ISSN 1859-3666

MUC LUC

KINH TE VA QUAN LY

1. Lé Manh Hung, Lé Thi Viét Nga va Doan Nguyén Minh - Thic day xuat khdu nong san cua Viét
Nam sang thi truong Trung Qudc trong bdi canh thyc thi hiép dinh RCEP. Ma sé: 162.111IEM.11
Developing Vietnam's Agriculture Exports to China Market in The Entry Into Force of The
RCEP Agreement
2. L& Ngoc Danh va Ngé Thi Thanh Triic - Quan 1y chudi cung tmg nganh hang cua bién ving Dong
bang Soéng Ctru Long. Md sé: 162.1TrEM.11
Supply chain management of mub crabs in the Mekong Delta
3. Nguyén Vin Chién - Tac dong cua phat trién du lich va ting truéng kinh té 1én thu hut dau tu truc
tiép nuéc ngoai tai Pong Nam A. M sé: 162.1DEco.11
Impact of Tourism Development and Economic Growth on Foreign Direct Investment in

Southeast Asia

QUAN TRI KINH DOANH

4. Nguyén Quynh Trang - K& toan quan tri v6i viéc ra quyét dinh tai cic doanh nghiép san xuit co
khi Viét Nam: Céc yéu t6 anh huong va tac dong dén hiéu qua hoat dong ciia doanh nghiép. Mi sé:
162.2BAcc.21

Management Accounting for Decision - Making in Vietnamese Mechanical Manufacturing
Enterprises: Factors Affecting and Impact on Firm Performance
5. Nguyén Thi Ngoc Lan, Bui Thi Ngoc va Nguyén Thi Thanh Phwong - Mbi quan hé giira loi
nhuén va dong tién trén béo cdo luu chuyén tién t&. Ma sé: 162.2BAcc.21

Relationship Between Profit and Cash Flows on Cash Flows Tatement

S6 162/2022 thuong mai

11

23

32

44



ISSN 1859-3666

6. Nguyén Thanh Phwong va Ping Thi Lan Phwong - Cac yéu t6 anh hudng ty suat sinh 10i trén
tai san clia cdc ngén hang thuong mai tai Viét Nam. Ma sé: 162.2FiBa.21

Factors Affecting Return on Assets of Commercial Banks in Vietnam
7.Pd Thi Van Trang va Phan Thiuy Dwong - Céc yéu td tac dong dén rui ro tai chinh trong doanh
nghiép bit dong san: Panh gia tir mo hinh hdi quy phan vi. Md sé: 162.2FiBa.21

Factors affecting Financial risk in the real-estate companies: The quantile regression
8. Hoang Vin Thanh va Nguyén Thi Huyén Ngan - Tac dong cua quan tri truyén thong market-
ing dén két qua ban hang va két qua thuong hiéu: nghién ciru trudng hop cac khach san 4-5 sao
trén dia ban Ha Noi. Md so: 162.2TRMg.21

Effect of Marketing Communication Management on Sales-Related Performance and

Brand-Related Performance: A Case Study of 4 Star and 5 Star Hotels in Hanoi

Y KIEN TRAO POI

9. H6 Hiru Phuong Chi, Quach Dwong Tir va Nguyén Tuén Kiét - Covid-19 c6 anh hudéng dén
phuong thirc thanh toan cua khach hang? bing chimg tir Can Tho, Viét Nam. Ma so:
162.3SMET.31

Does Covid-19 Pandemic Affect Customers' Payment Method? Evidence From Can Tho,
Vietnam
10. Nguyén Pinh Toan, Hoang Ngoc Vinh Hanh va Hoang Tuén Diing - Anh hudng cua sy bao
ching cua nguoi ndi tiéng dén y dinh mua cua gidi tré Viét Nam: nghién ctru truong hop thuong
hiéu dién thoai di dong OPPO. M sé: 162.3BMkt.31

The Effects of Celebrity Endorsement on Purchase Intention of Vienamese Youth: The

Case of Oppo Smartphone Brand

khoa hoc

56

70

79

92

103

2 thuong mai S6 162/2022



Y KIEN TRAO DOl

ANH HUGNG CUA SU BAO CHUNG
CUA NGUOI NOI TIENG DEN Y BINH MUA
CUA GIGI TRE VIET NAM: NGHIEN CUU TRUGNG HOP
THUONG HIEU DIEN THOAI DI BONG OPPO

Nguyén Dinh Toan
Trwong Pai hoc Kinh té Quoc dan
Email: nguyendinhtoan@neu.edu.vn
Hoang Ngoc Vinh Hanh
Email: hanh.hoang@neu.edu.vn
Truong Dai hoc Kinh té Qudc dan
Hoang Tuéin Diing
Trwong Pai hoc Kinh té Quoc dan
Email: htdung@neu.edu.vn

Ngay nhdn: 12/11/2021 Ngay nhdn lgi: 04/01/2022 Ngay duyét dang: 05/01/2022

ghién cieu ndy nham phan tich cdc yéu to ciia sy bdo chitng ciia ngieoi néi tiéng anh hwong dén y
dinh mua cua gioi tré trén dia ban Ha Nji doi véi dong dién thoqi di dong ciua hdng OPPO. Trén
co s6& dit lidu khdo sdt 518 sinh vién, mé hinh cdu triic tuyén tinh (SEM) da duwoc sur dung dé kiém dinh cdc
gid thuyét. Két qua nghién ciru d chi ra rang cé 03 nhdn té ciia nguoi bdo chimg thwong hiéu tac dong
thudn chiéu dén y dinh mua dién thoai di déng cia gidi tré véi mike do anh hwong giam dan tiv (1) ndi dung
théng tin; (2) sw twong tdc; va (3) kién thirc chuyén mén. Trong khi d6, 02 nhan t6 ciia ngueoi bao chirng
thwong hiéu la (1) sy than thudc va (2) sy cuén hit lai tac dong tiéu cuc aén ¥ dinh mua dién thoai di dong
clia giGi tré. Nghién ciru ciing dwa ra mot s6 goi y ¢6 y nghia quan trong doi véi nha quadn tri truyén thong
trong viéc sir dung nguoi noi tiéng.
Tir khéa: Y dinh mua, nguoi bao chimg thwong hiéu, kién thirc chuyén mén, s cuon hit, sy tiwong tdc.
JEL Classifications: M31
1. Giéi thiéu
Thuec hién chién dich truyén thong marketing véi

dugc st dung va nhin nhan & nhiéu goc do véi cac
két qua khac nhau, nhung vai tro6 va sitc anh hudng

sy tham gia cta nhiing ngudi ndi tiéng dang 1a xu
huéng duoc nhidu doanh nghiép va cong ty thuc
hién trong thoi gian gan day. Doanh nghiép thu’(mg
lwa chon mét hodc két hop nhiéu ngudi ndi tiéng
xuét hién trong cac chién dich truyén thong market-
ing ciia minh dé dat dugc muc tiéu dat ra. Miac du

