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ién citu ndy kham phd cdc yéu té anh heong dén y dinh va hanh vi sit dung tri
tué nhan tao tao sinh (Generative Artificial Intelligence - GenAI) cua nhdn vién
marketzng tw do tai TPHCM, dya trén mo hinh UTAUT2 mo rong voi ba bién: niém tin vao
nang lyc ban than, sy tin cdy va quan ngai, quyen rzeng tw. Dir liéu khao sat truc tuyen tir 522
nhan vién dwoc phdn tich bang mo hinh cau tric tuyén tinh binh phuwong 16i thiéu riéng phan
(PLS-SEM). Két qua xac nhan toan bo cdc gia thuyét. Cu thé, thoi quen, ky vong hiéu qud, anh
hwong xd hoi, sy tin cdy va niém tin vao nang lyc ban than tac dong tich cuc dén y dinh va
hanh vi irng dung GenAl. Ngu"O’c lai, quan ngai quyén riéng tu tao thanh rao can lon, tac déng
tiéu cyc den qua trinh tlep nhdn. Y dinh su dung van la yeu 16 dy bdo manh mé nhat doi véi
hanh vi thuc té. Nghzen cury cung co nang luc glal thich cua UTAUT?2 doi véi cong nghe tao
sinh, lam ro vai tro thiét yéu ciia nhdn thiee rii ro va tin nhiém. Két qua cung cdp co 50 khoa
hoc dé luc lwong lao dong tw do, cac nha phat trién va hoach dinh chinh sach thic day vmg
dung GenAl hiéu qua va an toan.

Tir khoa: UTAUT?2, GenAl, tri tué nhan tao, nhdn vién marketing tu do.

Keywords: UTAUT2, GenAl artificial intelligence, freelance marketers.
JEL Classifications: M31, J29.
DOI: 10.54404/JTS.2026.216V.04
1. Gidi thiéu
GenAl la mét nhanh cua tri tué nhan tao

cong déng doanh nghiép. Trong linh vuc mar-
keting, GenAl du’gc ung dung ngéy céng r@ng

dya trén cac mo hinh hoc séu, cho phép tao ra
ndi dung mdi nhu vin ban hinh anh, am
thanh va video. Ké tir khi cac mo hinh nhu
ChatGPT, DALL-E, Midjourney va Stable
Diffusion dugc phd bién rong rai trong giai
doan 2022-2023, GenAl da nhanh chong thu
hat sy quan tdm 1én tir ca gidi hoc thuat 1an

rdi trong san xuat ndi dung quang cdo, ca
nhan hoa thong diép, thiét ké hinh anh san
pham, phat trién video ngan va trién khai
chatbot twong tac, qua do gop phan nang cao
hiéu qua va toi wu hoa chi phi marketing
(McKmsey & Company, 2023).
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O quy mo toan cdu, cac nghlen clru va bao
c4o thyc tién da ghi nhan 15 tac dong kinh té
tiém ning ciia GenAl. Theo McKlnsey &
Company (2023), GenAl co thé tao ra gla tri
kinh té tir 2,6 dén 4,4 nghin ty USD mdi nam,
trong do [inh vuc marketing va ban hang
dong gop ty trong dang ké. Riéng trong hoat
dong marketing, GenAl duoc dy bao c6 thé
giup nang cao nang snat thong qua tu dong
héa quy trinh sadn xuat ndi dung va ho trg
phan tich hanh vi nguoi tiéu dung.

Trong bbi canh chuyén doi sé dién ra
manh mé¢, luc luong lao dong tu do trong linh
vuc rnarketlng (freelance marketers) dang noi
1én nhu mot nhém nghé nghlep cd tinh linh
hoat cao, phu thudc 16n vio nang suat c4 nhan
va kha nang thich g ¢6ng nghé. Khong chiu
su hd trg tryc tiép tir to chirc, nhom lao dong
nay ngay cang chu dong tiép can va img dung
GenAl nhu mot cong cu chién luge nham
nang cao hi¢u qua cong viéc, mo rong nang
luc sang tao va duy tri loi thé canh tranh.
Thuc tién cho thy GenAl dang dan trd thanh
mot cong cu lam viéc thiét yéu ddi voi nhidu
nhan vién marketing tu do, ddc biét trong cac
linh vuc rnarketlng ndi dung, truyen thong xa
hdi va thiét ké sang tao (Fast Company, 2024;
Salesforce (2024).

Tai Viét Nam, tri tu¢ nhan tao dugc xac
dinh 1a mdt trong nhiing cong nghe nén tang
trong chién luge chuyen doi so quoc gia.
Chién lugc quoc gia vé nghién clru, phat
trién va Ung dung tri tu¢ nhan tao dén nam
2030 nhan manh vai tro cua Al trong viéc
ning cao nang suat va nang lyc canh tranh
cua nén kinh té Thu tudéng Chinh phu
(2021). Mac du mirc d6 ung dung Al trong
marketing dang gia ting nhanh chong, viéc
trién khai GenAl van chu yéu ¢ giai doan
thir nghiern hodc ap dung ro1 rac. Theo bao
cdo cua Decision Lab & MMA (2025), ty 1&
doanh nghiép trién khai GenAl mot cach
toan dién trong quy trinh marketing tai Viét
Nam con tuong doi han ché. O cap do ca
nhan, chuyén vién marketlng la mot trong
nhu:ng nhom su dung GenAl thuong xuyén
nhat, cho thay rui ro tut hdu vé nang suat la
dac blet 16n d61 voi nhom lao dong ty do néu

khong kip thoi thich ung v6i cong nghé méi
(McKinsey & Company, 2024).

Xét vé mdt hoc thuat, cac nghién ctru lién
quan dén GenAl hién nay chu yéu tap trung
vao boi canh to6 chic hodc moi truong gido
duc, trong khi cac nghién ctru vé hanh vi sur
dung GenAl cua luc luong lao dong ty do -
ddc biét trong linh vuc marketing - van con
tuong doi han che. Dac biét, tai cac do thi l6n
nhu Thanh pho H6 Chi Minh, noi tap trung
dong dao nhan vién marketlng tu do va hoat
dong truyén thong - sang tao sdi dong, hanh
vi str dung GenAl ctia nhém lao dong ndy van
chua duoc nghién ctru mot cach hé thong

Xuét phat tir khoang trong nghlen ctru néy
trén, nghién clru nay nham lam 15 cac yéu td
anh huong dén y dinh va hanh vi sir dung
GenAl cua nhan vién marketlng tu do tai
Thanh phd H6 Chi Minh. Trén co sé d6, nghién
ctru dé xuat mot mo hinh giai thich co ché hinh
thanh hanh vi sit dung GenAl va dua ra cac
ham ¥ quéan tri nham thac day Viéc ung dung
GenAl mot cach hi¢u qua va cé trach nhiém
trong luc luong lao dong marketmg tu do.

