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CAC YEU T0 ANH HUONG DEN HANH VI TIEU DUNG
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Trwong Dai hoc Ngoai thuwong - Co sé 11 tai TP.HCM
Email: trantheanh1912215026@ftu.edu.vn
Ngay nhdan: 17/06/2023 Ngay nhdn lgi: 21/07/2023 Ngay duyét dang: 24/07/2023
hién ciku ndy nham muc dich xem xét cdc yéu t6 anh hwong dén hanh vi cia nguoi tiéu
ung doi véi thiee pham hitu co (TPHC). Két quad nghién ciru cho thdy y dinh tiéu diing
danh hwéng triec tiép va Iém nhat dén hanh vi tiéu ding. Yéu té chudn chii quan anh huwéng manh nhat
dén ¥ dinh tiéu ding, tiép dén la yéu t6 thai dé doi voi TPHC. Bén canh d6, mirc gia TPHC la rdo cdn
trong viéc thiic ddy y dinh tiéu thu loai thuc pham ndy. Dong thoi, két qud phan tich da nhém cho thdy
cac méi quan hé trong mé hinh khéng cé s khdc biét gitta nam va nit nhung khdc biét theo cdc nhém
ngueodi tiéu ding cé thu nhdp khdc nhau. Nhém tac gia dé xudt mét sé chién lwoc marketing cé thé phi
hop dé cdac doanh nghiép Viét dang kinh doanh thwc pham hiru co tai TPHCM c6 thé dp dung duorc,
giip san pham dwoc biét dén va lira chon nhiéu hon, dong thoi ciing chinh la dem dén loi ich chung

vi cong dong.

Tir khéa: Thuc pham hitu co, Nguoi tiéu ding, Hanh vi, Thanh phé Ho Chi Minh.

JEL Classifications: M31, M37.

1. Dat van dé

Thyc pham 1a mot trong nhimng nhu cau cin
ban ctia con ngudi. Tuy nhién, dn nhu thé nao dé
an toan va t6t cho sirc khoe thi trudc hét ban phai
ludn quan tdm dén thanh phan thyc pham. C6 dén
ba yéu t6 (Fraser, 2001) cin xem xét khi chon
thuc pham cho ngudi tiéu dung: tinh an toan cua
thuc pham, bao vé cac loai dong vat va yéu té moi
truong. Cuoc Cach mang xanh s€ giip ngudi
nong dan ting nang suét cdy trong, tiét kiém thém
thoi gian, cong strc, tham chi ca chi phi san xudt.

khoa hoc

Tuy nhién, ndng suét c6 ting nhung chat luong
thuc phém c6 dam bao an toan khong, cai thién
hay suy giam méi 14 van d& cn cht ¥. Theo thong
ké duoc ding tai trén Tong cuc théng ké, nim
2021 toan quéc ghi nhan 81 vu ngd doc thuc
pham 1am 1942 ngudi méc va 18 truong hop tir
vong. So véi nam 2020, giam 58 vu (41,7%),
giam 1152 nguoi mac (37,2%), giam 12 ngudi tir
vong (40,0%). Vi thé van dé vé tiéu dung céc thuc
pham sach, an toan d6i véi sirc khoe ngudi tiéu
dung tré nén cap thiét hon bao gior hét.
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Nhing trung tim d6 thi nhu Thanh ph6 H6 Chi
Minh (TP. HCM) véi tiém ndng nhu cau cao vé
thuc pham hitu co an toan, tuy nhién hiéu biét vé
thuc phdm hitu co van chua phd bién, diéu kién
trong trot ciing doi hoi tiéu chuan dam béo cao,
liéu nguoi ti€u dung c6 tin tudng va lya chon loai
hinh nay?