ctia ngudi ndi tiéng trong cac chién dich truyén
thong marketing 1a diéu ma céc nha nghién ctru va
cac chuyén gia khong thé phii nhan. Truyén thong sir
dung sy ching thuc ctua nguoi ndi tiéng ludn 1a
phuong phéap dugc ua thich trong truyén thong mar-
keting do hiéu qua dang ké so véi cac loai truyén
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thong marketing khong ching thuc khac (Low va
Lim, 2012). Trong thé ky XXI, hau hét moi c4 nhan
déu bi anh hudng bdi cac hoat dong quang ba, dac
biét 1a khi c6 lién quan dén ngudi ndi tiéng ma ho
yéu thich. Sau nay dugc goi 1a sy chiing thuc cua
nguoi ndi tiéng (Rai va Sharma, 2013). Nhitng hoat
dong truyén thong marketing nhu vdy anh hudng
dén tam 1y ctia khach hang va dép ung nhu cau cia
ho (Phua & cong su, 2018). N6 ciling nang cao y
dinh mua va hanh vi mua hang cua khach hang (Rai
va Sharma, 2013; Wachyuni va Priyambodo, 2020).
Thong dlep truyén théng co su chung thuc cua
ngudi ndi tiéng mang lai hiéu qua thuyét phuc (Dean
va Biswas, 2001; Djafarova va Rushworth, 2017).
Mirc d6 thuyét phuc ciia nhitng thong diép truyén
thong d6 dugc thong qua hinh anh va cam nhan vé
nguoi ndi tiéng tir cong chung (Choi va Rifon, 2007;
Yesiloglu va Costello, 2020). Nhitng ngudi ni tiéng
mang cac yéu té tac dong vin hoa cua riéng ho vao
truyén théng va khién ho tré nén hitu ich trong viéc
truyén dat thong diép truyén thong (McCracken,
1989). Vi nhitng nguoi ndi tiéng c6 kha nang thu hat
su cht y clia nguoi tiéu dung va gitp truyén thong
marketing trd 1€n ndi bat nén cac thuong hi¢u va
cong ty san sang chi hang triéu d6 la dé nhan duoc
su chimg thuc cta nguoi ndi tiéng (Kamins, 1989),
dac biét 1a nhitng nguoi s¢ hitu kha nang thu ht sy
cha y ciia gidi truyén thong cao. Ngay nay, truyén
thong marketing véi su ching thuc cia ngudi ndi
tiéng 1a mot trong nhitng cong cu thuc ddy quan
trong trong nhiéu linh vuc kinh doanh. Né ¢ thé
anh hudng dén viéc lya chon mua hang cia mdt ca
nhan theo hudng tich cuc hodc tiéu cuc (Jatto, 2014;
Weismueller & cong su, 2020).

Thi trudong dién thoai di dong thong minh cling
d6i dién véi su canh tranh vo cing gay gat va viéc
su dung su chimg thuc cta nguoi ndi tiéng trong
cac chién dich truyén thong marketing 13 lua chon
tat yéu cuia cac thuong hiéu. Theo sb liéu tir cong ty
nghién ctru thi truong GfK (Thé Anh, 2021), trong
thang 3/2021, Samsung la nha san xuit smartphone
¢6 thi phin 16n nhat tai Viét Nam, chiém 36,2%.
Dung vi tri thir 2 1a Oppo vé6i 18,3% thi phan; tiép
do 1a Xiaomi (8,7%), Vivo (8,7%), Apple (8,4%),
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Realme (6,1%)... OPPO la nha san xuat thiét bi dién
tir 16n cta Trung Qudc. Tinh dén thang 1 nam 2021,
theo s6 liéu cua GfK Vigt Nam, OPPO Reno5 la
dong smartphone ban chay nhét thi truong trong
thang véi gan 80.000 may, voi muc gia 8,69 trigu
déng. Co6 mat tai thi truong Viét Nam vao dau nam
2013, OPPO d3 tham nhap va mé rong hé thong ddi
tac ban 1€ tur tinh 1€ t&é1 d6 thi mot cach nhanh
chong, voi san phdm dau tién 1a chiéc smartphone
OPPO Find 5 v6i muc gia khoang 10 tri¢u déng.
OPPO cling dang 1a mét trong nhiing hang smart-
phone tién phong vé cong nghé hién nay, dién hinh
nhu cong nghé véan tay dudi man hinh, camera an
dudi man hinh, ...

Trong khoang 5 nam tré lai day, OPPO Iudn co
toc d9 ting truong 6n dinh va vi tri viig vang trén
thi truong dién thoai thong minh Viét Nam. Nhin
vao cac san phém hién tai caa OPPO thi c6 thé théy
rang ho dang tip trung dau tu manh vao truyén
thong phan khiic trung va cén cao cip nhu Reno va
F (v6i mirc gia tir 5 tridu dong tré 1én) thay vi can
trung cp va trung cip nhu trude day. Gioi tré (dic
biét 1a sinh vién) dugc xac dinh la nguoi tiéu dung
chinh dbi v6i dong san phiam nay. Tuy nhién, bén
canh viéc dau tu vao san pham c6 phan khuc gia phu
hop véi khach hang tré Viét Nam thi nhiéu chuyén
gia cho r?mg chién lugc st dung su chirng thuc cua
nguoi ndi tiéng (dién hinh 1a Son Tung MTP va Toc
Tién) lam dai st thuong hiu ciing c6 vai tro to 1on
trong vi¢c tao ra thanh cong cho OPPO. Cho t6i nay,
“Pién thoai Son Tung” la cai tén than thudc cia
nhiéu “fan” danh cho thuong hiéu OPPO va thuc té,
khong it cac “Sky” (fan cia Son Tung MTP) cling 1a
nguoi ding trung thanh véi thuong hi¢u dén tir
Trung Qudc nay. Khong chi Son Tung, Toc Tién ma
nhiing cai tén co tiéng vang trong giéi Showbiz nhu
Hb Ngoc Ha, Noo Phudc Thinh, Chi Pu ciing tung
tham gia vao cac chuong trinh truyén théng cua
OPPO. Néi tiép OPPO, nhiéu thuong hiéu dién thoai
thong minh cling st dung su chung thuc ciia nguoi
ndi tiéng trong cac chién dich truyén thong cho san
pham ctia minh.

Tuy nhién, cau hoi dat ra cho cac hang dién thoai
thong minh la: li€u viéc sir dung sy ching thyc cta
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ngudi ndi tiéng co thuc sy mang lai thanh cong cho
tat ca cac thuong hiéu hay khong? Hiéu qua mang
vé ¢o twong xung voi mire chi phi ho bo ra dé co
dugc sy bao chimg cua ngudi ndi tiéng khong?
Nhirng yéu t6 nao cta nguoi ndi tiéng nén duoc tap
trung khai thac triét dé, lam dong lyc thuc day gia
tang y dinh mua ctia khach hang? Va liéu c6 yéu t&
nao tir ngudi ndi tiéng trd thanh luc can dan t6i y
dinh mua san pham cua khach hang khéng? Nghién
cuu nay da duoc thyc hién nham hudng téi vige tra
161 cac cau hoi do.

