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chi tiéu quang cdo trén thu’o‘ng mai mang xa hoi (SCSI ) ngay cdng tang va TikTok dwoc
xem nhuw la mot trong $6 nén tang truyen thong bang cong nghé moi dwa vao chirc nang va
thuéc tinh von cé. Khi ngay cang co nhleu thu’ong hiéu sur dung TikTok tai Viet Nam cho muc dich
quang cao thi sy can thiét phdi hiéu yeu 16 nao tao ra phdn hoéi tich cuc la rit quan trong dé tao ra
mét chién dich truyen thong hiéu qua nham tang y dinh mua hang. Nghlen ctru duge thuc hién voi muc
tiéu xdc dinh cac yéu té anh hwéng dén y dinh lan truyén thong tin va thong qua dé tac dong dén y
dinh mua hang trén TikTok tai TPHCM. Trén co so Iy thuyét trién vong danh gid ky lwong (ELM) va
bé sung mot bién theo thuc tién khao sat, tac gia thiee hién dinh tinh qua hai giai doan nham xay dung
mo6 hinh va sau do b6 sung, logi bo thang do trucc khi di dén quy trinh nghién ciru dinh luong voi 600
bang khao sat, tlep s, tim ra moi quan hé rang budc qua mo hlnh cau triic tuyén tinh nhu sau cdac yéu
10 “Ca nhdn héa”, “Sy sang tao”, “Cam nhan sy dang tin cdy”, “Y dinh lan truyén”, “Y dinh mua
hang c6 moi quan h¢é anh hudng thudn chiéu. Két qua nghzen cleu cung kham pha ra mot so 5 phirong
an nham mang dén ¥ nghia thiec tién trong viéc thiét ké va trién khai cdc chién dich truyén théng lan
truyén hiéu qua trén TikTok.

Tir khéa: y dinh lan truyén, y dinh mua hang, thwong mai xa héi, TikTok, yéu t6 anh hwong.
JEL Classifications: Al; L81; M1; M3.

DOI: 10.54404/JTS.2024.186V.07

1. Giéi thi¢u vé nghlen ciru
Su bung nd vé ung dung mang xa hoi, may
hoc va tri tué¢ nhan tao, TikTok da tao ra su khac

voi cac video dang ngan. Déng thoi, thuat toan
cua TikTok dua trén lich st xem trang va tuong
tac cua nguoi dung de dé xuét video trén trang

bi€t so voi cac ung dung mang xa hoi khac tro
thanh “dlem dén hang dau cho video dang ngin
trén thiét bi di dong” (Tiktok, 2021). TikTok cho
phép ngudi ti€u dung tao, chia sé va tuong tac

“Danh cho ban” cho mdi ngudi dung v6i mac do
ndi dung dugc cd nhan hoa cao khién ngudi ding
danh nhleu thoi gian hon cho mot video TikTok
cu thé duoc trinh chiéu, gian tiép ting kha ning

1. Thuong mai xa hdi la su Kkét hop xa hoi nhu Facebook, Instagram, Zalo, Twitter, v.v. va ban hang gém san phém va

dich vu.
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lan truyén video nay (Media, 2020). Lan truyén
hay chia sé théng tin dugc xem nhu 1a hoat d6ng
trong tdm trén cac trang mang xa hoi vi ngucn
ding c6 thé tuong tac voi ndi dung do ngudi
dung khéc tao thong qua thich, chia sé, binh luan
va cap nhat trang thai (Alhabash & Kim, 2019)
Noi dung dugc lan truyén hodc chia sé gnra
nhiing nguoi ban da dugc chung minh 1a c6 tac
dong dang ké dén kha nang nh¢é lai quang cao,
nhan thtrc thuong hi¢u va y dinh mua hang so voi
cac hinh thirc quang céo tra tién truyen thdng
(Chu & Kim, 2018). Nhiing nghlen ctru trude day
cling da ching minh rang ngudi dung cod xu
huéng tim kiém théng tin hd trg quéa trinh ra
quyét dinh thong qua mang x4 hoi (Choe & cong
su, 2016; Hutter & cong sy, 2013). Khi ngay
cang co nhleu thu:orng hi¢u str dung TikTok cho
muc dich quang cdo va gla tang doanh sb thi sy
can thiét phai hiéu yéu t0 nao tao ra phan h01 tich
cuc la rit quan trong dé tao ra mot chién dich
truyén thong hi¢u qua.

Cung sy troi day cua TikTok, mdt vai bai bdo
hoc thuat nghlen clru vé mang xa hoi trén nén
tang video ngan ra doi. Trong do, Wang (2017) da
ap dung phuong phap tuong tac gnra nguorl va
méy tinh dé klem tra trai nghiém cua nguoi dung
TikTok va chip nhan c6ng nghé méi (Wang & Yu,
2017) va Lim (2020) da st dung PESTEL (chmh
tri, kinh té, x4 hoi, cong nghe moi truorng va phap
ly) dé kharn pha cach cac yéu té moi truong vimo
anh huong dén viéc st dung TikTok cta thé hé
méi (Lim, 2020). Tuy nhién, it cidc nghién clu
thuc nghiém xem xét anh huong cta TikTok a6i
v&i y dinh chia sé lan truyén thong tin va y dinh
mua hang.

Do chi tiéu quang céo trén thuong mai mang
xa hoi (SCS) ngay cang tang (Accenture, 2022)
nén muc ti€u cua nghlen curu 1a tim hiéu cac yeu
t6 anh huong dén ¥ dinh lan truyén va sau do 1a y
dinh mua hang trén TikTok dya trén M6 hinh kha
nang xay dung (ELM), khai niém vé su lién quan
dén ban than (self-relevance) va mot sb tai liéu vé
ca nhan hoa. Trong bai nghién ctru nay, tac gia
phan tich viéc ca nhén hoa trén TikTok, nhéan thac
ve¢ tinh sang tao, tinh xdc thyc, sy dang tin cly
cam nhan duoc va cac hinh thue khuyén khich tac
dong dén ¥ dinh lan truyén, theo d6 anh hudng
den y dinh mua hang trén mang xa hoi. Vai tro
diéu tiét ctia bién nhu cu vé tinh doc d4o trong

mdi quan hé anh hudng cua ca nhan hoa d6i véi y
dinh lan truyén ciing dugc kiém tra. Nhu cau vé
su doc ddo duge xem xét nhu mot dac diém tinh
cach dong mot vai tro diéu tiét hanh vi nguoi
dung TikTok c6 san sang chia sé video kh()ng
Nhiing phat hi¢n cua nghlen ctru nay s€ cung cap
nhung hiéu biét ly. thuyét vé cac yéu td tac dong
dén y dinh lan truyén trén mang xa hdi video ngan
va theo do 1a tac dong tich cuc dén |y dinh mua
hang. Dleu nay mang y nghia thyc tién trong viéc
thiét ké va trién khai cac chién dich truyén thong
lan truyen hi€u qua trén TikTok.