2. Co s6 ly thuyét va cac gia thuyét
nghién ciru

2.1. Co so ly thuyet

~Nghién ctru hanh vi chap nhan céng nghé
tién hoa tir Ly thuyét Hanh dong hop ly
(TRA) Fishbein & Ajzen (1975) va Ly thuyét
Hanh vi du dinh (TPB) (Ajzen, 1991) sang
M6 hinh Chap nhan Cong nghé (TAM)
(Davis, 1989) cung cdc ban md rong
(Venkatesh & Bala, 2008; Venkatesh &
Davis, 2000) Nham khéc phuc han che trong
béi canh xi hoi va ca nhan, Thuyét Thong
nhat vé Chap nhan va Su dung Cong ngh¢
(UTAUT) (Venkatesh va cong su, 2003) va
sau d6 1a UTAUT2 (Venkatesh va cong su,
2012) ra doi. UTAUT2 da chirmg minh nang
lyc du bao vuot trdi doi voi cac cong nghé tur
nguyén va tri tu¢ nhan tao (Brandtzaeg &
Folstad, 2018; Budhathoki va cong su, 2024;
Faraon va cong su, 2025; Gursoy va cfng su,
2023; Magni va cong su, 2024; Nan va cong
su, 2025).

Nhan vién marketing tu do (freelancer) tai
TP.HCM c6 tinh tu chu cao, ty quan Iy nguon
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lyc va khong chiu ép budc tir té chtrc. Do do,
UTAUT?2 la khung 1y thuyét nén tang toi wu.
Tuy nhién, dac thu k§ thuat cia GenAl va rui
ro nghé nghiép tu chiu trach nhiém 100% cua
freelancer doi hoi mé hinh mo rong thém 3
bién cbt 16i: (1) Su tin cay (Trust) GenAI
hoat dong theo xac suat, dé tao “do giac”
thong tin hoac vi pharn ban quyén. Nhan vién
marketrng tu do can sy tin nhiém vao do
chinh xé4c va an toan dao dirc cua Al dé tich
hop vao chren dich thuong mai nham bao vé
uy tin, sinh ké; (2) Niém tin vao nang Iyc ban
than: Vlec dung GenAl doi hoi k¥ nang tinh
chinh cau 1énh (prompt engineering) va tu
duy phén t bién. Vi phai ty hoc khong c6 bo
phan IT hd tro, sy tu tin krem soat Al quyét
dinh viéc freelancer s dong sang tao hay tur
bo 1o; (3) Méi quan ngai quyén riéng tu
(Prrvacy Concerns): Hé thong GenAl dung
dit liéu dau vao dé huin luyén. Do lién tuc xtr
1y dir liéu khach hang nhay cdm, nguy co vi
pham Thoa thudn bao mat (NDA) la rao can
16n, budc nguoi dung phai danh doi gitra hiéu
suat Al va rui ro ro ri dir liéu.

_ Vigc tich hop ba bién s6 nay vao UTAUT2
lap day khoang trong ly thuyét vé GenAl, dong
thoi phan anh chinh xac lang kinh danh gid rii ro
- loi ich cua gidi marketing tu do tai TPHCM.

2.2. Gid thuyeét va mé hinh nghién ciru

2.2.1. Ky vong hiéu sudt (Performance
Expectancy)

Trong UTAUT/UTAUT2, ky vong hiéu
suat phan 4nh niém tin rang cong nghe s
nang cao hiéu qua cong viéc. Day la yeu to du
bao cot 161 dbi voi y dinh tiép nhan cong nghe
(Venkatesh va cong su, 2016). Dbi véi tri tué
nhén tao, nhan thuc vé loi ich hiéu sudt lam
tang manh y dinh su dung Al (Romero-
Rodrlguez va cong su, 2023). Nhiéu thuc
nghlem trong khuon khé UTAUT? da cung
cd tac dong tich cuc nay (Hao va cong su,
2021; Mensah & Zhao, 2024; Ramo va c@ng
sw, 2022; Supianto va cong sy, 2024). Dac
bi¢t trong boi canh lao dong sang tao ndi
dung, ky vong hi€u suat thic day manh m¢ y
dinh Urng dung GenAl (Ali va cong su, 2024a;
Weglarz va cong sy, 2025; Yin va cong su,
2023). Vi thé tac gia dé xuat gia thuyét:

HI: Ky vong hiéu suit tac dong duong dén
y dinh st dung tri tu¢ nhan tao tao sinh.

2.2.2. Ky vong no luc (Effort Expectancy)

Ky vong nd lyc thé hién muc do d& s
dung cong nghé dwoc cam nhan (Chauhan &
Jaiswal, 2016; Gupta va cong sy, 2008). Tinh
dé sir dung dong vai trd then chot dinh hinh y
dinh chap nhén cong nghé, déac biét véi nhom
nguo’i it kinh nghiém ve Al Thuyc nghiém lién
tuc khang dinh ky vong no luc tac dong tich
cuc dén y dinh ung dung Al (Hao va cong su,
2021; Mensah & Zhao, 2024; Ramo va cong
su, 2022; Supianto va cong su, 2024), bao
gom ca boi canh st dung GenAl trong lao
dong sang tao ndi dung (Ali va cong su,
2024a; Norizan & Mohamad Zamri, 2024).
Tur do, gia thuyet sau dugc dé xuat:

H2: Ky vong nd lyc tac dong dwong dén ¥
dinh st dung tri tué nhén tao tao sinh.

2.2.3. Anh hu’o‘ng xd héi (Social Inﬂuence)

Anh huong xa hoi phan anh ap lyc tu
nhiing ngu(n quan trong, c6 thé thic day ca
nhan st dung cong nghé ngay ca khi thai do
chua that su tich cuc (Venkatesh & DaVis,
2000) Y€u t0 nay dac bi€t quan trong tai cac
nén van hoa tip thé, noi quyét dinh ca nhan
chiu chi ph01 16n tr cong dong va chuyen gia
(Hussarn va cong su, 2019). Dbi v6i tri tué
nhan tao, sic ép tir dong nghiép va moi
truong xa hoi da dugc chimg minh la dong
luc cot 161 thic day y dinh chap nhéan Al trong
khuén khé UTAUT2 (Hao va cong su, 2021;
Mensah & Zhao, 2024; Ramo va c@ng su,
2022; Supianto va cong su, 2024). Két luan
nay cling hoan toan nhat quan trong bdi canh
sir dung Al dé sang tao noi dung (Yin va cong
su, 2023). Tac gia aé ngh1 gia thuyét sau:

H3: Anh hudng xa hoi tac dong duong dén
y dinh str dung tri tué nhén tao tao sinh.