2. Téng quan va mé hinh nghién ciru

2.1. Hoat dong truyén thong marketing s
dung nguwoi co swc dnh huwong

Theo Sammis & cong sy (2015), truyén thong
marketing st dung nguoi c¢é suc anh hudéng (hay
con goi la influencer marketing) 1a hinh thirc dua
thong diép tdi cong chung muc tiéu thong qua hoat
dong chia sé ndi dung (dudi dang ndi dung dugc
tai trg) cia nhitng ngudi c6 suc anh hudng (bao
gdm ngudi ndi tiéng). Thong qua hinh thirc nay,
cac doanh nghiép c6 thé thic day dugce khach hang
thyc hién hanh vi mua san pham (Yesiloglu va
Costello, 2020). Brown & cong su (2015) da dua
ra 3 khia canh cia hoat dong truyén thong market-
ing st dung nguoi c6 sitc anh huong, bao gdm:
thuc hién hoat dong truyén thong marketing t&i
chinh nguoi co6 stc anh hudng (thong qua viéc tao
nhan thirc vé thwong hiéu trong cong dong theo
ddi ngudi c6 ste anh huong do trén nén ting mang
xd hoi); truyén thong marketing thong qua ngudi
¢6 st anh hudong (bang cach sir dung nguoi do dé
ting nhan thic vé& thuong hiéu trong cong dong
ciia ho); truyén thong marketing cting véi nguoi
cO stc anh hudéng (trong d6 nguodi cod suc anh
huong tré thanh bao chimg cia ngudi ndi tiéng).
Céc hoat dong truyén thong marketmg st dung su
béo ching cua nguoi ndi tiéng thuong duge wa
chudng do co6 tinh hiéu qua cao hon cac hinh thirc
truyén thong khac (Low va Lim, 2012). Cu thé,
céc hoat dong truyen thong st dung su bao ching
cua nguoi ndi tleng co suc thuyet phuc cao, trong
d6 hinh anh cta ngudi ndi tiéng cang rd rang thi
thong diép truyén thong cang co sirc thuyét phuc

(Choi va Rifon, 2007; Dean va Biswas, 2001;
Wachyuni va Priyambodo, 2020). Nho vay, cac
hoat dong truyén thong nay c6 thé vuot qua duoc
cac yéu td gay nhiéu va tic nghén trong qua trinh
truyén thong, nhd d6 ting hiéu qua cua hoat dong
truyén thong (Sherman, 1985; Weismueller &
cdng su, 2020) Spry & cong su (2011) cling dua
ra nhan dinh rang viéc bao chung cia ngum noi
tiéng giup anh huong téi mac d6 nhan biét thuong
hi¢u va kha nang goi nh¢ lai thuong hi¢u, cling
nhu hidu qua ciia truyén thong trong viée tac dong
tédi y dinh mua va cd hanh vi mua. Dya trén ndi
dung truyén théng cua nguoi ndi tiéng, nguoi tiéu
dung c6 thé dua ra nhan dinh cua ho vé gia ca,
mirc d¢ phu hop, rii ro khi mua, cling nhu ¢6 danh
gia vé gia tri ctia thong tin ma sy chung thyc cia
ngudi ndi tiéng truyén tai (Young va Miller, 2015).
Khi do ludng hiéu qua cia truyén thong thong qua
cac tiéu chi nhu thai 6 d6i véi quang cdo (AAD),
thai do d6i v6i thuong hiéu (ABR) va ¥ dinh mua
(PIN), viéc sir dung su bao ching cia ngudi ndi
tiéng ciing cho thay anh hudng tich cuc (Atkin va
Block, 1983; Petty & cong su, 1983; La Ferle va
Choi, 2005; Ha va Lam, 2017; Wachyuni va
Priyambodo, 2020), hiéu qua sy bao chung nay téi
tir viée cac thudc tinh ma ngudi ndi tiéng do tao ra
duoc trong nhén thirc ctia nguoi tiéu dung va xa
hoi c6 thé dugc truyén tai sang nhimng hoat dong
hodc san pham ma nguoi d6 c¢6 lién hé va diéu nay
gitp cho viéc truyén thong diép hiéu qua hon. Vi
du, thwong hiéu gidy choi bong rd dugc bao chimg
boi mot van dong vién dugc biét dén nho kha nang
di chuyén va bat nhay tét s& d& thuyét phuc ngudi
tiéu dung tin va nhd dén n6 nhu 1a mot san pham
gitp ho ciing co thé di chuyén va bat nhay t6t khi
choi bong r6. Nho sy ndi tiéng cia nguoi bao
chung va hiéu biét cia cong chung vé& nguoi bao
chung, cac thuong hiéu dugc bao chitng dugc thira
huong cac gia tri thudc tinh co lién két t6i nguoi
bado ching trong tam tri nguoi ti€u dung va do do
thu hat ngudi ti€u dung hon céc thuong hiéu
khong dugc bdo ching (Erfgen & cong su, 2016;
Weismueller & cong su, 2020).
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2.2. Cic mé hinh nghién cieu vé anh huéng sw
chitng thuc ciia ngwoi noi tiéng

Theo Ajzen va Fishbein (1980), hanh vi mua
thyc té chiu anh hudng 16n tir y dinh thyc hién hanh
vi d6. Y dinh mua 1a mong mudn mua san phim
trong tuong lai (Cheung va Thadani, 2012), thé hién
su san sang clia nguoi tidu dung trong viéc mua san
pham (Tirtiroglu va Elbeck, 2008). Mbi quan hé
gitta y dinh mua va hanh vi mua dugc xay dung dya
trén cac thong tin ma ngudi tiéu dung tiép can va
hiéu dugc. Kotler va Armstrong (2010) cho ring ¥
dinh mua cua nguoi tiéu dung dugce xay dung tu ky
vong vé gia, tinh ning san pham va sy phu hop véi
tai tién, thuong hiéu dugc ngudi tidu dung ua
chudng can dap tmg cac ky vong d6, con hanh vi cia
ngudi tiéu ding bi anh huong boi céc yéu t6 x4 hoi,
bao gdm ding cip xa hoi, vai tro trong xi h01 g1a
dinh va nhom tham khao (gém c6 ca ngudi ndi tiéng
va nguoi ¢o stc anh huong) (Kotler va Armstrong,
2013). Di v6i nhom tham khao, nguoi tiéu dung cd
xu huéng ling nghe va tin vao nhiing nguoi c6 kién
thitc chuyén mon trong cac linh vuc cu thé. Cac
nghién ctru vé su ching thuc cua nguoi ndi tiéng
déu duoc dya trén M6 hinh Tin nhiém cua Ohanian
(1990), trong d6, cac yéu t6 vé sy tin tudng, sy cudn
hut va kién thirc chuyén mén dugc dua ra do luong
vé muc d6 anh huong. Cac 1y thuyét nay van to ra
phu hop khi 4p dung vao bdi canh Chau A va Péong
Nam A (Kang & cong su, 2019; Vien & cing su,
2017; Ha va Lam, 2017). Trong bdi canh moi truong
tryc tuyén, Chang & cong su (2005) chi ra rang 10i
khuyén ding cta nguoi ndi tiéng trén mang xa hoi
c6 tac dong t61 y dinh mua cia nhiing nguoi theo doi
ho. Vi nguoi ti€u dung tai Indonesia va Malaysia,
su cubn hut cta ngudi bao ching c6 anh hudng 16n
to1 lya chon thuong hiéu va y dinh mua cua ho (Wei
va Wu, 2013; Hudha va Hidayat, 2009). Nghién ctru
cia Ha va Lam (2017) v6i nguoi tiéu dung Vit
Nam thi chi ra rang sy tin tuéng, kién thirc chuyén
mon va su phu hop véi thuong hiéu ciia nguoi bao
ching anh huéng 16n nhat t6i hanh vi mua, ciing
nhu ti 1¢ thudn voi thai @6 thuong hiéu, tuy nhién
nghién ctru nay lai do ludng qua bién trung gian la
thai d6 dbi v6i thuong hidu. Tuy nhién, khi can nhac
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anh huong ctia mang xa hdi, mot sb yéu td anh
huong khic cin dugc dua vao dé danh gia
(Djafarova va Rushworth, 2017). Trong cac nghién
ctru dugce thue hién tir 2014 t&i 2021 d6i véi nguoi
tiéu dung mang xa hoi Trung Qudc, tac gia Meng va
Wei (2016) da chira rr?mg nho su phé) bién cua mang
xa hoi, hoat dong truyén miéng dién tir (electronic
word-of-mouth) va truyén thong marketing sir dung
ngudi co st anh hudng da tré nén ngay cang phd
bién. Nhe vay, tac dong cua sy bao ching ctia nguoi
ndi tiéng d6i véi hanh vi ciia nguoi tiéu ding ngay
cang téng, dic biét 1a voi cac quyét dinh mua he‘mg
tryc tuyén (Herjanto & cong su, 2020). Cac yéu tb
nhu ddc diém cua ngudi ndi tiéng, gia tri cam nhan
cta nguoi tiéu dung va cac thong tin khuyén dung tir
phia ngudi ¢ sitc anh hudng 1a 3 yéu td tic dong
chinh trong mo hinh nghién ctru nady. Meng va Wei
(2016) ciing bd sung 2 yéu t6 anh huéng dén y dinh
mua cua nguoi tiéu dung tré trén mang xa hoi, 1a
Tuong tac (Intereraction) va NOi dung thong tin
(Information content).