Tir thue t& do, viéc nghién ctru hanh vi tiéu
dung TPHC cua ngudi tiu dung TP. HCM tré nén
can thiét. Nghién ciru nay nhim van dung co sé ly
thuyét dé tim ra cac nguyén nhan cta ngudi tiéu
ding c6 tac dong dén quyét dinh lya chon mua
thuce phém hitu co trén dia ban TP. HCM. Qua do6
gitp nang cao hiéu biét vé thuc pham hitu co,
mang dén thuc pham an toan ddi v6i méi truong
va sttc khoé cho nguoi tiéu dung, giup doanh
nghiép hiéu rd thi trudng va ¢ giai phap kinh
doanh phu hop hon.

2. Co s6 Iy thuyét va phwong phap nghién ciru

Co s6 ly thuyét:

Theo cudn sach Marketing can ban (TS. Ngo
Thi Thu, 2011), hanh vi cia nguodi ti€u dung
tuong tmg v4i nhitng phan mg ma ca nhan thé
hién trong qua trinh ra quyét dinh mua mot san
phém hodc dich vu. Theo mét ly thuyét khac,
hanh vi nguoi ti€u dung 1a mdt qué trinh mo ta
cach thirc nguoi tiéu dung dua ra quyét dinh lya
chon va tranh mot san phé?im hodc dich vu nao dé
(Charles W.Lamb, Joseph F.Hair va Carl
McDaniel, 2000).

C6 nhiéu yéu t6 anh huong dén hanh vi nguoi
tiéu ding va duoc chia thanh bén nhém chinh:
van hoa, xa hoi, ca nhan va tam 1y. vé yéu t6 van
hoa dugc dinh nghia 14 hé thong niém tin, gia tri,
chuin muc va phong tuc tip quan ctia mét cong
ddng. Xét vé yéu t xa hoi, cac ca nhan trong mot
cong dong thuong c6 quan hé va chiu anh huong
13n nhau. Vé yéu t8 c4 nhan, dic diém nhan khau

hoc ciing c6 tac dong dang ké dén hanh vi cua
ngudi tiéu ding. V& yéu t tam 1y, yéu t& bén
trong c6 tac dong 16n dén hanh vi tiéu ding cua
mot nguoi.

Nguoi ti€u dung phai trdi qua mdt loat qua
trinh dé c6 thé ra quyét dinh c6 nén mua mot san
pham hoic dich vy hay khong. Qua trinh nay gom
5 budc: Nhdn biét nhu cau — Tim kiém thong tin
— Danh gid cdc hra chon — Quyét dinh mua
hang — Hanh vi sau khi mua hang.

Pé c6 thé mo hinh hoa 1y thuyét hanh vi cia
nguoi ti€u dung, giup cac doanh nghiép du doan
cach nguoi tiéu dung s& phan tng véi cac nd luc
tiép thi (Kotler P., 2009), mé hinh nghién ctru
hanh vi nguoi ti€u dung don gian dugc dua ra
gdm 3 budc: Nhdn t6 tic dong — “Hop den” ¥
thue nguoi mua — Phan wng nguoi mua.

C6 nhiéu 1y thuyét giai thich cho hanh vi mua
ctia nguoi tidu dung. Trong do, hai Iy thuyét dugc
str dung rong rai 1a mé hinh Iy thuyét hanh vi hop Iy
(TRA - Theory of Reasoned Action) (Fishbein &
Ajzen, 1975) va mé hinh Iy thuyét hanh vi dy dinh
(TPB - Theory of Planned Behavior) (Ajzen, 1991).
Ly thuyét TRA cho rang hanh vi ctia con ngudi la
do 1y tri kiém soat hoan toan (c4 nhan quyét dinh
thuc hién hay khong thuc hién hanh vi do).