2. Tong quan nghlen ciru va ly thuyet

Mot s6 nghién ciru dai dién ve yeu t6 cua
TikTok anh huong dén y dinh lan truyéen thong tin
déu cho thay su da dang cua yéu té anh huong dén
eWOM ( O’Reilly & cong su, 2016; Zhang &
cong sy, 2020). Liu va cong su (2019) dung mod
hinh 1y thuyet hanh vi du dinh (TPB) va thong
qua ba yéu t6 chinh 1a tinh hip dan, tinh lién quan
va tinh déang tin cdy cua video giai thich mtrc do
anh hu’orng ctia video ngin dén thai do cua nguoi
dung véi thuong hi¢u (Liu & cong su, 2019)

Nhitng nghién ctru dién hinh vé cac yéu t6 cia
TikTok anh huéng dén y dinh mua hang da xem
x€t anh hudng tinh hiru ich cua eWOM, sO lugng
eWOM, chit luong cua ndi dung, tinh sang tao
trong ndi dung, mirc do dang tin cdy cua nguon
thong tin, chuan muc xi hoi (K1an & cong su,
2017; Lee & Hong, 2016, vai tro cua nha sang tao
ndi dung (Ge & cong su, 2021) dén y dinh mua
hang. Tai Viét Nam, cdc nghién ctru phén tich y
dinh mua hang truc tuyén trén san thuong mai
dién ti, trang mang ban hang tryc tuyén (Lan &
Trung, 2023; Luu Thanh Thuy & cong su, 2022)
phong phu nhu'ng bai viet lién quan dén y dinh
hanh vi trén TikTok con han ché.

Vvé m01 quan h¢ cua eWOM va cac yeu to
thugc vé& eWOM dén ¥ dinh mua hang, mot 56
nghién ctru dai dién cho thiy rang eWOM co tac
dong tich cuc dén § y dinh mua hang cua nguorl tiéu
dung thong qua cac yéu td trung gian 1a muc do
tin cdy cua thong tin eWOM, tinh hiru ich cua
thong tin eWOM va théi d¢ tich cuc d6i voi san
pham (Erkan & Evans, 2016) Tai Viét Nam, cac
tac gia hau nhu nghlen ciru vé eWOM déu tap
trung vao moi quan h¢ gitta eWOM va y dinh mua
hang thong qua viéc chdp nhan thong tin eWOM
(L& Minh Chi, 2018; Trang, 2021) dn niém tin
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thuong hiéu (Thai, 2021; Luu Thanh Thay va
cong sy, 2022).

Maic du da co nhleu nghién ctru vé méi lién hé
gitlra hoat dong truyén thong x4 hoi va y dinh mua
hang trén san thuong mai dién tu, trang mang ban
hang hay mdt so it lién quan dén mang xa hoéi
Facebook thi s6 lugng nghién ciru ve tac dong cua
nén tang mang xa hoi két hop video ngan cua
TikTok dén v dinh lan truyen va mua hang con
han ché. Bén canh do, véi su pho bién ngay cang
tang ctia nén tang leTok dbi voi nguoi tiéu dung
Viét Nam, céan thiét phai co nghlen ctru thuc
nghlem dé danh gla higu qua cua cac hoat dong
quang cao trén nén tang nay d6i voi nhom doi
tuong nay. Thyc té, ngdy cang nhiéu doanh
nghiép Viét Nam lya chon kénh TikTok 1a kénh
tuong tac voi ngudi ti€u dung va ban hang chu
dong, kha nang marketlng va thu hat khach hang
muyc ti€u ciing la van de dugc quan tam. Vi vay,
cac yeu t6 thong qua nén tang TikTok anh huong
dén y dinh mua hang 1a van dé can nghlen clru,
trong d6 co xem xét dén tac dong trung gian cua
y dinh lan truyeén.

Pé thuc hi¢n nghlen ctru, mot sd khai niém va
khung Iy thuyét nén tang duoc tham khéao va 1am 3.

TikTok 12 mot nén tang truyén théng xa hoi mai
chtra ndi dung do nguol dung tao dudi dang video
ngén (Montag & cong su, 2021) va hoat dong dua
trén thudt toan dé xuat video theo s¢ thich xem cua
nguoi dung (Klug & cong su, 2021).

Ca nhén héa la hanh dong thiét ké cac cach
khac nhau dap ung nhu ciu va so thich khac nhau
cua khach hang gitp giam tr¢ ngai va thoi gian
dua ra Iya chon (Chandra & cong sy, 2022). Bbi
voi thuong mai xa hoi, viée ca nhin hoa dua ra cac
khuyen nghi vé noi dung va san pham mang tinh
ca nhan cho nguoi tiéu dung dé kich thich mua
hang (Kalalgnanarn & cong su, 2018). Vi TikTok
dugc mo ta la mot cong cu sang tao (Bresnlck
2019) nén vi¢c ca nhén hoa video két hop cung
hiéu tmg c6 san trén nén tang 1a bat budc dé ndi
dung duoc coi la sdng tao, doc dao va phi hop dé
truyén tai (Rosengren & cong su, 2020).

Tinh xdc thwc bao ham nhiing gi chan thyc, c6
that va/hodc dung (Beverland & Farrelly, 2010),
cu thé video ngan do nguoi dung tao trén Tiktok
6 tinh xac thuc va dang tin cdy hon so vdi quang
cao duogc tai trg (Gensler & cong su, 2013).

QUAN TRI KINH DOANH

Theo Fogg & Tseng ( 1999), cam nhin sy diang
tin cdy lién quan dén cac dic diém khac nhau bao
gdm (1) nguodn ciia thong diép truyen di, (2) chinh
thong dlep do, tirc la cau triic va ndi dung thong
digp va (3) phuorng tién truyen thong duoc su dung
dé truyen di. Do tin cay dé cap dén muc d6 ma
ngucn xem cam nhan tuyen b ctia nguoi ndi la co
gia tri (Hovland & cong su, 1953). Chit luong
thong tin video chi muc d6 dap ung cua thong tin
video vé tinh chinh xac, d¢ tin cdy, tinh phu hop,
tinh d& hiéu va kip th01 Truc quan hoéa thong tin
san pham dudi dang video cho phep nguol tiéu
dung hiéu mot cach toan dién va day du vé thong
tin san pham cu thé 13 hinh thirc video danh gia
san phim (Tandon & cong su, 2021).

Nhu cau vé sw djc ddao duoc dinh nghia 1a nhu
cau phan biét chinh mlnh voi nguoi khac khi mua,
sir dung va dua ra quyét dinh chi tiéu cho nhém
hang ti€u dung (Tian & cdng su, 2001).