2.3. Cdc bién do lwong dnh hwong ciia sw bio
chirng cia nguoi néi tiéng toi y dinh mua

Dya trén mo6 hinh cua Ohanian (1990) va
Meng va Wei (2016), cac bién can duoc do ludng
bao gém:

Su tin twong (Trustworthiness): md ta sy trung
thuc, khach quan va déng tin cta nguoi ndi tiéng.
Day la yéu t6 dugc Ohanian danh gia 1a quan trong
nhat trong cac yéu to tac dong dén su tin nhiém
cua nguon thong tin (trong truong hop nay la
nguoi ndi tiéng).

Kién thirc chuyén mén (Expertise): md ta ning
lyc chuyén moén va kinh nghiém cta nguoi bdo
chimg d6i véi mot linh vuc cu thé. Kién thirc chuyén
mén cao c6 tac dong t6i hiéu qua trong viéc truyén
tai thong diép. Tuy nhién theo Erdogan (1999),
ngudi tiéu dung danh gia vé chuyén mén cia nguoi
ndi tiéng dua trén viéc nguoi do co dang tin cay hay
khong, chir khong nhat thiét dya trén viéc 1a nguoi
ndi tiéng d6 co that sy 1a chuyén gia trong linh vuc
d6 hay khong.

Sw cuon hit (Attractiveness): theo mod hinh
nghién ctru vé sy cudn hit cia ngudn (Source attrac-
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tiveness model) cia McGuire (1985), sy cudn hut
ctia ngudi ndi tiéng khong chi dua trén sy hap dan
vé ngoai hinh, ma con dya trén viéc nguoi tiéu dung
¢6 mong mudn trd thanh gidng nhu ho hay khong.
Do d6, sy cudn hut duge danh gia dia trén 2 yéu t6:
yéu t6 thtr nhat 1a tinh twong dong (Similarity), mo
ta sy gidng nhau vé tu tuéng, phong cach song, hanh
Vi, sur quan tam, s thich. .. giira nguoi ndi tiéng va
nguoi tiéu dung Theo do mirc d§ tuong dong cang
cao thi sy gan két va cudn hit ciia ngudi ndi tleng
v&i nguoi tidu ding cang cao (Ohanian, 1990). Yéu
t6 thur hai 1a sy yéu thich (Likability), mo ta thai d¢
tinh cam tich cuc ma ngudi tidu ding c6 dbi voi
ngudi ndi tiéng, dua trén vé bé ngoai va cach hanh
xti ciia ho. Theo McCracken (1989), su yéu thich
d6i voi nguoi ndi tiéng truyén tai sang nhimg hoat
dong hodc san pham ma ngudi do co lién két va didu
nay gitip cho viée truyén thong diép hiéu qua hon.

Sw twong tdc (Interaction): nghlen ctru cho thiy
hoat dong tuong tac gitta nguoi ndi tiéng va ngu’orl
tiéu dung trén nén tang mang xa hoi cling 1a mot yéu
t6 tac dong t6i ¥ dinh va hanh vi tiéu ding (Aw va
Labrecque, 2020; Adiba & cong su, 2020). Muc do
tuong tac dugc thé hién qua ) lugng binh luan, lugt
ua thich, chia sé... trén mang xa hoi.

No6i dung thong tin (Informational content):
nghién ctru cho thiy viéc nguoi tiéu dung danh gia
thé nao vé cac ndi dung do ciing 1a mot yéu té anh
hudng t6i y dinh mua cia ho. Tuy nhién nghién ctru
cia Meng va Wei (2016) co chi ra rang tinh thong
nhét ctia ndi dung v6i ngudi ndi tiéng, ciing nhu tinh
kip thoi cua thong tin dua ra khong c6 anh hudng
16n t6i niém tin va y dinh mua bang sy thu hat vé
mit hinh anh ctia chung. Diéu nay ciing twong dong
v6i nghién ctru vé anh hudng cia cac noi dung
truyén thong trén mang xa hoi t6i ¥ dinh mua tryc
tuyén do Van-Tien Dao & cong su (2014) thyc hi¢n
tai thi truong Viét Nam; trong d6 két qua cho thiy
voi cac hoat dong tmyén thong trén mang xa hoi,
cac yéu to anh huong dén y dinh mua khong chi
gb6m noi dung cua thong diép va do tin cay, ma con
bao gdm tinh giai tri. Vi vy, mirc d6 hiéu qua cua
viéc thé hién noi dung qua hinh anh cua thong tin s&
1a yéu t6 dugc dua ra danh gia.

Sw than thudc (Familiarity): Sy than thude co
nghia 14 cam giac quen thudc vé mit cam xitc khi
tiép xuc voi mot ngudi ndi tiéng (Erdogan, 1999;
Belch va Belch, 2004). Sy than thudc ctia nguoi
ndi tiéng co thé tac dong tich cuc téi khach hang
khi ban than ho nhan thiy minh quen thudc voi
ngub’i ndi tiéng d6. Pay duoc goi 1a hiéu ung
“Tlep xuc thuong xuyén” (Zajonc 2001). Cang
nhiéu nguoi biét téi nguoi ndi t1eng, muc do quen
thudc cua nguodi tiéu dung voi ho cang lon, va
nguoi t1eu dung c6 xu hudéng va thich nhiing
ngudi ndi ting co mic d6 nhan biét cao d6
(Wachyuni va Priyambodo, 2020). Khi khach hang
c¢6 nhitng tiép xtic ngan va thi thoang méi tiép xtc
voi nguoi noi tiéng, tac dong cua sy than thudc sé
anh huong tich cuc t6i thai d6 ctia khach hang d6i
voi thuong hi¢u. Nguoc lai, viéc khach hang c6
nhiing tlep xuc dai va thudng xuyén tiép xuc véi
ngudi ndi tiéng sé tao ra nhitng anh hudng tiéu cuc
t61 thai do va hanh vi cua khach hang véi thuong
hiéu (Bornstein, 1989).