Ly thuyét TPB dwoc mo rong dua trén ly
thuyét TRA. Trong dé, ¥ dinh thuc hién hanh vi
la mic do du dinh thuc hién hanh vi ctia mdi
ngudi, 1a su sdn sang dé thuc hién hanh vi. Nhu
vay, ly thuyét TPB chi ra ba nhan t6 doc 1ap quyét
dinh nén ¥ dinh. Thir nhit 1a thai d6 d6i véi hanh
vi (mtrc @6 ma mdi ca nhan danh gia cao hay thap
mot hanh vi nao d6). Thir hai 1a chuan chu quan
(nhén thirc vé ap luc xa hoi anh hudng dén viéc
thuc hién hay khong thyc hién hanh vi). Thir ba la
nhan thirc vé kiém soat hanh vi (nhan thic vé
viéc d& hay kho thyc hién mot hanh vi cu thé).
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Trong nhitng nim qua, nhiéu nghién ciru da
duoc thuc hién dé xem xét cac yéu td ¢6 thé
anh huong dén hanh vi mua hang ciia khach
hang tir cac goc do khac nhau. Tuy nhién, hanh
vi mua hang cta khach hang rit khac nhau. Co
6 yéu t6 (My Hanh, 2014 va Nahid,
Shamsollahi, 2013) dnh huong dén y dinh mua
thuc phém hitu co: nhan thire vé stre khoe, kién
thirc vé& san phém, thai do, nhan thic vé moi
trudng va gia tri cam xuc.

M@ hinh va gid thuyét nghién ciru:

Ké thira két qua cuia cac nghién ctru di trude,
nghién ciru tiép can mo hinh 1y thuyét hanh vi dy
dinh (TPB) (Ajzen, 1991) dé phan tich cac nhan
t6 anh huong dén y dinh mua ctia nguoi tiéu ding
trén dia ban TP. HCM. Theo d9, céc tién dé cia
xu huéng hanh vi hay noi cach khac la y dinh cta
hanh dong duoc x&c dinh bao gém: Thai do;
Chuén chii quan; Nhan thirc hanh vi 1a co s¢ dé
tac gia dé xuat mo hinh nghién ctru nhu Hinh 1.

HI: Yéu td y thic vé sirc khoe c6 mdi quan
hé thuan chiéu véi ¥ dinh mua thuc pham hiru
co (SK).

H2: Kién thirc vé san pham c6 mdi quan hé
thun chiéu vé6i y dinh mua thyc phérn hitu co (KT).

H3: Yéu t6 thai do c6 mbi quan hé thuan chiéu
v6i y dinh khi mua thyc pham hitu co (TD).

H4: Quan tdm méi truong c6 mdi twong quan
thuan chiéu voi y dinh mua thuc phim hiru co (MT).

H5: Gia tri cam nhan c6 mébi quan h¢ cung
chiéu voi y dinh mua thyc pham hitu co (CN).

H6: Nhom tham khao c¢6 mdi quan hé cung
chiéu voi y dinh mua thuc pham hitu co (NK).

H7: Yéu té Marketing mix c6 mdi quan hé thuén
chiéu véi ¥ dinh khi mua thyuc pham hitu co (MM).

Phwong phdp nghién ciru:

Khi Iya chon 2 phuong phép nghién cuu thu
thdp thong tin: nghién ctru dinh tinh va nghién
ctru dinh lugng, nhom nghién ctru da quyét dinh
lga chon phuong phap nghién ctru dinh lugng.

- N e N
Y thtrc strc khoe Quan tam moi
(SK) truong (MT)
\ J (N J
. ) e N
Kién thirc san pham Y dinh mua Gia tri cam nhan
(KT) —»[ (YD) (CN)
g J T - J
Thai do Yéu t6 marketing Nhom tham khao
(TD) mix (MM) (NK)

(Nguon: Nguyén Thi My An, 2014)

Hinh 1: M6 hinh nghién ciru dé xudt

Cac gia thuyét nghién ctru duoc dé xuit
nhu sau:

Viée thu thdp thong tin thong qua bang cau hoéi
duoc thuc hién bang nhiéu hinh thirc nhu phong
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van truc tiép nhitng d6i tugng chua biét, giri bang
céu hoi cho ban bé, dong nghiép va nguoi than tra
101, nho ho héi thong tin gitip nguoi than, nguoi
quen cta ho d3 mua thyc phim hitu co tra 1oi
gitip; giri bang cau hoi truc tuyén qua email va
g dung Google Tai liéu. Pdi trong dugc hoi 1a
nhitng ngudi dd mua thyc pham hitu co, khong
phan biét gidi tinh, cha yéu ¢ do tudi khoang 18
dén 55 & cac quan ndi va ngoai Thanh phd Ho Chi
Minh, tai cc cira hang, quan dn, san pham hitu co
hodc ngudi dan sdng gin cac ctra hang nay nhu
ctra hang Organik quan 2, ctra hang Oganica quan
3, quan 7, ctra hang thuc phém sach quan Phu
Nhuén, céac siéu thi ban thuc phém an toan nhu
Co.op Food, Sari Food,... dé tim chu dé phu hop
nham mang lai két qua khao sat hiéu qua hon. Két
qua khdo sat thu duoc 111 mau hop I&.

Khi da thu thap du $6 lugng mau khao sat,
bude tiép theo 1a loc ra cac khao sat khong hop 1é.
Dit liéu thu duoc tir két qua khao sat s€é dugc ma
héa va nhap vao ma tran dir li€u trén ph?ln mém

QUAN TRI KINH DOANH

SPSS 20. Sau d6 sé& tién hanh lam sach dir liéu
trude khi tién hanh thong ké, phan tich dir liéu.

Budc phéan tich di ligu dugc thuc hién nham
kiém tra d6 tin cdy cua cac thang do trong md
hinh. B§ tin cdy cia thang do dugc thuc hién
theo phwong phap thong nhét noi sinh sir dung hé
s6 Cronbach’s Alpha. Str dung phuong phap hé
s6 tin cdy Cronbach’s Alpha truéc dé danh gia
nhan t6 khdam pha EFA (Exploratory Factor
Analysis) nham loai trir cac bién khong thich hop
boi nhitng bién sai nhu vay s& sinh nén cac nhin
t6 gia mao (Nguyén Pinh Tho va Nguyén Thi
Mai Trang, 2009).

Sau khi tién hanh danh gia do tin cdy coa
thang do bang phuong phap Cronbach’s Alpha,
c4c nha nghién ctru s& thyuc hién phén tich nhan t6
kham pha EFA nhim danh gia cac gia tri cia
thang do nhu tinh don hudng, gia tri hoi tu va gia
tri phan biét, bén canh viéc thu gon lugng bién.
Budc tiép theo, s& phan tich trong quan Pearson,
nhim kiém tra mdi twong quan tuyén tinh

Bang 1: Phan tich do tin cdy Cronbach’s Alpha cua thang do

, S6 bién quan sat
Nhén to Cronbach's Alpha ,
sau khi loai bién
Y thtc stre khoé (SK) 0,890 5
Kién thirc san pham (KT) 0,939 6
Thai 46 (TD) 0,941 5
Quan tdm moi truong (MT) 0,942 4
Gia tri cam nhan (CN) 0,973 6
Nhom tham khao (NK) 0,822 4
Yéu t6 marketing mix
0,984 10
(MM)
Y dinh mua (YD) 0,971 9

(Nguon: Két qua phan tich SPSS)
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Bang 2: Ma trdn xoay nhdn t6

Nhan t6

1)

(2)

3

4

5

(6)

(7

MM3

1.013

MM12

1.009

MM?2

1.001

MM1

997

MM4

994

MM5

.986

MMS

.888

MM14

.888

MM11

815

MM13

17

CN4

.994

CN6

989

CN5

983

CN3

962

CN1

962

TD4

.965

TD3

963

TD5

956

TD2

786

TDI1

.780

KT4

1.025

KT3

1.021

KT2

1.006

KTI

.618

KTé6

.560

SK2

920

SK1

.890

SK4

.887

SK3

831

SK6

726
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Nhén t6

@ 2 (&) (C) (©)) (6 @)
MTI 1.006
MT3 1.006
MT4 .843
MT2 .843
NK2 912
NK3 821
NK4 816
NK1 597
Eigenvalue 9.308 4.89 4.45 4.23 4.254 3.698 3.146
S bién quan
it 10 5 5 5 5 4 4

(Nguon: Két qua phan tich SPSS)
(Nguyén Khanh Duy, 2009) chat ché giira cac
bién doc 1ap voi cac bién phu thugc. Budc tiép
theo s& phan tich mo hinh hoéi quy da bién dugc
mo rong tir md hinh hdi quy hai bién bang cach
giai thich bién phu thudc voi mot sb bién doc lap
duoc thém vao.