Cdc hanh dong khuyen khich mang dén cho
ngudi tiéu dung nhirng gia tri hodc loi ich khi ho
nhian dwgc thong diép tiép thi lan truyén
(Pastore, 2002) tao thai d tich cuc vé thong diép
(Iddris, 2006).

Theo Luu Thanh Thuy & cong su (2022),
WOM la mot hoat dong truyén thong marketing
tac dong téi cong chiing muc tiéu thong qua nhung
thong di¢p truyén tdi trong mang ludi quan hé cta
chinh ho, cu the y dinh hanh vi lan truyen trén
TikTok du'oc hiéu 13 ¥ dinh chia sé hodc gioi thiéu
video trén TikTok cho ngudi khac (Sung, 2021)

Y dinh c6 thé 1a yéu t6 dy doan chinh cua bat
ky hanh vi nao (Flshbeln & Ajzen, 1975). ¥ dinh
mua dién ra ¢ giai doan trudc khi mua bi chi ph01
boi mot s6 dong luc anh huong dén hanh vi cua
khach hang (Armitage & Conner, 2010)

Vé Iy thuyét trién vong ddnh gid ky luwong ciia
Petty & Cacioppo (1986) cho phép xem xét qua
trinh thuyét phyc dién ra theo 2 luong xt 1y khi ca
nhan nhan thong d1ep gom luong trung tam
(Central Route) dua vao hiéu biét ciia minh va
ludng ngoa1 vi (Perzpheral Route) khi ca nhéan
khong c¢6 nhiéu kién thirc V€ van dé can tim hiéu,
nhung c¢6 dong lyc tim hiéu thong tin (Petty &
Cacioppo, 1986). M6 hinh dé& xudt gdbm luong
Trung Tam (tinh xé4c thuc, cac hanh dong khuyen
khich 1& rang truc tiép) va ludng Ngoai vi (Su
sang tao, Cam nhén dang tin cdy, Ca nhan hoa, va
cac hanh dong khuyén khich ty nhién gian tiép).
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Ve thuyet hanh vi dy dinh (TPB) ciia Ajzen
(1991) khing dinh ¥ d1nh thuc hi¢n hanh vi s&
chiu anh huéng boi ba nhan t6 nhu thai do d01 VOl
hanh vi, chuan chu quan va nhan thire vé kiém
soat hanh vi (Ajzen, 1991). Méi quan h¢ ctia TBP
va TikTok thé hi¢n ¢ (1) nhin thirc v€ hanh vi khi
nguoi dung biét cach tao, xem, chia s¢ video, (2)
tang cuong thai do tich cuc véi hanh vi dua trén
tinh c4 nhan héa phu hop véi nhu cau, cac hanh
dong khuyen khich tiéu dung tich hop, hi¢u ung
sang tao va tinh xac thyec, (3) thay d6i chuan muc
chu quan khi nha sang tao néi dung (content cre-
ator), UGC (n¢i dung do nguoi dung tao), influ-
encer (nguol anh huong nhu KOL, KOC) tao
niém tin vé trai nghiém san pham.

Bang phuong phap nghién ctru dinh tinh, mot
sO yéu t6 tac dong dugc chon loc phit hop véi boi
canh Viét Nam va déc trung cta Tiktok, do la: Ca
nhén hoa, Tinh sang tao, Tinh xé4c thye, Cam nhan
su dang tin cay, Cac h1nh thire khuyen kthh hanh
dong, Nhu ciu doc dao (Tinh cach ca nhan), Y
dinh lan truyen va y dinh mua hang.

Ve moi_quan hé cd nhdan héa va y dinh lan
truyén, phan 16n qudng céo truc tuyén hién nay
dugc ca nhan hoa nham gu1 ndi dung phu hop voi
sy quan tdm va s¢ thich cd nhan cua nguoi dung
(Komiak & Benbasat, 2006) gitp tang ty 1€ nhap
chuot (Thiirmel & cong sy, 2021a, 2021b). Quang
cao dugc ca nhan hoa s€ co tac dong tich cuc dén
¥ dinh tuong tac (xem, thich, chia s¢) (Dehghani
& Tumer, 2015). Ta c6 gia thuyet H1: C4 nhan
hoa co tac dong thuan chiu dén ¥ dinh lan truyén
trén TikTok.

Ve tinh sang tao va y dinh lan truyén, yeu tb
tién quyet tao ra phan tmg hanh vi tich cuc ddi véi
quang cao trén mang xa hoi la tinh sang tao
(Alhabash & cong sy, 2019). Tiktok la cong cu

ang tao (Bresnick, 2019) két hop v6i c4 nhan hoa
gitup tang hi¢u qua thuyet phuc (lesh & cong su,
2012) Ta c6 gia thuyet H2: Tinh sang tao dugc
cam nhén trong ndi dung TikTok c6 lién quan tich
cuc den y dinh lan tluyen trén TikTok

Vé tinh x4c thyc va ¥ dinh lan truyen tinh xéc
thuc da dugc cong nhén la mot yeu to thlet yéu
cho quang cao (Becker & cong su, 2018) tiép thi
trén mang xa hoi (Pronschlnske & cong sy, 2012)
va thuong mai xa hoi (Huh & cong su, 2020). bac
biét, trong boi canh ngay nay ndi dung do ngudi
dung tao dugc xem la ¢o tinh xac thyc va dang tin

cdy hon (Jabado, 2023) so v6i quang cdo dugc tai
tro va da tao nén tac dong tich cuc dén thuong
hi€u nhu y dinh lan truyén va y dinh mua hang
(Muda & Hamzah, 2021) Ta c6 gia thuyet H3:
Tinh xac thyc cua ndi dung TikTok ¢ li€n quan
tich cuc dény dinh lan truyén trén TikTok.

Ve cam nhan vé sy dang tin cdy va y dinh lan
truyen, nhiéu nghién ctru cho thdy do tin cdy cua
truyén miéng truc tuyén thong qua chat luong
thong tin (Luu Thanh Thuy va cong su, 2022),
tinh tryc quan cua video (Diwanji & Cortese,
2020), va tinh dang tin cua nha xuat ban video tac
dong dén kha nang tiép nhan thong tin truyén
rn1eng truc tuyen (Sussman & Siegal, 2003; Zhu
& cong su, 2014), theo d6 anh hudng hanh vi mua
hang cta nguoi dung (Cheung & cong su, 2009).
Nhiéu nghién ctru xac dinh co su tac d()ng gifra
thai 6 cua nguoi ti€u dung va muec do tin cdy cua
ngudn thong tin trong tiép thi lan truyén (Del
Hawkins & cong su, 2004; Rebello & Brown,
2009) Ta c6 gia thuyet H4: Tinh déng tin cay cua
ndi dung TikTok c6 lién quan tich cuc dén y dinh
lan truyen trén TikTok.