2.4. M6 hinh nghién ciru

Tir phan tich cac 1y thuyét va cong trinh nghién
ctru trude day, cling nhu muc ti€u nghién ciru nhém
tac gia dé xuat mo hinh nghién ciru cac yéu té anh
hudng cia sy bao chimg cua ngudi ndi tiéng bao
g6m 6 bién doc lap: Su tin twong, kién thic chuyén
mén, su cudn hut, sy tuong tac, ndi dung thong tin
va su than thudc, y dinh mua dién thoai thong minh
cua gidi tré Viét Nam la bién doc 1ap nhu hinh 1:

Céc gia thuyét nghién ctru dwoc d& xuét lan luot 1a:

H1: Sy tin tu’érng cua nguoi bao ching c6 anh
hudng tich cyc dén ¥ dinh mua cua ngudi tleu dung

H2: Kién thirc chuyen mon cua nguoi ndi tleng
¢6 anh huong tich cuc dén y dinh mua cta ngudi
tiéu dung.

H3: Sy cudn hut cua ngudi bao ching c¢6 anh
hudng tich cuc dén ¥ dinh mua cua nguoi tidu dung.

H4: Su twong tac voi nguoi bao ching c6 anh
hudng tich cuc dén y dinh mua ciia ngudi tiéu dung.

H5: N6i dung thong tin cua ngudi bao ching dua
1€n c6 tac dong tich cuc dén y dinh mua cua nguoi
tiéu dung.
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duoc mot thang do hoan chinh.
Trong budc khao sat dinh luong so
bd, v6i mau nghién ciru 1 150 phan
tir va két qua thu vé 127 phan tir (N
= 127), nham kiém dinh hé sd tin

Y dinh mua

cdy cua cac thang do bang hé s tin
cay Cronbach Alpha va EFA va loai
di cac bién quan sat khong dat tiéu
chuén. Trong khi do, dé kiém dinh

Su tin twéng
- H1
Kién thirc chuyén mon
H2
Sw cudn hut
H
Sw twong tac
H3
Noi dung thong tin H6
Sw than thujc

Hinh 1: M6 hinh nghién ciru

H6: Sy than thudc cia nguoi bao chung cd anh
hudng tich cuc dén ¥ dinh mua cua nguoi tidu dung.

Bién kiém soat trong mé hinh nghién ciru nay 1a
bién nhan khau hoc, vi ¢6 su khac biét trong hanh vi
mua dién thoai thong minh cia khach hang thudc
cac nhoém nhan khau hoc khac nhau. Céac bién nhan
khau hoc bao gdm d6 tudi, gisi tinh, 16i séng (thoi
quen st dung internet, thoi quen st dung mang xa
hoi ...), thu nhap...

3. Phuwong phap nghién ciru

DPé danh gia tic dong cua ngudi bao chimg
thuong hi¢u téi y dinh mua cua gidi tré theo mo
hinh nghién ctru da d& xuét, nghién ctru di két hop
ca nghién ctu dinh tinh va nghién ctru dinh lugng.
Nghién ctru dinh tinh dugc sir dung gitp kham pha
céc nhan td ciia nguoi bao chung tic dong dén ¥
dinh mua cua giGi tré va dé diéu chinh cac thang do
tirng nhan té cho phi hop véi bdi canh Viét Nam.
Trong budc nghién ctru dinh tinh, tac gia thuc hién
phong van sau chuyén gia va phong vin nhom tap
trung nham hoan thién thang do nhap 1 va tao ra
thang do nhap 2.

Nghién cuu dinh luong dugc thuc hién theo 2
giai doan: nghién ctru so by va nghién ctru chinh
thirc. Trong ca 2 giai doan trén, tac gia déu s dung
phuong phép khao sat bang bang hoi. Nghién ctru
dinh lugong so by dugc thyc hién dé danh gia so bd
vé do tin cdy cua cac thang do va loai bo nhimng
bién quan sat khong phu hop, tac gia s& xdy dung

khoa hoc

moé hinh va cic gia thuyét nghién
ctru, nhom nghién cuu st dung
phuong phap phan tich nhan té
khang dinh (CFA) va phan tich mé
hinh c4u trac (SEM). Sau d6, bang
cau hoi nghién ctu hoan chinh
duoc dwa vao diéu tra dinh luong
chinh thuc ddi véi gidi tré trén dia ban Ha Noi.
Bang hoi nghién ctru gdm 28 bién quan sat dung
trong phan tich nhan t6 theo nguyén tic tdi thiéu cir
5 phan tir cho 1 bién quan sat (Bentler va Chou,
1987). Do d6, s6 mau ban dau tinh toan la 28*5 =
140 phan tir. Tuy nhién, dé ting do tin cay cho cudc
nghién clu, trong nghién ctru ndy nhém tac gia du
dinh thu thap mau v6i quy mo 700 phﬁn tir (N=700)
va két qua thu vé 1a 552 phan tir (bang hoi).
3.1. Méu va phwong phdp chon miu
Nghién ciru nay sir dung bang cau hoi tryc tuyén.
Bang cau héi khdo sat chinh sir dung mau thuan tién
gbm tit ca nhiing sinh vién dang theo hoc trén dia
ban thanh phé Ha Néi. Viéc thu thap di liéu duoc 5
diéu tra vién thyc hién. Ngudi hoi s& giri bang hoi
truc tuyén cho cac dap vién dugc lya chon sin sang
hodc trén cac group sinh vién ctia cac truong dai hoc
(chang han: group “Nhém hoc tap” hay “Géc nghién
ctru sinh vién” cua truong Pai hoc Kinh té Quéc
dan). Tong cong da c6 700 bang cau hoi da dugc guri
di, tong s6 bang hoi thu vé 1a 552, chiém 79%, trong
khodang thoi gian bbn tuan. Trong qua trinh sang loc
béang hoi, trong s 552 bang hoi thu vé, sau khi kiém
tra, tdc gid phat hién c6 34 bang hoéi khong sir dung
dugc. D6 1a cac bang hdi c6 cau tra 1061 bi bd tréng,
cac phuong an tra 11 theo dudng thing hay dudng
chéo biéu hién su khong trung thyc trong viéc tra 101
ciu hoi, thong tin chung khong ph hop thé hién sy
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Bang 1: M6 ta mau nghién ciru (N = 518)

Pic diém Tan suat/sé lwong | TV 1& (%)
Gisi tinh 1. Nam 148 28,6%
2. Nit 370 71,4%
Duéi 2 triéu 6 1,2%
Tir 2 triéu dén 5 tridu 108 20,8%
Tir trén 5 triéu dén § tridu 143 27,6%
Thu nhap T trén 8 trigu dén 11 triéu 95 18,3%
j Tu trén 11 triéu dén 14 triéu 55 10,6%
Tur trén 14 triéu dén 17 triéu 34 6,6%
Tir trén 17 triéu dén 20 tridu 31 6,0%
Tir trén 20 triéu 46 8,9%
Khoéng dung 84 16,2%
Str dung dién thoai | 1 chiéc 371 71,6%
thong minh 2 chiéc 56 10,8%
Trén 2 chiéc 7 1,4%
Biét téi thuong hidu | Co 495 95,6%
dién thogl Ptll)l(o)ng minh Khong 23 4.4%

khong nhiét tinh tra 161 bang hoi. Do d6, 34 bang hoi
khong st dung dugc dd bi loai bo trude khi tién
hanh nhép dir liéu. S6 luong bang hoi chinh thirc
dugc st dung dé phan tich con lai 1a 518 bang hoi.
Bang 1 tom tit thong tin nhan khau hoc cua nguoi
tra 1oi. Hon mot nira 1a nir (71,4%), phan 16n ngudi
duogc hoi sir dung it nhat mot dién thoai thong minh
(83,8%), hon mdt ntra sb nguoi duge hoi cd thu
nhap dudi 11 triéu dong/thang (67,9%) va da phan
nguoi dugce hoi biét dén thuong hi¢u dién thoai
OPPO (95,6%). Nhin chung, nhitng nguoi tham gia
tra 101 cau hoi twong ddi tré va déu 1a sinh vién nén
duogc gido duc tdt. Miac du khung léy mau duge coi
1a mdt mau thuén tién, nhung su két hop da dang &
cac truong dai hoc cua nguodi duge hoi 1a dai dién
cho nhitng nguoi dung tré st dung dién thoai nédi
chung cua cac sinh vién trén dia ban Ha Ngi. Tac gia
sit dung Amos 20.0, M6 hinh céu triic tuyén tinh
(SEM) da dugc sir dung dé kiém dinh mé hinh dugc
dé xuat.

