, chuén chu
quan va tiép thi truyén thong xa hoi co tac
dong déy tich cuc dén y dinh mua ndi that
xanh. Két qua md hinh nhu sau (Hinh 1):

4.2. Thao ludn két qua nghién civu

Qua kiém tra va phan tlch dir licu, nghlen
ctru da phat hién ra cac yeu t6 tac dong dén y
dinh mua mat hang noi that xanh ctia NTD tai
TP. HCM. Két qua nghién ctru cho thiy, NTD
TP. HCM c6 su quan tdm dén mdi trudng, co
kién thirc vé méi trudng, ho sin sang gop
phan bao vé méi truong tim kiém nhimg mait
hang khoéng giy 6 nhiém thém cho méi
truong khi c6 ¥ dinh mua sim. M6 hinh
nghién ciu thu nghiém véi phuong phap
PLS-SEM di thé hién mot s6 khia canh vé
kién thuc san pham xanh, thai do, chuin chu
quan, kién thtrc v& moi truong, quan tim moi

khoa hoc

truong, tiép thi truyén thong xa hoi tac dong
dén ¥ dinh mua mat hang noi that xanh trong
thoi gian gan day.

Nghién ciru d cho thay, khi c6 nhu cau st
dung va mua do ndi thit trong tinh trang moi
truong bi 6 nhiém hién nay, NTD TP. HCM da
trang bi vé kién thirc san pham xanh, diéu nay
phu hop véi nghién ctru cua (Wang H. M.,
2019), Suprihartini va cdng su (Suprihartini,
2023). Bén canh d6, NTD TP.HCM véi kién
thirc v& moi trudng, su quan tim moi trudng
c6 thé tac dong tich cuc dén thai do, chuan chu
quan va y dinh mua mit hang ndi that xanh,
ndi that than thién véi méi truong. Hiéu Ung
nay cling da dugc xac minh trong cac nghién
cuu trudc day dugc thyc hién boi Zahan va
cong su (Zahan L. C., 2020), (Lavuri, 2022)
Ngoai ra, két qua nghién ctru con cho thiy,
trong thoi dai ky thuat s6 ngay nay, thong qua
phuong tién truyén thong xa hoi, tiép thi
truyén thong xa hoi cling dong mét vai tro
dang ké trong viéc tac dong dén y dinh mua
sim san phdm xanh cua NTD, diéu nay phu
hop v6i nghién ctru ciia Sun va Wang (Sun Y.
&., 2020), Nekmahmud va cong su
(Nekmahmud, 2022).
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Hinh 1: Két qud mé hinh

5. Két luin va dé xuat

Cung véi thuc té vé sy 6 nhidm, suy thoai
moi truong trén toan thé gisi, Viét Nam ciing
gap phai tinh trang tuong tu. NTD ndéi chung
va NTD ¢ TP.HCM mirc dd nao doé da nhéan
thue, y thuc nhat dinh v& viéc gop phan gilr
gin moi truong sdng. Pé gop phan giam thiéu
o nhiém moi truong va bdo vé modi truong
song, két hop véi ket qua nghién ctru da trinh
bay, tac gia dé xuat mot s6 giai phap d6i véi
cac don vi san xuét kinh doanh san pham noi
that xanh nhu sau:

(1) Tich cyc sir dung mang xa hoi va gido
duc dé tuyén truyén den céc c4 nhan vé nhiing
thong tin, tin tirc ctia van dé moi truong. Cac
nha hoach dinh tiép thi ctia cdc doanh nghiép
can co chién luge tac dong vao thai do tich cuc
vé mdi truong ciia NTD dbi v6i ¥ dinh mua
cac san pham xanh bén vimg. N6 ciing 14 co
hoi dé cac nha tiép thi taic dong vao cam xuc
cia NTD vé& moéi trudng dé bién ¥ dinh mua
san pham xanh cua ho thanh hanh dong mua.

(2) Cac doanh nghi¢p hoat dong san Xut,
kinh doanh mit hang noi thit xanh can cong
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khai vé nguyén lidu san xuat dau vao, quy
trinh san xudt ndi that xanh, cac dic tinh,
thong s6 ky thuat ctia san pham dén NTD dé
NTD c6 thém kién thirc vé san phim xanh
va tin tuong vao san pham ctia doanh
nghiép. Ngoai ra, cac doanh nghiép can phai
c6 gidy ching nhan san phiam xanh dugc
san xuit theo dung quy trinh tir co quan
quan ly nha nudc.

(3) Cac doanh nghi¢p hoat dong san Xuét,
kinh doanh noi that xanh can tham gia tich
cuc vao nhirng hoat dong bao v¢ mdi truong
va thyc hién nhiing hoat dong nay thuong
nién @& NTD nhin thdy va tin tudng vao
thuong hi¢u doanh nghiép. Ngoai ra, tir phia
Chinh phu ciing ¢6 nhiéu chinh sach wu di
cho cac doanh nghiép st dung nguyén vat
li¢u than thi¢én v&1 moi trudong, san Xuét san
pham c6 thé tai ché, cac doanh nghiép nay
cling c6 thé st dung nhitng wu dai nay dam
phan nhitng dic quyén thuan loi vé thué, tin
dung kinh doanh, cong ngh¢ hién dai, v.v.

6. Han ché va huéng nghién ctru tiép theo

Nghién ctru dugc thuc hién voi 488 mau
tai TP.HCM c6 gidi han vé mit dia ly. Cac
yéu t6 anh huéng dén ¥ dinh mua ndi that
xanh duoc dé xuit trong nghién ctru co thé
chua ddy du va khong bao quat dugc hoan
toan. Vi vay, hudng nghién ctru tiép theo c6
thé xem xét dén cac yéu td khac va nghién
ctru trén pham vi rong hon. ¢
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Summary

The environment in Vietnam and the world
is currently being warned about serious pollu-
tion and degradation. People need to take spe-
cific and practical actions to contribute to

reducing this pollution or at least not causing
more negative impacts on the environment.
The article aims to investigate and research
the impacts from the environment on the
awareness of consumers who intend to buy
green furniture products. Green furniture is
one of the environmentally friendly green
products that can be produced and used with-
out negative impacts on the environment. The
study surveyed 500 consumers in Ho Chi
Minh City about their intention to buy green
furniture, in the green consumption move-
ment. Data analysis was performed by using
Smart SPL4 with partial least squares struc-
tural equations (PLS-SEM). The results of the
research show that the factors of green prod-
uct knowledge, environmental concern, envi-
ronmental knowledge affect attitudes; envi-
ronmental concern, environmental knowl-
edge, social media marketing affect subjec-
tive norms; Green product knowledge, social
media marketing, attitudes and subjective
norms affect consumers’ intention to buy
green furniture in Ho Chi Minh City.
Thereby, the author offers some solutions and
recommendations for green furniture manu-
facturing and trading units to enhance and
consolidate their business strategies to better
serve consumers with green furniture prod-
ucts.

100 thuong mai

So 193/2024