3. Két qua nghién ciru

3.1. Danh gia dj tin cdy thang do

Qua phan tich d tin cay Cronbach’s Alpha cua
thang do (Bang 1), c6 thé thiy, tit ca cac nhan tb
déu c6 hé sb Cronbach’s Alpha > 0,6 va < 0,99.
Hon nita, hé sb twong quan bién tong cua tit ca
céc bién quan sat déu > 0,3, nén tit ca cac bién
quan sat déu duogc giit lai cho viéc phan tich nhan
t6 kham pha.

3.2. Phan tich theo nhén t6 EFA

Vi két qua kiém dinh Cronbach’s Alpha, md
hinh nghién ctru sau khi d kiém dinh dat dugc do
tin cdy voi 7 bién tong va 40 bién quan sat phu
hop. Thong qua viéc phan tich nhan t6 EFA &
budc tiép theo, s€ cho théy duoc cu thé hon céc

thang do trén c6 tach thanh nhitng nhan t6 méi
hay bi loai bo ra hay khong. Diéu nay s& danh gia
chinh xac hon thang do, dong thoi loai bo bét cac
bién do ludong khong dat yéu cau, muc dich lam
cho céc thang do dam bao tinh dong nhat.

Bang 2 va 3 cho thiy, bién phu thudc “Y
dinh mua”:

+ Gid tri KMO = 0,837 théa man diéu kién 0,5
< KMO <1, nén viéc phan tich nhan t6 1a thich
hop vai tap hop cac dit li€u nghién ctu thu dugc
clia dé tai.

+ Kiém dinh Bartlett c¢6 Sig. = 0,000 < 0,05
nén cac bién quan sat duoc str dung c6 twong quan
tuyén tinh véi cac nhan té dai dién.

+ Tuong tu vdi cac bién doc lap, gia tri KMO
= 0,824 va Sig. = 0,000 < 0,05 nén c6 thé khing
dinh phan tich nhan t4 1a phu hop.

Sau khi phan tich, cac bién quan sat duoc chia
thanh 5 nhom nhu sau:

+ Nhom Y thirc st khoe (1): gdm cac bién
quan sat SK1, SK2, SK3, SK4, SKS5.
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Bang 3: Két qua phdn tich EFA va gid tri ciia bién Eigenvalue phu thugc

Y dinh mua
YD1 .934
YD2 .934
YD7 934
YD9 .934
YD3 911
YD5 911
YD4 911
YDI10 821
YDS8 821
Eigenvalue 8.111

(Nguon: Keét qud phan tich SPSS) ,

+ Nhom Kién thire san pham (2): gom cac bién
quan sat KT1, KT2, KT3, KT4, KT5, KT6.

+ Nhém Thai d6 (3): gdbm cac bién quan sat
TD1, TD2, TD3, TD4, TDS.

+ Nhom Quan tim moi truong (4): gdm cac
bién quan sat MT1, MT2, MT3, MT4.

+ Nhém Gia tri cam nhan (5): gdm cac bién
quan sat CN1, CN2, CN3, CN4, CN5, CN6.

+ Nhom Tham khao (6): gdm cac bién quan sat
NK1, NK2, NK3, NK4.

+ Nhém Yéu t6 marketing mix (7): gdbm cac
bién quan sat MM1, MM2, MM3, MM4, MMS5,
MMS, MM11, MM12, MM13, MM 4.