2.2.4. Diéeu kién thudn lai (Facilitating
conditions)

Diéu kién thuén loi 1a nhén thirc Ve su san
c6 cua ngudn lyc va ha tang ky thuat ho tro sir
dung hé thong (Venkatesh va cong su, 2003,
trang 453) Yéu to nay dong vai tro cot 151
trong viéc chuyen héa y dinh thanh hanh vi st
dung thyc té (Venkatesh va cong su, 2003).
Céc thyuc nghiém khang dinh diéu kren thuin
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loi tac dong tryc tiép dén viéc ung dung Al
(Habibi va cong su, 2023). Su san c6 cua ha
tang hd trg thic day manh mé cd y dinh va
hanh vi chap nhéan Al (Hao va cong su, 2021;
Ramo va cdng su, 2022; Supianto va cong su,
2024). Tuong tu, trong linh vuc sang tao ndi
dung, yéu t0 nay lam tang dang ké y dinh g
dung GenAl (Yin va cong su, 2023). Vi the,
tac gia dé xuat gia thuyét:

H4a: Piéu kién thuan loi tic dong dwong
dén y dinh st dung GenAl.

H4b: Piéu kién thuan loi tic dong dwong
dén hanh vi st dung GenAL

2.2.5. Dong co cam xuc (Hedonic motivation)

bong co cam xuc 1a sy vui thich khi trai
nghiém cong nghé (Venkatesh va cdng su,
2012, trang 164), dong vai tro then chot trong
viéc tiep nhan cong nghé. Tac dong tich cuc
ctia y€u to nay da duoc khing dinh rong rai
doi véi cac ung dung Al nhu ChatGPT, hé
thong hoc thuat va thiét bi di dong (Moorthy
va cong su, 2019; Phang & Kong, 2024;
Romero-Rodriguez va cong sy, 2023). Riéng
trong linh vuc sdng tao noi dung, dong co
cam xuc thic day manh mé y dinh Umg dung
GenAl (Ali va cong su, 2024a; Norizan &
Mohamad Zamri, 2024; Yin va cong su,
2023). Vi thé, tac gla dé xuat gia thuyét:

H5: Dong co cam xuc tac dong duong dén
y dinh st dung GenAl.

2.2.6. Thoi quen (Habit)

Theo Venkatesh va cong su (2012), Thoi
quen dugc gia dinh c6 dnh hudng ca truc tiép
lan gidn tiép dén hanh vi su dyng thuc té
thong qua y dinh hanh vi. Nhiéu nghién cuu
thyc nghiém da xdc nhan rang Thoi quen la
mot trong nhing yéu t6 du bao manh ma nhét
d6i voi y dinh chap nhan va sir dung Al
(Alhwaiti, 2023; Gaji¢ va cong su, 2024
Sergeeva va cong su, 2025). Trén co s& cac
lap ludn va bang chung thyc nghiém néu trén,
gia thuyét sau dugc dé xuat:

H6. Théi quen tac dong duong dén Y dinh
sir dung GenAl

2.2.7. Niém tin vao nang luc ban thdn
(Self-Efficacy)

Niém tin vao ndng lyc ban than phan anh
niém tin cua ca nhan vao kha nang van hanh
khoa hoc

cong nghé (Compeau & Higgins, 1995). Yéu
t0 nay chi phoi truc tiép dén thai do, hi¢u qua
str dung (Compeau & Higgins, 1995) va mirc
do kiém soat ni tai (Venkatesh & Davis,
1996) Khi mé rong sang linh vuc tri tué nhan
tao, nang luc nay dong vai tro then chdt quyét
dlnh viéc tiép nhan Al (G. Cao va cong su,
2021; Chen va cdng su, 2024; Hazzan—Bishara
va cong su, 2025; Kong va cong sy, 2024)
Dac biét doi voi chuyen vién sang tao noi
dung, ni€ém tin vao nang lyc ban than thuc day
manh mé c4d y dinh lan hanh vi Gng dung
GenAl (Ali va cong su, 2024a; Yin va cong su,
2023). Ttr 9, cac gia thuyét sau duoc dé xuat:

H7a: Niém tin vao ndng lyc ban than tac
dong duong dén y dinh sir dung GenAl

H7b: Niém tin vao ning luc ban thin tac
dong duong dén hanh vi sir dung GenAl.

2.2.8. Su tin cay (Trust)

Sy tin cdy vao tinh an toan va d¢ tin cay
cua hé th()ng Al c6 vai tro tich cuc trong vi¢c
hinh thanh ¥ dinh va hanh vi stir dung. Viéc
thiéu niém tin vao cong nghé Al (Glikson &
Woolley, 2022), cung v6i hiéu biét han ché vé
co ché van hanh cua tng dung, co thé tro
thanh rao can dang ké ddi V@1 qua trinh ch@p
nhan. Do do, cac nha cung cap dich vy Al can
dam bdo chat luong, an toan va hiéu qua dé
xdy dung va duy tri niém tin nguoi dung
(Uzir va cong sy, 2021). Cac nghién ctru gan
day ti€p tuc khang dinh vai tro then chot cua
su tin cdy doi véi thanh cong trong chap nhan
va st dung Al (Z. Cao & Peng, 2025; Rafi va
cong su, 2024) Trong boi canh sang tao noi
dung, su tin cdy khong chi 4nh huong dén y
dinh ma con tac dong tryc tiép dén hanh vi sur
dung GenAl (Ah va cong su, 2024). Vi thé,
tac gia dé xuat g1a thuyét sau:

HS8a: Sy tin cay tac dong dwong dén y dinh
su dung GenAl.

HSb: Su tin cdy tac dong duong dén hanh
vi st dung GenAl

2.2.9. Moi quan ngai vé quyén riéng tu
(Privgcy concerns)

Moi quan ngai vé quyen riéng tu phan anh
muc do ca nhan lo lang vé viéc thu thap, st
dung va chia s¢ dir li€u, tir d6 tic dong dén
thai d¢ va hanh vi sir dung cong nghé. Khi
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muc d§ quan ngai gia tdng, nguoi dung c6 xu
hudng than trong hon trong str dung va chia
sé thong tin; néu khong dugc nha cung cap
dich vu giai quyét, yéu to nay co thé gay tac
dong tiéu cuc dang ké (Milne & Boza, 1999).
Dinev & Hart (2005) cho thdy mo1 quan ngai
veé quyén riéng tu c6 anh hudng tiéu cuc dén
y dinh st dung internet. Trong boi canh
GenAl, nhi€u nghién clru gan day cling ghi
nhén tdc dong am cua privacy concerns doi
v61 y dinh st dung (Z. Cao & Peng, 2025;
Nan va cong sy, 2025). Do do, cac gia thuyét
sau dugc dé xuat: . .

H9a: Mdi quan ngai vé quyén riéng tu tac
dong am dén y dinh sir dyng GenAl.