3.2. Pht trién thang do

Mb hinh @& xuit bao gdbm 7 bién tiém an: (1) Y
dinh mua va 6 bién vé nguoi bao chimg thuong hiéu

gom: (2) Su than thudc; (3) Su twong tac; (4) Su tin
tuong; (5) Kién thirc chuyén mon; (6) Noi dung
thong tin; (7) Su cudn hat. Miac du ¢6 nhiéu cong cu
do luong khac nhau dé danh gia tit ca cac bién tiém
an, nhung cac thang do nay chwa bao gio duoc kiém
tra trong bdi canh hién tai (Dong dién thoai
Smartphone tai Viét Nam). Do d6, y dinh mua duoc
do luong boi 3 bién quan sat ciia Sertoglu & cong
su (2014) d& xuat. B6i voi nhan t6 sy tin tudng,
kién thuc chuyén mén va sy cudn hat duge do
luong boi 5 bién quan sat mdi nhan t6 cua
(Ohanian, 1990) dé xuit. P4i v6i nhan té nodi dung
thong tin duoc do ludong boi 3 bién quan sat ¢6 didu
chinh ctia Williams va Drolet (2005) dé xuat. D6i
v6i nhén td sy than thude duoc do luong bdi 6 bién
quan sat cia Ha va Lam (2017) d& xuit c6 diéu
chinh dé cho phu hop voi bdi canh nghién ctru.
Nhan t6 twong tac duoc danh gia bang 3 bién quan
sat c6 diéu chinh cia Meng va Wei (2016) dé xuat.
Tat ca 7 bién tiém an 6 trén déu dugc do bang thang
Likert 5 diém, trong d6 1 = “rit khong dong y” va
5 = “Rét dong y.
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4. Két qua nghién ciru

4.1. Phén tich nhén té khdam phd

Vi céc bién quan sat dé do ludng bay bién tiém
4n trong md hinh (Y dinh mua, Than thudc; Tuong
tac; Tin tudng; Kién thirc; Thoéng tin; Cubn hut)
trudc day chua dugc st dung trong truong hop
nghién ctru dong dién thoai di ddng smartphone va
bdi canh ¢ Viét Nam. Do do, chung can duoc kiém
dinh bang phan tich nhan t&t kham pha (EFA). EFA
v6i ma trin xoay varimax dugc thyc hién dé kiém
dinh thang do biang cach x6a cac bién quan sat
khong c6 ¥ nghia tai 1én cac nhan t& phu hop va
khong twong quan chit véi cac bién quan sat con lai
trong cting mot nhan t6. Dé xac dinh xem di li¢u co
phi hop v6i EFA hay khong, kiém dinh Kaiser-
Myer-Olkin (KMO) va Bartlett’s Test of Sphericity
dugc thuc hién dau tién. Phép do KMO vé do thich
hop 1iy méu 1a 0,903 cao hon gia tri khuyén nghi
0,40. Bartlett’s Test of Sphericity 1a c6 y nghia ( x2
=10.035,809; df =435; p <0,01). Dya trén co sd cac
két qua & trén, dit liéu nghién ctru duoc coi 1a phi
hop dé phan tich nhan t6. Cac bién quan sat dugc tai
1én déu 16m hon 0,40 va & trén mot nhan t6 duy nhét
duogc gitr lai dé phan tich thém (Hair & cdng su,
1998)). Két qua phan tich nhan t kham pha (EFA)
cho th?iy cac hé sb tai trén cac nhan té du kién coa
ching déu 16n hon 0,6, khong c6 hé so tai chéo nao
cao hon 0,4. Bit ky bién quan sat nao khéng c6 muc
tai cao dang ké ddi véi bat ky nhan t6 nao déu bi loai
b6 khoi phan tich cho dén khi dat dugc cdu trac
nhan t6 16 rang (Floyd va Widaman, 1995). Két qua

phan tich nhan t6 kham pha EFA cho thiy phan trim
phuong sai trich 72,827% > 50% (xem Béng 2). Do
do, dir liéu du do tin cdy dé tién hanh phan tich cac
bude tiép theo.

4.2. Phén tich nhén t6 khing dinh (CFA)

Dir li¢u thu thap da dugc danh gia & budc mot -
phan tich EFA s& dugc phan tich theo cach tiép can
hai budc cta Anderson va Gerbing (1988) dé xut,
st dung phén tich mé hinh ciu tric. Phéan tich nhan
t6 khing dinh (CFA) dugc sir dung dé dénh gia mé
hinh. D4i vdi tit ca cac bién quan sat trong bay nhan
t6 cia mod hinh dé xudt déu cho thdy chi sb
Skewness thap hon 3 va Kurtosis thap hon 10, do dé
tat ca déu dap ung vé tinh chuin muc trong CFA.
Théng ké cho thay chi sb Chi-square c¢6 ¥ nghia (x2
= 1187,514; df = 384; P < 0,01). Tuy nhién, céac
nghién ctru trude ddy dd chimg minh rang Chi-
square c¢6 xu huéng bi anh huéng nhiéu boi kich
thudc mau (Byrne, 2013). Céc chi s6 khac cho thdy
mo hinh nghién ctru phu hop véi dit liéu nghién ctru
va chap nhan dugc (CFI = 0,918; GFI = 0,860; TLI
=0,907; RMSEA = 0,64) (Bentler va Bonett, 1980;
Browne va Cudeck, 1993; Sharma & c{ng su,
2005). Két qua phén tich cho thdy, cac thang dé
trong mo hinh nghién ctru déu dat do tin cay va phu
hop véi dir liéu thi truong (Bang 2). Cronbach’s
alpha tir 0,746 trg 1én, chimg t6 do tin cay tot. Hon
nita, tit ca cac hé sd chuin hoa cua tit ca cac bién
quan sat dwoc tai déu co y nghia (P < 0,01), va gia
tri phan biét da dugc xac nhan, vi phuong sai trich
(AVE) 16n hon binh phuong tuong quan giita cac

Bang 2: Tong hop hé sé6 Cronbach’s alpha, A.V.E va C.R ciia thang do chinh thirc

Sé bién |  HEsO Tong
STT Thang do ., | Cronbach’s |phwong sai| C.R A.V.E
quan sat Alpha trich
1 | Y dinh mua 3 0,873 0,877 | 0,704
2 | Su tin tudng 5 0,913 0,916 0,688
3 | Kién thuc chuyén mon 3 0,898 0,898 0,746
4 | Sy cudn hat 5 0,913 72,827% | 0,915 0,607
5 | Su tuong tac 3 0,880 0,883 0,717
6 | N6i dung thong tin 3 0,746 0,750 0,501
7 | Su than thudc 6 0,836 0,834 0,510
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nhan t§ (Hair & cong su, 1998). Nhing két qua nay
chtng to mo hinh nghién ctru 1a thich hop dé tién
hanh phan tich cac bude tiép theo.