3.3. Phan tich héi quy

Sau khi phan tich nhan t6 kham pha EFA, céc
thang do da duogc gop lai va téng két lai cac nhom
phit hop véi mod hinh hon. Theo két qua da phan
tich, mo hinh nghién ctru méi sé c6 5 bién doc lap:

(1) Y thtre sirc khoe

(2) Kién thtrc san pham

(3) Thai d6

khoa hoc

(4) Quan tam moi truong

(5) Gia tri cam nhan

(6) Nhoém tham khao

(7) Marketing mix

Gia dinh 7 bién doc 1ap nay c6 quan hé tuyén
tinh v&i hanh vi mua thuc phdm hitu co ctia nguoi
tiéu dung tai thanh phdé HCM (bién phy thudc «Y
dinh mua”).

Phwong trinh hoi quy:

Pit ra phuong trinh hdi quy cho mé hinh
nghién cuu la:

Y = B0 + B1X1 + B2X2 + B3X3 + B4X4 +
B5XS5 + B6X6 + B7X7

Trong do, y nghia cua cac ky hiu:

Y: Y dinh mua (YD)

X1: Y thte site khoe (SK)

X2: Kién thirc san pham (KT)

X3: Thai d¢ (TD)

X4: Quan tam moi truong (MT)

X5: Gia tri cam nhan (CN)

X6: Nhom tham khao (NK)

=
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X7: Marketing mix (MM)

BO: Hﬁng s6

Bi: Hé s hdi quy riéng phan

Tién hanh phan tich hdi quy dé xac dinh cu
thé trong sb cua timg yéu t tac dong dén hanh
vi mua TPHC cua nguoi tiéu dung TP HCM. Gia
tri cua cac yéu td duge dung dé chay hoi quy la
gi4 tri trung binh cua cac bién quan sat da duoc
kiém dinh.

Phan tich hdi quy duoc thuc hién bing
phuong phap hoi quy tong thé cac bién véi phan
mém SPSS. Két qua phén tich hdi quy tuyén tinh
nhu sau:

+ Mirc do phu hop mé hinh: Phdn tich
phuwong sai ANOVA:

Vi d6 tin cay 95%, miuc nghia Sig < 0,05
chimg t6 mé hinh 1y thuyét phu hop véi thuc té.
Céc bién doc 1ap co twong quan tuyén tinh véi
bién phu thudc trong mé hinh.

P

QUAN TRI KINH DOANH

2008). Tuy nhién khi VIF > 2 can phai can trong
hién twong da cong tuyén (Nguyén Dinh Tho va
Nguyén Thi Mai Trang, 2011). Két qua tir bang
dudi, khong ¢ bién nao c6 hé sb VIF > 2, do d6
khong c6 hién twong da cong tuyén xuét hién.

+ Kiém dinh hé sé hoi quy: Nhin di¢n cdc
bién déc ldp cé y nghia

Theo 1y thuyét, d& dam bao bién doc lap co ¥
nghia, gia tri Sig kiém dinh t cua cac bién doc lap
phai c6 Sig < 0,05. Qua két qua kiém dinh, bién
X3 vé thai do c6 gia tri Sig = 0,622 > 0,05; bién
X4 vé& Quan tim méi trudng co gia tri Sig = 0,618
> 0,05; bién X6 vé Nhom tham khao ¢ gia tri Sig
= 0,250 > 0,05 khong tuong quan v&i bién Y nén
loai 4 bién X3, X4, X6 ra khoi nghién curu.