Vé cac hinh thirc khuyén khich cam nhén dugc
va y dinh lan truyén, mot mdi quan hé tac dong
cuing chiéu va tich cuc glua cac hinh thirc khuyén
khich nhu giam gia, tién thudéng, qua tang, hodc
mot s6 uu dai dac bigt dén thai do dbi voi tiép thi
lan truyen dugc tim ra (Wang & cong su, 2018). Ta
co gia thuyet HS5: Céc hinh thirc khuyén khich hanh
dong dugc long ghep vao ndi dung TikTok ¢0 lién
quan tich cuc dén y _y dinh lan truyén trén TikTok,

Vé nhu cdu vé sy doc déo dya trén dac diém
tinh cach cua nguoi xem, nhu cau vé tinh doc dao
dugc hiéu 1a mot dac diém tinh cach gdm 3 khia
canh 1a chon lya sang tao khong twong hop, chon
lya khong tuong hop khong phd b1en tranh viéc
glong nguoi khac s& diéu chinh mbi quan hé glua
ca nhan hoa va y dinh chia sé lan truyén cua nguol
tiéu dung TikTok. Ngu’m tiéu dung c6 nhu cau
doc ddo cao (so véi nguoi ¢6 nhu cau doc dao
thap) it sin long tao ra WOM tich cuc hay gioi
thi€u san pham cong khai cho nguoi khac nhung
san long thdo luan thong tin chi tiet vé san pham
(Dayan, 2020). Ta c6 gla thuyét H6: Nhu cau vé
tinh doc dao s& tiét ché tac dong cua viéc ca nhan
hoa noi dung TikTok d01 v6i y dinh lan truyen.

Vé y dinh lan truyén trén TikTok va y dinh
mua hang, nhiéu nghién ctru chi ra ring eWOM
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anh huong dén y dinh mua hang trén mang xa hoi
(Pldada & Suyasa, 2021; Luwu Thanh Thuy va
cong su, 2022). Ta ¢6 gia thuyét H7: Y dinh lan
truyén trén TikTok c6 lién quan tich cuc dén y
dinh mua hang.

Vé ca nhan héa va ¥ dinh mua hang, chi cung
cap mot lugng 16n thong tin la chua du dé thac
day khach hang mua ma thong tin d6 can dugc ca
nhan héa nhim dung khach hang muyc tiéu (Aslam
& cong su, 2021), va ca nhan hoa dién ti (e-per-
sonalization) giap téng doanh thu ban hang va cai
thién trai nghiém nguoi dung trén trang thuong
mai dién tu tot hon (Smlth 2005). Ta c6 gia
thuyet HS8: Ca nhén hoa c6 tac dong thuédn chiéu
dén y ¥ dinh mua hang trén TikTok.

Vé mdi quan h¢ gitra cac hinh thuc khuyén
khich hanh dong 16ng ghép trong noi dung TikTok
va y dinh mua hang, mot so nghlen ctru nhan
manh lgi ich trye ti€p voi ngudi tiéu dung trong
cac chién dich trén mang xa hoi (Khaleeh 2020)
tac dong dén y dinh mua hang. Ta c6 gia thuyét
H9: Céc hinh thirc khuyen khich hanh ddng tac
dong thuan chiéu voi y dinh mua hang

Sau khi nghlen cuu tong quan, 1y thuyét vé méi
quan h¢ gitra 8 yeu t6 trong mo hinh nghién ctru va
cac gia thuyét nghién ctru dwoc dé xuét nhu hinh 1:

3. Phwong phap nghién ciru .

Nghién ctru sir dung phuong phap hon hop qua
hai giai doan: dinh tinh va dinh lugng.

Buée dau, sau khi nghlen cuu so luge vé céc
khai niém nhu TikTok, y dinh lan truyen vay dinh
mua_hang va 5 yeu t6 tac dong den y dinh lan
truyen nghién ctru dinh tinh v6i ky thuat phong
van sau chuyen gia va nguol dung dé kham pha
cac khai niém nghién ctru va moi quan hé gitra

| Ca nhan hoa

Su sang tao

| Tinh xac thuc

Cam nhan
su dang tin cay

Céc hinh thirc
khuyén khich hanh dong

(Nguon: Nhom tac gia dé xuat)

QUAN TRI KINH DOANH

ching trong linh vuc truyén thong va tlep thi,
dong thoi dleu chinh lai mét so thudt ngir va hleu
chinh/thém bién do luong (trong truong hop phat
sinh bién méi). Trude khi nghién ctru dinh lugng
chinh thie. Két qua dinh tinh budc dau cho thay
(1) su xudt hién cua cac khai niém dugc dé xuat
trong ‘mo hinh; (2) nguoi dung nhan thirc duoc
cac yeu t6 clia TikTok anh hudng dén y dinh lan
truyen cling nhu khang dinh ton tai moi quan hé
gitta y dinh lan truyen va y dinh mua hang; (3) mo
hinh de xut c6 bd sung bién “Cac hinh thure
khuyen khich hanh dong” 1a phu hqp v6i bdi canh
xa hoi ngay nay theo co s¢ thuc tien va Iy thuyet
xudt phat tir: (1) sy ra doi cua tinh ning mua sam
TikTok vao 3/2022 (Vletnamblz 2023) voi nhleu
chuong trinh khuyén mai va uu dai nhu khuyen
mai, flash sale, mua 1 tang 1, phiéu glam gia tr
ngudi ban; (2) dua trén khung ly thuyét cua AJZGH
(1991) cho thay ¢ thé xem x€t anh huong cua
khai ni¢ém cac hinh thure khuyen khich hanh dong
d01 v6i hanh vi dua vao khai niém vé thai do va
kiém soat hanh vi.

Budc hai, nghién ctru dinh luong duoc thuc
hién bang ky thuat phong van truc tiép ngu’m
dung TikTok tai TPHCM thong qua bang cau hoi
truc tuyén (Google doc forms) va sau do thu vé
600/623 bang trd 101 hoan chinh theo phuong
phap 14y mau ngau nhién phi xdc suat Dir liéu
trong nghlen cuu nay duge dung dé kiém dinh mé
hinh va céc giai thuyét nghlen ctru theo cac budce
xtt 1y nhu théng ké méd ta mau, phan tich
Cronbach Alpha EFA, CFA, SEM. Trong mo
hinh, tdc gia can phan tich moi quan h¢ dicu tiét
trong tong hoa 1 mod hinh nén c6 van dung thém
phuong phap phan tich ciu trac PLS-SEM.