4.3. Kiém dinh cdc gid thuyét nghién ciru

Céc gia thuyét cia mo hinh nghién ctru duoc
kiém dinh bang phuong phap phan tich mé hinh céu
trac tuyén tinh (SEM) vé6i kha ning t6i da (maxi-
mum likelihood) 13 d6 nhay Chi-quare dbi véi kich
thuéc mau (Hair & cong su, 1998), cac chi s6 bd
sung ciing dugc kiém tra (NFI = 0,872; TLI = 0,894;
CFI = 0,906; IFI = 0,906; RMSEA = 0,068). Tat ca
cac chi sb trén chi ra rang mo hinh phu hop tbt véi
dir liéu va cung cdp du Iy do dé kiém tra cac gia
thuyét nghién ciru (Bentler va Bonett, 1980; Browne
va Cudeck, 1993; Sharma & cdng su, 2005). Mo
hinh va cac gia thuyét nghién ctru dugc thé hién
trong Hinh 2 va Béang 3.
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Gia thuyét H1 v& mbi quan hé giita nhan t6 tin
tuong v6i ¥ dinh mua da khong dugce chip nhan (P
> 0,05). Gia thuyét H2 vé mbi quan hé thuan chiéu
giita nhan t6 kién thirc chuyén mén vé6i y dinh mua
cling da dugc chép nhan (B =0,177;t=4,428; P <
0,001). Giai thuyét H3 vé mbi quan hé nguoc chiéu
gitta yéu t6 cudn hut véi y dinh mua da dugc chip
nhan (B =-0,241; t =-5,897; P < 0,001). Gia thuyét
H4 vé mdi quan hé thuan chiéu giita nhan t tuong
tac v6i y dinh mua ciing da dugc chap nhan (B =
0,425; t = 9,679; P < 0,001). Gia thuyét H5 vé mbi
quan hé giita nhan t6 thong tin v6i y dinh mua da
duoc chép nhén (B =2,119; t = 8,820; P < 0,001).
Cubi cung, gia thuyét H6 vé mdi quan hé nguoc
chiéu gilta nhan td su than thudce véi y dinh mua
ciing di dugc chép nhan (B = -0,333; t = -6,864; P
<0,001).
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Bang 3: Két quad kiém dinh moi quan hé

Estimate | SE. | C.R. | P Gia thuyét
F YDINH |<---| F_ TINTUONG ,023 | ,033 ,686 | ,493 | H1: Khong duoc chép nhan
F_YDINH |<---| F_KIENTHUC 177 | ,040 | 4,428 | *** | H2: Pugc chip nhén
F_YDINH |<---| F_ CUONHUT -241 | 041 | ¢ 897' **% | H3: Pugc chip nhan
F_YDINH |<---| F TUONGTAC 425 | ,044 | 9,679 | *** | H4: Pugc chip nhan
F YDINH | <---| F THONGTIN 2,119 | ,240 | 8,820 | *** | HS5: Puoc chép nhéan
F_YDINH |<---| F_ THANTHUOC -333 | 048 | (¢ 64 ##% | H6: Pugc chip nhan

5. Két lu2n va kién nghi

Nghién ciru ndy da gop phan khai quat héa hon
nhitng phat hién tor nghién ctu cua Ohanian
Ohanian (1990) va Meng va Wei (2016) khi mé
rong thém pham vi san pham/nganh hang dugc dua
vao thir nghiém. Két qua nghién ctru da khang dinh
moét 1an nita cac gia thuyét dugc dé cap trong nghién
ctru ciia Ohanian (1990) va Meng va Wei (2016) vé
sy tic dong thuan chiéu tir cac yéu td kién thuc
chuyén moén cua nguodi bdo trg thuong hiéu va sy
tuong tac cta sy bao chimg cua ngudi ndi tiéng t6i
y dinh mua cda khéch hang.

Su tuong tac (chla se) cua su bao chung cua
ngudi ndi tiéng 13 yéu t co tac dong 16n nhét t6i ¥
dinh mua dién thoai thong minh OPPO cua gidi tré.
Nhfmg hanh déng nhu thuong xuyén theo doi thong
tin vé ngudi ndi tiéng d6 trén cac phuong ti¢n thong
tin dai ching, theo doi cac quang céo Ve san pham,
thich - binh luan - chia sé cac bai dang vé san phdm
clia ngudi ndi tiéng déu 6 tac dong dén y dinh mua
dién thoai thong minh cia gidi tré. Sy tuong tac tang
mirc d6 lan truyén thong tin vé nhdn hang va san
phém qua cac hoat dong nhu thich, chia sé, binh
luan. Dac biét, voi nhitng san phém nhu dién thoai
thong minh (doi hoi nhiéu hon cac thong tin chi tiét
vé san pham va thong sb ki thuat cia san phim) thi
viéc tuong tac nhiéu, thudong xuyén, lau dai véi
nguoi ndi tiéng c6 thé khién nguoi tiéu ding cam
thdy yén tdm va tin twong hon vé san pham, tir d6
dan t6i y dinh mua. S6 lwong thao ludn cang cao
cang thu hat sy cha y ca cong ddng, gop phan lam
thwong hiéu dugc nhanh chéng biét dén va ghi nhé.

khoa hoc

Két qua nghién ciru ndy ham ¥ cho cac nha quan tri
thwong hiéu khi muén sir dung sy chimg thuc cia
ngudi ndi tiéng can xem xét dén muc do tuong tac
ctia ngudi noi tiéng d6 ddi voi cong chiing muyc tiéu
¢6 nhiéu, thwong xuyén va lau dai khong.

Theo két qua nghién ctru, kién thirc chuyén mén
12 mot trong nhitng yéu t6 ¢6 anh huéng t6i ¥ dinh
mua dién thoai thong minh OPPO cla ngudi ti€u
dung tré. Nhitng ngudi hiéu biét vé cac dic tinh cua
dién thoai thong minh, cac chuc ning va dac tinh ki
thuét cta san phdm, thuong xuyén chia sé vé viéc st
dung san pham hiéu qua s& c6 xu huéng anh hudng
v dinh mua dién thoai thong minh OPPO hon nhiing
nguoi khéng c6 kinh nghiém trong linh vyc nay.
Trén thuc té, viéc cac doanh nghiép lya chon cac
chuyén gia phén tich san pham dé gidi thiéu, quang
ba san pham (Vi du cic nha bao cong nghé; ngudi
ndi tiéng vé& nghé thuat nhung yéu thich cong nghé,
thuong xuyén chia sé vé ddc tinh san phdm dién
thoai thong minh...) s€ c6 kha nang tao ra dugc sy
kich thich, tin tuéng ctia ngudi tidu dung tré, dan téi
viéc hinh thanh y dinh mua dién thoai thong minh
cua ho, tr d6 mang lai hiéu qua kinh doanh cho
doanh nghiép.