Sau d6 tién hanh thuc hién phan tich hdi quy
v6i 3 bién X1, X2, X5, X7 cho dugc két qua 1a 3
bién nay c6 twong quan vdi bién Y, két qua thu
duoc gia tri Sig kiém dinh t cta cac bién doc lap

Béng 4: Phan tich phuong sai ANOVA

ANOVA?
. Téng binh Binh ]
Mau df F Sig.
phuong phuong
1 | Hoi quy 32.486 1 4.641 | 14.283 | .000P
S6 du 36.068 | 111 325
Téng 68.554 | 118

a. Bién phu thuéc: F_ YD

b. Dy doan: (Hang s6), F MM, F_CN, F_SK,F NK,F TD,F _MT,F KT

(Nguon: Két qua phan tich SPSS)

+ Kiém dinh hién twong da cong tuyén
(Multiple Collinearity): Nguyén tic 1a néu VIF
dat trén 10 thi d6 1a d4u hiéu cua Pa cong tuyén
(Hoang Trong va Chu Nguyén Mong Ngoc,

X1, X2, X5, X7 déu cb Sig < 0,05. Nhu vay, cac
bién doc 1ap co ¥ nghia thong ké phu hop véi mod
hinh nghién ctru.
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Bang 5: Kiém dinh da céng tuyén

Cac hé so

Khéng i Cac hé $0 i
. Cac hé so . Dung sai | So li€u
_ chuan . chuan ,
Mau chuan hoa. t Sig cong thong ké
héa . héa )
Loi tuyén VIF
B Beta
1 | Hang
, 198 .048 485 .028
)
F SK 218 .079 228 | 2.761 | .007 .697 1.434
F KT 367 .086 374 | 4.283 | .000 .623 1.605
F TD -.037 074 -.040 | -494 | .622 708 1.412
F MT -.033 .066 -.040 | -.500| .618 743 1.345
F CN 131 063 148 | 2.066 | .041 921 1.086
F NK .098 .085 .090 | 1.155| .250 .789 1.268
F MM 223 .087 217 | 2.565| .012 .660 1.514

a. Bién phu thudc (Dependent Variable): F YD

(Nguon: Két qua phan tich SPSS)

+ Két lu@n khi phan tich theo phwong phdp
hoi quy

Bién X1, X2, X5, X7 ¢6 Sig < 0 05 1a c4c bién
trong quan c6 nghia véi bién Y véi do tin cdy
95%. Bién X3, X4, X6 c6 Sig > 0.05 1a bién
twrong quan khong c6 nghia vai bién Y. Tir két qua
d3 kiém dinh phia trén véi 4 bién tong méi 1a X1,
X2, X5 va X7 da tao dugc md hinh nghién ctu
hiéu chinh phu hop hon.

Mo hinh nghién ctru duoc hiéu chinh:

Y = 0,263 + 0,221*X1 + 0,375*X2 +
0,160*X5 + 0,217*X7

Y: Y dinh mua (YD)

X1: Yéu t6 stic khoé

X2: Kién thirc san pham

X5: Gia tri cam nhan

X7: Marketing mix

Mo hinh cho thiy nhan t6 “Kién thic san
pham” c6 tac dong cing chiéu manh nhét dén
hanh vi mua thyc phim hitu co cia nguoi tiéu
dung thanh phd HCM (Beta=0.375), ké dén la
“Yéu t6 stc khoé” (Beta=0.221), tiép theo la
“Marketing mix” (Beta=0.217) va cudi cing la
“Gia tri cam nhan” (Beta=0.160). Nghia Ia khi
diém danh gia cia nhitng bién nay ting 1én thi y
dinh mua thyc pham hitu co ctia ngudi tiéu dung
Thanh phé H6 Chi Minh ciing sé& ting 1én.
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Bang 6: Kiém dinh hé s6 hoi quy

Cac hé so

Khéng , Cac hé s6 i
. Cac hé so ) Dung sai | So liéu
N chuan i chuan i
Mau chuan hoa. t Sig cOng thong ké
héa . hoa .
Loi tuyen VIF
B Beta
1 Hing
) 263 369 114 | 477
sO
F KT 368 .081 375 | 4.549 | .000 .691 1.448
F CN 141 .062 160 | 2.273 | .025 .945 1.058
F MM 223 .080 217 | 2.790 | .006 772 1.295
F SK 211 .074 221 | 2.868 | .005 791 1.264

a. Bién phu thudc (Dependent Variable): F_ YD

(Nguon: Két qua phan tich SPSS)