H9b: M6i quan ngai vé quyén riéng tu tac
dong am dén hanh vi st dung GenAl

2.2.10. Moi quan hé giita y dinh va hanh vi
sur dung )

Nhiéu nghién ctru da xadc nhan moi quan
h¢ chat ch€ gitta y dinh hanh vi va hanh vi str
dung thuc té trong cdc mo hinh chip nhan
cong ngh¢ (Ali va cong su, 2024; Yin va cong
su, 2023). Do d6, nghién ctru dé xuat:

H10: Y dinh st dung GenAl tic dong
duong dén hanh vi str dung GenAl.

2.3. Mo hinh nghién ciru .

Dya trén co s¢ ly thuyét va thuc tién,
nghién ctru dé xuat moé hinh gidi thich y dinh
va hanh vi tmg dung GenAl ctua nhin vién

| QUAN TRI KINH DOAI\II-I:

marketing tw do tai TPHCM. Mo hinh ldy
UTAUT2 lam nén tang coOt 161, dugc tinh
chinh chuyén biét cho boi canh lao dong tu do.

'Cu thé, mo hinh danh gia tac dong cua sau
bién s6 thuoc UTAUT2 (ky vong hiéu suat,
ky vong no lyc, anh hudéng xa hoi, dieu kién
thuan loi, dong co cam xuc, théi quen) dén y
dinh stir dung. Dong thoi, nghién ctru tich hop
ba bién m¢ rong: niém tin vao nang luc ban
than, sy tin cdy va moi quan ngai vé quyén
riéng tv nham phan 4nh chinh x4c céc rui ro
ddc thu va tinh ty nguyén khi tiép can GenAl.

Cuoi cung, y dinh sit dung dong vai tro
trung gian tryc tiép quyét dinh hanh vi Ung
dung thuc té. Khung phan tich nay tong hgp
toan dién cac yéu to nhén thic, cam xlc, xa
hoi, ndng luc ca nhan va rui ro trong boi canh
chuyén do1 so. Hinh 1 trinh bay mo6 hinh
nghién cltru dé xuat va cac gia thuyét tuong
ung dugc phat trién trong nghién ctru nay.

3. Phuong phap nghién ciru

Mo hinh do luong cac khdi niém nghién ciru

Thang do céc khai niém dugc tong hop
qua cac nghién ctru lién quan va dugc hiéu
chinh théng qua bu6i thdo luan nhém véi
chuyén gia marketing cho phu hop véi boi
canh 1a nhan vién marketing ty do tai TP.
HCM. Bon nguoi tham gia bu6i thdo ludn
duoc lya chon theo ti€u chuan da tung lam
nhan vién marketing tu do tai TP. HCM va st

Ky vong hidu sudt

H10

Y dinh sir dung Sir dung

GenAl

Ky vong nd luc

Tac dong xa hoi

Diéu kién hé tro

Bong co cam xic

HOb(-)

H6

Théi quen

Niém tin vio ning
lyc ban than

Méi quan ngai

Su tin cay I i
quyeén riéng tur

(Nguén: Nhom tdc gia dé xudat)

Hinh 1: M6 hinh nghién civu dé xudt
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dung GenAl phyc vu cong viéc. Budi thdo
ludn dugc tién hanh dua trén dan bai thao
luan, kéo dai 90-120 phut qua cac khai ni¢m
duoc str dung trong md hinh va chi bao cua
khai niém do.

Cu thé, thang do cac khai niém tham khao
cin ¢t nhu sau: ky vong hiéu suat (Abed
2024; Camilleri, 2024; Venkatesh va cong su,
2003) ky vong nd lch (Abed, 2024; Habibi
va cong su, 2023; Venkatesh va cong su,
2003); éanh hu’ong xa hoi (Abed, 2024;
Venkatesh va cOng su, 2003) diéu kién hd tro
(Abed, 2024; Venkatesh va cong su, 2003);
dong co cém xtuc (AlMuhanna va cong su,
2023; Habibi va cong su, 2023; Li¢bana-
Cabanillas va cong su, 2024; Sun, 2026;
Venkatesh va cong su, 2012); thoi quen
(AlMuhanna va cdng sy, 2023; Habibi va
cong su, 2023; Liébana-Cabanillas va cong
su, 2024; Venkatesh va cong su, 2012); sy tin
cay (Mustofa va cong su, 2025; Q1n va cong
su, 2024); moi quan ngai quyen rleng tu
(Alzaldl & Agag, 2022; Hilken va cong su,
2017; Malhotra va cc}ng su, 2004; Schroeder
va cong su, 2022; Smith va cong su, 1996);
niém tin vao ning lyc ban than (Collie va
cong su, 2024; Compeau & Higgins, 1995); y
dinh st dung GenAl (Abed, 2024; Habibi va
cong su, 2023; Liébana-Cabanillas va cong
sy, 2024; Venkatesh va cong su, 2003). Bang
cau hoi sir dung thang do Likert 1-5, tyong
{mg vai tir 1; Hoan toan khong dong ¥ dén 5:
Hoan toan dong .

Thtr nghiém (pilot test) duoc thyc hién véi
cd mau 68 nham kiém tra thang do cac khai
niém nghién ctru. Két qua cho thay do tin cay,
d06 hoi ty, tinh phan biét (danh gia bang chi s6
outerloadings, cronbach’s alpha, AVE, ma
tran HTMT) cua céac khai niém déu dugc dép
ung. Téac gia tiép tuc su dung thang do céac
khai niém trén cho nghlen ctru chinh thtrc.

Thu thap dit liéu va thong ké méu

Mau nghlen ctru dugc thu thap tor cong
dong nhan vién Marketing tu do dang hoat
dong trén hai nén tdng mang xa hoi pho bién
tai Viet Nam la Facebook va LinkedIn.
Facebook hién 1a mang xa hi c6 do phu 16n
nhat véi khoang 72,7 triéu nguodi dung ndm

2024 (twong duong gan 70% dan so0), dong
thot 1a noi tap trung nhi€éu nhom marketing va
freelance hoat dong soi noi, ti€u biéu nhu
“Cong dong Digital Marketing Viét Nam”
(gan 100.000 thanh vién) hay “Digital
Marketing Freelance Network™ (hon 21.000
thanh vién), cho phép tiép céan truc ti€p va
hiéu qua nhém doi tugng nghién cuu SO9
VN. (2024). Bén canh do, LinkedIn - mang xa
hoi chuyen nghiép vdi hon 1 ty nguoi dung
toan cau - da dat 7,5 triéu nguoi dung tai Viét
Nam vao dau ndm 2024, trong do nhom tu01
25-34 chiém ty trong 16n nhét (45, 7%) dong
thoi ghi nhan mutc ting trudng an tugng
44.2% so v6i nam trudc, phan anh xu hudng
ngay cang 1 nhiéu nhan vién Marketlng tu do
st dung nén tang nay dé xay dung ho SO
chuyén mon, két nbi khach hang va tim kiém
co hoi Viéc lam (DataReportal, 2024 ;
NapoleonCat, 2024). Do do, viéc khao sat
trén hai nén tadng nay giup thu thap dir liéu da
dang, vira phan anh thyuc tién hoat dong, vira
dam bao tiép cdn nhém lao dong ty do co
trinh d§ chuyén moén va mac d¢ tham gia
nghé nghiép cao trong linh vuc marketing tai
Viét Nam.