Nghién ctru nay cling cho thay mot s6 yéu t ciia
su bao chiing ctia ngudi ndi tiéng tac dong t6iy dinh
mua cua khach hang khi dat trong bdi canh dia
phuong dac thu nhu gidi tré & Ha Noi va nganh hang
dién thoai di dong thong minh khéng phd quat nhur
cac nghién cuu cua Ohanian Ohanian (1990) va
Meng va Wei (2016) da dé cap. Cu thé:
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(1) Ohanian Ohanian (1990) va Meng va Wei
(2016) déu chi ra sy cuén hut va than thudc cua
nguoi bao trg thuong hi€u tic dong tich cuc toi y
dinh mua cta ngudi tiéu ding. Tuy nhién, két qua
nghién ctru nay cho thdy su cudn hut va sy than
thudc cuia ngudi bao trg thuong hiéu tao ra tac dong
nguoc chiéu toi y dinh mua dién thoai thong minh
clia gidi tré Ha Noi. Sy cubn hut va sy than thudc
cua nguoi bao ching thuong hiéu c6 tac dong tdi y
dinh mua dién thoai thong minh OPPO cua gidi tré,
tuy nhién d6 lai 1a mot sy tac dong nguoc chiéu. Pay
1a mot phat hién tuong ddi bat ngd ciia nhém nghién
ctru. Son Tung MTP cang cubn hut, cang than thuc
thi ngudi tiéu dung lai cang khéng mubén mua dién
thoai thong minh OPPO. Nguyén nhan c6 thé tdi tir
viéc gidi tré (dac biét 1a nguoi ham md Son Tung
MTP) khéng cho ring hinh anh ciia anh phit hop dé
quang ba va gi6i thiéu cho mot san pham tam trung
nhu OPPO. Nhu vay, st dung sy bao ching cia
nguoi ndi tiéng duge nhiéu nguoi him mo chua
chic d3 1a mot chién thuat marketing hi€u qua dbi
v6i doanh nghi€p, tham chi con giy phan tac dung
néu khong can nhéc sy phu hop giita gia tri hinh anh
clia nguoi ndi tiéng d6 voi gia tri thuong hidu cia
san phdm. Piéu nay nén duoc nghién ctru rd hon &
céc cong trinh nghién ciru tiép theo voi bién diéu tiét
1a sy phu hop nhén thirc giita ngudi ndi tiéng voi
thuong hiéu dugc bao ching.

(2) Sy tin tuéng véi su bao ching cia ngudi ndi
tiéng dwoc Ohanian (1990) danh gia 13 yéu t quan
trong nhét tac dong téi ¥ dinh mua cia ngudi tiéu
dung. Tuy nhién, khi nghién ctru vé v dinh mua dién
thoai thong minh cia gidi tré Ha Noi, két qua nghién
ctru lai cho thy yéu té “sy tin tuong” khong phai la
yéu tb tién quyét co tic dong t6i y dinh mua dién
thoai thong minh cta gidi tré Ha Noi. Bdi 1€, su tin
tuong khong phai ngay 1ap tic c6 duoc. Co thé,
nguoi tiéu dung chi tin tuong sy bao chung cua
ngudi ndi tiéng thong qua rat nhiéu nhimg sy tuong
tac, trao ddi voi ho.

(3) Trong nghién ciru cua Meng va Wei (2016)
chi ra tinh thong nhit ctia ndi dung véi su bao chiing
clia nguoi ndi tiéng ciing nhur tinh kip thoi ctia thong

tin dua ra khong c6 anh huong 16n t&i niém tin va y
dinh mua cua nguoi tiéu dung. Tuy nhién, két qua
nghién ctru nay lai cho thiy noi dung thong tin gin
v6i sy bao ching cia ngudi ndi tiéng ciing cb tac
dong 16n t61 y dinh mua dién thoai thong minh OPP)
cuia nguoi ti€u dung tré. Noi dung thong tin cia
ngudi ndi tiéng dang tai c6 phu hop, kip thoi, hitu
ich v&i nguoi tiéu dung hay khong la mot trong
nhitng yéu t6 anh hudng dén ¥ dinh mua hang. Cac
khuyén nghi ctia ngudi ndi tiéng (bao gdm tinh truc
quan va kha ning cung cap thong tin kip thoi), dic
biét 14 cac khuyén nghi vé dic tinh chirc ning va ki
thuat cta san phém dién thoai thong minh mang lai
su hitu ich cho ngudi tidu ding trong viée tim kiém
thong tin.

Do d6, can thém cac nghién ciru mé rong dé co
thé khiang dinh tinh phd quat cia cac yéu tb «
hat va than thudc”, “sy tin tudéng” va “ndi dung
thong tin” cta su bao chimg ctia nguoi noi tiéng tac
dong téi y dinh mua cia nguoi ti€u dung.

Bén canh do, tir cac két qua nghién ciru, nhom
tac gia dua ra mot sb dé xuét cho viée st dung su
bao ching ciia ngudi ndi tiéng trong cac chuong
trinh truyén théng marketing cta cac doanh nghiép
nhu sau:

(1) Lwa chon su bao chimg cta nguoi ndi tiéng
c6 kién thirc chuyén mén tét vé san pham. Khuyén
khich nguoi ndi tiéng tich cuc thuc hién cac hoat
dong tuong tac véi nguoi ti€u dung. Thong qua do
thé hién kién thirc chuyén mén cia ban than, gitp
nguoi tiéu dung tin tudng vao cac thong tin nguoi
nbi tiéng dua ra va tir d6 tic dong tich cuc téi y dinh
mua san phim cua ho.

(2) Céan chon sy bao chimg cta ngudi ndi tiéng
c¢6 danh tiéng phu hop voi san pham: Ngudi ndi
tiéng quen thudc va co dugc sy ham mo 16n cia
nguoi tiéu dung lai chiu nhitng ki vong tuong xung
v6i danh tiéng thuong hiéu st dung sy bao chimg
ctia nguoi noi tiéng ctia minh tir ho. Diéu nay co thé
dan t6i tic dung ngugc khi sir dung ngudi co danh
tiéng 16n lam sy bao chimg ciia ngudi ndi tiéng cho
nhitng san pham co gia tri thwong hiéu tim trung.
Do d6, doanh nghi¢p can phai can nhéc, lya chon

khoa hoc =
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ngudi ndi tiéng c6 danh tiéng phu hop véi gia tri
thuong hiéu cua san pham.

Tuy nhién, nghién ctru nay van con mot s6 han
ché nhu: pham vi nghién ctru méi chi duge thyc
hién tai mot sb truong dai hoc tai Ha N, can duogc
nghién ctru voi quy mo rong hon trén pham vi ca
nudc; nghién ctru méi chi dugc thuc hién trén dbi
tuong mau 1a gii tré nén chua dam bao tinh phd
quat vé dbi twong khach hang. Ngoai ra, cac nghién
clru tuong lai ciing c6 thé xem xét vai trd diéu tiét
ctia sy phil hop nhan thiic gitra ngudi ndi tiéng véi
thuong hiéu. Nhiing nghién ctu trong tuong lai
cling c6 thé nghién ctru anh hudng cia sy bao ching
cua nguoi ndi tiéng dén hanh vi mua, thai 46 d6i voi
thuong hi€u. Viéc mo rong nghién ctru s€ giup céac
chuyén gia marketing tim dugc nhitng nguoi bao tro
thuong hiéu thich hop nhat trong cac san pham, dich
vu va khach hang cua ho. 4
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Summary

This study was conducted to investigate the
celebrity endorsement’s factors affecting the pur-
chase intention of vietnames youth towards OPPO
smartphone brand. A survey was conducted with the
samples of 518 respondents, Structural Equation
modeling (SEM) was used to test the study hypothe-
ses. The findings indicate that (1) Informational
content, (2) Interaction, and (3) Expertise have a
significant positive effect on purchase intention of
Vienamese youth towards smartphone. Meanwhile,
Familiarity and Attractiveness have a significant
negative effect on purchase intention of Vienamese
youth towards smartphone. The study also provides
some important implications for brand managers in
the use of celebrities.
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