Hinh 1: M6 hinh nghién civu 1y thuyét dé xudt
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4. Két qua nghlen ciu

Trong tong s0 mau thu dugce 1a 600, c6 59.2%
la nam gidi, 40.8% la nir gidi tham gia phong van
truc tlep Vé d6 tudi, mau phan bd kha tap trung o
d6 tudi dudi 20, chiém 41. 8%, diéu nay rat ¢ y
nghia cho phan tlch vi thuc te nguoi dung TikTok
chu yeu 1 nhom tudi tir 18 dén 34 tudi thong thao
trong vi¢c su dung di¢n thoai thong minh va mua
sam truc tuyén qua cac nen tang va tmg dung khac
nhau. C6 31.3% ¢ do tudi 20 dén 35va 18.5% tu
36 tu01 dén 45 tudi. Chi c6 nhom tudi trén 45 tudi
chiém 8.3%. Nguoi tham gia nghién ctru phan 16n
1a hoc sinh - sinh vién chiém 43.3% va 35.0% la
nhom nhan vién vin phong DBap vién la nguoi
kinh doanh ty do va c6 nghé nghiép khac chiém
10.8% cho tung nhém.

tich mé hinh trén AMOS, quan sat két qua danh
gia bang Regressmn Weights.

Két qua phan tich duong dan cho thay moi
quan h¢ tor ZINT 1én ZF_VBI khong c6 y nghia
thdng ké do P =0.105 > 0.05 (*** 1a 0.000 [trong
AMOS) nhu vay, NFU khong c6 vai tro diéu tiét
moi tac dong tir PE 1én VBI. Theo do, tac g1a loai
bd gla thuy€t H6 va c6 md hinh phén tich cau trac
tuyen tinh SEM lan 1. Két qua khi st dung PLS
dé kiém dinh m01 quan hé diéu tiét trong mo hinh
cling cho ra két qua tuong tu.

Phén tich m6 hinh cau trtc tuyén tinh SEM lan
1, dua theo céc chi s6 dugc xem xét de danh gia
Model Fit, CMIN/df 1a 1.482 < 3 la t6t, CFI la
0.983 > 0.95 1a rat tot’ GFI 12 0.930 > 0.9 1a tdt,
TLI 1a 0.981 > 0.9 1a t6t, RMSEA 1a 0.028 < 0.06

Bang 1: Két qud phdn tich dwong dan bién diéu tiét

Hé s6 hdi quy | Sai sé chudn tmiﬁl tg-R- ;;‘Vzltl:'e
ZF VBI <— ZF PE 133 037 3.558 xx
ZF VBI < ZF NFU 468 037 12.520 wrx
ZF VBI < ZINT ~044 027 11620 105

(Nguon: Két qua nghién ciru)

Panh gia d¢ tin cay hé so Cronbach Alpha 8
khai ni¢ém c6 40 thang do deu dat do tin cay cé
tuong quan bién tong tir 0.7 dén 0.824 (> 0.3) va
hé s6 Cronbach Alpha tir 0.886 dén 0.926 (>0. 6)

Phan tich nhan t6 kham pha EFA, dwa vao
phep xoay Promax, KMO la 0.926 (0. 5<KMO<1)
va Sig Bartlett’s = 0.00 (Sig<0. 05) cho biét cac
blen quan sat c6 tuwong quan véi nhau trén tong
thé. Tam khai niém duoc trich ra theo tiéu chuan
Elgenvalue 16n hon 1 gidi thich 65.998 % bién
thién cua dir li¢u. Két luan, cac hé sd noi trén cho
thdy phén tich EFA la hoan toan phu hgp va 8 bién
s& dugc gir lai dé tlep tuc phén tich.

Phan tich nhan to khing dinh CFA bang
AMOS 24 cho cac bién nghién ctru dugc dat lai
tén gorn PE, PCR, PCR, AU, IP, NFU, VBI, PI
dua ra két luan mo hinh nghién ctru phu hop voi
thong tin thi trudng, cy thé TLI (0.971) va CFI
(0.974) = 0.9; GFI (0.909) > 0.8, CMIN/df
(1 583) <5, RMSEA (0.031)<0.08. Ve kiém dinh
gia tri hoi tu, klem dinh d¢ tin c@y thang do, gia
tri phan biét déu dat theo ti€u chuan.

Phan tich quan h¢ diéu tlet cua NFU véi PE,
VBI, sau khi chuén hoa bién trén SPSS va phan

1a tot, PCLOSE la1>0.051a t6t. Vé kiém dinh
gia tri hoi ty, k1em dinh d¢ tin cdy thang do, gia
tri phan biét déu dat theo tiéu chuan.

Phdn tich quan hé truc tiép va glan tiép trong
mo hinh SEM lan 1, khi xem xét gia tri Regression
Weights ¢6 3 bién tac dong la PC, PCR, PE tac
dong 1én VBI, cac bién con lai c6 sig>5% va theo
do gia thuyét H3 HS, H8, H9 bi loai. Tac gia nhan
thay ton tai moi quan hé truc tiép tir PC, PCR, PE
1én VBI ¢6 gié tri sig < 0.05 (murc y nghla 5%) véi
mirc tac dong giam dan 13 0.363, 0.170, 0.118 khi
xem Xxét bang Standardized Regress1on Weights.
Trong m6 hinh SEM lan 1, két qua cho thdy ton
tai 3 rn01 quan hé gian tiép v6i hé sb tac dong gian
tiép chuan hoa cua PC, PCR, PE 1én PI lan luot 1a
0.39, 0.18, 0.13.

Sau kh1 loai 5 gia thuyet la H3, HS, H6, H8,
H9 thi tac gia dung cac gia thuyet con lai phan
tich tiép SEM lan 2.

Phdn tich mé hinh cdu truc tuyén tinh SEM lan
2, cac bién PC, PCR, PE déu tac dong lén VBI
theo murc d6 tac dong giam dan twong ung la
0.363, 0.195, 0.134. Bién VBI tac dong 1én PI v6i
muc tac dong la 0.108. Gia tri RZ cia VBI la
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(Nguon: Két qua nghién ciru)
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Hinh 2: So do SEM lan I sau khi diéu chinh mé hinh nghién cieu

0.294 = 29.4%, nhu vy céac bién doc lap tac dong
1én 24.9% su bién thién ciia VBL Tuong ty, R
cua IP 1a 0.12 = 12.0%, nhu vy cac bién doc lap
tac dong 1én 12.0% su bién thién cua IP.