Vi tong thé trong nghién clru nay la nhém
ddc thu, khong phan bo {tuong ung voi cac
yéu td nhan khau hoc ma hoat dong thuong
theo nhom vé chuyén moén, vé moi quan hé¢
nén phuong phap thu thap dir liéu qua cau
tuyét va phan doan phu hop dé st dung trong
trrong hop nay.

CB-SEM chu yéu ding dé kiém dinh 1y
thuyét thong qua danh gia ma trdn hiép
phuong sai, trong khi PLS-SEM tp trung vao
phat trién ly thuyét, du bdo va giai thich
phuong sai trong cdc nghi€n ciru mang tinh
kham pha. PLS-SEM it yéu cau gia dinh vé dit
liéu, xur Iy tot cdc mo6 hinh phutrc tap voi co
mau nho va cé kha nang phat hién cdc moi
quan hé c6 y nghia thong ké cao. Do m6 hinh
nghién clru trong dé tai ndy dugc xay dung
dua trén viéc tich hgp mot s6 nhan t6 méi vao
ly thuyét nén theo huéng kham pha, PLS-
SEM phu hop dé sit dung dé phan tich dir liéu.

Theo quy tac gap 10 do Hair va cong su
(2019) dé xuat trong cac nghién ctru 4p dung
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PLS-SEM, ¢& miu can 16n hon hoic bang 10
lan gi4 tri 16n nhat trong hai ti€u chi sau: (i) sO
luong chi bao (indicators) cua bién ti€m an co
nhi€u chi bdo nhat trong mé hinh do luong;
hoac (i1) s6 lugng duong dan cau truc
(structural paths) hudng vao mot bién ndi sinh
trong mo hinh cau_triic. Trong m6 hinh nay,
bién tiém an c6 nhi€u chi bdo nhat 1a 5 chi bao
va 14 duong dan, vay theo quy tac trén, c&
mau to1 thi€u can co 1a 140 mau hop 1€. Tac
gia cling dong thoi st dung phan mém G
power 3.1.9.7 dé u6c tinh c& mau tdi thiéu cho
phan tich PLS-SEM. V61 d0 manh (power)
0.95 va s6 lyong tac nhan du bao (number of
predlctors) toi da 1a 9 nhu mo hinh (hinh 1), c&
mau t6i thiéu tinh duoc 1a 166.

Bang cau hoi dugc thlet ké bao gdbm phan
glO’l thi¢u cho dap vién biét muc dich nghién
ctru, cam két bao mat va tuan tha quy tac dao
duc nghién clu. Tiép theo 1a nhitng cau hoi
sang loc dé lya chon dap vién ding ddi tuong
khdo sat. Phan chinh gom nhing thong tin
can thu thap theo mo hinh nghién ctru, kém
theo do 1a cau hoi phat biéu nguoc kém theo
dé kiém tra tinh chén that trong cau tra 101 cua
dap vién. Phan cudi la cac cau hdi ve thong
tin nhan khau hoc va 161 cam on dap vién.

 QUAN TRI KINH DOANH

Nhiing dap vién khong phu hop d6i tuong
khdo sat sé dugc sang loc khong dua vao
phan khéo sat chinh. Nhitng c4u tra 1oi khong
hop logic, tra 161 chi mét lya chon xuyén suot
bang cau hoi da dugc tac gia loc va loai bo.
Khdo sat dugc thyc hién qua duong link truc
tuyén, da thu thap dugc 535 cau trd 101, trong
d6 c6 13 cau tra 101 khong hop 1€ dugce sang
loc, con 522 cau tra 101 hop 1€, dugce dua vao
phéan tich. Thong tin nhan khau hoc vé dap
vién dugc the hién trong bang 1.

4. Két qua

4.1. Danh gia mo hinh do luong

Dadnh gia chat hfong bién quan sat thong
qua hé so tai ngoai (outer loadings)

Céc thang do trong moO hinh déu duoc thiét
ké theo dang két qua (reflective). Chat luong
cta cac bien quan sat dugc danh gia thong qua
h¢ so tai ngoai (outer loadlngs) Két qua tai
Béng 2 cho thay toan bo hé so tai ngoal deu
16n hon 0.7, hodn toan thoa méin yéu cau kiém
dinh theo Hair va cong su (2019)

Danh gla do thang do khdi niém nghién curu

Két qua danh gia mé hinh do ludng cho
thay toan by cac khai niém déu dat chuan dé
tién hanh kiém dinh cdu tric (Xem bang 3).
Do tin cdy va gia tri hoi tu: Cac thang do dat

Bang 1: Thong ké ddp vién theo cdc yéu té nhan khau hoc

Dic diém Phén loai Tanso | Phan trim
Kinh nghiém lam nhan vién marketing | Dudi 2 nam 190 36.4
tu do 2-4 ndm 218 41.8
Trén 4 ndm 114 21.8
Hoc van Pho thong 25 4.8
Cao dang, dai hoc 449 86.0
Sau dai hoc 48 9.2
Do tudi 18-22 2 0.4
23-27 154 29.5
28-35 277 53.1
Trén 35 89 17.0
Thu nhap mdi thang tir cong viéc tw do | Dudi 5 tridu 372 71.3
5-15 triéu 85 16.3
15-40 trig¢u 48 9.2
Trén 40 triéu 17 3.3

(Nguon: Tac gid tw tong hop)
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Bang 2: Hé 56 tdi ngodi

Hé 50 Hé 50 Hé 50
tai ngoai tai ngoai tai ngoai
All <- Al 0.806 EEl <- EE 0.920 | PE2<-PE 0.886
Al2 <- Al 0.824 EE2 <- EE 0.902 | PE3<-PE 0.904
Al3 <- Al 0.781 EE3 <- EE 0910 | PE4<-PE 0.909
AUl <- AU 0.798 EE4 <- EE 0.906 | PE5<-PE 0.900
AU2 <- AU 0.815 FC1 <-FC 0.906 | SE1<-SE 0916
AU3 <- AU 0.777 FC2 <-FC 0.928 | SE2<-SE 0.918
AU4 <- AU 0.803 FC3 <- FC 0.927 | SE3<-SE 0.901
PC2 <-PC 0.925 HB1 <- HB 0931 | TRI1<-TR 0.882
PC3 <-PC 0.907 HB2 <- HB 0934 TR2<-TR 0.891
PC4 <- PC 0.909 [ HMI <- HM 0923 | TR3<-TR 0.899
PC5 <- PC 0.925 | HM2 <- HM 0910 | TR4 <-TR 0.880
SI1 <-SI 0.923 | HM3 <-HM 0902 | TR5<-TR 0.882
SI2 <- SI 0.923 SI3 <- SI 0.922 | PEl1<-PE 0.913