4. Két luan va mot so giai phap

Sau khi thuc hién khdo sat va phan tich di
liéu bang phan mém SPSS (Statistical Product
and Services Solutions), nghién ciu da xac
dinh duoc 4 yéu td chinh anh huong manh dén
hanh vi mua thyc pham hitu co bao gém kién
thtrc san pham, yéu td strc khoé, marketing mix
va gia tri cam nhan. Tir két qua nghién ctru nay,
tac gia da dé xudt mot sé chién luoc marketing
c6 thé phu hop dé cac doanh nghiép Viét dang
kinh doanh thuc phém hiru co tai TP HCM co
thé ap dung duoc, giup san pham duoc biét dén
va lya chon nhiéu hon, dé)ng thoi cling chinh 1a
dem dén loi ich chung vi cong dong. Cu thé
nhu sau:

- V6i chién luge vé san pham, ngudi tidu ding
TP HCM rit quan tdm dén stc khoe ctia minh, do

d6 khi duogc hoi vé tiéu chi tién quyét dé Iva chon
thuc pham hiru co, dap an duoc da sb ngudi tham
gia khao sat chon chinh 1a chit luong san pham.
Céc doanh nghiép Viét can cung cip TPHC c6
chét luwong san phém, ¢6 hinh thurc bao bi dep, cé
tem ching nhan an toan, dat dugc chuén quéc té
thi chic chan s& tiéu thu dwoc, boi tinh than wu
tién “nguodi Viét Nam dung hang Viét Nam”.

- Véi chién luoc gia, khi dugce hoi vé& nhitng
yéu cAu khi can nhic thuc phém hittu co, mot
trong nhitng yéu t6 phd bién nhat 1a gia ca. Bat ké
chat luong san phim thyc t& thi co mot bo phan
nguoi tiéu dung khong hai long voi gia ca. Khi gia
hang Viét cao, gia hang ngoai nhap ciing cao, néu
budc phai lya chon, phﬁn 16n nguoi dung Viét s€
chon hang nudc ngoai. Do d6, cac doanh nghiép

Viét can tan dung thi truong nodi dia cia minh va
khoa hoc =
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t6i uu chi phi dé cé gia t6t, 1a mot cach dé cach
doanh nghiép c6 thé canh tranh va phat trién trong
nganh hang nay.

- Vi chién lugc phan phdi, phan 16n céc
san pham hitu co c6 thuong hiéu & TP HCM
déu s& c6 clra hang bay ban cua riéng minh.
Tuy nhién, s6 lugng céac cira hang nay lai qua it
6i, qua xa hodc qua bat tién ddi véi nguoi
dung. Do d6, mdi doanh nghiép néu biét dua
san phiam ctia minh dén nhiing siéu thi s& la
cach thuc thu hat ngudi dung nhanh chéong va
tién loi nhat. Cac shop online hay si€u thi mini
cling 1a su chon Iya phu hop khi hién nay nguoi
st dung ¢ thanh phd HCM dang cé xu hudng
di chuyén ngay mot nhiéu hon nén rat can cai
gi ddy gon nhe, thuan tién dé giam chi phi va
strc lao dong. @
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Summary

This study aims to examine the factors
influencing consumer behavior towards organic
food. The study results show that consumption
intention has the biggest and direct influence on
consumption behavior. The subjective norm
factor has the strongest influence on the intention
to consume, followed by the attitude factor
towards organic food. Besides, the price of
organic food is a barrier in promoting the
intention to consume this food. At the same time,
the results of multi-group analysis show that the
relationships in the model do not differ between
men and women, but differ according to different
consumer groups with different incomes. The
authors propose a number of marketing strategies
that may be suitable for Vietnamese businesses
doing business in organic food in Ho Chi Minh
City to apply, help their products be known and
chosen more, and at the same time. It is also to

bring common benefits to the community.
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