Phdn tich moz quan hé gian tiép riéng biét trong
mé hinh SEM lan 2, tlep tuc dung AMOS phan tich
tac dong rleng bi¢t va dua ra két luan rang VBI c6
vai tro trung gian trong mdi quan hé¢ giita PE va PI
(p-value = 0.007) c6 muc tac dong la 0.14, PC va
PI (p-value = 0.008) cé murc tac dong 1a 0.39, VBI
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khong co vai tro trung gian trong mdi quan hé gitra
PCR va PI (p-value = 0. 005)
Theo trinh ty nghién ctru & trén, mo hinh két
qua nhu hinh 3, hinh 4 va bang 2 sau:
5. Két luin va ham y quén tri
5.1. Két lugn
So voi nghlen ciru trude, nghién cuu cia
chiing t6i ¢6 cac diém khac biét co ban nhu sau:
Thu nhat mé hinh nghién ctru dugc bd sung
thém cac b1en moi 1a ca nhan hoa, tinh sang tao va
Chi-square/df=1.482
GFI=.930
CFI=.983
TLI=.981

RMSEA=.028
PCLOSE=1.000
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(Nguon: Keét quad nghién ciru)
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Hinh 3: So do SEM lan 1 sau khi diéu chinh mé hinh nghién ciru
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o 0.134
Ca nhan héa

0.363

Tinh sang tao

Cam nhan sw

|

Y dil

lan truyén

|

dang tin cay 0.195

(Nguon: Két qua nghién ciru)

nh 0.108 Y dinh

mua hang

Hinh 4: Méi lién hé giita y dinh lan truyén va y dinh mua hang

Bang 2: Két qua kiém dinh gid thuyét

GT Mobi quan hé giira cac khai niém Két luan
Nhém gid thuyét chinh
N Chap
H1 |Ca nhan hoa co tac dong thuan chiéu dén y dinh lan truyén trén TikTok ha
nhin
2 Tinh sang tao dwoc cam nhédn trong ndi dung TikTok c6 lién quan tich cyc dén | Chap
¥ dinh lan truyén trén TikTok nhén
Tinh xé4c thuc cta ndi dung TikTok c6 lién quan tich cuc dén ¥ dinh lan truyén L
H3 . Bac bé
trén TikTok
H4 Tinh déng tin cdy cia ndi dung TikTok c6 lién quan tich cyc dén y dinh lan Chip
truyén trén TikTok nhén
05 Céc hinh thirc khuyén khich hanh déng dugc 1ng ghép vao ndi dung TikTok Bicb
. ; ac bo
c6 lién quan tich cuc dén y dinh lan truyén trén TikTok
Nhu cau vé tinh doc déo sé tiét ché tac dong cta viéc ca nhan hoa ndi dung o
H6 | G 3 Bac bo
TikTok d6i voi y dinh lan truyén
o s s , ‘. a , Chap
H7 |Y dinh lan truyén trén TikTok c6 lién quan tich cyc dén y dinh mua hang ha
nhin
H8 |Ca nhan hoda co tac dong thuan chiéu dén y dinh mua hang trén TikTok Bac b6
Céc hinh thirc khuyén khich hanh déng tac dong thuan chidu véi y dinh mua L
H9 A Bac bo
ang

(Nguon: Két qua nghién ciru)

cac hinh thtrc khuyen khich hanh dong vao ludng
ngoai vi dya trén mo hinh nghién ctru Trién vong
ky ludng (ELM) cua Petty & Cacioppo (1986),
khong chi tﬁp trung vao so lugng, chat luo*ng va
do tin cdy cua eWOM. Ngoai ra, m6 hinh mé rong
ra vin d& lan truyén 1a liéu Nhu cau doc dao
(Need of Uniqueness) co tac dong dén viéc chip
nhan va lan truyén thong tin hay khong. Theo do,
tac gia bd sung bién Nhu cau doc dao (Tinh cach
c4d nhan) v6i vai tro 1a mot bién didu tiét

(Moderator) trong moi quan hé gitta c4 nhan héa
va y dinh lan truyén.

Thir hai, nghién ctru s dung ciu trac tuyen
tinh SEM de phén tich tac dong cua cac bién tiém
an trong mo hinh, két ‘hop m6 hinh PLS-SEM
kiém dinh vai tro cua bién diéu tiét trong tong hoa
cac moi quan h¢ mot mo hinh.

Thit ba, két qua md hinh nghién ctru cho thay
nguoi dung TikTok st dung ludng ngoai vi (ca
nhan hoéa, tinh sang tao, cam nhén sy dang tin
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cay) dé xu ly th(")ng tin, cht yéu nguoi ding xem
x¢€t tinh sdng tao cua video, sau d6 s€ tham khao
¥ kién nhung nguoi dung khéc, nha sang tao noi
dung, nguol anh huong da tung trdi nghi¢m vé
van de ma ho quan tam dé lan truyen thong tin.
Nhu cau ddc dao co tac dong truc ti€p den y dinh
lan truyen nhung khong ¢6 vai tro diéu tiét trong
mdi quan hé gitra ca nhan hoa va y dinh lan truyén
thong qua klem dinh m6 hinh PLS-SEM. Diéu
nay cho thay nguorl c¢6 nhu cau ddc déo cao (so
vO1 nhém ¢6 nhu cau doc ddo thap) trén nén tang
TikTok c6 y dinh lan truyén cao hon do ngucn
dung ¢6 nhu ciu doc dédo cao thuong mudn thé
hién ban thén va ca tinh thong qua video ma ho
tao ra, xem, va chia sé. Cac nghién ctru truge da
chi ra rang cd nhéan hoéa, cac hinh thirc khuyén
khich c6 tic dong cung chiéu dén y dinh mua
hang, tuy nhién, chung ta tim thay vai tro duy nhat
cua y dinh lan truyen dén ¥ dinh mua hang trong
bai nghién cuu nay

5.2. Ham y quan tri

Thong qua két qua thong k€ mo ta cac yeu t6 dé
tim ra nhitng diém manh va diém yéu con ton tai
dya trén thudc do Likert 5 mure d6 tur 1 dén 5, tr do
dé xuét nhimg giai phap ting y dinh lan truyen va
mua hang cho doanh nghiép trong thoi gian toi.
Quy udc danh gid dya trén gia tri trung binh nhu
sau: (1) < 2.5 la Yéu kem; (2) T 2.5 dén 3.5 la
Trung binh, (3) Tur 3.5 den duwdi 4.0 la Kha tot (4)
Tir 4.0 dén dudi 4.5 la Tét; (5) >4.5 la Rdt tét.

Duya vao két qua nghién ctu 1a c6 sy anh
huong tich cyc cua ca nhan hoa, sy sang tao va
cam nhan dang tin cay 1€n y dinh lan truyén, dong
thoi ton tai moi quan hé tac dong truc ticp tir y
dinh lan truyén dén y dinh mua hang v0i trong sO
tac dong tuong d01 nho, mot s6 ham y quan tri
dugc dé xuat nham lam gia tang y dinh lan truyén
va mua hang trén TikTok hd trg doanh nghi¢p
phat trién y twong thu hut, giit chan va chuyén doi
nguoi dung trén tng dung mang xa hdi thuong
mai TikTok.