(Nguon: Tac gia phdn tich)
do tin cdy cao (Cronbach’s alpha, rho a,
rho ¢ > 0.7). Tinh hoi tu dugc ddm bao khi
phu’(mg sai trich trung binh (AVE) ctua moi
cau triac déu 16n hon 0.5, cho thay bién tiém
an giai thich t5i thidu 50% su bién thién cia
cac bien quan sat (Hock va cong su, 2010).
Gia tri phan biét: Thoa man tuyét ddi qua ba
tiéu chuan: (1) Chi s6 HTMT gitta cac cap

nhan t6 déu nho hon ngudng 0.9 (Henseler va
cong su, 2015) (2) Theo ti€u chuan Fornell-
Larcker, can bac hai AVE cua tu'ng bién tlem
an déu 16n hon  trong quan ctia nod voi cac bién
khéc; (3) Hé so tai ngoai cua cac bién quan sat
trén nhan 6 dai dién (dao dong tr 0,761 dén
0,934) cao hon dang ké so vé1 hé so tai chéo
(cross-loadings) trén cac nhan t6 khac.

Bang 3: Két qua danh gid mé hinh do lwong

Py tin | Dj tin Gi trj phén bigt
Hé s6 cdy tong | cdy tong | Phwong sai (theo cac tieu chuan)
Cronbach's hop hop trich trung | HTMT Fornell- | HE so tii

alpha (rho_a) | (rho _c¢) | binh (AVE) Larcker chéo
Al 0.727 0.729 0.846 0.646 Pat Pat Dat
AU 0.810 0.811 0.875 0.637 Pat Pat Pat
EE 0.930 0.936 0.950 0.827 Dat Dat Dat
FC 0.910 0916 0.943 0.846 Pat Pat Pat
HB 0.850 0.850 0.930 0.869 Dat Pat Dat
HM 0.899 0.904 0.937 0.831 Dat Pat Dat
PC 0.937 0.937 0.955 0.840 Dat Dat Dat
PE 0.943 0.950 0.956 0.815 Dat Pat Dat
SE 0.899 0.905 0.936 0.831 Dat Pat Pat
SI 0.913 0914 0.945 0.851 Dat Pat Dat
TR 0.932 0.936 0.949 0.787 Pat Pat Pat

(Nguon: Tdc gia phan tich)
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4.2. Danh gia mo hinh cdu truc va kiém
dinh gid thuyet ,

Danh gia hién twong da cong tuyén ,

Dé danh gia hién tugng da cOng tuyén,
nghién ctru su dyng hé so phong dai phuong
sai (VIF). H¢ so VIF cang cao, hién tuong
nay cang rd. Nhigu tac gia cho rang VIF duoi
10 hodc 5 13 chap nhan dugc (Hair va cong
sy, 2019d). Gan day, voi cach ti€p can hon, chi
s0 VIF dugc cho rang nén bé hon 3 (Hair va
cong su, 2019). Theo bang 4 vé VIF, cac h¢ so
ph()n%1 dai phu’O'nﬁ sai d¢u bé hon 3. Két qua
nay cho thay mé hjnh hau nhu khong c6 hién
tuong da cong tuyen.

Sai léch phuong phap chung (Common
Method Bias - CME)

Su hién dién cua sai I¢ch phuong pha
chung dug¢ danh gia thong qua quy trinﬁ
kiém tra gom hai budc. Trudc ti€n, hé so
Bh(’)ng dai phuong sai (Variance Inflation

actor - VIF) duoc tinh todn cho tat ca cac
bien tiém an. Két qua cho thay cac gia tri VIF
deéu thap hon ngudng khuyén nghi la 3.3
(Hair va cong su, 2019), xac nhan rang mo
hinh khopg gap van d€ vé da cQng tuyen. Tiép
theo, kiém dinh mot nhan t6 ciia Harman
duoc thyc hién nham danh gia thém tinh tin
cdy cua dir li¢u. Két qua cho thay nhan to
chjnh chi giai thich 15,908% tong phuong sai,
thap hon dang k€ so voi ngudng 50% duge dé
xuat bdi Podsakoff va cong su (2012). Nhjn
chung, cac kiém dinh thong ké nay cho tha
sai lech phugong phép chung khong an
huong dang k€ dén do tin cay va tinh hop 1€
cua ket qua nghién cuu.,

Danh gia moé hinh cdu tric

Céc gia thuyét dugc ki€ém dinh_thong qua
thu tuc bootstrapping véi 5000 mau, ket qua
xem bang 4. ,

Cac gia thuyét trong moé hiph UTAUT?2
mo rong dugc kiém dinh bang thu, tuc
bootstrapping véi 5.000 mau cho thay tat ca
cac moi quan, hé dé xuat déu co y nghia thong
ké. Cu theé, Y dinh st dung GenAl chiu tac
dong duong va c6 y nghia tor Ky vong hiéy

suat (PE: B = 0,254; p<0.0001), Ky vong no
luc (EE: B = 0,242;p<0.0001), Anh huong xa
héi (SI: B =0,254;p<0.0001), Biéu kién thudn
loi (FC: B = 0,184;p<0.0001), Bong co cam

xuc (HM: B = 0,182;p<0.0001), Théi quen
(HB: B=0,279;p<0.0001), Ni€m tin vao nang
luc ban than (SE: B = 0,215;p<0.0001) va Su
tin cay (TR: B =0,232;p<0.0001).,

Trong khi Mo6i quan ngai quyén riéng tu

(PC) co6 tac dong am va c6 y nghia dén y dinh
su,dung (B = —0,275;p<0.0001). Céc gia tri
thong ké t déu caq (t > 5,7) va p-values déu
nhé hon 0,001, khang dinh do tin cay cua cac
udc lugng. Doi yoi hanh vi st dung GenAl
thuc t€¢ (AU), két qua cho thay Y dinh su
dung (AL B = 0,348;p<0.0001) la yéu to du
bao manh nhat, dong thoi Di€u kién thuan loi
(FC: B=10,205;p<0.0001), Niém tin vao nang
lyc ban than (SE: = 0,177;p<0.0001) va Sy
tin cay (TR: f = 0,298;p<0.0001) ciing ¢6 anh
huéng dyong dang k¢, trong khi Moi quan
ngai quyén rieng tu tiép tuc thé hién tac dong
am (p =-0,244).

Nhin chung, két qua bootstrapping xac
nhan tinh phu hgp va sttc manh giai thich ctia
md hinh UTAUT2 trong, boi canh st dung
GenAl, dong thoi cho thay hanh vi su dunl%
cua nhan vién Marketing fu do chiu an
huéng dong thoi boi cadc yéu to nhéan thiec,
cam xuc, xa hoi, nang lyc ca nhan va rui ro
cam nhan.

Cdc phan tich khac

Kich thudc hi€u tng (f?): Dya trén thang
do cua Cohen (1988), phan 16n cac bién co
tac dong nho. Bon duong dan dat muc tac
dong trung binh bao gom: HB — Al, PC —
Al, Al - AU va TR — AU (bang 4).

Khéa nang gidi, thich (R?): M0 hinh giai
thich 51,5% su bién thién ctia Y dinh str dun
gAI) va 49,2% cia Hanh vi s dunig (AU

bang 5). Theo Hair va cong su (2019), két
qua nay dat nang luc giai thich & muc trung
binh kha. . ]

Nang lyc du bao ngoai mau: Ca haj bién
ndi sinh dép co gia tri Q*predict > 0, két hop
cung sai s0 RMSE va MAE hgp ly, khang
dinh mo6 hinh c6 kha nang dy bao tot voi du
liéu mdi (bang 5). ,

5. Thao luan ket qua, L

Toan bd cac gia thuyét g€ xuat déu dugc
chég nhan (p < 0,001), khang ginh md hinh
UTAUT2 mo rong giai thich xuat sac hanh vi
ung dung GenAl cua nhan vién marketin%tu
do tai TP. HCM. Ca y¢u to thuc day (PE, EE,
SI, FC, HM, HB, SE, TR) va can tro (PC) déu
c6 y nghia, phan anh ding ban chat cua
GenAl: mang lai hi€u suat cao nhung di kem
rui rq bao mat. . ; ,

Ve muc do tac dong cu thé: El) boivol Y
dinh st dung (AI): Thoi quen (HB) 1a dong
luc tac dong manh nhat (B = 0,279), cho thay
su 1ap lai hanh vi I%uan trong hon lo1 ich chirc
nang thuan tay. Nguoc lai, Mdi quan ngai
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Bang 4: Két qua wéc lwong mé hinh dwong dan

Gia thuyét | Pwong din | Beta | Phwongsai | Gia trip | Kétluin 12 VIF
Hl PE > Al 0.254 0.031 <0.0001 | Chap nhdn | 0.134 | 1.007
H2 EE->Al | 0.242 0.031 <0.0001 | Chapnhan | 0.12 | 1.007
H3 SI > Al 0.254 0.031 <0.0001 | Chap nhan | 0.132 | 1.017
H4a FC->Al | 0.184 0.031 <0.0001 | Chap nhan | 0.069 | 1.008
H4b FC->AU | 0.205 0.037 <0.0001 | Chap nhan | 0.085 | 1.052
H5 HM > Al | 0.182 0.031 <0.0001 | Chap nhan | 0.068 | 1.025
H6 HB -> Al | 0.279 0.032 <0.0001 | Chépnhan | 0.157 | 1.017
H7a SE->Al | 0215 0.031 <0.0001 | Chap nhan | 0.093 | 1.03
H7b SE->AU | 0.177 0.032 <0.0001 | Chap nhén | 0.073 | 1.067
H8a TR > Al | 0.232 0.031 <0.0001 | Chapnhan | 0.108 | 1.018
H8b TR->AU | 0.298 0.031 <0.0001 | Chip nhan | 0.168 | 1.075
H9a PC->Al | -0.275 0.03 <0.0001 | Chapnhan | 0.156 | 1.008
H9b PC-> AU | -0.244 0.033 <0.0001 | Chapnhan | 0.111 | 1.108
H10 Al > AU 0.34 0.035 <0.0001 | Chap nhan | 0.169 | 1.281
(Nguon: Tac gia phan tich)
Bang S: H¢ $6 xdc dinh cdc bién néi sinh va kha nang dw bao ngoai mau

R? R? hi¢u chinh Q? predict RMSE MAE

Al 0.515 0.506 0.494 0.714 0.573

AU 0.492 0.487 0.443 0.749 0.597

(Nguon: Tac gia phan tich)

o

(Nguén: Nhom tdc gia tong hop), ) )
Hinh 2: Két qua kiém dinh mo hinh cau truc

khoa hoc =
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quyeén riéng tu (PC) 1a rao can ti€u cuc 16n
nhat ( = -0,275). Céac yéu t6 khéac c6 suc anh
hudng giam dan: SI va PE (B = 0,254), EE (B
=0,242), TR (p = 0,232) va SE (E,Z 0,215).
FC va HM c6 muc tac dong thap nhat; (2) Doi
voi Hanh vi st dung thuc t€¢ (AU): Y dinh
(AI) 1a bién dy bao cot 161 (B = 0,340). Bang
chu y, Su tin cdy (TR) vuon Ién thanh dong
Iuc truc tiép manh thir hai ( = 0,298), vuot
qua cac bien truyén thong. Diéu nay ching
minh niém tin vao d0 chinh xac va an foan
cua Al la dicu kién tién quyét dé chuyén y
dinh thanh hanh vi. PC ti€p tuc can tré dang
ké (B =-0,244), trong khj FC va SE tac dong
tich cuc nhung & murc thap hon.

Nhin chung, viéc mé rong mo hinh véi
TR, SE va PC la hoan toan xac dang, chung
minh rang hanh vi sir duyng GenAl chiu chi
phoi manh mé& bdi yéu to tin nhi¢m va rui ro
thay vi ¢hi dung lai & tinh ti€n dung.

6. Két luin va cac ham y

6.]. Két ludgn

K¢t qua thug nghi€ém xac nhan toan bd gia
thuyét, cho thay viéc marketer tu do chap
nhan GenAl 1a sy dan xen phuc tap gitra loi
ich cOng nén%, ap luc xa hdi va rao can tam ly:

Dau tién [a sy 1én ngdi ctia Thoi quen va
Hi¢u suat: Thoi quen (HB: B = 0,279) va Ky
vong hi¢u suat (PE: f = 0,254) 1a déng lIyc
hang dau. Véi lao dong tu do, thoi gian la tign
bac; su toi uu héa cua GenAl dé dang bién
thgnh théi quen 1am viéc thi€t yéu hang ngay.
Tigp theo la rao can tam 1y vé quyén riéng tu:
Moi quan ngai quyén riéng tu (PC) can trd
tiéu cuc manh nhat 1€n y dinh (B =-0,275) va
hanh vi (B = -0,244). Do phai xt ly dir li¢u
khach hang nhay cam, rii ro bado méat ¢chinh la
diém nghén 16n nhat tri hoan sy chap nhan
toan dién. Ngoai ra la vai tro cua Su tin cay
va, Nang luc: GenAl khong phai c()nf cu
“cam va chay” ma doi hoi ky nang st dung.
Do do, Su tin cay (TR: B= 0532) va Niém tin
vag nang lyc ban than (SE: B = 0,215) ]a then
chot. Pac bi¢t, TR tdc dong truc ti€p cuc
manh dén hanh vi (B = 0,298), 1a “chia khoa”
chuyén hoéga y dinh thanh st dun%,{thu(‘mg
xuyen. Cyoi cung la khoang cach Y dinh -
Hanh vi: Y dinh du bao manh nhat cho Hanh
vi thuc t€ (B = 0,340). Tuy nhién, dé¢ GenAl
thuc su dugc st dung, freelancer van can ha
tang thuan lgi (FC) va niém tin vao nang luc
ban thén (SE).