Phat trten ngi dung dwgc ci nhin hoa dya
trén nguon cip dit liéu “For You” ciia TikTok.
Két qua thong ké thang do Céa nhan hoa cua thong
tin cho thay phat biéu 76 oi cam thdy rang TikTok
luén goi y video “chudn gu’ " theo so thich va
quan tdm cua toi danh gla cao nhét trong thang
do. Piéu nay cho thay rang TikTok da tao ra trai
nghiém phu hop cho nguoi dung, thanh cong

QUAN TRI KINH DOANH

trong viéc thu hut va gitt chdn ngudi dung, ndi
dung phu hop 13 chia khoa dé khuyen khich nguoi
tiéu dung chia sé trén mang xa hdi véi gia tri trung
binh 3.61 (Xem bang 3). Doanh nghiép nén tim
hiéu viéc xay dung video ndi dung phu hgp voi
thuat toan cua TikTok co gin link ban hang dya
trén nguon cép dir liéu For You cua TikTok. Pong
thoi, két hop cac cong cu tlep thi dya trén dir ligu
16n va tri tu¢ nhan tao véi cac phuong phap tlep
thi hién c6 dé thu thap thong tin vé so thich va ho
so tinh cach cua nguoi ti€u dung Lam nhu vay co
thé gitip cac chién dich lan truyén trén TikTok tro
nén phu hop, sang tao, mang lai cam giac chan
thuc, dac biét khi nham muc tiéu dén nhimg nguoi
tieu dung tre¢ kho tiép can ngay nay.

Két hop ndi dung tw nhién va cach ttep cdn
sang tao co san trén TikTok. Hau het cac van dé
trong nhom nhan t6 Su sang tao déu dugc danh
gia “Tét” v6i gia tri _trung binh déu 16n hon 4, cho
thiy nguol dung dé bi thu hut trude nhung ndi
dung c6 strc sang tao cao ¢6 hig¢u tmg video dac
biét va bat mat, hinh thurc video da dang nhu hat
nhép, nau an, nhay maa long ghep vao video tin
tue, g1a0 dyc, thong tin. Di€u nay cho thiy bén
canh van de ban chat thong tin, nhiéu khi ngum
tiéu ding con c6 thé dua vao sy sang tao trong ndi
dung video dé 1am cin cir lan toa thong tin video.
Két qua cua nghién ctru ndy di xac nhan bang
thyc nghiém tac dong tich cyc cua sy sang tao doi
voi thai d§ va hanh vi cua nguoi dung va cho thay
nguoi tiu dung con co theé dya vao sy sang tao
trong ndi dung video dé lam can ctr lan toa thong
tin video, diéu nay phan anh mot van de khac la
khi nguoi tiéu dung nhan duogc qua nhiéu thong
tin tir nhiéu dang hinh thirc khac nhau (bao g1ay,
bao mang, mang xa hoi, v.v.) va co the bo qua noi
dung thuc sy cua thong tin san pham Theo do,
ngu0’1 dung dya vao viéc danh gia theo tuyen
ngoai vi d¢ ra quyet dinh xem thém va chia s¢
video. Cac nha tiép thi can phat trién cac chién
dich thuong hi€u mang ndi dung sang tao két hop
Vo1 hiu Ung trai nghlem doc dao cua TikTok. Dé
dat duogc didu nay, cac doanh nghiép nén tao
quang c4o mang tinh c4 nhan hoa cao két hop
gitta ndi dung ty nhién (tao cau chuyen tao kién
thtrc, tao tral nghiém, tao niém vui, tao tin tuc) va
cach truyen tai thong di¢p sang tao (nhip do, am
nhac, chuyen canh, hoat hoa, truyen cam hung)
Van dung cac cong cu chinh stra va hiéu trng hinh

khoa hoc =

So 186/2024

thuong mai 95



QUAN TRI KINH DOANH

Bang 3: Két qud thong ké mé td ciia cdc yéu to

.z Gia tri
Yeéu to Ca nhan héa Panh gia
TB
T6i cam thay cac video trén TikTok dap tmg nhu cdu va phu hop voi toi 3.41 | Trung binh
To6i cam thay rang TikTok ludn goi v video “chuan gu” theo s¢ thich va .
. 3.61 Kha tot
quan tam cua to1
To6i cam thay rang cac video trén TikTok dugc sap xép theo sé thich,
gitip d& tim thiy noi dung va nha séng tao ndi dung toi thich ciing nhu 3.35 | Trung binh
201 ¥ n6i dung dung lac toi can
T6i cam thay video trén TikTok lién quan, co y nghia véi toi 3.33 | Trung binh
T6i cam thay cac video trén TikTok dap tmg nhu cdu va phu hop voi toi 3.41 | Trung binh
_ Gia tri .
Yeéu to Su sang tao Panh gia
TB
Videos TikTok goi y cho t6i thi doc ddo (hiéu img video dic biét va bt 498 Tét
. . . 0
mat, hinh thtrc video da dang nhu hat nhép, nau an, nhay mua...)
Videos TikTok goi 1én hing thi cia toi 4.22 Tt
Videos TikTok hay, hap dan va dic biét thu hit 4.18 Tot
'Videos TikTok khac voi cac video thong thuong & cdc mét nhu thong tin
da dang hinh anh, cach st dung am thanh va hi€u tng, ndi dung phong 4.10 Tt
pht tir nguoi dung tao ra
Yéu t6 Cam nhin sy dang tin cly Gia tri i ..
Panh gia
TB
Thong tin dugc trinh bay trong cac video danh gia san pham la nhing gi .
ong At v Hong gl sanp 8811 350 | Knatét
toi can
T6i cam nhan duge cach danh gia san pham cua nha sang tao ndi dung 3.54
mang day tinh trai nghiém va thuc té ’ Kha tbt
T6i ludn chia sé nhitng video review san pham mang d4nh gia tich cuc .
. \ s a: 3.17 | Trung binh
cua nha sang tao ndi dung
T61 nghi nha sang tao ndi dung dang tin cay 3.35 | Trung binh
T6i thuong xuyén cam thiy bi thuyét phuc trudc ndi dung dénh gia san .
A an N 3.38 | Trung binh
pham da xem trén TikTok
Thay vi nhin thay san pham dugc chup hinh trén nén tring nhu trén
website hoac dugc tao hinh hoan hao trén Instagram, toi muén nhin théy 3.17 Trung binh
céc san pham dugc str dung thyc té trong cac video danh gia san pham
T6i tin rang thong tin dugc chia sé trong video trén TikTok 14 hoan toan o
] 3.55 Kha tot
ding
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A LAY as A Gia tri . .z
Yéu to Y dinh lan truyén B Danh gia
T6i cam thay video ciia cac thwong higu xuat hién trén TikTok 4n tugng o
s 1 R g g o s 4.03 Kha tot
va dang dé chia sé vdi nhitng nguoi khac
To6i khong thuong gidi thiéu video cua cac thuong hiéu trén TikTok cho o
o 3.93 Kha tot
nguoi khac
To61 thuong chon nut “thich” video khi xem video quang ba tur cac thuong 391
hi¢u TikTok ' Kha 6t
T6i thuong “binh ludn” trén video cia cac thuong hi€u quang ba trén o
. 3.90 Kha tot
TikTok
To61 thuong “chia sé” cac video cta cac thuong hi¢u quang ba trén 2
) . o 3.91 Kha tot
TikTok véi ban bé cua toi
Yéu t6 Y dinh mua hang Gia tri L
Panh gia
TB
So voi nhitng thuong hiéu ma t6i KHONG theo doi trén TikTok, kha
ning mua san pham tir cic thwong hi¢u ma toi dang theo ddi trén TikTok | 3.93 Kha t6t
cao hon
T6i s& can nhic mua san pham tir cac thuong hiéu ma toi thay trén .
. 3.88 Kha tot
TikTok
Dua trén thong tin dugc cung cap trén tai khoan TikTok cua cac thuong
hiéu, t6i s& can nhic mua san pham tir cac thuong hidu ma t6i thay trén 4.08 Tét
TikTok
Toi tin réing TikTok anh hudng tich cuc dén y dinh mua mét thuong hiéu oz
L 3.95 Kha tot
bat ky cta toi