Neghién ¢iru mé rong thanh céng mo hinh
UTA%TZ bang cach tich hop ba bién dac thu

(SE, TR, PC), chung minh vai tro,cug tam ly
va nhan thtrc rui ro bén canh céc yéu to truyén
thong. Két qua nay bo sung thém cho van liéu
v€ hanh vi ung dung GenAl cta nhom lgo
dong marketing tu do, tao nén tang viing chac
cho céc nghién ctru tiép theo trong ky nguyén
kinh té so.

6.0. Ham y cho cdc bén lién quan ,

Két qua nghién cuu chi ra sy bat doi xung
trong muc do tac dong cua cac bién so, do1
hoi cac bén lién quan phai phin bé nguén lyc
mang tinh chién lugc. D61 yoi cac nha phat
trién GenAl, uu ti€n hang dau la cung co sy
tin cay (TR) va giai quyet triét dé moi quan
ngai quy¢n rjéng tu ?PC). Voi TR tac dong
manh nhat dén hanh vi (B = 0,298) va PC la
rao can 16n nhat can tré ca y dinh (p =-0,275)
lan hanh vi (B = -0,244), nha cung cap can
minh bach hoa quy trinh xtr 1y dit %iéu. Viéc
trao quyén ki€ém soaf cho nguoi ding nhu tuy
chon tr choi cung cap dir licu huan Inyén mg
hinh hoac x6a lich su hdi thoai 1a thiét yéu dé
ha nhiét rdi ro cdm nhan. .

V€ phia céc cong dong nghé nghiép va don
vi dao tao, trong tam can dat vao viéc dinh
hinh thoi quen sir dung (HB) va nang cao niém
tin vag nang luc ban than (SE). Do HB la dong
lyc c6t 161 thuc day y dinh (B = 0,279), céac
chuong trinh huan luyén can bam sat thuc
chién nghi¢p vu (nhu £0i vy quang cdo, nghién
ctu fur khoa, thiét ké chién dicl%) thay vi ly
thuy€t nén tang. Phuong phap nay giup GenAl
hoi nhap sau va trd thanh cong cu hitu co trong

uy trinh 1am vi¢c hang ngay cua luc luong lao
ong tu do. . ,

Bén canh do, chién lugc truyén thong cua
cac nén tang GenAl can khai thac manh mé
ky vong hiu suat (PE,; = 0,254) va ky vong
no luc (EE, B = 0,242). Thay vi quang ba
thuat toan ky thuat, thong di¢p can luong hoa
sy t0i uu nang suat, minh hoa kha pang rat
ngan thoi gian san xuat ndi dung. Bong thoi,
tan dung anh hudng xa héi (SI, B = 0,254)
thong qua mang ludi chuyén gia va KOLs
tron%1 nganh chia sé cac thuc chung ing dung
thanh cong s€ tao ra suc thuyét phuc va hi¢u
ung lan toa vuot troi.

Cudi cung, moi giai phap quan tri phai
bam sat co ché chuy¢n hog hat nhan: y dinh
su dung (Al) 1 tién d€ quyét dinh hanh vi ing
dung thuc te (f = 0,348). Céc n0 lyc gia tang
loi ich cam nhan, xay dung tin nhi€ém va giam
thiéu rui ro bao maf phai dgu’(_)’c thuc hién don
bd nham cung co6 toi da y dinh. Chi khi y din
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duoc thiét 1ap ving chac, sy chuyén doi sang
hanh vi ing dung GenAl méi dat hiéu qua va
mang tinh bén vung.

_7. Han ché va nhirng hwéng nghién ciru
tiép theo ,

Mac du dat dugc nhiing két qua c6 y nghia
thong k€ cao, nghién ctru van ton tai mot so
hgn ché nhat dinh. Nghién ctru nay dugc thiét
ké theo ki€u cat ngang (cross-sectional),
trong do dir liéu dugc thu thap tai mot thoi
diém dyy nhat, do d6 chua phan anh duoc su
thay do1 trong nhan thuc va haph vi cua
freelancer khi cong nghé GenAl tién hoa lién
tuc. Ngoai rg, tinh dai di¢n ctia mau ciling la
mot han ché khi nghién clru nay st dung
phuong phép chon mau phan doan va qua cau
tuyét. Tuy theo bién ludn ¢ phan Ehuong g);hép
nghién cuu, phuong phap trén phu hop dé su
dung cho nghién ciru pay, nhung day van la
phuong phap chon mau phi xac suat. Cuoi
cung, trong nghi€n ctru nay, sy khac biét gitra
cac loai cong cu GenAl khac nhau (vi du:
cén% cu tao van ban so vdi ¢ong cu tao hinh
anh/video) chua dugc tim hiéu.

V61 nhiing han ché da néu trén, nhitng nha
nghién ctru khac co6 thé thuc hién cac nghién
cuu tiép theo nhu sau. Thuc hién cac nghién
cun theo chiéu doc dé danh gid su chuyén
bién cua Thoéi quen,va Su tin cdy theo thoi
gian st dung thuc t€. Pong thoi, nghién ctru
trong tuong lai c¢6 thé tim hi€u sy tac d@nﬁ
cua cac bien nhu do tudi, gidi tinh, kin
nghiém vai vaj tro di€u tiét va xem xét vai tro
cua cic nhan t6 tdm 1y cho khung 1y thuyét. ¢
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Summary

This study explores the factors influencing
the intention and behavior of freelance
marketers in Ho Chi Minh City regarding the
use of GenAl. The research is based on an
extended UTAUT2 model incorporating three
additional variables: Al self-efficacy, trust,
and privacy concerns. Data collected from an
online survey of 522 freelance marketers
were analyzed using Partial Least Squares
Structural Equation Modeling (PLS-SEM).
The results supported all proposed
hypotheses. Specifically, habit, performance
expectancy, social influence, trust, and Al
self-efficacy exerted positive impacts on both
the intention to use and the actual usage
behavior of GenAl. Conversely, privacy
concerns act as a significant barrier,
negatively affecting the adoption process.
Behavioral intention remains the strongest
predictor of actual usage. This research
strengthens the explanatory power of
UTAUT2 in the context of generative
technologies, elucidating the crucial roles of
risk perception and trust. The findings
provide a scientific foundation for the
freelance workforce, application developers,
and policymakers to promote the effective
and safe adoption of GenAl.
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