(Nguon: Nhém tic gia tong hop)
anh cua TikTok, noi dung sang tao theo xu hudng,
hashtag phu hop, tuyen ndi dung nhat quan trong
khung gid pht hop co thé khuyen khich nguoi
dung thich, binh luan va chia sé.

Tdng cm‘mg hop tac véi nha sing tao ngi
dung va s dung by phdn cham soc khdch hang
qudn ly thong tin truyen khau (tich cuc va tiéu
cuc). Nguoi dung ngay nay van tin rang hau hét
cac thong tin duoc tao ra va chia sé trén TikTok
c6 cdn ctr va dung sy that mdc sy qua tai thong tin
ngdy nay dan dén su hoai ngh1 v€ danh tinh hay
dong co ngucn guri. Piéu nay phan dnh dugc van
dé nguoi tiéu dung quan tam den chét luorng
thong tin (chinh xéc, tin cay, de hiéu, kip thoi va
lién quan) trong qua trinh di den viéc chdp nhan
thong tin, c6 thai do tich cyc dén ndi dung va ra

quyet dinh mua hang cta minh. Panh gia cua
nguoi dung cho thay ba yeu t6 cua cam nhén sy
dang tin cdy chi dung lai & mrc “Kha t6t” (Xem
bang 3) nhung trong so mang gi4 tri twong dong,
phan anh duoc van dé nguoi tidu dung quan tam
den chit luong thong tin (chinh xéc, tin ciy, de
hiéu, kip thoi va li€n quan) trong qua trinh di den
viéc chap nhian thong tin, c6 thai do tich cuc dén
ndi dung va ra quy€t dinh mua hang cua minh.
Dang chu ¥ ¢ vi tri thr hai 1a phét biéu “T6i cam
nhin dugc cach danh gia san phim cta nha sang
tao ndi dung mang day tinh trai nghlem va thuc
¢” chung to nguou ti€u dung tin vao thong tin trén
cac video déanh gia truc tuyen vé hang hoa do nha
sang tao ndi dung va nguoi dung tao. Nhimg
video danh gid nay c6 thé la cong cu lan truyén
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thong tin truyen khau dién tir quan trong ma
doanh nghlep can luu tim dé gay dung long tin
voi nguol dung. Nguoi tiéu dung tin vao video
danh gia tryc tuyén tir nha sadng tao nodi dung va
nguoi dung khac tao ra nén doanh nghiép co6 thé
xem xét dé cong tac, glO’l thi€u san pham dung th
tai cac kénh cta nha sang tao ndi dung hodc nguoi
ding khac, dé ho tw danh gia mot cach khach
quan trong cac chlen dich marketing truc tuyén
nhu Marketing bang tin don, Marketing lan
truyén, Marketing cong dong, Marketlng sap dat.

Tao dung hinh anh doanh nghiép uy tin voi
tai khodn xdc thwc, doanh nghiép can xay dung
tai khoan chuyen nghi¢p va hinh anh thuong
hi¢u uy tin trén TikTok nham anh huong dén
thai do chap nhan thong tin cua nguoi dung va
nang cao trai nghiém mua sim khong glan doan
trén moi truong thuong mai xa hoi tir xay dung
nhan thuc, tuong tac va chuyen d6i. Pang cha y
O vi tri tho 2 1a phat bleu T6i cdm nhdn dwoc
cach ddnh gia san pham ciia nha sang tao noi
dung mang day tinh trai nghzem va thuc té
chung to nguoi ti€u dung tin vao thong tin trén
cac video danh gla truc tuyen vé hang hoéa do
nha sang tao ndi dung va nguoi dung tao.
Nhitng video danh gia nay c6 thé la cong cu lan
truyen thong tin truyen khau dién tr quan trong
ma doanh nghlep can luu tam dé gay dung long
tin voi nguoi dung.

Nguoi dung danh gia cac thang do y dinh lan
truyén déu dat duoc danh gia “Kha t6t” (Xem
bang 3). Diéu dang chuy trong thang do nay cho
thy nguol dung cam nhan va co y dinh chia sé
video sang tao doc dao cho ngu’0’1 khac nhung
thyuc t€ thi ho thu'ong khong g101 thi¢u video cho
nguorl khac. Diéu nay co thé giai thich bang yéu
t0 van hoa hay nhu cau doc ddo. Phat biéu Dua
trén thong tin dwoc cung cap trén tai khodn
TikTok cua cac thwong hiéu, toi sé can nhac mua
san pham tir cdc thwong hiéu ma toi thdy trén
TikTok nhdn dwoc danh gid cao nhdt trong thang
do y dinh mua hang nhan dugc danh gia “Tot” voi
trong sb cao nhat 1a 4.08. Diéu nay cho thay ngum
tiéu dung tin tudng vao céc tai khoan da dugc xac
thuc cta doanh nghi¢p trén mang xa hoi TikTok
va can nhic mua san pham dén tir cac tai khoan
uy tin ctia doanh nghiép. 4
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Summary

A rise of social commerce (SCS) and its social
commerce sales is projected to grow fast in
future. TikTok is emerging as a leading
technology-driven marketing platform due to its
unique features and functions. As more and more
brands use TikTok in Vietnam for advertising,
understanding the factors that drive positive user
engagement is essential to creating effective
marketing campaigns that boost purchase intent.
Based on the Elaboration Likelihood Model
(ELM) and the addition of one variable based on
survey in practice, a two-stage validation process
conducted to build research model and decide to
add or remove scales before proceeding to the
quantitative research process with a sample size
of 600. Through a linear structural model, author
found that Personalization, Perceived Creativity,
Perceived Credibility, Viral Behavior Intention,
Purchase Intention all have a positive
relationship.  Theoretical and  practical
implications for advertisers are discussed to
design and implement effective TikTok viral
marketing campaigns.
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